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Introduction:
This report will explain the hotel Corinthia Hotels and Ibis Hotels' financial analyses information related to the various information of both of the hotels. This report consists the information related to the company's total revenue, market position and growth of the company and shows the problems that can be faced by the company in the market and provides sufficient solutions for both of the hotels in the market. This report will show the CSR activities of both the company and the expansion strategy that can be used by the company in the market for growth and development. 
1. Total Revenue of the Corinthia Hotels and Ibis Hotels:
Sources of revenue of the Corinthia Hotels: The planning and execution of the management strategy are done by the company revenue of the company (Choi et al, 2024). The hotel's main sources of revenue are room rent and food and beverage facilities in the hotel industry. The hotel Corinthia carries the position of 85,000 m and carries 162 luxury rooms and 25 residential villas and provides good facilities to their customers in the market it provides a high amount of revenue to their customers in the market (Corinthiagroup, 2024). The company recorded 95.8 million in revenue in the opening of the year 2022 and it is expected to be raised in the near future (Tabone, 2024). 
Sources of revenue for Ibis Hotels: The main sources of the hotel industry to raise profit are the amount of rent that can be received by the company and the food and beverage facility that can be provided by the company to their customers in the market. The Hotel Ibis carries 53 hotels all over the UK and earns high revenue from the market (Booking, 2024). The company recorded revenue of 78.45 billion- 392.27 billion in the UK (Owler, 2024). 
Revenue trends of Corinthia Hotels:  Revenue trends of the company refer to the increases and decreases of the sales of the company in the market. The COVID situation all over the world impacted the financial performance of the company due to the restriction that the government can implement the company recorded a reduction of 176.4 euros in revenue of the company (Corinthiagroup, 2024). 
Revenue trends of Ibis Hotels: During the COVID situation the company recorded a fall in the revenue of the company in the trend of the revenue that can be followed by the company in the market. The company recorded 14% up before the COVID-19 situation all over the world and it was impacted during the COVID situation within the market  (Kartit, 2024). 
Revenue from the growth of Corinthia Hotels and Ibis Hotels: The hotel Corinthia is more focused on the investment activities of the company that provide many types of growth and development opportunities for the company in the market. The hotel recorded 176% of the investment in the revenue of the company in the hotel industry market. The hotel controls the capital expenditure in the market which will help to increase the profit of the hotel and the hotel provides the 2.7 million of the marketable investment that increased the profit of the company. The Hotel Ibis investment in the growth of the hotel in the market ( (Tabone, 2024). The management of the hotel records the 91 properties in the development of the pipeline of the hotel (Gill, 2023). 
After the analysis of the study, it is recommended that both of the hotels should increase the revenue in the market. Both of the hotels should use the upsell other opportunities of the company that included earning the profit from the pet fees and gift stores and providing the shuttle transportation to the hotel essential customers that will help to increase the profit of the company in the hotel industry (Michalis, 2021). 
2. Market Position of the Corinthia Hotels and Ibis Hotels:
Market share of the Corinthia Hotels and Ibis Hotels: The hotel Corinthia is an international brand that can operate their business at the global level within the economy and the hotel records the 9 award-winning hotels that provide excellent facilities to their customers in the market and conduct their business with the help of the 5000 dedicated employees within the market (LinkedIn, 2024). Hotel Ibis is also an international brand at the global level and operates their business in the international market. Of the hotel customers in the UK 13% use the company hotel and 79% of the population carries the information related to the hotel operations and brand popularity of the company and this percentage carries the market share of the company (Kunst, 2024). 
Customer demographics of the  Corinthia Hotels and Ibis Hotels: Customer demography is the category of the customers that can be targeted by the company to increase the profit and revenue from the market. The hotel Corinthia targets all customers, individuals and couples and ensures an excellent customer journey from the facility of the potential room that can be offered by the company (Umbraco, 2024). In the company of Ibis Hotel targets all types of customers in the market both individuals and couplers and 79% of the UK population knows about the brand so, it is helpful for the hotel to increase the sales and revenue of the company in the market (Kunst, 2024). 
Brand Perception of Corinthia Hotels and Ibis Hotels: Thebrand perception of the company refers to what customers believe about the company's products and services that can be offered by the company to their customers in the market. It includes the customer's experience and the reputation of the company in the market. It is helpful for the company to increase their revenue and profit of the company (Qualtrics, 2023).  The Hotel Ibis got a 1.8 review on the social; networking side and also faced some bad and negative reviews from the customers that will impact the goodwill and reputation of the company. Only 14% of the population provided a review of the 5-star in the company and 65% of the population provided the 1-star on the social networking side of the company (Trustpilot, 2023). The hotel Corinthia gets excellent reviews from the customers itgets a 5.0 rating on the social networking site of the companyand it is helpful for the company to increase the revenue and brand popularity of the company (Tripadvisor, 2024). 
After the analysis, it is recommended that both of the hotel companies increase their customer reviews on social media which can be helpful for the company to increase the profit and revenue of the company. 82% of the population reviews onsocial media as recommended to their families and friends so, it is essential for both of the hotels to provide social proof and create confidence among the customers of the hotel (West, 2024). 
3. Growth Potential of the Corinthia Hotels and Ibis Hotels:
Expansion strategies, Corinthia Hotels and Ibis Hotels: The expansion strategy of the company refers to the formal business plan that can be used by the company in the growth and development of the company in the market (Eldan, 2023). The hotel Corinthia carries the licensing and franchising agreement between the other companies for the expansion of the business. The group of the Corinthia hotel management company under agreement with the Group performances the grouped used the licenses of the company to grow their business for global expansion and the agreement is made based on the management fees within the company to a great extent. It provides many types of benefits to the company (Corinthiagroup, 2024b). The hotel company Ibis also expanded their business activity by the way of setting up a new branch all over the world the hotel company built 81 rooms and constructed 33 new branches of the hotel in the UK trying to increase the revenue and profit of the company in the market (Gill, 2023b). 
Market opportunities, Corinthia Hotels and Ibis Hotels: Both of the hotel companies carry many types of opportunities in the market. The UK records 3.0 million visits of tourists every year which can increase the revenue of both of the hotel companies in the UK and it is expected to be increased in the future period (ONS, 2024). The rising tourism and travelling trends provide the opportunity for the reputation and goodwill of the company and provide the benefit of the iconic landmark and visit percentage provides the opportunity to increase the revenue of the company (LinkedIn, 2024). The hospitality and tourism industry is the world's largest industry and contributes a high amount of resources to the development of the economy (Walker et al, 2021). 
Potential barriers to the growth of Corinthia Hotels and Ibis Hotels: The hotel industry faced many types of barriers in the expansion and development of their business activities Corinthia Hotels and Ibis Hotels faced a high amount of competition in the hotel industry is one the biggest barriers and high amount of cost in the operation of the hotel is also creat the problem in the function of the hotel in the market (Classeq, 2024). 
After the analysis of the study, it can be recommended that Corinthia Hotels and Ibis Hotels reduce the costs and save money by the way of outsourcing activities of the business management. Outsourcing the non-core activities of the business saves money and increases the earning generation activities of the business (Landman, 2024). 
4. Financial Commitment to CSR activities of the Corinthia Hotels and Ibis Hotels:
Sustainability practices Corinthia Hotels and Ibis Hotels: The hotel company Corinthia take responsibility for its impacts on the environment and avoids the products and services that impact the environment and provide positive outcomes in the environment. The company also follow the UN sustainability development goal of the environment (Corinthia, 2024). The Ibis Hotel made the 21st programme to promote sustainability in the environment. 
Community engagement Corinthia Hotels and Ibis Hotels:The hotel company Ibis participate in the 21 programme that helps to promote community engagement activities that provide a friendly environment work closely with the employees of the company and take the innovation activities for the local communities (Ibis, 2024). The hotel company Corinthia has done charity activities for the development of the local communities The company provide the employees with fun connectivity and communication facilities and health and well-being activities for both employees and local communities (Corinthia, 2024b).  
Ethical business practices Corinthia Hotels and Ibis Hotels: The hotel company Corinthia conducts their business by professionally and fairly dealing with the other business activities and implementing the effective system of the business that is responsible for the ethical business practices for the company (Corinthia Group, 2024). The hotel business Ibis conducts their business activities based on Honesty, integrity and rightness of the company management that can promote ethical business practices in the market (IBIS, 2022). 
After the analysis, it is recommended that both the hotel company. Corinthia and Ibis do their business activities by way of ethical practices because it provides the opportunity and benefit of the competitive advantages and increases the goodwill and reputation of the company is helpful to increase the profit and revenue of the company in the market (GeeksforGeeks, 2024). 
Conclusion:
This report explains the comparison of the Corinthia Hotels and Ibis Hotels in many ways in the hotel industry. The hotel's main sources of revenue are room rent and food and beverage facilities in the hotel industry both of the hotels carry a high amount of revenue from the market but the hotel company should use the upsell other opportunities of the company that include earning the profit from the pet fees and gift stores and providing the shuttle transportation to the hotel essential customers that will help to increase the profit of the company in the hotel industry. 
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