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Reflective Evaluation
Reflection
Introduction
University life is mind-opening when one decides to out their mind and body into it. At university, there are different subjects that one can learn and engage the various individual on the concepts being taught. Handling research is part of study work in any institution. As such, I was responsible for managing various issues in the research paper that contributed to my growth and knowledge and skills in business communication. Handing the research was mind-opening. I was responsible for joining a group of four where we would all work and engage each other in various issues that sprouted during the group projects.  Based on my experiences in High School, I was doubtful about the commitment that the team members would bring to the table. On my part, I was ready to handle any problems, challenges and opportunities that would help improve my communication with both the student fraternity and the faculty as well. Ferdous & Karim (2019) argue that group work encompasses views and attributes from different quarters which makes it essential to develop good relationships with the other four colleagues that I was in the group with. Working with them helps identify one's weaknesses and improve the level of competence. Being together helps the members share ideas on how best to deal with their areas of research and how to present the same in a formal format (Mohanty & Mohanty, 2018).
 
The Gibbs reflection model supports the full analysis of an issues through description, feelings, evaluation, analysis, conclusion and the action plan (Jayatilleke & Mackie, 2013). The comprehensive model ensures that every detail works according to the set objectives in the reflection exercise. It is also easier to make reference to particular issues in the report I wrote by quickly navigating through the sections to the exact position needed. In the end, the project helped put the study material into context, related it with the theoretical approach and also prepared me for a future as a distribution agent for Young Living, the company where I work. 
In the first year of my study, I was expectant about the various topics and skills that I was introduced to. University life offers a bit of independence which requires one to adequately prepare and plan for their time when in school. In my case, I was tasked with completing tasks that contributed to my final grade in the class. Previously, I had been part of a group where we were tasked to complete a project together. On my part, I was ready to handle any problems, challenges and opportunities that would help improve my work. 
In the previous Outcome one, the topic related to the Young Living Company (Young Living, 2019). The analysis of the company revealed that I had to do further research in the communication aspect of the business. I researched the company from various perspectives. For scholarly data, I approached the school library for materials. I visited the local branch near the school to learn from the horse's mouth on the journey the company has been through the years. There were challenges related to the acquiring information. As it occurred, I had to do extensive research on the company and talk to workers so as to understand how it operated.  At the end of the project writing, I was hopeful and excited to have learned concepts I thought were reserved for advanced learners. 
 Reflection on the relationship between relevant theory and the experience.
Reflection to the organisation
Young Living is a health and wellness business interested in furthering their markets to different parts of the world through their essential oils. Being a distributor, I have worked to varying levels of marketing and selling the different products that the company produces. For the present case, the contribution of the entire market in the project was instrumental in catapulting my sales records. A distributor is required to understand their market and also ensure that everything is working according to the plans that have been made (Namada, 2018). My role as a distributor allowed me to explore the expanse of the market in the local and virtual sense. For instance, I was able to collect maps of the district areas that the products were supposed to cover. To identify with the specific needs of the clients was the biggest challenge. However, the same was minimised through regular meeting and accompanied action provided for the benefit of all the members in the group. 
Primary Data collection methods
Collecting data is one of the most critical aspects of research and providing solutions to a particular problem. My distribution job required speculating for new markets, setting up a campaign from which I could distribute the products and contact customers on the same. For the six years, I was employed, I remember learning a lot about customer satisfaction and the importance of effective communication between the parties. As I learnt, companies that employ the use of effective social media users have a higher rating than those who stick to the daily papers for information. In the new age of information, primary sources had been transferred and stored in digital formats where one can access them at the comfort of their home. It is also important to consider the relevant information that is provided through primary sources. Some information in newer publications is omitted for the benefit of those who sell the books. It was an explorative journey that made me understand the basic principles of running a business.
Theoretical perspectives in most organisations focus on the objectives set by the organisation. At Young Living, a culture of proper communication was promoted. Using etiquette, the new-age business will be able to maintain a positive relationship with customers which is based on the global ethical standards for the industry. In distribution, the primary data collection methods to be used include; focus groups, observations and interviews among team members. Team members must be aware of the concepts they face in the organisation and how they affect the productivity of the business. Qualitative data was researched based on the focus group. Different members attached to various posts were tasked to report on the daily progress of the market covered. Having proper reports helps the business understand the steps to be taken to remain competitive in the market (Sheng, Amankwah-Amoah, & Wang, 2017).
 Examples of key issues encountered during the role-play activities, including at least one success and one area for development.
Description 
I was required to present a role play which was part of the report for Young Living short story about the customer service and my experience working as a distributor phone call. I was telling a story about wrong products I received as a distributor. I order products from Young Living every month, and over the six years I have been at the company, it has been my role as a distributor to engage customer service on various issues pertaining the distribution and receipt of their products. I was also involved in ensuring that I contact customer service over goods that the clients had ordered. As a distributor at Young Living, I was expected to contact customer concerning the wrong products that I received so that they can offer any guidance if need be. 
Feelings
When presenting the role play, I was little nervous but more relaxed as I finished earlier than the rest of the people. The role play was part of the report for Young Living short story about the customer service and me as a distributor phone call. My story on how I received wrong products was 3,5 minutes long. Hence, I finished earlier with 1,5 minutes as it was not hard and I had to tell other story to use more time as I was asked.  Although, I was required to use more time while telling my story, I did have a lot of information about my role play from my experience. 
Evaluation
One success that I had during the role play is that I gained confidence to talk in-front of people. Initially, I would have difficulty talking to many people. However, while giving my story, I had an easy time as I was confident.  The entire experience, helped me understand that it is important to ensure that proper information is delivered to the recipient. I felt appreciated as people took time to listen to my story. Nevertheless, there are areas that I need to work on such as being nervous. I need to believe in myself while delivering any information. During the role play, I was little nervous as I completed mine 1,5 minutes before time. However, I realized that I did not need to be nervous as I delivered the right information.  
Analysis
I had a lot to learn while doing the Young Living Report. First, I learned how to use information that I learn in class in real life situation. I had a chance to analyze a real life company. In this case, in my report I carried out a SWOT analysis on Young Living. I had a chance to learn about its strengths and weaknesses. However, I had difficulty acquiring information about the company. Although, I had worked with the company for six years as a distributor, I needed to carry out extensive research to learn about its strengths, weaknesses as well as opportunities. The role play focused on me working as a distributor phone call. I learned a lot from the role play, for instance, the importance of communication. As a distributor, I received some wrong products from the company. Therefore, I had to contact customer service, so that they would rectify the mistake. I learned that I had to be clear about my order and make sure that the customer service understood what I needed. In this case, I needed to have good communication skills.  While talking to the customer service I felt excited that I had handled the preliminaries well. I had to understand the scope of the problem I was to help handle. Scope helps put the problem into context and classify to the appropriate department if additional help would be sought (Heide, von Platen, Simonsson, & Falkheimer, 2018). I needed to move in to the issue at hand – the wrong products delivered. One part that I needed to change about the role play, is that I should have more information about the company that I work with. I ought to do more research and ensure that I communicate clearly about my experience. 

Conclusion
Clients as some of the greatest assets to the company, are, supposed to be treated with the ethical appeal and professionalism that will help them relate. After using leading questions to create a rapport, I was able to solve my problem and ensure that my clients received good products.  This was a good sign because I would be able to ensure that all the products were good. In future, the communication strategy will be to increase the supply of products accompanies with the specific guidelines and effects of use on the skin. In this way, the customer will only have to find the information on the leaflet inserted in every product. Effective communication requires the input of various members and convenient channels to achieve the distribution and sales objectives in the organisation.
Action Plan
 Communication with clients is of paramount importance in any organisation. In our case, the proposal is to create a chat live platform where issues that do not require special attention are handled by the client. The client is also free to raise any questions or seek clarifications on their specific orders. In this way, clients will be in control of their orders thus minimising the need for queries and complaints on orders. Practice in confidence is needed to calm myself in a professional manner when conversing with the client.  My sister is also a distributor and planning a raindrop therapy session at the Young Living offices in February 2020 in Chiswick, London for three weeks with me. My support is unwavered as I will get to learn a lot on the various issues related to my industry practice. I purpose to attend more seminars, participate in webinars and engage individuals from different walks of life to improve on my confidence and client engagement. My public speaking will greatly improve as a result of heightened confidence.
Summary
Working on projects in university require carrying out proper research. My experience during the first year is explorative. Going in, I learned the virtues of proper communication and how to do my research to ensure the information gathered is genuine. To the research experience in the organisation, members of the team were again generous to offer their insight in my journey and enable me understand the various factors concerned. The role I played was also instrumental in the distribution experience I received from members of the faculty. Effective communication requires the input of all members with the passion to pursue the success of a due project.
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