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The Importance of Sustainable Agriculture in Promoting a positive Environmental Experience for marginalised communities in South Asia
Marginalised communities in South Asia face numerous environmental and socio-economic challenges, including poverty, food insecurity, and lack of access to resources. Sustainable agriculture has the potential to address these challenges by promoting a positive environmental experience for marginalised communities (Jhariya et al., 2019). This essay explores the importance of sustainable agriculture in promoting a positive environmental experience for marginalised communities in South Asia, with a focus on critical discussion and real-life examples.
Sustainable agriculture can promote a positive environmental experience for marginalised communities in several ways. First, sustainable agriculture practices can help to improve soil health and fertility, leading to higher crop yields and better food security (M. Tahat et al., 2020). Bhagat et al., (2021) show that this is particularly important for marginalised communities, who often rely on agriculture as their primary source of livelihood. Sustainable agriculture practices such as crop rotation, conservation tillage, and organic farming can enhance soil health and reduce soil erosion, leading to improved crop yields and greater resilience to climate change.
Similarly, sustainable agriculture practices such as rainwater harvesting, drip irrigation, and conservation tillage can help to conserve water resources and improve water quality, benefiting both the environment and the community (Lal et al., 2020). Sustainable practices such as agroforestry, intercropping, and crop diversification can help to promote biodiversity and ecosystem health, leading to improved soil quality, pest management, and climate resilience (Rai et al., 2020). For instance, in Indonesia, sustainable rice farming has helped to reduce greenhouse gas emissions and conserve water resources (Pandey et al., 2020). The adoption of conservation tillage, integrated pest management, and organic farming practices has resulted in higher crop yields, reduced fertilizer use, and improved soil quality. 
Sustainable agriculture practices have been successfully implemented in several South Asian countries, with positive results for marginalised communities. For instance, in Thailand and China, sustainable agriculture practices such as rice-fish cultivation has helped farmers by increasing economic benefit and reducing harmful pesticide and fertiliser use (Ahmed and Turchini, 2021). In India, sustainable agriculture practices have been successfully implemented in the drylands of Rajasthan, benefiting marginalised communities. The implementation of conservation tillage, intercropping, and rainwater harvesting has led to increased crop yields, improved soil fertility, and better water management, leading to improved livelihoods and greater resilience to climate change (Kumawat et al., 2020).
Despite the potential benefits of sustainable agriculture for marginalised communities in South Asia, several challenges exist. First, access to resources and information can be a barrier to the adoption of sustainable agriculture practices. Marginalised communities often lack access to credit, inputs, and markets, which limits their ability to adopt sustainable agriculture practices (Ramakrishnan et al., 2019).
Second, policy support for sustainable agriculture is often lacking. Governments in South Asia often prioritize conventional agriculture over sustainable agriculture, leading to a lack of policy support and investment in sustainable agriculture practices (Nayak et al., 2021).
In sum, sustainable agriculture can play a critical role in promoting a positive environmental experience for marginalised communities in South Asia. Sustainable agriculture practices can promote biodiversity and ecosystem health. However, several challenges exist in implementation. To promote sustainable agriculture and a positive environmental experience for marginalised communities, a concerted effort is needed from all stakeholders.
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The Effectiveness of Fiscal and Economic Incentives in Promoting Environmentally Sustainable Practices in the UK
Executive Summary
Fiscal and economic incentives are important tools for promoting environmentally sustainable practices in the UK. This report explores the effectiveness of carbon pricing, green taxes and subsidies for renewable energy and finds that these fiscal and economic incentives have been effective in promoting sustainable practices in the United Kingdom. 
Introduction
Fiscal and economic incentives are important tools for encouraging sustainable behaviours by providing financial benefits or imposing financial penalties. Therefore, this report examines the carbon pricing, green taxes and subsidies for renewable energy in promoting environmentally sustainable practices in the UK.
Fiscal and Economic Incentives
Fiscal and economic incentives such as carbon pricing, green taxes, subsidies for renewable energy can help promote environmentally sustainable practices in the UK
Carbon Pricing
Carbon pricing is a fiscal incentive that aims to put a price on carbon emissions to encourage individuals and organizations to reduce their carbon footprint. The UK has implemented a carbon price floor, which is a form of carbon pricing. Introduced in 2013 it sets a minimum price for carbon emissions from electricity generation. It has been gradually increased over the years and currently stands at £18.08 per tonne of carbon dioxide. The carbon price floor has been effective in reducing carbon emissions from electricity generation in the UK. According to government data, carbon emissions from electricity generation fell by 61% between 2012 and 2020. However, there has been aggressive lobbying against it by several major oil companies as this asks companies to act in fiscally responsible manner (Laville, 2019). 
[image: ]
Figure 1: Lobbying Spend by Oil Companies. Source: (Laville, 2019).
Green taxes are another form of fiscal incentive that aim to discourage environmentally harmful practices by imposing taxes on activities that generate negative externalities. For instance, the introduction of the plastic bag tax in 2015 has led to a significant reduction in plastic bag usage, with an estimated 90% reduction in single-use plastic bag consumption since the tax was introduced (Smithers, 2016). The problem is various stakeholder mainly companies are still not on-board and have campaigned for the reversal of plastic bag ban (Jasi, 2020). 
While these incentives have been effective in promoting environmentally sustainable practices, they also face challenges such as policy reversal. For example, the UK government's decision to freeze the carbon price floor in 2014 led to a reduction in investment in low-carbon technologies, undermining the effectiveness of the policy (Carbon Brief, 2014).
Subsidies for Renewable Energy
Subsidies for renewable energy are an economic incentive that aim to promote the use of sustainable energy sources by providing financial support for renewable energy technologies. The UK government has implemented a range of subsidies for renewable energy, such as the Feed-in Tariff and the Renewable Heat Incentive, which have encouraged the development of renewable energy infrastructure and reduced dependence on fossil fuels (Gross et al., 2020).
While these policies have been successful in increasing the deployment of renewable energy systems in the UK, there are also some issues and challenges associated with them. One problem with the FIT is that it has been criticized for its high cost to the government and consumers. The FIT requires energy suppliers to pay a premium price for the renewable energy generated by small-scale installations, which is then passed on to consumers through higher energy bills. While the FIT has successfully encouraged the uptake of renewable energy, the cost of the scheme has been criticized by some who argue that it places an unfair burden on energy consumers (DECC, 2016).
Similarly, the RHI has also faced some challenges in its implementation. The RHI provides financial incentives to households and businesses to install renewable heating systems such as biomass boilers, heat pumps, and solar thermal systems. However, the RHI has been criticized for its complex and bureaucratic application process, which has deterred many potential beneficiaries from applying for the scheme (BEIS, 2019).
Despite the challenges and issues associated with the FIT and RHI, both policies have been successful in promoting the uptake of renewable energy technologies in the UK, and their long-term impact has been positive. The Feed-in Tariff (FIT) and Renewable Heat Incentive (RHI) policies have been successful in promoting renewable energy technologies in the UK, despite some challenges. FIT has incentivized over 900,000 renewable energy systems, such as solar panels and wind turbines, since 2010. The FIT scheme has been replaced by the Smart Export Guarantee, which incentivizes the export of surplus energy (Ofgem, 2021). Similarly, the RHI has supported over 93,000 renewable heating systems, including biomass boilers and heat pumps, since 2011. The RHI has been replaced by the Clean Heat Grant, which offers simplified application processes and higher levels of funding. Both policies have reduced carbon emissions, improved air quality, and created jobs in the renewable energy sector (BEIS, 2021).
Conclusion
Fiscal and economic incentives have been effective in promoting environmentally sustainable practices in the UK. However, challenges such as lobbying and policy reversal can be counterproductive. To ensure the continued effectiveness of fiscal and economic incentives, a coordinated and long-term approach is needed, involving collaboration between government, businesses, and individuals.
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The Impact of Environmental Regulations on Sustainable Practices in the Hospitality Industry: A Case Study of a Hilton Hotels
Introduction
Environmental regulations have become increasingly important in promoting sustainable practices in the hospitality industry. Hilton Hotels, one of the world's largest hotel chains, has made a commitment to sustainability by implementing various measures to reduce its environmental impact (Hilton Worldwide Holdings, 2020). This case study examines how Hilton Hotels has responded to environmental regulations and the impact that these responses have had on their sustainable practices.
Environmental Regulations and Compliance
Hilton Hotels has had to comply with various environmental regulations in order to promote sustainable practices. For example, the UK government has introduced regulations on waste management - Waste (England and Wales) Regulations 2011. These require businesses to separate and recycle different types of waste (GOV.UK, 2011). In response, Hilton Hotels has implemented recycling programs in its hotels, which have led to significant reductions in waste sent to landfill (Hilton Worldwide Holdings, 2020).
Similarly, the UK government has introduced energy efficiency standards, which require businesses to reduce their energy consumption and carbon emissions including The Energy Savings Opportunity Scheme, The Minimum Energy Efficiency Standards, The Climate Change Levy, and The Carbon Reduction Commitment (CRC) Energy Efficiency Scheme (GOV.UK, 2021). In response, Hilton Hotels has implemented energy-efficient measures in its hotels, such as LED lighting and smart thermostats, which have led to significant reductions in energy consumption and carbon emissions (Hilton Worldwide Holdings, 2020).
Impact on Sustainable Practices
Hilton Hotels' response to environmental regulations has had a positive impact on its sustainable practices. By complying with regulations on waste management and energy efficiency, Hilton Hotels has been able to reduce its environmental impact and promote sustainable practices.
For example, Hilton Hotels' recycling program has led to significant reductions in waste sent to landfill. According to the company's sustainability report, Hilton Hotels diverted over 35,000 tonnes of waste from landfill in 2020, with a recycling rate of over 50% (Hilton Worldwide Holdings, 2020).
Similarly, Hilton Hotels' energy-efficient measures have led to significant reductions in energy consumption and carbon emissions. According to the company's sustainability report, Hilton Hotels reduced its energy consumption by 8.4% and its carbon emissions by 9.8% in 2020, compared to 2019 (Hilton Worldwide Holdings, 2020).
Impact on Customer Perceptions
Hilton Hotels' sustainable practices, in response to environmental regulations, have had a positive impact on customer perceptions. According to a survey conducted by Hilton Hotels, 62% of customers said that sustainability was important to them when choosing a hotel (Hilton Worldwide Holdings, 2020).
Conclusion
Environmental regulations have played a key role in promoting sustainable practices in the hospitality industry, and Hilton Hotels has responded to these regulations with measures to reduce its environmental impact. By complying with regulations on waste management and energy efficiency, Hilton Hotels has been able to promote sustainable practices, reduce its environmental impact, and appeal to environmentally conscious customers.
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Sustainable Changes at Hilton Hotels
The traveller checked into their room at the Hilton hotel and immediately noticed the hotel's efforts to promote sustainability. The room featured energy-efficient lighting, and there was a note on the desk encouraging guests to recycle and turn off lights when leaving the room. The hotel had also installed motion sensors in common areas, ensuring that lights were only on when people were present, reducing unnecessary energy usage. The hotel had also implemented a towel and linen reuse program, encouraging guests to reuse their towels and linens rather than having them replaced every day. This not only reduced the hotel's energy usage but also helped to conserve water. The traveller appreciated the hotel's commitment to sustainability and made a mental note to be mindful of their energy usage during their stay.
As the traveller explored the hotel, they noticed other sustainable practices in place. The hotel had a recycling bin in the lobby, and there were signs encouraging guests to reuse towels and linens to conserve water. The traveller was impressed by these efforts and felt that the hotel was doing its part to reduce its environmental impact.
The traveller also appreciated the sustainable options available at the hotel's restaurant. The menu featured locally sourced and organic ingredients, and there were vegetarian and vegan options available. The traveller enjoyed their meal and felt good knowing that they were supporting sustainable practices by choosing to dine at the hotel.
During their stay, the traveller also noticed that the hotel had taken steps to reduce their use of single-use plastics. The hotel provided reusable metal water bottles for guests to use during their stay, rather than relying on disposable plastic bottles. The observer also noticed that the hotel's restaurant had replaced plastic straws with paper straws, further reducing their use of single-use plastics.
The observer was pleased to see that the Hilton hotel was not only focused on reducing their environmental impact but also on supporting local communities. The hotel had partnered with local organizations to provide guests with opportunities to engage in sustainable activities during their stay. The hotel also provided information about local sustainable businesses and attractions, encouraging guests to support these initiatives.
Overall, the observer was impressed by the Hilton hotel's commitment to sustainability. The hotel's efforts to reduce waste, conserve energy, and support local communities demonstrated their dedication to environmental responsibility. As a guest, the observer felt good about staying at a hotel that was taking steps towards a more sustainable future.
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Impact of Sustainability on Brand Image
Introduction
Sustainability has become an increasingly important factor in shaping brand image. Consumers are increasingly aware of the environmental impact of their purchases and are actively seeking out sustainable brands. This literature review examines the impact of sustainability on brand image and the factors that influence this impact.
Literature Review
Burmann et al. (2018) conducted a study on the impact of sustainable branding on brand image. They found that brands that were perceived as more sustainable had a more positive brand image, which in turn led to increased customer loyalty and willingness to pay a premium price for the product.
Chang and Liu (2009) argue that brand equity, which includes perceptions of brand image, plays an important role in shaping consumer preferences and purchase intentions. They suggest that brands that are seen as socially responsible and committed to sustainability are more likely to be positively perceived by consumers, which can lead to increased purchase intentions.
Hsu and Chang (2012) conducted a study on the impact of corporate social responsibility on brand performance. They found that corporate social responsibility had a positive impact on brand performance, which was mediated by industrial brand equity and corporate reputation. They suggest that brands that are seen as socially responsible are more likely to be positively perceived by consumers, which can lead to increased brand equity and reputation.
Pérez-Aranda et al. (2018) conducted a study on the impact of sustainable packaging on perceived product quality. They found that sustainable packaging positively influenced perceived product quality, which in turn led to increased brand image and purchase intentions. They suggest that sustainability can be an important factor in shaping brand image, even at the packaging level.
Oksana et al. (2021) examine the impact of sustainability on brand reputation management. They found that sustainability can positively impact brand reputation, and that it can serve as an important factor in shaping consumer attitudes towards a brand.    
Su and Swanson (2020) conducted a systematic literature review on the impact of corporate sustainability on brand equity. They found that sustainability can positively impact brand equity, and that it can lead to increased customer loyalty, improved reputation, and increased market share. 
Wu and Li (2021) examine the impact of sustainability on brand loyalty. They found that sustainability can positively impact brand loyalty, and that this impact is mediated by brand reputation and brand trust. They suggest that brands can benefit from investing in sustainability initiatives to improve brand reputation and trust, which can lead to increased customer loyalty.
Sustainability has been found to have a positive impact on brand image in the hospitality industry (Kang & Hustvedt, 2021; Kim & Lee, 2021; Liang et al., 2020). Kim and Lee (2021) found that sustainability practices such as energy and water conservation, waste management, and eco-friendly amenities positively influenced brand image, which in turn led to customer satisfaction and loyalty. Similarly, Liang et al. (2020) found that sustainability practices positively impacted the perceived quality of the hotel and its brand image. Kang and Hustvedt (2021) also found that sustainable practices had a positive impact on brand image, particularly among millennial consumers who value sustainability.
While sustainability practices have a positive impact on brand image, it is important for hotels to communicate these practices effectively to customers (Lee & Hwang, 2020; Kim & Lee, 2021). Lee and Hwang (2020) found that customers were more likely to support sustainable hotels if they were aware of their sustainability practices, indicating the importance of effective communication. Kim and Lee (2021) also found that effective communication of sustainability practices positively influenced brand image.
Brand image has been found to play a significant role in consumer behavior in the hospitality industry (Liang et al., 2020; Kim & Lee, 2021). Liang et al. (2020) found that a positive brand image increased customers’ willingness to pay for a hotel room, while Kim and Lee (2021) found that brand image had a significant impact on customer satisfaction and loyalty.
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Lack of sustainability awareness and poor Staff Experience in fast fashion industry
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On Portfolio Writing Exercise
Description
As a student of Environmental Sustainability, I was tasked with creating a portfolio containing eight types of writing, including essays, case studies, reports, presentations, journal entries, and literature reviews. Each piece of writing focused on a different aspect of environmental sustainability, such as the impact of sustainability on brand image, the effectiveness of fiscal and economic incentives, and the lack of sustainability awareness in the fast fashion industry. The portfolio required extensive research and critical thinking, and each piece of writing presented its own unique challenges.
Feelings
At the beginning of the exercise, I felt overwhelmed by the sheer amount of work required to complete the portfolio. However, as I started working on each piece of writing, I began to feel a sense of satisfaction and accomplishment as I delved deeper into each topic and learned more about environmental sustainability. Writing the literature review was particularly challenging, as it required a thorough understanding of the existing research on the topic and the ability to critically evaluate the findings (Kahneman & Tversky, 1979). Overall, I felt that the exercise was a valuable learning experience that helped me to develop my research and writing skills.
Evaluation
Creating the portfolio was a challenging yet rewarding exercise that allowed me to explore various aspects of environmental sustainability. The different types of writing provided me with a broad range of skills, including the ability to present information in a clear and concise manner, conduct thorough research, and critically evaluate existing literature. However, I also found that some types of writing were more challenging than others, such as the case study, which required the ability to analyze real-life situations and apply theoretical concepts to them (Rogers, 1995). Overall, I felt that the portfolio was a valuable learning experience that helped me to develop my skills as a student of environmental sustainability.
Analysis
Reflecting on the portfolio exercise, I realized that it was not just about completing a series of writing assignments but also about developing a deeper understanding of environmental sustainability. Each piece of writing required me to think critically about environmental issues and consider their impact on society and the environment. Additionally, I found that the exercise helped me to develop my communication skills, as I had to present my findings in various formats, including written reports and oral presentations (Gibbs, 1988).
Conclusion
Completing the environmental sustainability portfolio was a challenging yet rewarding exercise that helped me to develop my research and writing skills. The exercise allowed me to explore various aspects of environmental sustainability and develop a deeper understanding of the challenges and opportunities associated with sustainable development. Overall, I feel that the portfolio has equipped me with the skills and knowledge necessary to become an effective communicator and advocate for environmental sustainability.
Action Plan
Having reflected on my experiences creating the environmental sustainability portfolio, I have identified several weaknesses in my research and writing skills that need improvement. Below is an action plan to address these weaknesses.
Conducting thorough research: To improve my research skills, I plan to spend more time reviewing the literature and identifying key sources of information. This will involve using a wider range of academic databases and search engines, as well as consulting with experts in the field to ensure that I have a comprehensive understanding of the topic.
Developing critical thinking skills: To improve my critical thinking skills, I plan to practice analyzing and evaluating arguments and evidence more systematically. This will involve developing a set of criteria for assessing the validity and reliability of sources, as well as engaging in more active reading and note-taking to better understand the key concepts and ideas presented in the literature.
Writing more clearly and concisely: To improve my writing skills, I plan to work on developing more effective writing strategies, such as outlining, drafting, and editing. This will involve breaking down complex ideas into smaller, more manageable parts and organizing my writing around a clear and coherent structure. I also plan to focus on using more concise language and avoiding jargon or overly technical terminology.
Improving communication skills: To improve my communication skills, I plan to work on presenting my ideas and findings more effectively to different audiences. This will involve practicing oral presentations, developing more engaging visual aids, and learning to adapt my communication style to different contexts and audiences.
Staying informed and up-to-date: To stay informed and up-to-date on developments in the field of environmental sustainability, I plan to attend conferences, seminars, and workshops, as well as subscribing to relevant academic journals and online publications. This will help me to stay abreast of new research, trends, and best practices in the field, and to develop a more nuanced and sophisticated understanding of environmental sustainability.
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Circular Economy: It’s Benefits and Challenges
Executive Summary
This report examines the effectiveness of circular economy in promoting environmentally sustainable practices in the UK. The benefits of circular economy include reducing waste and greenhouse gas emissions, creating economic opportunities, and supporting job creation. The challenges of implementing circular economy include the need for a shift in mindset and behaviour, lack of infrastructure and investment, and adoption of new business models. The effectiveness of circular economy is dependent on changes in mindset and behaviour, investment in infrastructure and research and development, and adoption of new business models.
Introduction:
The concept of circular economy has gained significant attention in recent years as a means of promoting environmentally sustainable practices. This report examines the effectiveness of circular economy in promoting environmentally sustainable practices in the UK. It critically discusses the benefits and challenges of implementing circular economy principles and provides real-life examples of circular economy initiatives in the UK.
Benefits of Circular Economy:
One of the main benefits of circular economy is its potential to reduce waste and greenhouse gas emissions. By keeping products and materials in use for as long as possible, circular economy can help to reduce the amount of waste that is generated and the associated environmental impacts. Additionally, circular economy can help to reduce the demand for virgin materials, which can help to preserve natural resources and reduce carbon emissions associated with extraction and processing (Kirchherr et al., 2018).
Another benefit of circular economy is its potential to create economic opportunities and support job creation. By promoting resource efficiency and reducing waste, circular economy can help to stimulate innovation and create new markets for recycled and remanufactured products. This can help to support the growth of green industries and create jobs in areas such as recycling, repair, and refurbishment (Ellen MacArthur Foundation, 2017).
There are several real-life examples of circular economy initiatives in the UK. One example is the “closed loop” initiative by H&M, which involves collecting old clothes from customers and recycling them into new products (H&M, 2021). Another example is the “circular cars” initiative by Renault, which involves remanufacturing cars and their components to extend their lifespan and reduce waste (Renault, 2021). These initiatives demonstrate the potential of circular economy to create economic opportunities while reducing waste and environmental impacts.
Challenges of Circular Economy:
Despite the potential benefits of circular economy, there are several challenges associated with its implementation. One of the main challenges is the need for a shift in mindset and behavior. To effectively implement circular economy principles, there needs to be a shift away from the traditional linear model of production and consumption towards a more circular model. This requires a change in consumer behavior, as well as changes in the way that businesses operate (European Commission, 2019).
Another challenge is the lack of infrastructure and investment in circular economy initiatives. To effectively implement circular economy principles, there needs to be investment in infrastructure such as recycling facilities and remanufacturing plants. Additionally, there needs to be investment in research and development to support the development of new technologies and business models that enable a circular economy (Kirchherr et al., 2018).
Conclusion:
Overall, the effectiveness of circular economy in promoting environmentally sustainable practices in the UK is dependent on a range of factors, including changes in mindset and behavior, investment in infrastructure and research and development, and the adoption of new business models. Despite the challenges associated with its implementation, circular economy has the potential to reduce waste, greenhouse gas emissions, and resource depletion while creating economic opportunities and supporting job creation. 
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Disasters in the Fast Fashion Industry

Provide examples of disasters in the fast fashion industry in India, such as the
Rana Plaza collapse in Bangladesh in 2013 and the fire at the Tazreen Fashion
factory in Bangladesh in 2012.

Explain how these disasters are a result of poor working conditions and lack of
safety regulations in the fast fashion industry.

Poor Staff Experience

» Discuss the poor staff experience in the fast fashion industry in India, including
low wages, long hours, and unsafe working conditions.

» Provide examples of labor abuses and violations in the fast fashion industry in
India, such as the forced labor of cotton farmers and child labor in garment
factories.
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Lack of Sustainability Awareness

Discuss the lack of sustainability awareness i the fast fashion industry in India,
and how it contributes to environmental issues such as pollution, waste, and
carbon emissions.

Provide examples of how fast fashion companies in India are not transparent
about their supply chains and environmental impact.
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1.The fast fashion industry in India is known for its low-cost, high-volume production and has been associated with a range of negative environmental and social impacts. (Labowitz & Baumann-
Pauly, 2019).

2.There is a lack of sustainability awareness among consumers and businesses in the Indian fast fashion industry, which has contributed to environmental issues such as pollution, waste, and

carbon emissions. (Greenpeace India, 2021).

3.Poor working conditions and low wages are common in the Indian fast fashion industry, with reports of labor abuses and violations such as forced labor and child labor in garment factories.

(Roy & Moitra, 2021).
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1.The Rana Plaza collapse in Bangladesh in 2013 and the fire at the Tazreen Fashion factory in Bangladesh in 2012 are examples of disasters in the fast fashion industry in India that led to the loss
of many lives and injuries (Ethical Fashion Forum, 2013).

2.These disasters were a result of poor working conditions and lack of safety regulations in the fast fashion industry. Workers in these factories were forced to work in unsafe and overcrowded
buildings, often with inadequate fire safety measures and without proper protective equipment (Labowitz & Baumann-Pauly, 2019).

3.The Rana Plaza collapse and the Tazreen Fashion factory fire highlighted the urgent need for better working conditions and safety regulations in the fast fashion industry in India and across the
world (Ethical Fashion Forum, 2013).
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1.The fast fashion industry in India is known for its poor working conditions, including low wages, long hours, and unsafe working conditions. Workers in garment factories are often subject to
verbal and physical abuse, and are not provided with proper protective equipment (Roy & Moitra, 2021).

2Forced labor of cotton farmers is prevalent in India, with many being subject to debt bondage and working in unsafe and hazardous conditions. Child labor is also a major issue in the Indian
fast fashion industry, with children as young as 10 working in garment factories (Ethical Trading Initiative, 2021).

3.These labor abuses and violations in the Indian fast fashion industry are a result of the industry's focus on profit over people and the planet. It is important for consumers to be aware of the
impact of their purchases on the workers in the fast fashion supply chain (Greenpeace India, 2021).
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1.There is a lack of sustainability awareness in the fast fashion industry in India, with many consumers and companies prioritizing cost and convenience over the environment. This lack of
awareness contributes to environmental issues such as pollution, waste, and carbon emissions. (Greenpeace India, 2021).

2.Fast fashion companies in India are often not transparent about their supply chains and environmental impact, making it difficult for consumers to make informed purchasing decisions. Many
companies do not disclose information about the chemicals used in production, the energy consumption of their factories, or the working conditions of their workers. (Roy & Moitra, 2021).

3.It is important for companies in the fast fashion industry in India to prioritize sustainability and transparency, in order to reduce their environmental impact and improve working conditions for
their employees. Consumers can also make a difference by choosing to support companies that prioritize sustainability and ethical practices. (Ethical Trading Initiative, 2021).
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The climate lobbying spend for the five largest publicly owned oil and
gas companies is around $200m a year
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