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Mera Brise


	1 . Introduction
‘’Marketing information system is a “system in which marketing data is formally gathered, stored, analyzed and distributed to managers in accordance with their informational needs on a regular basis” (Kotler and Keller, 2006) www.moodle.uwtsd.ac.uk
	Marketing information system is the system for collecting, monitoring, selecting and transmitting information from everywhere, information designed to help the company's marketing system that uses it. Any company that wants to survive and want to thrive needs to use the Marketing Information System.
	In the hotel domain as well as in other areas Marketing information system is a very well-established system. The more we collect the data, the more accurate and timely  transmit the data, the more find the real problem, the better find solutions and the more pass on these solutions to the tourists, the more the company will enjoy more prosperity and recognition by tourists.
	The marketing information system is like an unprecedented dialogue between clients and employers, and the more fluently it , brings more satisfaction on both sides.


	2 . Marketing Information System Analysis in Hotel Mera Brise

	In order to be competitive on the market and to attract as many of the tourists who visit the seaside in that season, a hotel must take into account the reviews collected from former tourists.
	The hotel understand that ‘’ the internet has not yet been recognised as an important source for market intelligence despite having the benefits of providing much of the necesary data more quickly and at a lower cost than many other sources ‘’ 2001 John Wiley and Sons, LTD .www.moodle.uwtsd.ac.uk .  This I a very importand reason why Hotel Mera Brise use reviews from internet.
	Some very important reviews that should take into account any hotels are those collected at www.booking.com. All the more so because they are made without the customers being questioned that denotes that the person even felt to say their opinion, good or bad, on this site. The more the hotel have to keep in mind because they are 100% real and none of them is made by a person who has not bought a stay in that hotel or that is not real, spam. Each comment is accompanied by some very important information about that tourist: how many nights stayed in, if was single, couple or family with children, what type of room had, the reason for the trip (if it was for business or pleasure) , the month when that person was staying (from where the hotel can know if the trip was in season or off season), the date when that person made the comment ect


3 . Information gathering 
	The person assigned to collect the data will handle the collection of these data. The hotel  will collect all the data and sort them according to the number of negative reviews received for each subject.
	The hotel collects all customer data from check-in to check-out. These are very important to be sent to the purchasing departments to have all the time stock and never remain stockpiled due to lack of information about the hotel's consumption. Besides the consumption data are also gathered the reviews about the hotel accommodation, restaurant and other areas used by tourists. Another important area where very important data is collected is the Internet.
	In acourding with www.booking.com Hotel Mera Brise in Mangalia as an assessment has only good grades all over the media in Mangalia Resort . Mera Brise is rated at 9.3 out of 299 ratings on May 20, 2019.






Following reviews from www.booking.com, the hotel has the following notes:

	Category
	Rating
	Average per resort

	Cleaning
	9.7
	8.8

	Comfort
	9.5
	8.5

	Location
	9.6
	8.3

	Facilities
	9.1
	8.4

	Personal
	9.3
	8.9

	Quality / price ratio
	8.7
	8.4

	WiFi free
	8.3
	8.1





Although all the notes are above average in the Mangalia resort, this does not mean that a hotel should not always take action and try to improve things. 
Among the most representative negative reviews received in the comments are: 
WiFi quality.
 Lack of mosquito nets on the front of the hotel. 
Late check-in time high meal time comunication 
High meal time



4. Comunication informations
The person assigned to collect the data will communicate these reviews to the internal departments. Communication between the person assigned to collect the data and the different departments must be constant and easy. Each department must be very receptive to all the problems received from that person . Each department must understand that good communication tourist - person assigned to collect the data - assigned department - person assigned to collect the data - tourist is the key to success. Having a good communication marketing information system will have effect 
 To the IT department will send the WiFi quality issue. Because we live in the time of technology and the world posts all the time on facebook, twitter ect the evening when comes home from the beach , watching an online news or watching a video on youtube. The television is no longer the attention of today's young people. In order to satisfy our customers, solutions must be found to have the best coverage possible. For this, a company must be asked for a concrete solution: either change routers or put more. After solving the problem, someone has to go through the hotel and check all the areas to make sure they all have very good coverage.
 The problem of missing mosquito nets on the front of the hotel. This problem will be sent to the building care department. The representative of the occupancy of the building will make a short calculation of the need and will ask for an offer from a company specializing in mosquito net installation. The mosquito netting installation must be done outside the period when the guests are accommodated in order not to create other troubles. The mounting request being in the winter period so the mounting price of the vessel is much lower because the demand in that period of the mosquito nets will be much lower.
	Late check - in time. This problem will be sent to the tourist reception department. The current check-in time is 16 o'clock. This hour is a late hour because so many tourists lose one day of the beach not all in the cars and not having to leave their luggage. In order to solve this problem, two points of view must be considered: 1 to move the check-in earlier or 2 to make a special area where everyone has left their luggage safely. In order to find the optimal solution it will be checked at point 1 to see how many camerists it would be necessary to supplement to cope with and so it can be done earlier. It examines whether there are other factors that prevent changing the check-in time. Point 2 will try to find a place where a place where tourists can change and leave their luggage safely until the evening when they return from the beach so they do not mind the late check-in time. A construction company will be asked to bid for the construction of that area. There will be a comparison between the two and will be more reliable that will be chosen and put into practice

	The problem of high meal time. This problem will be sent to the chef. He will analyze the problem and try to find a solution. This is often the case for staff very little compared to the large avalanche of tourists coming in at that time. Keeping in mind that these comments are in the full season, then each tour will be supplemented by one waiter. Even if this action will generate high costs it will gain on other parts, thus increasing the number of customers returning and the next day at our restaurant and will increase customer satisfaction in general as well.

	Each department, after analyzing the problems, will send to the data collector all the solutions and deadlines when the problems will be solved.

	The data collection representative will deliver these solutions to clients and the implementation date. The data collection representative will inform the tourists on the www.booking.com site and the hotel's website.


5. Efficient Marketing Information System in Hotel Mera Brise 
Once these responses are received by tourists they will see that there is someone who cares about them and  will see their opinions are important. Speaking all the time with the tourists and showing them that their problems have been solved they will know that they can definitely return to a hotel where they are important and where they can guarantee a pleasant vacation 

6 .Conclusion 
Hotel Mera Brise understand that ‘’ Information systems had become one of the important means used in marketing nowadays, it is the most effective tool in marketing through helping in decision making as well as solving all marketing problems ‘’ 
Also the hotel Mera Brise  understand that indices received from www.booking.com are very important to our hotel, all the more so since these comments are public and can be seen by everyone. If you want a hotel to have a lot of tourists, you have to take into account everyone's opinions and analyze any information coming from them. Every manager needs to understand that the marketing information system is vital to the good functioning and prosperity of a hotel . 
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