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[bookmark: _zfzlfb2nsrno]Marketing is essential for any company since it enables companies to expand at a healthy rate and maintain or improve their profit margins. It is vital for businesses to implement marketing tactics that are both influential and crucial if they are to have any chance of managing their success and being viable in a market that is very competitive (Jobber and Ellis- Chadwick, 2020). This particular piece of work will focus on the marketing methods that both Six Senses and Novotel implemented to obtain a competitive edge in the extremely cutthroat hospitality business. Both the organisations are fierce competitors and doing well in the hospitality sector which is growing at a good pace. The brands are also expanding their reach to every extent in the world with better strategies. Hence, the study will be discussing each aspect related to marketing methods in a detailed manner. 

Among all the industries it has been assessed that the hospitality sector is the fastest-growing industry. It is growing at the fastest pace in the market with a high competition level. It covers a huge market as tourism, food and beverages and local attractions are included in the hospitality sector which helps the market to grow (Davahli et al., 2020). Customers from different income groups and viewpoints enhance the marketing of the hotel businesses. The hotel industry has a huge customer base which includes both national and international populations. The sector was influenced by the pandemic outbreak, inflation and Russia and Ukraine war, however, with suitable strategies the sector has managed its survival in the market (Rhou and Singal, 2020). 
Six Senses initiated its operation in 1995 in the hospitality industry, where it has gained popularity and recognition in the market with its stable functioning strategies. The brand operates to satisfy the luxurious needs of the customers who desire to visit the place (Six Senses, 2023). The organisation provides a set of luxurious resorts, spas and hotels which intend to provide quality services with all comfortable facilities to its visitors. Six Senses has its headquarters present in Thailand, Patumwan with a global ranking of 120,886 (Similarweb, 2023). It holds a wider reach in the global market with a strong presence in captivating locations like Europe, Middle East Asia and Southeast Asia nations. The brand aims to grow wellness, positivity, smiles and goodness all around the world which ensures to provide positivity, spiritual vibes, nature and so on to the guests. Six Senses is also renowned for offering some sustainable programs like “meditation, yoga, spa, therapy and farm-to-table” activities that develop good energy among the guests (Six Senses, 2023). Novotel is a midscale brand of the French hospitality market owned by Accor; the organisation was launched in 1967 with its headquarters present in France. It is a renowned brand with a robust global presence as the organisation manages nearly 559 hotels present in 65 different nations in the global place (Novotel, 2023). The hotels are located at the heart of the city to provide easy access to visitors. The organisation has incurred a “60.85%” bounce rate with an aggregate visit of “803.7k” on the website of the business (Similarweb, 2023). 
Marketing is essential for business functioning and growth as it helps in developing good networks among the brand and customer base that ensures growth. Six Senses marketing strategies involve both the online and offline steps which help the brand in managing its operation. It is assessed that with the organic search platform, the business has earned the highest percentage of market response (Jobber and Ellis- Chadwick, 2020). With direct, referrals, paid search and social sites the organisation manages its marketing strategies in the industry to connect to customers. A total of 706 keywords in the context of Six Senses are used for marketing purposes. The organisation adopts social media networks for the marketing purpose of the business. From the breakdown, it is assessed that the brand uses five different social media channels “Facebook, Instagram, Pinterest, YouTube and LinkedIn” for marketing. However, Facebook scores the highest among all other channels. It secures 40.89% and LinkedIn scores the least 3.93% (Similarweb, 2023). The organisation is now focusing on advanced digital tools like Hub Spot and Slack for brand marketing. Novotel uses two social networks “Daily Motion and Twitter” among which ‘Daily Motion’ incurs 73.82% traffic for the brand which secures the highest rank, followed by Twitter. The organisation incurs most of its engaging traffic through “two Ad Networks and 3 Publishers” v. The organisation focuses on creating a strong presence on the different social media channels with advanced digital tools like Canva Business and so on to encourage brand-building processes through online marketing. It will help in gaining good growth in the market. 
Six Senses accomplished 120,886 as a global rank score and 124,420 as a national rank count. In the travel and tourism category, the business secured a 754 rank, moreover, the total visits on the website are 471.0k with a bounce rate of 57.93% (Similarweb, 2023). The findings highlight the growth of the business in the global market area. The organisation majorly targets an audience among the age group of 25 to 34 years within which 52.37% are male and 47.63% are females (Similarweb, 2023). Banyantree scores the highest similarity with Six Senses and it is a huge competitor of the brand in the hospitality market. Currently, the brand has managed to be on a preference list of global guests for luxurious hotels. Novotel has gained a traffic engagement rate in a consecutive three months’ period of up to 803.7k counts (Similarweb, 2023). The brand targets customers who belong to business and family groups. The brand usually targets people belonging to the age group of 25 to 40 and slightly above as the audience caters for a leisure tour with accommodated facilities to satisfy needs. Marriott International, Aloft Hotels, Courtyards Hotels and many more are the strongest rivals of the Novotel brand in the hospitality market. The brand manages a good position in the global market area that helps the business in managing sustainability for effective functioning in the market area. Therefore, both Six Senses and Novotel manage their functioning in the market with better and more advanced strategies to keep up the pace (Chung, 2020). 
Six Senses is earmarked to sustain its functioning by preserving the environment and preferring sustainability in every function for the business enhancement process. It provides a unique range of services to customers intending to satisfy their desire and purpose to visit the place. The organisation has decided to increase its social media appearance by adopting better tools and techniques for promotion purposes (Floričić, 2020). It will expand the customer base by attracting customers from different extents. Six Senses adopts varieties of graphical tools that help in adding visual effects, attractive content, photos and videos that improve online marketing techniques to attract the target audience. Novotel targets audiences who travel in the context of businesses. The brand now focuses to adopt different digital marketing platforms and tools for the business functioning in the market area (Hou and Wu, 2021). It sponsors and promotes business and leisure travels that help to gather a huge customer base which helps to gain desired profit and growth in the market. It advertises events and food festivals taking place in the hotels to promote the organisation's name in the competitive market for gaining a huge buyers base. Both organisations can focus on improving marketing strategies as per the latest inventions will help the business in managing its future functioning (Liu and Hu, 2022). 
[bookmark: _sjatu1y9v2xr]Six Senses is a brand which is renowned for its beautiful and exotic locations that attract individuals from different extents. The organisation focuses on improving and sustaining natural resources for better enhancement of the business in the market area. The brand focuses on sustaining its operation in the market for a long span with better sustainable practices (D’Souza et al., 2021). It concentrates on keeping the environment free from waste, toxins, plastics and so on which hinders the quality and purity of nature. The brand has adopted some great practices to create a plastic-free environment. Preserving local heritage for better growth of the business is another step taken by the brand with the intention to enhance the real essence of the place (Floričić, 2020). Novotel focuses on implementing advanced technologies and inventions which upgrades the quality of the surrounding and helps in conserving natural resources for better future use in the market area (Kotler et al., 2020). Therefore, both organisation focuses on adopting advanced technologies and techniques which support them in adopting green by conserving natural resources and assuming sustainable approaches for business enhancement. It will also help in gaining sustainable opportunities for better growth in the market (Smith and Zook, 2020). 

The preceding piece of work covered all of the data pertinent to the marketing tactics in the context of "Six Senses and Novotel," both of which are well-known hotel brands that are active in the international hospitality business. In this essay, we covered several marketing techniques that both companies implement to manage their effective functioning in the market. These methods are taken by both companies. Consequently, it is anticipated that the Six Senses can improve its functioning with the use of sophisticated technologies that will aid in the delivery of excellent services to the clients. This assumption is based on the learning and understanding that were discussed before. On the other side, Novotel may consider adopting the latest digital marketing tools and platforms to improve its marketing process. It will help in gaining a huge customer base and a better profit rate in the competitive market. 
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