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IKEA SUSTAINABLE
BRAND EXTENSION:
IKEA ECOLIVING

Brand Extension Proposal
About IKEA

IKEA is a popular Swedish home furnishings
company that offers an easy, simple and good design
at an affordable price. The company wants to
contribute to people's daily lives in numerous ways by
using value chain based on renewable materials,
circular design and climate positive projects.

Figure 2: Sustainable living

(Source: google.com, 2026)
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IKEA EcoLiving is a new line of products comprising of
modular solar-powered furniture, smart home energy
management devices and recyclable home accessories.
The extension can contribute to achieve energy saving,
carbon reduction and sustainable homes (Longani and
Sharma, 2024).

Figure 1: IKEA EcoLiving

(Source: google.com, 2026)

Why It Appeals to the Market

« Attends to sustainability of living.

« Delivers a smart home technology at a reasonable
cost.

* Saves money in the home.

Sustainability Alignment

« Promotes the circular economy.

* Promotes the use of renewable energy.

« Helps to minimise waste and carbon emissions.
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