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	SOURCE/FULL REFERENCE
Men’s Health (2014) Food and Sex Issue, London, Hearst Rodale Ltd, October, pp.1-194


	DESCRIPTION

I do not normally read ‘Men’s Mags’ but was attracted by the cover of Men’s Health (MH) which I bought at Tesco’s’ magazine section.
Compared with other more laddish magazines, this was quite a healthy, well researched and sensible read. There seemed to be few really sexist comments, pictures or features. Apart from a story on ‘Meet you match’ about couples who train together, which 7 types of women who engage in different types of sport, with very attractive pictures of sweaty athletic young women, there are hardly any pictures of women at all. There is a story on Made in Chelsea’s Millie Mackintosh, who I had never heard of, but who seems a very nice young woman, with a great workout programme. A story recommending the best indicator of sex drive in women, being their hips and quoting Shakira, one of my favourite singers, had no pictures of her at all. There are food features on healthy food selection, preparation and training regimes.’ Never get ill again, guide to chillies, natural food Viagra, becoming a kitchen ninja, recommended health lifestyles and balancing exercise and food intake. It is not totally purist as it does recommend a beer and pack of crisps after running a marathon! Most of this issue was on nutrition and exercise. The front page pitch article on Jason Momoa (star of Game of Thrones), charts his career from Baywatch Hawaii, Conan the Barbarian to Batman Vs Superman. He turns out to be driven, unconventional in his training methods, meat eater extraordinaire, but also a family man and quite modest. It ends with ‘Warrior Workouts’ apparently derived from the interview but probably put together by a professional trainer.

[image: NEW &amp; SEALED MEN&#039;S HEALTH MAGAZINE JASON MOMOA (GAMES OF THRONES) OCTOBER 2014]


	ANALYSIS (CONCEPTS, EXAMPLES, STATUS OF SOURCE, CRITIQUE etc)

I am not the target audience for this magazine. It is clearly aimed at fit young men who want to make further physical gains and who are not content to be couch potatoes. I found it boring in is repetitive advice on nutrition and exercise. I assume, if this is a typical issue, the repetition would be overwhelming, so that I am unlikely to buy it again. Anyone who knows a little about food and exercise probably knows 50% of what is offered in this issue e.g. strenuous workouts require carbohydrate intake or else you burn up muscle and hit the fatigue barrier. Don’t eat lots of fatty food. Don’t drink too much alcohol or smoke at all, if you want a good sex life. The business model for this magazine involves creating front covers to entice those who want to be fitter to buy. (Like my gym membership that is a commitment to pay money, but not always to exercise). The cover price of £3.99 is not too high and compares favourably with other mags that have the same glossy quality. Their real income, I suppose, is the advertising fee for the very glossy advertising. My guess is that 20-25% of the magazine is advertising, features related to product promotion or Infomercials. All the big designer brands are here, Rolex, Chanel, Omega, Armani, Dolce & Gabbana, Mont Blanc etc. Key adverts are for watches, aftershave, cars, clothes, food supplements, sport and grooming products. The men portrayed are fit young (but not teenagers), very handsome, and well groomed. I have done some analysis of female beauty images in the past, including the allegations of fashion body fascism and the ‘Size 1’ debate. I would be surprised if the images and advice of MH were to lead to many negative consequences (although there are no references to body building, steroids and their negative effects, a major problem in South Wales). The image is of healthy eating and exercise to achieve natural gains. There are few sexist images of women. Perhaps this might be related to a possible target audience in the gay men’s community.



	USEFULNESS/FUTURE RESEARCH/ACTIVITY PLANNED

Many possible ways to expand on this analysis. Proper ‘content analysis’ would require a more accurate measuring of the mix of features, advertising, pictures etc. Counting pages or column inches/centimetres. Also of interest is identifying the use of well know models and actors who endorse products to illustrate stories. Celebrity endorsement and its effects/successfulness would be interesting. A comparison with other men’s and women’s mags would be interesting to gauge the impact of price, advertising, quality of writing, impact on reader behaviour. Evaluating the actual readership, which could be different to the people who buy the magazine, could look at the “reach” of the magazine and its adverts. (Some readers read other people’s magazines, or read in the dentist or doctors’ waiting rooms).
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