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In this essay, two hotel chains have been taken and their marketing methods will be demonstrated. Hilton and Wyndham Hotels & Resorts have been chosen as these multinational companies have great recognition among customers. Both are luxurious hotels located near convention centres, airports, vacation destinations and city centres all over the world. The essay will reflect the importance of marketing and their impact on the popular hotel chains. Changes made by the company in their marketing approaches are also evaluated. Historical backgrounds of hotel chains are also discussed discussing their present market positions. Marketing strategies used by Hilton and Wyndham Hotels are elaborated with relevant justification. Initiatives taken for sustainability as well as green messaging are mentioned so that environmental pollution can be restricted. At last, their positions during Covid-19 are also analysed and evaluated. 
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Hilton Hotels focuses on differentiation strategy so that a competitive edge can be built. Marketing is done beyond normal procedures such as promotions and advertising. This will make them popular worldwide thus gaining their customer base profusely. Hilton Hotels franchises and manages resorts and hotels in the UK. They focus on delivering exceptional customer experiences so that the right thing can be done all the time. They think of themselves as leaders of the communities and in industry. Hilton Plc. follows teamwork so that better innovations can be bought in business. Due to leadership, innovations and commitment, Hilton Hotels are respected hotel chains globally (Hilton, 2021). On the contrary, Wyndham Hotels being the largest hotel chains company follows social media marketing strategy as wide customers are present. Social media such as Facebook, Twitter and Instagram have millions of users checking posts of businesses thus analysing each one critically so that they can choose the best one. Wyndham hotels share their status regularly to keep their potential customers updated. The company consists of 21 different brands and 8900+ hotels (Wyndhamhotels, 2021). It provides diverse options to customers so that their travel experiences can be better and friendly services can be given. Using social media, Wyndham is improving their customer service so that accurate consumer insights can be enabled. Technical teams of the hotel chains are continuously integrating so that long-term growth can be acquired. It has collaborated with Amperity so that global marketing can be elevated delivering customer insights 360-degree. Digital transformation has advanced engagement through their new customer mobile application where total booking payment and billing can be done easily without any issues. It started shifting in 2016 so that the central reservation segment can provide services to 20 brands thus boosting sales (PARSIPPANY, 2020).
Hilton Holdings present market position is fourth among Marriott, ICH, Wyndham Groups is currently the most valuable brand having 'global brand value' of £7.5 billion. In contrast, Wyndham Hotels is in number 1 position as it has the highest number of hotels over 9000+ units in 2020 (Lock, 2020). The revenue achieved by Hilton Hotels is £ 3 billion. Covid-19 has decreased the market size of the company in 2020 however, as per forecast market size has raised in 2021 by 18.5% (Lock, 2021). In 2020, Hilton Hotels will have 141 thousand employees globally. Many employees have lost their job amidst Coronavirus pandemic resulting in organizational changes and temporary furloughs in their global operations. Wyndham Hotels have the 'largest number of properties' in the UK. It contains 172,324 hotel rooms in Asian region and 487,293 guest rooms in the UK currently (Lock, 2021).
In present times, Hilton Hotels follows STP marketing strategy. It segments various services based on experience and unique ambience. It provides various complimentary services and offerings such as Gyms, Spa and convention areas so that people can be satisfied with the services provided by them. It segments their customers based on demographics, behavioral, and geographic factors so that their preferences can be evaluated. After market segmentation, potential customers can be attracted to the organization so that they can gain profits in business. Due to their wide presence, it uses digital technology so that digital innovations can be acquired that can be beneficial for them to increase profitability. Positioning needs to be done in such a manner as the self-image of Hilton Plc. can be increased. It has to position themselves in an effective way so that guests can connect with them emotionally. In short, this part is the most crucial and important part of STP strategy as it can set services and products apart from rival companies.
On the other hand, Wyndham has collaboration with Amperity, a consumer data platform giving intelligent capabilities across insights, analytics, and data management. This is an innovative technique for serving customers as leveraging AI, world-class customer service can be provided. The company has their own apps namely Wyndham. Direct where online bookings, billings and payments can be done and customers will not pay any money for accessing the website. Their journey of digital transformation started in 2016 resulting in shifting to best-class and cloud-based systems that provide flexible cloud service. Wyndham Hotels conceived a partnership with an advertising agent namely, DDB that visualizes travel scenarios. It is a global and leading agency that creates exciting travel experiences among guests (WHG Corporate, 2021). The new campaigns will be promoted in terrestrial radio, television, social media, digital channels, and online streaming so that wide customers can check it and feel motivated to visit their hotels and enjoy their vacations. This marketing technique has proved to be useful for the company as it has gained higher revenue as targeted customers have visited their hotel chains thus helping them grow within the hospitality industry. Posting various travel scenarios in social channels are beneficial for Wyndham Hotels as users can check it through social media. Their creative application focuses on the hotel's locations and brand flags of its family informing guests that their hotels are closer and can visit the place for good experiences. This marketing method is quite unique and creative as potential customers can get attracted to the hotels.
Hilton has implemented a plan of sustainable management in the UK. These hotel chains ensure awareness focusing on socio-cultural, Health and safety, environmental, sustainability to customers.  Being one of the largest hotel organisations, they recognise that it was their responsibility to save communities to create a green environment. They have an environmental strategy "Travel with Purpose" to drive tourism globally. Hilton Plc. have invested double so that environmental impact can be cut by 2030. Through their environmental strategy, the hotel chains are seeking to establish positive social and environmental impact across their operation, communities and supply chains. They pursue best operational excellence, communicate with clients, team members and owners thus utilizing innovations so that meaningful differences can be created where they operate. It utilises LightStay, an ESG system so that social and environmental impact can be analysed, reported and tracked and progress can be made (Cr.hilton, 2020). Uncertainty has been created due to the onset of Coronavirus pandemic; however, Hilton remains committed with their initiatives and worked tirelessly so that relevant solutions can be acquired in the global crisis. On the contrary, Wyndham Hotels collaborated with Green Key to improve environmental performance and sustainability. Green Key are known as ecolabel hotel franchising firms present in the Middle East, Africa, Europe and Africa. Wyndham Hotels focuses on 'Green Key Award' thus raising environmental awareness as well as social responsibility (Thomsen, 2019). The following collaboration will help Wyndham company conduct sustainability efforts including preserving non-renewable energy, reuse programmes of towel and linen, saving light energy and recycling, and conserving water. They are exploring and focusing on long-term sustainability so that renewable energy can be used. These are clean sources of energy and do not create any environmental pollution.
Covid-19 has locked everyone in their homes due to widespread use of the virus. Hilton hotels have created a new marketing campaign namely New Memories that connects audiences through social media, television and digital channels. It invites their homebound travelers so that people can plan for vacation again. As per Hilton's survey, 63% people travel to create new memories with their loved ones (Baker, 2020). Wyndham focuses on cleanliness and safety so that traveller’s fear of being affected by the virus can be decreased. It continues investing in technology so that success can be achieved by their new mobile apps that have low-contact in-stay functions. Each of the companies follows sustainability in order to mitigate environmental impact. Hilton and Wyndham provide messages to customers that they are maintaining all the safety protocols for the sake of customers. Effective customer services will be provided with low-contact stay as safety is the main priority of the well-known hotels
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The essay highlights the significance of marketing in business. Wyndham and Hilton hotels marketing methods are demonstrated thus discussing effective strategies in operations. Here, their current market positions are also evaluated with appropriate justification. Annual revenue of both the hotel chains are written. It has been seen that Wyndham Hotels have a higher market position as compared to Hilton Plc. Their current marketing strategies will be defined so that the reason behind their successful business can be understood.
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