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	Referencing:
	In the main body of your submission you must give credit to authors on whose research your work is based. Append to your submission a reference list that indicates the books, articles, etc. that you have read or quoted in order to complete this assignment (e.g. for books: surname of author and initials,  year of publication, title of book, edition, publisher: place of publication). 
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	Turnitin: All assignments must be submitted to Turnitin unless otherwise instructed by the Lecturer. 
Note: the Turnitin version is the primary submission and acts as a receipt for the student.  Late submission of the electronic version of the assignment will result in a late penalty mark.  Penalties for late submission: Up to one week late, maximum mark of 50%.  Over one week late, Refer.  Only the Extenuating Circumstances Panel may grant an extension.
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	Learning Outcomes tested

(from module syllabus)
	Assessment Criteria  To achieve each outcome a student must demonstrate the ability to:

	1. Analyse the stakeholder view in comparison with alternative models including stockholder theories and distinguish between different models of corporate social responsibility (CSR).
	· Critically evaluate how ethical /CSR models can relate to business use of SNS.  

	2. Explore critically the response of management functions to ethical challenges.
	· Analyse a specific site, in relation to a specific dilemma or functional area, deriving workable recommendations for the improvement of ethical performance. 


· Please submit the assignment parts in a suitable report folder– not in polypockets.  

· This form (ALL PAGES) MUST be at the front of the paper submission.  Assignments will not be accepted without this form as it is a requirement that you sign the disclosure regarding referencing convention. 

· DO NOT put this form into Turnitin or it will match many similarities with other students’ submissions.

	TASK DESCRIPTION


Instructions
1. Identify a corporate scandal. Report the case you wish to focus on to your tutor. Prepare to make a presentation. 
The presentation will take place TBC 2018 and will last approximately 20 minutes.

2. Prepare a presentation using appropriate software, media and presentation aids. A copy of your presentation must be submitted in Pdf format to Moodle through Turnitin. The presentation should consist of:
(a) A description of the corporate scandal. An analysis of how the company/organisation managed the scandal with a critical review of the scandal and the company’s reaction (25%). 

(b) Application to the scandal of CSR theory and imbedded concepts (25%).

3. Following the presentation you will write a separate critical review of the scandal and derive logical solutions which might help avoid such scandals or at least reduce their negative impacts in the future (45%, maximum 2,500 words).

4. Provide a critical reflection of your academic practice, analysing your experiences with your own practices/skills/responses and addressing (i) how you scrutinised the experience of writing this assignment and how you dealt with it (ii) how you evaluated this assignment and how to do it better next time and (iii) how you reflect on things you have read and link theory with practice/reality (max 250 words).
It would be useful to review antagonistic organisations to generate the different perspectives e.g. Shell’s oil pollution case and the reaction by Greenpeace or Enron and the changes in financial reporting legislation. 

If you use radical organisations such as the New Economics Foundation http://www.neweconomics.org/ or Ethical Consumer http://www.ethicalconsumer.org/ be aware that there are many who would not subscribe to these opinions, therefore balance your account by looking at industry bodies such (for the above example), the Petroleum Industries Association (PIA) http://www.ukpia.com/ , the UN NGO, World Petroleum Council http://www.world-petroleum.org/index.php?/Introduction/introduction.html, the IPIECA http://www.ipieca.org/ Be sceptical/critical and try to find who funds such supposedly independent organisations. Good value conservative think tanks and pressure groups include the CBI, http://news.cbi.org.uk/, Institute of Directors http://www.iod.com/   and the IEA http://www.iea.org.uk/ as alternative more conservative pressure groups. Overall this must remain an academic task. Referencing academic analysis of the scandal will help maintain objectivity. However your analysis of different competing sources and their subjectivity will enhance your grade and show your sophistication in managing the debate.

Preparation for the task:

1. Lectures and tutorials will delineate theoretical perspectives on scandals and disaster management. Cases such as Bhopal, Enron, FIFA bribery case and others will be discussed in class sessions. In week 5 an MBA student will present on her research of clothing supply chain scandals.

2. In week 1 you can begin discussing the scandal you wish to study. By week 6 you must report to your tutor what sandal you have chosen. This will be shared with the class for mutual support in finding resources. By week 7 you must report on your preparation for the presentation, which will take place in week 12. You must submit your critical review of causes and solutions by week 14. Your PowerPoint slides must be emailed to your tutor in week 12.

3. Do not agonise about the definition of what a scandal is. By reporting your plan in week 6 your tutor will confirm that there is sufficient material for you to achieve the highest grade. Scandals may be life threatening or relatively minor. Do use industry and professional sources to manage the full range of views on the scandal.

4. Should you wish to analyse a public sector or not for profit organisation, this would be acceptable. Do negotiate with your tutor to ensure that you are addressing the key ethical risk factors when looking at any such sectors’ poor responsibility performance. Please note the guest speaker list which should contain a case of a public health scandal.

5. Students are expected to research past conflicting cases in academic journals to identify key concepts and communication strategies.

6. In order to achieve high grades you must quote academic journals..

Some resources

Moodle

Caroline will upload class materials, links and the result of class discussions to the Module Moodle site. Please do use it. We can check those who do not!!

Book sources

The library has some sparse resources on this topic; however do open your search to include ‘disaster management’, which is covered in some of the strategic management, marketing and PR texts. Start your searches early to allow you time to order books on inter library loan. Do share resources with your class mates. However your submission should be your own work. Journal articles

These will be used as part of the teaching process. You will also be directed to certain journals of interest and we will conduct a search as part of a class exercise.

Web sources

These are always scrutinised by external examiners, because there is a considerable amount of inappropriate information online. However it is also an important source so do check the origins of sites you quote and do not believe that all that is published as the truth, especially the definitive truth! DO NOT QUOTE WIKIPEDIA!

https://prezi.com/z2kgdfif4gxn/the-greatest-business-ethics-scandals-of-the-21st-century/
Despite being a blog, this is a well-researched presentation, though provocative. We will discuss this in class.

http://www.accounting-degree.org/scandals/
Don’t be afraid to focus on your business specialism. This site has infographics on accounting scandals. There are similar for HR, Marketing, Supply chain etc.

http://www.forbes.com/sites/investopedia/2013/02/05/5-most-publicized-ethics-violations-by-ceos/
This is interesting, particularly if you are interested in studying leadership ethics. Are CEOs always ethical? If they are not their organisations seldom are.

http://list25.com/25-biggest-corporate-scandals-ever/
Ok this is very much a journalistic source, however good to identify a possible scandal for you to look at in more depth. Interesting that the Lance Armstrong scandal was not just about him as a corrupt athlete, but also about the corporate system and companies that helped him cheat. Also note Arthur Andersen. Ironically tutors Steve and Caroline use a model developed by Arthur Andersen, consultants who actually gave good training in building a responsible organisation to client companies before falling spectacularly after being involved in the Enron scandal.

http://www.nytimes.com/2014/06/05/business/after-walmart-bribery-scandals-a-pattern-of-quiet-departures.html?_r=0
Another journalistic source covering bribery and corruption (Source: New York Times). You could select any of many corrupt practices to focus on. The article and “solution” by Walmart offers a very American perspective, apportioning blame to individuals and reporting the company solution, in this case sacking the individual guilty mangers. While this is a perfectly valid approach, which is used by many company cultures, a more critical management approach would ask how the system that Walmart was working within and which the company set up for its employees, may have put pressure on individuals to engage in corrupt practices. In other words if the system is corrupt it shouldn’t be surprising if people are corrupted in their behaviours. Look for alternative perspectives!

http://www.yorkshirepost.co.uk/business/business-news/scandals-put-ethics-on-agenda-for-global-business-1-6169337
A newspaper article which alleges that scandals drive ethical improvements because of consumer pressure, including boycotts. The press can be used to get ideas, however you must explore the topic more deeply by engaging with the academic journal data bases to find more objective sources. A bibliography where you do not quote respected journals and authors will not be awarded high grades. Is ethical consumerism the solution to bad behaviour?

http://www.ibtimes.co.uk/
While you may be targeting your reading on companies with a bad reputation, you might also check out those who have good CSR reputations. This will allow you to compare and contrast, which is a higher order skill, likely to be rewarded with higher grades. This story in the IBT looks at improving ethical performance, written by a legal professional.

http://www.economist.com/topics/scandals
The quality newspapers are the best to quote however these and even The Economist are not totally without bias, so build this into your analysis of their content should you use it.
http://www.ft.com
This site offers international business news, analysis, market data and company information with the global authority of the Financial Times. Free, but requires registration.
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	GUIDANCE FOR Students IN THE COMPLETION OF TASKS


Guidance
1. If you make use of academic or industrial references, use an appropriate referencing system, e.g. As Griffiths (2013) states “the Harvard system ..... works best for me.”  (In the bibliography…Griffiths, S. (2013) Referencing Made Simple, Swansea, SMU Publications). Normally assignments which contain no bibliographies and no referencing can only be considered for a maximum 40%.Do name the incidents, companies, organisations by quoting web pages, news articles or other media, for your application task.

2. If you use the web to download codes, e.g. the Institute of Business Ethics, Biz/Ed or Centre for Applied Ethics pages, use normal referencing systems, including accession dates. See my guidelines on referencing.

3. 
Please attach your case and/or reference material in the appendices, but do not overload these. Always refer to appendices in your text or else they will be useless. If you are using case material from published sources, name them. If you are developing more original material consult with me about the nature of the material to include

4. The definition of Internet, e-Commerce, SNS etc. can be problematic. Please adopt a workable definition (from the DTI, WDA, academic, professional texts), with a rationale, to allow your arguments to progress. It will enhance your analysis if you can analyse different implications for different organisations dependant on their size, sector or areas of activity. For example there is a legitimate debate over whether possessing a web site, using e-mail and sharing documents on line are sufficient to make an organisation “Internet active”, however try not to be distracted by obscure definitional issues.

5. The case required could be a company, a functional area/department within an organisation (public sector and not-for-profit organisations may be chosen), or a case of policy application/implementation. You should choose a case, which allows sufficient degree of depth to allow the greatest application of models of ethical policy, Internet ethics or management ethics employing the Internet.

6. It is clear that there is no consensus on the range and detail of Internet ethics, with special application to professional SNS use. However your studies of conventional organisational ethics and adaptations from ICT, generic technology and other professional ethics sources, should inform your analysis.

7. Collaboration between students is to be encouraged in the collection of data, debates on model applications and identification of key issues. There will be a series of workshops from session 8 to provide support and guidance. However the assignment submitted should clearly be the author’s own work, fully referenced, quoting all sources.

8. All assignments should be word-processed. Final drafts should be submitted at the Swansea Business School Office, who will note submissions and give you a receipt. Please do not e-mail them to your tutor. However in the final session before submission we will conduct workshops to review your plans to answer the question and give guidance.  
9. All assignments must also be submitted via the Turnitin icon on the Moodle module M6X9151

10. If there is no consensus do not be afraid to “stay on the fence” so long as you do your best to use competing approaches. 

11. Collaboration between students is to be encouraged in the collection of data, debates on model applications and identification of key issues. However the work submitted must be that of the student him/herself only. Please make every effort to differentiate your work from that of your fellow students/team members. 

12. It is possible to conduct research using original data e.g. visual analysis of competition between bottled water companies (see pictures uploaded), interviews with companies or their representatives, content analysis of comparative company communications etc. This sort of activity is of the highest order and will be rewarded, so long as you are also self-critical of your own data, building in the fact that you have yet to be taught Research Methodology. However it is also possible to achieve a distinction by using secondary sources entirely, if your analysis and evaluation is of the highest level. See grade descriptors below. 
	GUIDANCE FOR Students IN THE COMPLETION OF TASKS


NOTE: The guidance offered below is linked to the five common assessment criteria overleaf and specifically aligned to the “exceptional” outcome category to which we anticipate students aspire.

1. Research-informed Literature 

Your work must embed and be informed and supported by relevant and credible scholarly material that is accessible in the learned journals listed on the module schedule.  You should refer to at least 10 such sources.  Additionally, you should refer to text books, current news items and benchmark your organisation against other organisations to ensure your assignment is current and up-to-date.  High-level referencing skills using the Harvard Method must be demonstrated throughout your work and all sources listed alphabetically within your bibliography.  

2. Knowledge and Understanding of Subject

Your work must demonstrate the growing extent of your knowledge and understanding of concepts and underlying principles associated with the subject area.  This means that within your work, you should provide evidence of your growing mastery in critical awareness of current challenges, new insights and the constant need for innovation within the field.  Furthermore, a critical awareness of the ambiguities and limitations of knowledge and even understanding, should be considered and examples of such, illustrated within your work.  

3. Analysis

To be considered masters worthy, your work must contain evidence of analysis, evaluation and synthesis.  This means not just describing “What!” but also justifying: Why? How? When? Who? Where? And at what cost!  At all times, you must provide justification of your arguments and judgements.  Evidence that you have reflected upon the ideas of others on matters occurring in the real world of business is crucial to you providing a reasoned and informed debate within your work.  Your choice of methodologies to gather data and information must be rigorously defended.  Furthermore, you should provide evidence that you are able to make sound judgements and convincing arguments in the absence of complete data, since within the real world of work, we rarely have access to, or know all the information!  Persuasive conclusions are especially necessary and must be derived from the content of your work – there should be no new information presented within your conclusion.  Your work should aspire to resemble work which is of journal publishable quality. 

4. Practical Application and Deployment

It is essential that you rationalise how you decided upon certain methods, materials, tools and techniques to inform and complete your work.  You must demonstrate what informed your decision(s) to apply certain concepts that enabled you to formulate innovative and creative solutions to the challenges presented to you or that you identified for yourself.  Plausible, costed and justifiable recommendations are demanded and where these are absent, your work is undermined.  Your work should provide evidence that you are growing in mastery in developing cutting edge processes and techniques within the subject area.  

5. Skills for Professional Practice 

Your work must provide evidence of your attributes in the application of professional practice.  This includes demonstrating that you are highly capable of individual and collaborative working.  Regarding the presentation of your work, you must demonstrate your ability to select and deploy the appropriate media that is “fit for purpose. Additionally, you must exhibit your ability to: communicate with an exceptionally high level of professionalism; work professionally, autonomously and within a team; develop leadership skills; and produce/present work that is coherent, cogent and specifically addresses the challenges set for you or you have set yourself. Importantly, your work should be easily understood by specialists and non-specialists in the field.  

	                 marking criteria and Student FEEDBACK


Overall Grade criteria
50-59%: Knowledge of organisations with conflicting views of the case scandal. Ability to communicate some factors relevant to the organisation’s strategy to manage the crisis. Evaluation of different perspectives of the scandal. Clearly differentiated perspectives of the event and different interpretations of causes and solutions.

60-69%: Critical appraisal of models utilised to promote organisation’s policies. Evaluation of alternative models to reference messages and promotional arguments.

70%+: Deeper understanding of wider implications of conflicting debate on a theme relevant to the scandal in the context of the case industry selected. Ability to empathise with alternative means of expression and value judgement systems.This section details the assessment criteria. The extent to which these are demonstrated by you determines your mark. The marks available for each criterion are shown. Lecturers will use the space provided to comment on the achievement of the task(s), including those areas in which you have performed well and areas that would benefit from development/improvement.
	Common Assessment Criteria Applied
	Marks available
	Marks 

awarded

	1. Research-informed Literature Extent of research and/or own reading, selection of credible sources, application of appropriate referencing conventions.
	
	

	It is important that you try to access the academic databases to find articles of interest. You must present some of the leading models of CSR and their application in the context of scandals
	
	

	
	20
	

	2. Knowledge and Understanding of Subject Extent of knowledge and understanding of concepts and underlying principles associated with the discipline.
	
	

	Knowledge of the subject will be demonstrated in the industry analysis in section 1 and the company/ specialist analysis of section 2. For the second section, choose wisely concepts that can be applied critically. Core concepts will be taught in class sessions. Your job is to apply them and find evidence.
	
	

	
	30
	

	3. Analysis 

Analysis, evaluation and synthesis; logic, argument and judgement; analytical reflection; organisation  of ideas and evidence
	
	

	The analysis is a crucial MBA skill. You must argue different points of view if possible informed by the literature you have read. It is possible to generate arguments without support and examples, but the highest grades will be given for a well-informed utilisation of concepts applied to the case industry and company
	
	

	
	30
	

	4. Practical Application and Deployment 

Deployment of methods, materials, tools and techniques; application of concepts; formulation of innovative and creative solutions to solve problems.
	
	

	Important last section, where you can comment on the relevance of your analysis to corporate policies. To get the marks, try to link your suggestions to what was discussed in previous sections, to demonstrate a logical connection.
	
	

	
	20
	

	5. Skills for Professional Practice 

Attributes in professional practice: individual and collaborative working; deployment of appropriate media; presentation and organisation.
	
	

	 A relatively minor element for this exercise. However showing that you have navigated various data bases to find articles of interest would be rewarded, a part of the above sections. Reference to the work of professional associations in improving ethical performance and reducing ethical risk will be rewarded in this section.
	
	

	
	10
	


	Assignment Mark (Assessment marks are subject to ratification at the Exam Board.  These comments and marks are to give feedback on module work and are for guidance only until they are confirmed. )
	Late Submission Penalties (tick if appropriate)
	%

	
	Up to one week late 
	
	

	
	Over one week late
	
	


	COMMON ASSESSMENT AND MARKING CRITERIA


	
	OUTRIGHT FAIL
	UNSATISFACTORY
	SATISFACTORY
	GOOD
	VERY GOOD
	EXCELLENT
	EXCEPTIONAL

	Assessment Criteria

	0-29%
	30-39%*
	50-55%
	55-59%
	60-69%
	70-79%
	80-100%

	1. Research-informed Literature 

Extent of research and/or own reading,  selection of credible sources, application of appropriate referencing conventions 

	Little or no evidence of reading.

Views and findings unsupported and non-authoritative.

Referencing conventions largely ignored.
	Poor evidence of reading and/or of reliance on inappropriate sources, and/or indiscriminate use of sources.

Referencing conventions used inconsistently.
	References to a limited range of mostly relevant sources. Some omissions and minor errors.

Referencing conventions evident though not always applied consistently.


	Inclusion of a range of research-informed literature, including sources retrieved independently. Referencing conventions mostly consistently applied.


	Inclusion of a wide range of research-informed literature, including sources retrieved independently.

Selection of relevant and credible sources.  Very good use of referencing conventions, consistently applied.
	A comprehensive range of research informed literature embedded in the work. Excellent selection of relevant and credible sources. High-level referencing skills, consistently applied.


	Outstanding knowledge of research-informed literature embedded in the work. Outstanding selection of relevant and credible sources. High-level referencing skills consistently and professionally applied

	2. Knowledge and Understanding of Subject

Extent of systematic knowledge, understanding and critical awareness of concepts and underlying principles associated with the discipline.
	Major gaps in knowledge and understanding of material at this level. Substantial inaccuracies.
	Gaps in knowledge, with only superficial understanding. Some significant inaccuracies.
	Evidence of knowledge and understanding of current and relevant concepts and underlying principles but with some gaps or errors. 
	Knowledge is accurate with a good understanding of the field of study.
	Knowledge is extensive.  Exhibits understanding of the breadth and depth of established and contemporary views. 
	Excellent mastery of a complex and specialised area of knowledge and skills, with an excellent critical awareness of current problems and/or new insights at the forefront of the field. Clear awareness of challenges to established views and the limitations of the knowledge base.
	Exceptional mastery of a complex and specialised area of knowledge and skills, with an exceptional critical awareness of current problems and/or new insights at the forefront of the field. A critical awareness of the ambiguities and limitations of knowledge.

	3.  Analysis

Analysis, evaluation and synthesis; logic, argument and judgement; analytical reflection; organisation  of ideas and evidence
	Unsubstantiated generalisations, made without use of any credible evidence. Lack of logic, leading to unsupportable/ missing conclusions. Lack of any attempt to analyse, synthesise or evaluate.
	Some evidence of analytical intellectual skills, but for the most part descriptive. Ideas/findings sometimes illogical and contradictory. Generalised statements made with scant evidence. Conclusions lack relevance.
	Evidence of some logical, critical thinking and some attempts to synthesise, albeit with some weaknesses.

Some evidence to support findings/ views, but evidence not consistently interpreted.

Some relevant conclusions and recommendations, where relevant.
	Evidence of logical, analytical, critical thinking and synthesis. Can analyse new and/or complex data and situations without guidance.

An emerging awareness of different stances and ability to use evidence to support the argument.

Valid conclusions and recommendations, where relevant
	Evaluates methodologies, current research and ideas critically and, where appropriate, proposes new hypotheses/ideas. Evaluates and synthesises complex issues both systematically and creatively.  Makes sound judgements and proposes convincing arguments in the absence of complete data.  Sound, convincing conclusions / recommendations.
	Excellent critical evaluation of methodologies, current research and ideas and, where appropriate, proposes new hypotheses/ ideas.  Evaluates and synthesises complex issues systematically and creatively.  Makes excellent judgements and proposes convincing arguments in the absence of complete data.  Strong, persuasive, conclusions, justifiable recommendations. Work is of conference publishable quality.
	Exceptional critical evaluation of methodologies, current research and ideas and, where appropriate, proposes new hypotheses/ ideas.  Evaluates and synthesises complex issues at a high level of mastery.  Makes outstanding judgements and proposes highly convincing arguments in the absence of complete data.  Highly persuasive conclusions. Work is of journal publishable quality.

	4. Practical Application and Deployment

Effective deployment of appropriate methods, materials, tools and techniques; extent of skill demonstrated in the application of concepts to a variety of processes and/or contexts; formulation of innovative, original and creative solutions to solve problems. 
	Limited or no use of methods, materials, tools and/or techniques.

Little or no appreciation of the context of the application.


	Rudimentary application of methods, materials, tools and/or techniques but without consideration and competence. Flawed appreciation of the context of the application.


	A satisfactory awareness and mostly appropriate application of well established methods, materials, tools and/or techniques.

Some appreciation of the context of the application.


	A good and appropriate application of standard methods, materials, tools and/or techniques.

Good appreciation of the context of the application, with some use of examples, where relevant.


	A very good application of a range of methods, materials, tools and/or techniques.

Very good consideration of the context of the application, with perceptive use of examples, where relevant.

Evidence of some originality, innovation and creativity. 
	An advanced application of a range of methods, materials, tools and/or techniques.

The context of the application is well considered, with extensive use of relevant examples.

Application and deployment extend beyond established conventions.  Originality, innovation and/or creativity evident throughout.
	Outstanding levels of application and deployment skills. Assimilation and development of cutting edge processes and techniques.



	5. Skills for Professional Practice 

Demonstrates attributes expected in professional practice including: individual initiative and collaborative working; deployment of appropriate media to communicate (including written and oral); clarity and effectiveness in presentation and organisation.
	Communication media is inappropriate or misapplied.

Little or no evidence of autonomy in the completion of tasks.

Work is poorly structured and/or largely incoherent.
	Media is poorly designed and/or not suitable for the audience. 

Poor independent or collaborative initiative.

Work lacks structure, organisation, and/or coherence
	Can communicate clearly to specialist and non-specialist audiences in a suitable format but with some room for improvement. 

Can work autonomously and as part of a team, but with limited involvement in group activities. 

Work lacks coherence in places and could be better structured.
	Can communicate effectively in a suitable format, but may have minor errors.

Can work effectively autonomously  and as part of a team, with clear contribution to group activities. 

Mostly coherent work and is in a suitable structure.
	Can communicate well, confidently and consistently in a suitable format.

Can work very well autonomously and as part of a team, with very good contribution to group activities. 

Work is coherent and fluent and is well structured and organised.
	Can communicate professionally and, confidently in a suitable format.

Can work professionally autonomously and within a team, showing leadership skills as appropriate, managing conflict and meeting obligations.

Work is coherent, very fluent and is presented professionally.
	Can communicate with an exceptionally high level of professionalism. 

Can work exceptionally well and professionally autonomously and within a team, showing advanced leadership skills.

Work is exceptionally coherent, very fluent and is presented professionally.


	Student Self Evaluation Form 

	Student name:
	
	Student P number:
	

	Programme:
	
	Year of programme 
	

	Assignment Title:
	


This section repeats in brief the common assessment criteria detailed on previous pages. The extent to which these are demonstrated by you determines your mark. Using these criteria, tick the box that best indicates the level of achievement you feel you have achieved with regard to each of them. 

	Common Assessment Criteria Applied
	Level of Achievement

	
	REFER
	PASS/MERIT
	DISTINCTION

	
	OUTRIGHT FAIL
	UNSATISFACTORY
	SATISFACTORY
	GOOD
	VERY GOOD
	EXCELLENT
	EXCEPTIONAL

	1. Research-informed Literature 


	0-29%
	30-49%
	50-55%
	55-59%
	60-69%
	70-79%
	80-100%

	
	(
	(
	(
	(
	(
	(
	(

	2. Knowledge and Understanding of Subject
	0-29%
	30-49%
	50-55%
	55-59%
	60-69%
	70-79%
	80-100%

	
	(
	(
	(
	(
	(
	(
	(

	3. Analysis

	0-29%
	30-49%
	50-55%
	55-59%
	60-69%
	70-79%
	80-100%

	
	(
	(
	(
	(
	(
	(
	(

	4. Practical Application and Deployment

	0-29%
	30-49%
	50-55%
	55-59%
	60-69%
	70-79%
	80-100%

	
	(
	(
	(
	(
	(
	(
	(

	5. Skills for Professional Practice 


	0-29%
	30-49%
	50-55%
	55-59%
	60-69%
	70-79%
	80-100%

	
	(
	(
	(
	(
	(
	(
	(


	PLEASE COMMENT ON AREAS IN WHICH YOU FEEL THAT YOU HAVE PERFORMED WELL 
	PLEASE COMMENT ON AREAS you feel that you need TO DEVELOP

	
	


	Student’s Name
	
	Date
	

	Student’s Signature
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