· [bookmark: _GoBack]outlines a social media strategy

Outline a social media strategy.
Think about segments, target markets, positioning (OVP), sequence (trust, try, buy)
Think about which social media channels are relevant to you
What social media advertising options can be used?
Facebook advertising, Linkedin Advertising, Sponsored tweets etc.
Why are they relevant to your situation?




· selects TWO tools that you would use to identify emerging trends in your industry, and explains how these would affect your campaign



Select and describe the TWO tools that you could use
This could be digital tools which provide insights
This could be secondary research resources
This could be online research tools you could implement
What useful information can you obtain?
How can you use this information?
What actions would you need to take on planning future campaigns?

· selects ONE sales promotional activity (not strategy) to enhance your campaign, and explain why you have chosen it 

There are many types of sales promotional activity you can do online.
List the different activities you could do and select ONE to discuss in more depth.
What would be involved in implementing this promotion.
Provide explanation on why you chose it.

· explains the guidance given by the law with…

Think about legal aspects for your Digital Campaign or any Digital Campaign.
Briefly describe the laws that could affect you.
Are there any actions that you would need to take?  
If there are too many elements of law for you to consider, take one of them as an example to take into account when running your campaign.


Format: BRIEFING PAPER


Introduction – concise, direct and in context. 
Main Body – allocate the majority of your word count allocation! Sub head the criteria presented for each task to provide a clear, well structured and professional format. 
Conclusion – short, direct and in context. 
Recommendations -  clear, concise and justified. 
Tone – In the context of a third person. 




