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Apple HealthMirror:
See Your Health Clearly

INTRODUCTION BRAND EXTENSION & INNOVATION

Strategic brand extension
Strategic
@ Brand Extension

leveraging Apple’s trusted

ecosystem to meet rising
demand for proactive, Launching a new product
i category under Apple’s high-
amb!en! health trust brand name (Kotler et al.,
monitoring. 2024).
20 Seamless Ecosystem
p ['_'] 57 Integration

Real-time biometric syncing
with Apple Watch and the
Health App for unified data.

@ Al-Powered
Wellness Insights
Features Al posture correction,
dermatological scanning, and

bespoke wellness insights
using machine leaming.

CURRENT TRENDS

The Rlse of "Digital

ALIGNMENT WITH MARKET DRIVERS:

Market Trend HealthMirror Feature
7]

Health Wealth .

Proactive Ecosystem
Consumers prioritize proactive, Monitoring Integration
preventative technology that
blends into home 'ﬁ’ﬁ\ Ambient Seamless Home
environments (Deloitte, 2023). Computing Aesthetic Integration

ek Sustainable
I o 6 Sustainability Materials
SUSTAINABILITY CONCLUSION

Carbon-Neutral @
by 2030 % A Apple HealthMirror presents a

Constructed with 100% recycled persuasive business case for a

aluminum and energy-efficient OLED . .

technology (Apple inc., 2024). high-growth brand extension,
demonstrating market viability

ProgCtlve and sustainability through
Social Impact proactive, ambient health
Promotes healthy lifestyle choices to technology_

potentially reduce long-term burdens
on public healthcare systems.
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