
HOW CAN DESIGNERS EDUCATE THROUGH DESIGN 

Hiut case study 
Collina strada – social commentary, collaborating w nature, keeping it fun and playful – her take on the issue 

John chris jones Designing Design
Hannah Jones – awkward space 
Speculative design – Dunne arby
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Sociotechnical systems – world issues are caused by a complex web of interrelated factors – everyone involved, systems, e.g famine is not just a resource issue
Designers need to believe they have a role in shaping society 
Social design 
Creating interventions 
Do designers dare to take the responsibility 
Reframing Studio – social design agency 
What Design Can do – conference 
Core77 design for social impact award 
Every designed product, service, system shapes society – design isn’t necessarily object/product based – designing systems – designer can redesign system through product? – modular fashion 
“todays societies require design practices that prioritise societal values” – not just about consumer demand – have to switch consumer demand (idea of starting a new trend) – being honest with it not greenwashing – putting economic values to the side – putting pride aside “courage to be unpopular”
“society centred design practise”
Taking into account the welfare of future generations
Societal benefit to be considered as much as (individual) user benefit
Chapter 4 – the artefact- the thing being designed – and the complex web of issues that the artefact contribute to 
Chapter 4&5 – examining the relationship between artefact and society

With fashion being synonymous with poor working conditions and various forms of pollution, as a designer of fashion are you supporting these issues – you enable them through your design, to indicate you are not a supporter of these issues to need to disable them through your design – reference to designing for society chapter 4, idea of the gun & Peter Paul Verbeek 2011 moral agency designer has responsibility as a product cannot. A designer could argue that their role is to simply make art, freedom to do whatever, and the responsibility is in the hands of the consumer, however, it is true the consumer holds some level of responsibility, their main focus is to consumer, they cant consume ethical products if they don’t exist, and they can’t use them sustainably if they’re not sure how – educate consumer, example – labelling clothes with a warning of microfibre content and how they could reduce the pollution – mc Arthur foundation jeans redesign guide for sustainable ethical jeans – informative labelling a must Hiut no wash club – have zero microfibre clothes but where this cant be avoided warn consumers, learn about microfibre pollution in order to educate 
‘address why you can’t be fully sustainable, ethical’ Shedroff chap 1 pg3
Responsibility to know the ‘unintended consequences of [your] design – chap 4 – seeing the relations between your product and societal / environmental issues – designing these relations (reframing studio) as well as the product / through the design of the product, ‘being proactive rather than reactive’, proactive – get to the root cause of the issue – the fashion system and how it operates – unsustainable, unethical, redesign the system, 
‘design flaw’ – global warming has in some way been ‘designed’ do good design book pg 25 – marketing to increase consumption – fast fashion system designed to be polluting – ‘planned obsolescence 
“to design anything effectively requires considering what it connects to” design is the problem book chap 1 pg 2
Principles of a circular economy (for fashion) “businesses empower users with the necessary knowledge, tools and services to maintain the physical and emotional durability of their products” 
· This and to be transparent about the materials they use and their impact, and working conditions / ethical practice – to address the consumer responsibility – educating them so they can make informed decisions – transparency a part of jeans redesign guide 
Empower – give some one the power to be able to do something – knowledge is power – knowledge = education 
‘empowering the global creative community’  What Design Can Do– designers educating designers – redesigning the system as system starts with designers 

Design is the problem -book Nathan Shedroff (even has a ‘how to use this book’ section on the first page – educating the reader) 
[as a designer] “we need to become advocates of sutainability issues”
“don’t do things today that make tomorrow worse” -foreword 
Intro pg xxi - Different elements of design – people mean different things when they reference the design of something – aesthetics, colour, shape, useability, performance, communication, meaning, systems  - as a designer you can still care about the aesthetics of the product, tho do this while also thinking about the societal and environmental impact, if you really cant compromise – educate consumer on how to reduce impact at their stage. – redefining what sustainability is through your product to make the idea of it less scary to consumers, as likewise to design, sustainability as many different connotations – ‘eco / green has almost become a problematic word, similar w vegan’ – adam Werbach act now productions – uses word blue instead – redefining – also highlighting there are different elements/perceptions of it
Page xxii -thinking of the environment as a system – systems are interconnected – fashion/design system interconnected with environment system, societal system
Planned obsolescence – designing things knowing they’re not going to last long, applies well in fashion – trends, things go out of style within weeks, if you know its not going to last long, design it so it can be recycled, or remade, instead of making it with cheap materials to make bigger profits etc – ‘value engineering’ pg163 – this however is a form of planned obsolescence – not good, do this while also addressing the issue of emotional durability/ changing the system – being proactive not reactive – reframing studio 
Fashion design – trend driven – appearance and aesthetics driven – pollution and poor working conditions a consequence, but also insecurities in consumers – redefining what fashion is about through changing the system – more emphasis on other elements of design 

Shedroff – pg 205 – education, training, awareness campaigns – parts of systems required for change. ‘awareness campaigns to establish new paradigms’ 
Pg219 – making information available – giving consumers the tools to change their behaviours as you can’t do it for them – designers responsibility to provide the tools, consumer responsibility to use those tools 
Pg 221 – leadership and catalysts (of change)
Pg 276 – being transparent, labelling, beware of greenwashing – educate but make sure you’re practising what you preach – verifiable claims pg 292
Pg 289 – start the conversation about sustainability – in your workplace – designers working for a company that doesn’t care for the environmental/social impact of their products/priorities profits – educate your co-workers, start with promoting small easy changes – show how as a designer you can make the company’s product more durable/sustainable through design 

Consumption is one thing – we are in a state of ‘overconsumption’ do good book pg 26

Design as problem solving 

Kate fletcher design for change book – sustainability has become a selling point – any sustainable activity by a brand is communicated through simple slogans on billboards – to attract a consumer that doesn’t have any idea about the true ecological / social impact of the garment ‘pre-ecological’
Producers of fashion know about the impact of their products, they need to communicate this to the consumers, holding the info back enables them to not make any substantial changes to their way of operating, but advertise themselves as green 
Theyre consumers but theyre also citizens – give them to tools to be global citizens pg 157
Re-languaging words such as green and eco – giving them actual meaning 
Alternative ways of knowing – experimental, presentational, propositional and practical 

Case study – Hiut Denim – I did and internship there helping them to build an impact report on their jeans – looking at the ellen macarthur jeans re-design guide 




















What responsibility does design education have to focus on sustainable design strategies in relation to life-cycle thinking for the future of the planet?

Should the planet be the key stakeholder in design education to encourage life cycle thinking and design sustainability?


Hiut denim – ‘the planet is our silent shareholder’
Ellen macarthur foundation – transparency a key part of establishing a sustainable ethical fashion industry – informing and educating your consumers 
Ellen MA foundation – designing clothes so they can be deconstructed, recycled and reused, as well as using regenerative sources to produce clothes is essential – life cycle thinking – looking at new ways to innovate the industry – learn and educate 
Stay curious, remaining ambitions – hiut ethos also
Sustainability is a must now for every industry – needs to be a part of design education 
Design is about innovation – meta design

“changing our ways of being and working collaboratively to create regenerative, interconnected, just, and thriving systems and communities” (Burns, 2016a, p. 250).
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Sustainability 
Social responsibility
Environmental responsibility
Innovative design 
Design system 
Emotional durability 
Modular design 
Zero waste 
Regenerative design 
Collaboration – collaborating with nature / the environment 
