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INTRODUCTION

This case analysis will talk about which IMC, adopts Red Bull, and the impact they have, and how it leverages, works, with digital marketing, in this era of question marks about where the whole planet is heading and if, the economy will stay on its feet and recover.
This case analysis will show which methods Red Bull has adopted, and adopts, even in this period of the pandemic, to advertise and promote its products, its products, the world-famous energy drink Red Bull.
 Red Bull is an energy drink produced by the Austrian company of the same name Red Bull from Salzburg. (Red Bull Energy Drink :: Energy Drink :: Red Bull International, s.d.) 
Red Bull is a non-alcoholic energy drink with a bright amber color, with taurine and caffeine, is carbonated, and has a slightly sweet fruity taste tending to acerola.
The manufacturer presents Red Bull Energy Drink as a functional drink to be consumed on various occasions such as, for example, at work, playing sports, studying at university, during a video game session, or when going out.
The possible combination of energy drinks such as Red Bull with alcohol and in particular spirits can give a false feeling of sobriety extremely dangerous, for example, for those who drive. (Red Bull Energy Drink :: Energy Drink :: Red Bull International, s.d.)
Red Bull also owes part of its success to the innovative design style of the aluminum can; Red Bull is served in sleek cans, slender cans designed specifically for Red Bull, and later adopted by all energy drink brands. As for the design of the can, this is rather simple but now linked to the product: it is made up of four parallelograms side by side and overlapping, in blue and silver, and the logo, formed by two red bulls against a sun. In addition to traditional channels such as TV, radio, and cinema, sports and sponsorships of musical events are also used. (What Gives Red Bull Wings: Creating a Successful Market-Oriented Organization, s.d.) 
Over the years Red Bull has linked its brand to the sporting world, starting with extreme sports, such as windsurfing, base jumping, and snowboarding, and then gradually expanding towards more traditional sports such as football (FC Red Bull Salzburg, RB Leipzig, New York Red Bulls, Red Bull Ghana, Red Bull Brasil, Fussballclub Liefering), Hockey (EHC Red Bull München, Eishockeyclub Red Bull Salzburg) and Formula 1 (where it also owns two teams, Red Bull Racing [9] and Scuderia AlphaTauri [10] ). The company is also known for creating more fun and self-deprecating events such as the "Red Bull Soap Box Race" and the "Red Bull Flugtag", in which amateurs compete on cars or airplanes without engines, built with the most disparate means. and the funniest shapes from the challengers themselves. (Few, s.d.)























AIMS AND OBJECTIVES

The goals of this case analysis are to show how he manages his Red Bull advertising business and to determine if he can do better or continue his path as he is already doing. This document will also determine if the ways Red Bull uses to advertise are well received by different nationalities and if there is a common thought on Red Bull, whether it be positive or negative, in different countries.
The main aim of the work is to determine the impact of Integrated Marketing Communications and digital marketing on Red Bull.


Research Objectives
1. To analyse the current Integrated Marketing Communication strategies implemented by Red Bull.
2. To investigate whether digital marketing strategies have a positive impact on Red Bull’s brand image.
3. To determine new promotional strategies to enhance Red Bull’s brand image. 

Research Questions
1. What are  the current Integrated Marketing Communications strategies implemented by  Red Bull?
2. Do Red bull’s current digital marketing strategies have a positive impact on its brand image?
3. What new promotional strategies can be used to enhance Red Bull’s brand image?








IMC, DIGITAL MARKETING AND BRAND IMAGE ON REDBULL. 

Integrated marketing communication is based on working together with all existing forms of communication, making sure they are perfectly assembled.
Hence, this strategy leads to the "merging" of all those promotional tools in such a way that they work together and in harmony. (Integrated Marketing Communications - Multimedia Marketing, s.d.)
IMC can help in creating coordinated and consistent messages across various channels of communication. (Kitchen, 2004)
IMC is a process which involves the management and organisation of all ‘agents’ in the analysis, planning, implementation and control of all marketing communications contacts, media, messages and promotional tools focused at selected target audiences in such a way as to derive the greatest enhancement and coherence of marketing communications effort in achieving predetermined product and corporate marketing communications objectives. (Pinckton, 2001)
Marketing communication is every contact between the brand and the market. This means much more than simply advertising and promotion. It means everything: packaging, the outside of the truck that transports the company ’ s products, sales kits for the trade, business cards, sponsorships, store signs, collateral, retail store layout (if the brand is sold at retail, or is in fact a retail store), newsletters. (Percy, 2018)
Red Bull uses a huge amount of advertising tools, such as cinema advertising, or commercials broadcast before the movie starts. It also uses radio broadcasting, which can also be useful for people who cannot read or people who are blind.
Print ads, magazines, where Red Bull often publishes its cutting-edge advertising campaigns.
Posters and billboards, in pubs, schools, and universities, shopping centers, or in all places where there is the maximum concentration of people, most of the new generation and workers.
Sales promotion, broadcast by commercials on the most popular and used channels, where Red Bull creates a jingle, which you cannot forget, with a sequence of images that strike and never leave your mind.
Social media, Facebook, Instagram, or the newer platform, Tik Tok, used to reach a younger audience by promoting Red Bull products to influencers, considered the new generation of marketers.
Sponsorship of events, such as racing competitions, football matches, or promoting your brand through events created by Red Bull.
Digital marketing, also called online marketing, is concerned with promoting a company's brand, which marries the connection with potential customers through the web and through other digital tools. Digital tools, such as email, super important social media, web, and non-web advertising, text, and multimedia messages. (What is Digital Marketing? A Beginner's Guide | Mailchimp, s.d.)
In practice, anything that applies digital communication can be called digital marketing. 
Digital marketing is a form of direct marketing which links consumers with sellers electronically using interactive technologies like emails, websites, online forums and newsgroups, interactive television, mobile communications etcetera. (Armstrong, 2019)
Digital marketing, therefore, works on the web, and digital marketing can be defined as any type of promotion that can be viewed through a screen, a phone, a computer, or a tablet. Furthermore, it can be shared in different formats, such as videos, posts, photos, and more. TV is also a screen and is part of digital, but in this case, it is part of traditional marketing.
Red Bull, in this case, has active participation using all existing digital marketing promotional activities and studies, to know, all types of audiences on each social platform. Red Bull owns a team of experts, social media researchers who study, use, modify and make their own the best strategies and trends in use in society, putting social media first, by now, at the center of almost every person's world.
The key to building a brand, beyond the obvious marketing considerations such as a viable product, effective pricing strategy, and distribution, is to correctly position the brand, and build positive brand attitude that will lead to a strong brand equity. The meaning of brands goes well beyond the traditional ideas of providing information and understanding. Brands can often represent or can be used to create social meaning. (Percy, 2018)
Brand image is how customers see a company. The brand represents the company, in the past, present, and future. The brand is what the customer will remember about the company, even before the products or services it offers. (Brand Image - Meaning and Concept of Brand Image, s.d.)
A brand is defined as a "name, term, sign symbol (or a combination of these) that identifies the maker or seller of the product”. (Kotler, 2017)
Is the business card of every company. it is the set of convictions that a company has, that is the perception of consumers of the product. Brand image conveys emotional value, as well as being mentally connected to an image. The brand is the personality of an organization.
Red Bull promotes, through its rather unique advertising campaigns, a fun and nonconformist "lifestyle", which also wants to communicate through its brand that the Red Bull product, or the energy drink, is stimulating and invigorating.
In addition, he innovatively promotes his brand, through social networks such as Facebook, Twitter, and YouTube, where he exhibits millions of followers, publishing dynamic and creative videos full of creativity and, that pinch of genius that is not for everyone. Therefore, the Red Bull brand is not only associated with the energy drink, but also and above all with the character it has built up, strong and positive, which communicates youth, adventure, and freedom.
The colours present in the can, of the drink, are red, which means life and vitality, but also passion and lust, and blue, which indicates strength, youth, and confidence.
Moreover, with its slogan, Red Bull gives you wings, it is a metaphor to tell you that the product in question gives you the possibility to do what you want most and to get where you would not think you would. It communicates the impossible nothing, which it also promotes in its sporting events, where the most extreme sports are performed.








RACE MODEL
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REACH: Reach aims to build awareness and visibility on your brand, promoting products and services on other websites and in offline media with the aim of creating audience, attention, with guided visits on the main site, through microsites or social media pages. (How To Use The RACE Framework For Digital Marketing Planning, s.d.)
As mentioned above, Red Bull uses all possible channels to reach its audience, divided into different age groups. Using the most famous and trending platforms, and always keeping up with the times, thanks also to his team who are always looking for the most current and innovative methods to use for the company.
ACT: Act is short for Interact. Because, initially the name was RICE, but by carrying out some research, the act has developed, as it is more dynamic. but the people I spoke to ran RACE as it was more dynamic. Act, today, is a phase that is no longer used as much because the interaction on the Web and social media is very demanding, given the large audience. The purpose of the business, more than anything else, is the generation of leads that will take the customer to the next stage when they initially reach your site or presence on social networks.
Red Bull is extraordinarily strong in this field because it has made customer interaction one of its beliefs. It allows the consumer to interact, through social media, listening to suggestions, and creating a specific chatbot for new ideas from its consumers. In addition, he creates sporting events, obviously to promote his brand, but also to allow beginners to get involved and be known through their brilliant ideas, for example, on the construction of toy cars, for the Red Bull race with the strangest self-built vehicles.
CONVERT: This phase is the decisive phase in which the customer will be led to buy, to be a consumer, regardless of the online or offline payment method.
So, the ability, through strategies, to get your product bought. This Red Bull has done the opposite of the classic marketing strategies. That is, he sponsored and spent more money on events, which would then have sponsored the product, and indeed, it did. Because, bringing your brand everywhere, it is there for all to see, and therefore, if the consumer reads the name, he immediately associates it with the product and instantly feels like drinking one. (How To Use The RACE Framework For Digital Marketing Planning, s.d.)
ENGAGE: This phase is concerned with maintaining the long-term relationship with the customer, i.e., creating loyalty, demonstrated by repeat purchases using communications on your site. Being followed also on social platforms, thanks also to direct interactions to increase the value of the customer's life. That this phase is working can be assessed. Percentages of active customers (or email subscribers) and customer satisfaction and recommendation should also be measured using other systems. (How To Use The RACE Framework For Digital Marketing Planning, s.d.)
 it is related to ACT, as it is the consequence of the methods used, which lead to customer involvement. As mentioned above, Red Bull involves its consumers in its entirety, also using the ideas provided by the latter in its marketing choices, digital and otherwise. Suffice it, think, that even today, Red Bull runs with all customized Red Bull machines, to let you taste the product, and do research on the field itself. (RACE marketing model definition - What is? | Digital marketing Glossary, s.d.)










THE RESEARCH STRATEGY AND METHODOLOGY

Methodology
the research methods that I will use, will be quantitative methods, like a survey on Facebook, on a social network, in Londoner's groups of different nationalities. I think this is the best approach to utilize because the center of my research is customers. Analysing samples of kids, my peers therefore from 20 to 30 years, who know Red Bull and know of some of its activities promotional.
Methods
Quantitative research methods are those methods in which numbers are used to explain the results. "Experiments" and "quasi-experiments" are performed, with collected statistical data. the general purpose of quantitative research is to explain, predict or investigate relationships, describe current conditions, or examine possible impacts on specific outcomes. (Creswell, n.d)
Quantitative research uses an approach, pre-setting a research strategy, studying the data obtained from this research, answering questionnaires.
Framework analysis / structured / (theory-based) Essentially where you use pre-release theory and research questions to set up the topics you are looking for before starting the coding process.
However, many people choose to use a standard spreadsheet or word processing software to help manage their data.
Instead of using numbers, qualitative research methods use descriptive procedures to generate meaning and understanding of the phenomenon being studied. In this research method, the researcher can be part of the research tools. This method is used when you do not know which variables to use or choose. They are used to collect a general idea, not a specific one. To interpret the result. (Creswell, n.d) 
I will collect, in my survey, quantitative and qualitative data as well.
Sample size
the research will be based on a sample size number of about 80 people, calculating 8 different nationalities, therefore 10 people per nationality.
Sample type
the participants in my research must be young people aged between 20-30,males and females who are familiar with Red Bull's promotional activities. 
Sampling method
I will use a systematic sampling choosing young people aged 20 to 30, who know the Red Bull brand, and who are of different nationalities. Looking on Facebook groups of Londoners.
Data collection method
 For this dissertation, the method most appropriate will be the quantitative research. I will post questionnaire on social media with specific question, then I will calculate e registrate the results. I will use a questionnaire posting on facebook, composed of 8 questions, with  the choice between three answers.
EDA method
Exploratory data analysis (EDA) cares with finding information in data and generating ideas. EDA is an approach instead of a group of techniques. Key components are the mixture of statistical models and graphics and therefore the incorporation of domain knowledge. (exploring data analisys, s.d.)
Throughout Excel, around Facebook questionaries already structured from me.
The ability to research data may be a powerful skill that helps you create better decisions. Additionally, Excel formulas are often wont to aggregate data to make meaningful reports. to enrich, pivot charts and slicers are often used together to see data and make easy to use dashboards.

Research ethics
Research ethics are the set of ethics that govern how scientific and other research is performed at research institutions like universities, and the way it is disseminated.
They promote the aims of research, like expanding knowledge.
They support the values required for collaborative work, like mutual respect and fairness. (Reisnick, 2015)
The primary data collected via the questionnaire will be kept private and confidential.
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