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INTRODUCTION
The International financial management (IFM) is a term that deals with the activities to be performed for the strategic financial management across the international borders (Eun, 2021). The operations of the acquisition, application, management, and control of the finances are performed at an international level. The report here through the form of an essay discuss about the concept of international financial management that involves discussion about the importance of IFM, challenges faced within the same, dividend distribution policy of organisation, the market hypothesis theory and the methods of the project appraisal. The essay will consider the example of the Unilever for the purposes of the same.
[bookmark: _Toc160724152]MAIN BODY
[bookmark: _Toc160724153]Unilever: an Overview
Unilever a world-leading multinational corporation, established in the United Kingdom, operating in the industry of the fast-Moving Consumer Goods. The organisation operates with 5 different business units each having a different category of the brands under the business unit (Unilever, 2024). Unilever has total more than 100 brands under its five business units. The brands provide numerous products of daily use such as the healthcare and personal care products, hygiene, ice cream, coffee, baby food, beauty products and many more.
[bookmark: _Toc160724154]Importance of International Financial Management
The financial management process helps the organisations to maintain the sources, application and the management of the funds of the organisations. At the international level the financial management is of utmost importance for the organisations as the improper management can reduce the overall efficiency and the availability of funds for the organisation. 
For Unilever, the International financial management is important as serving in numerous countries requires the proper planning of the resources. The imbalance in the finances can affect the availability of the resources and the misappropriations on the finances can affect the profitability of the business. The presence of the numerous factors in the working environment of the different countries such as the interest rates, currency exchange rates, and the inflation rates can affect the operations which can influence the pricing strategies and many other business operations and functions (Ali, 2021). Unilever has to plan effectively by considering these factors so that the performance in the form of the finances and the other areas do not suffer and organisation can maintain its level of standard performances internationally as well.
[bookmark: _Toc160724155]Challenges faced in international financial management
The process of international financial management is a complex procedure that requires considering various factors that may affect the planning and the strategies of the finances. Accordingly, the organisations face a lot of challenges in the management of the finances.
Unilever faces a lot of challenges that in the process of the international financial management. The organisation has to consider the impact of rising and declining exchange rates prevailing in the countries to where its operations are expanded to. Unilever has to plan the scale and the level of the operations in the other countries as well. For that the planning of the budgets, the forecast of the sales, the revenue, cash flows and together elements can be done only through the proper estimations of the finance and their proper management (Radionov, 2021). The other factors such as the economic policies of the government regarding the free trade, the government intervention in the operations of the organisation in the different countries also affect the planning of the finances by the Unilever at the international level. The policies regarding the taxation also affect the level of the performance of the organisation internationally as well. Each of these factors, directly and indirectly tend to affect the overall performance of the Unilever.
Exchange rate risk: the exchange rate risk is considered as the risk that arises from the unanticipated changes in the rates of foreign currency in relation to the domestic currency. These sudden changes in the currency can affect the operations of the business as the changes affect the deals and the contracts with the international businesses and the partners. The exchange rates indirectly affect the profits and the earnings of eth organisations. 
There are three main types of the exchange rates risks namely: transaction risk, economic risk and translation risk. The economic risk is related with the company’s market value. This means that the exchange rates changes can cause effects on the value of the company in the international market which are generally caused by the macroeconomic conditions. The translation risk is that type of risk which is faced by the organisations that are headquartered in one country and are conducting business in the other country. The effect of changes in the foreign currency can affect the financial performance of the organisation. The transaction risk is that risk which is faced when the organisation makes financial transactions in the foreign currency and the risk that the exchange rate might fluctuate before the actual settlement of eth transaction. The transaction risk is higher as because the till the time, the transaction is settled, there are chances that the exchange rate may change.
[bookmark: _Toc160724156]Dividend distribution policy
The Dividend distribution policy is the policy of the organisation that describe about the methods used by the organisations in process of distribution of the dividends to its shareholders (Pinto, 2020). The dividend distribution policy describes the pattern of payment and the method that will be adopted by the organisations in paying the dividends. These policies are important as it is one of the most important decisions in the financial management decisions by the organisations. The dividend distribution policies adopted by the organisations are in the accordance with the working of the company and the amount of the profits earned by them. The major financial decisions involve the planning of the funds in various activities and dividend payment decision is one of the same. There are various dividend distribution policies that are adopted by the organisations based on their profit earnings such as the stable dividend policy in which organisations provide dividends to the shareholders, irrespective of the level increase or decrease in the earnings of the organisation. This policy id the most commonly used policy by many organisations all around. The organisation here aims to align to the policy of providing a part of the earnings to the shareholders that can help the organisation in the long run. The shareholders in this category of the dividend are certain about the amount of the dividends that will be earned and also the time intervals at which the dividends will be received. The other dividend policy is the constant dividend policy in which the shareholders will receive a dividend that is inclined to the increment within the years (Hermansyah, 2023). The dividend declared will be at the rate of earnings under this policy. This means that when there are higher earnings in the organisation, the dividend rates will also increase and when there are no earnings there will be no dividend. This policy suffers from the high volatility. The last policy is the residual policy in which the organisations will offer dividends out of earnings that remain with the organisations after paying for their capital expenditures and the working capital.
Unilever follows the stable dividend policy that pays out the dividend at the constant rate with no effect from the level of earnings by the organisation (Unilever, 2024). The dividend history of the Unilever is evident to show that the organisation offers the stable dividends to the shareholders throughout the years.
[bookmark: _Toc160724157]Market hypothesis Theory
The market hypothesis theory describes that the share prices of the organisations reflect the information of the conditions of the market sentiments (Gabaix, 2021). The most common market hypothesis theory is the efficient market hypothesis theory. This theory describes that the shares and the stock are always traded on the fair value on the stock exchanges. This type of theory was propounded with the assumptions that tend to affect the level of the efficiency of the markets. The assumptions of this theory describe that the markets are always perfect and there are differences in the expectations of the investors i.e. they have homogenous expectations and have all the access to the information and such information has no costs, the transactions around the market are at zero costs and this makes the investors rational and thus, the markets are assumed to be efficient and perfect.
The effect of the efficient market hypothesis theory on Unilever can be assessed through the availability of the market related information that describes the level of the changes in the share prices due to various reasons. The movement in the share prices throughout the years can be analysed as a result of the factors that affect the demand and the supply of the shares by the numerous investors in the market. This means that the efficient market hypothesis theory can give rise to the disruptions that can affect the prices of the shares. This is because, the assumptions of the market hypothesis theory tend to consider the perfection of the markets that is practically imperfect. There are certain inefficiencies in the market that can highly affect the demand and supply of the shares as each of the individual investor has a different expectation and all the information available in the market is not efficient.
[bookmark: _Toc160724158]Methods of project appraisal
The project appraisal is the method that is used in the process for the assessment of the project or a potential proposal to the government. This is an important step considered by the organisation that can affect the project’s viability and the feasibility of the organisation (Magni, 2020). The method of the appraisal involves the use of the defined methods for the checking, the assumption, and the methodologies in the project preparation along with the estimations of the finances of the project. There are various methods of the project appraisal such as the financial analysis, the economic analysis, the technical analysis, managerial competence, and credit score management. The major part of the project is ascertained through the financial methods of project appraisal. The financial method includes the net present value, the payback method, and the profitability index and intern al rate of return.
Unilever in the decision-making process that are related to the investment, considers the steps of assessment, decision making, the implementation and the post-implementation evaluation process (Prezi, 2024). This process of the assessment involves the use of various financial methods that help in deriving the returns generated by the project proposed. Then the projects considered are passed to the finance department and the feasibility study of the same is conducted by the finance department that will include all the technical part, decision making part and the marketing study of the organisation. The qualitative other factors will also be evaluated and thus, the best project will be passed for the process of implementation.
[bookmark: _Toc160724159]
CONCLUSION
[bookmark: _Toc160724160]The essay discussed about the concepts of the international financial management in relation to the Unilever. The essay highlighted the importance of the international financial management and its challenges as faced by the Unilever. Further, the easy discussed about the dividend distribution policy. There are various types of policy that are used by various organisations around the world in which stable dividend policy is the most common and is followed by Unilever as well. Other than this, the essay also discussed about the market hypothesis theory and the project appraisal methods that are considered by the Unilever. The market hypothesis theory affects the prices of the shares and the operations of the organisation. Unilever follows a defined process of the project appraisal method that leads to the decision making regarding the projects.
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