Task 3 of 3 – Report  Workshop By Jose 

Social Media For Reaching New Customers
· Social Media is an interaction of millions of persons in which they create, share, and interchange information in virtual networks  

·    All Started in the mid-1990s with the creation of some platforms like GeoCities, ClassMates.com, and SixDegress.com. Afterward, in 2005 only 5% of the Population was using Social Platforms 10 years after by 2015, the increase was incredibly something phenomenal from 2015 and 2023. There were 2.08 Billion users by 2015 and by 2023 there will be 4.95 Billion persons actively using social media in the world, This is an overall increase of 138.2% in just 8 Years. (Brian Dean, 2024)


 “Marketing refers to any actions a company takes to attract an audience to the company's product or services through a high-quality messaging”. (Caroline Forsey, 2021, P1)

There are innumerable strategies and methods for your company, below we can find some examples of  

· Social Media, 
The advantage is how Low Cost is and how helpful this will be to your business at the start. “According to AdEspresso, the average PPC cost is only $0.28”. (Sherman, 2022, P2)      The disadvantage is that it is Consuming, having conversations with the Clients, and Posting quality content on a regular schedule

· Search Engine Optimization, 
One of the advantages is the enormous Visibility of your business, which equals more revenue for you.

 The disadvantage is the grand competition your business will have, having to Outrank thousands of other websites.

· Email Marketing 

The facility to Monitor the emails is one of the best advantages your business can have, “It’s easier to measure the effects  of an email campaign than a standard email campaign” (Sherman, 2022, P4)

Constant sending could be a really important disadvantage because if there is inconsistency in sending the emails this attracts negative feedback for the business.

There is always a debate between the Modern vs Traditional Methods, it is clear that each approach has its own Advantages and Disadvantages. Traditional with a localized nature is precise and effective for reaching specific customers and establishing on one local presence. With their Broadcast Advertising, Tradeshows, and Print Advertising. For example, Broadcast Advertising has been popular for a long time before the Internet these were the crucial methods to reach a wide audience. Provide the opportunity to share their message through the TV or Radio. On the other hand, Modern offering a totally new industry with a new and bigger cost than traditional but the effectiveness was better than traditional methods and new global reach which was incredible, and the ability to track and analyses everything. The Modern came equipped with new methods for example Inbound Marketing and Display Ads which are visual advertising that are normally displayed on websites, apps, or social media, Typically these ads are form of banners, pop-ups, and interactive media. Each has its own Advantages Traditional has the effectiveness in the Local targets and Reaches an audience the Modern don’t reach, the Old and less technically-savvy audience. Furthermore, the Modern reaches globally and has Real-Time data with Measurable results. However, in a world with the immersive increase of technology and the pervasive use of social media, you decide which is the best option for you. 

Social media can be really helpful for the marketing of our business because social media is a collective of online communications channels where there is content-sharing and a lot of interaction, First of all, you can start interacting with thousands of new customers and share the business services or products.  In nowadays the audience judges a company based on its online presence creating a powerful social presence and caring for their customers' needs and concerns would bring more customers to the business.  Before the Internet and social media were introduced to the world, businesses had to travel to events to show their products or prolong their net of customers. Social media has made an unimaginable transformation,   
· Modifying the perspective of businesses communicating with their customers
· Replacing the Print advertising to Pop in your audience feed
· Easier to target any group of people, in a future new customer. 

There are numerous advantages to why utilizing social media for customer acquisition, first of all, it renovates, and it upgrades the customer's satisfaction and trustiness in the business, when used effectively and precise, social media can rebuild entirely a new trust and loyalty with your customers, these would lead to improved satisfaction and this equals to a repetition from the customers. Second of all the Expansion to new markets is a totally new opportunity because of the huge impact social media has in our world, these can lead you to connect with customers in new geographic locations where in most of the cases you couldn’t imagine from other regions or other countries. By using social media in a Specific demographic and geographic place making a base of customers before making an expansion to the place is an incredible advantage over your competition.  

However, as there are so many advantages there are also uncounted disadvantages, One of many would be how harmful and damage our business to the Public negative feedback, not every time someone leaves a lovely comment and leaves an open door, would stay on the internet and every time new customers want to gain information about our business they would see these comment and leave our business or make insecurity about our business and sometimes this can lead to customers looking for a new business, and “having too many negatives feedback can negatively impact your future marketing efforts (and even mental health)”  
(WebFX, 2021, P12)

In Conclusion, there are many key features we can look at, including the advantages of utilizing social media for our business also the disadvantages, as well as the methods and strategies there are out there to increase our business, The incredible impact social media and the internet had on the businesses, Huge transformation and Traditional Methods vs The Modern Methods.
The traditional era is coming to an end, in my opinion, we can see fewer radios and less printed display advertising. We see bigger TVs, Apple Vision Pro a reality headset you could use while being on the street. Technology is taking over our world slowly and slowly and we must adjust and adapt to this new civilization and adapt our lives and our businesses to this new modern era that we humans have created. 
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