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In August of 2017, Despactio by Luis Fonsi and Daddy Yankee (Luis Fonsi Feat. Daddy Yankee: Despacito, 2017) became the most viewed Youtube video ever.  It surpassed the previous highest viewed video Wiz Khalifa’s See You Again (Wiz Khalifa Ft. Charlie Puth: See You Again, 2015) which previously surpassed Psy’s Gangnam Style (Plaugic, 2017. Last accessed on 5 Dec. 2017). But to my surprise, many of the top viewed video on Youtube are made up of mostly Music videos from the last decide. At the time of research on 20th of October 2017. 9 out of the 10 top viewed videos on YouTube are music videos and 46 out of 50 of the top viewed videos are music videos. (YouTube, 2017). 
Back in the mid-90s, MTV started to experiment along with similar channels like VH1 in reality television and standard television formats (Austerlitz, 2007: 183). When Youtube was launched in 2005, MTV had forgotten its music video roots almost completely, mostly due to the digital revolution in music (Smith, 2015. Last accessed on 24th Oct. 2017). Youtube quickly became the major location for music video releases with the help of Vevo who distribute music videos from artists like Adele and Justin Bieber (Carpenter, 2016. Last accessed on 30 Nov. 2017). Digital video advertising is projected by 2019 to reach $16.3 billion (Carpenter, 2016. Last accessed on 30 Nov. 2017) and with many artists creating music videos to promote themselves. It is important to therefore understand music videos and the role they play in advertising an artist in the internet era by answering three questions.
Chapter 1: What are Music Videos. I will be discussing the definition of music video. I will try to underline the music videos I will be mainly discussing and the reasoning for it. From there, we will look at common features of a music video in the internet era to see if we can understand if there is anything within music videos now more relevant from when MTV decided to switch. 
Chapter 2: How effective is music videos as advertisements. I will consider the effectiveness of music videos as advertisement. Music videos are a part of a musician arsenal in the internet era. We will investigate the use of music videos to see the impact they had on the artist’s sales, chart position and other outcomes that affected the artist.
Chapter 3: How does an artist use music videos. I will analyse music videos in relation to their artists personality and how it reflects them. I will consider the content of the music video to understand how the artist uses music video and what effect does it have on it audience. 
Chapter 1 – What are Music Videos
It’s important to understand what music videos are before I discuss the format in detail. Give you the reader an idea of what music videos can do in the first place and how they present themselves. But to answer my first point is going to be difficult and the definition of what a music video is changes depending on who you ask. In the first chapter of Andrew Goodwin’s book “Dancing in the Distraction Factory: Music Television and Popular Culture” (1992: 3) cites many different authors and the frames that they use to analyse Music videos and Music Television from “dreams” to “semiotic pornography” before stating that “music television might resemble music” (Goodwin, 1992: 3). There isn’t one way to analyse music video. 
For this discussion then, I will be discussing music videos as “short films intended to serve as accompaniment to their musical soundtracks. They are intended to sell the music, and so the song comes first in a number ways” (Austerlitz, 2007: 2). Music videos are intended to first and foremost attract attention to the song enough for that person is to remember it and therefore purchase it or stream the song (Vernallis, 2004: 28).  Therefore, this is what I will be analysing music videos as although there are some points I wish to clarify.
Looking down the top 100 viewed videos of all time (YouTube, 2017. Last accessed on 20th Oct. 2017), many of the positions on the list are taken up by music videos but some may say that a clip from Frozen (Disney UK, 2017. Last accessed on 19 Nov. 2017) with lyrics for people to sing along to could be considered as a music video. This video can be intended to sell the music as it does feature in its description hyperlinks to buy the soundtrack. What about the 54-minute nursery rhymes video that on the rankings. This could be considered as accompaniment to musical soundtracks (Little Baby Bum, 2014. Last accessed on 19 Nov. 2017). To narrow it down further of what music videos I will be discussing. Music videos, along with the music, must be from 2006 onwards and the music video have any original footage or scenes if they are soundtracks to films or television shows. So now that I have defined what music videos I will be discussing, I will start my explanation.
Music videos shares a lot with film. However much of music videos grammar (as in cinematography, narrative, editing) is different to standard cinema grammar.
[bookmark: _GoBack]For example, narratives in film are normally described as “a chain of events in cause-effect relationship occurring in time and space.” (Bordwell and Thompson, 2015: 75). For us to follow a story, there is transformations to situations caused by changes and effects which ultimately ends with one final situation that brings the story to a close. Each events or situation has a pattern of change and stability along with causes and effects and time and space. We use this to make sense of the events and linking them together to make the narrative. Audiences also make assumptions and inferences about events in the narrative. (Bordwell and Thompson, 2015: 75).
On the other hand, Richard Corliss summarises music videos and its approach to narratives as the “death of context; it is the shotgun annulment of character from narrative” (Corliss, 1983: 40). They almost never give you enough information to predict what happens next, events seem random even if in retrospect events happen in a reasonable manner (Vernallis, 2004: 16).  “Music videos often suggest a story, but in a somewhat static way: we obtain no more visual information than we might derive from a single narrative painting”. (Vernallis, 2004: 23). For Instance, Ed Sheeran’s Shape of You has a story of Ed Sheeran’s character falling in love with another boxer for her to leave causing Ed Sheeran to fight in a sumo ring as a metaphor for him fighting for love  (Ed Sheeran: Shape of You, 2017). Events are ordered in a reasonable way that does make sense but there is no motivation for the female boxer to leave. For Ed Sheeran to fight a sumo in china town instead of another boxer to end with the female boxer leaping in to kick the sumo’s face (Ed Sheeran: Shape of You, 2017). A narrative is there but how the event transform and why is missing, a link between Ed Sheeran and Boxer has some progress as we see them fall in love and train together as a pair but why the Boxer left and why she returns (Ed Sheeran: Shape of You, 2017) is left up to the audience. The only information we have is what is shown to us through the music video but to us it makes sense.
A lot of what allows the narrative to piece together regardless comes down to the editing style of montage. “The shot is an element of montage. Montage is an assembly of these elements.” (Ėjzenštejn and Leyda, 1977: 36). Soviet film makers like Eisenstein used discontinuities in his montages by assembling shots together to manipulate audience’s emotions (Bordwell and Thompson, 1997: 306). This assembly is what creates these relationships between the different shots in Shape of You, such as the shot of the boxer leaving is proceeded by Ed Sheeran’s character going into a fit of rage (Ed Sheeran: Shape of You, 2017). We understand the actions of the characters due to the juxtaposition of shots forcing the viewer to interpret for themselves the story and meanings (Bordwell and Thompson, 1997: 309). 
Many of these decisions in music video editing comes down to the limitation of the form due to the requirement of the artist’s song. So many videos choose to express themselves through cuts and making frames (Vernallis, 2004: 30). Vernallis writes “Different types of shots and edits can be mixed to create variety, and although one gets the sense that any shot can follow any edit, some shot are particularly complementary” (Vernallis, 2004: 26). The music video for Lean On by Major Lazer & DJ Snake featuring MO uses large wide panning shots to match the rhythm of the song itself. The video also includes cuts to empathise certain lyrics like “fire a gun” before cutting back large group dancing (Major Lazer, DJ Snake: Lean On, 2015).   Each camera moves and edit is timed to complement the music as well as every performer’s “isolated gesture” or dance move which is used to create memorable images (Vernallis, 2004: 55). Will Straw does point to claims made by rock journalism expressing concern over the “diminishing of the interpretive liberty of the individual music listener” (Straw, 1993: 3) who suggest that music videos restrict the viewing of the song to one them or idea. In spite of this, music videos are adverts and its main goal is to create an image for the performer and convince people to buy your product (Entrepreneur, 2017. Last accessed on 28 Nov. 2017). The Editing and by extension the video acts as a “guide to teach us about salient features of the song.” (Vernallis, 2004: 52) Lean On’s dance moves are in time with the distorted singing in for the chorus forming that same link between image and song (Major Lazer, DJ Snake: Lean On, 2015). Thus, this changes the interpretation of the song’s features to those images chosen by the artist. 
Yet music videos haven’t changed that much moving from television to the internet. A lot of it is due to its intertextuality and attachment with music. Goodwin’s comment about music television resembling music (Goodwin, 1992: 3) is still true in the internet era of music videos. Michael Jackson’s Billie Jean doesn’t look out of place today because it shares a lot of tropes of music videos like the image and dance moves relating to the features of the song, the narrative making loose sense on review or the editing being unpredictable (Michael Jackson: Billie Jean, 1983). However, the video predates Youtube where the music video environment was very different. Now in the absence of MTV, Music videos effectively jumped ship from one television to the internet (Austerlitz, 2007: 221). So, its environment would react in different ways to music videos. Aesthetics of Music videos are dictated by developments in media and film like Kendrick Lamar’s King Kunta being filmed in an aspect ratio to fit the site Instagram (Kendrick Lamar: King Kunta, 2015). Julien Christian Lutz or Director X used new aspect ratios along with visual effects to embrace the new age. Even going as far to say that the video managed to be shared around on social media like Instagram with the aspect ratio intact (Tharpe, 2015). 
Cee Lo Green’s Fuck You ended up becoming a viral sensation online however without for the music video, they decided to create a lyric video to keep the song trending (0'Keeffe, 2014). Although this idea isn’t new. For example, George Michael’s Praying for Time features lyrics on a black screen (George Michael: Praying for Time, 1990) but Cee Lo Green’s used kinetic typography to align the lyrics in time with the music (Green, 2010. Last accessed on 28 Nov. 2017). Since many artists use this method to advertise their songs before releasing the full music videos (0'Keeffe, 2014. Last accessed on 28 Nov. 2017). To also add to the pressure of creating music videos. In 2013, Billboard changed its rules to consider online streams including Youtube to impact where songs would land on the chart (0'Keeffe, 2014. Last accessed on 28 Nov. 2017). Lyric videos nonetheless are music videos and were directly caused of changes in its environment. 
As you can see Music videos is its own category of film. At surface level film and music videos are similar yet there’s enough to distinguish the two. Although music video hasn’t changed much from its previous environment of MTV. There is evidence to suggest that it has changed organically and in sync with social and culture normalities. Lyric videos seem to have come around due to changes in the Billboard top 100 (0'Keeffe, 2014. Last accessed on 28 Nov. 2017) but music videos seem to be limited by its connections to music almost too much for there to be evaluation in the format. The internet era has not had that much of an influence on how music videos present themselves.
Chapter 2 – How effective is music videos as advertisements
Billboard Top 100 according to them “targets a ratio of sales (35-45%), airplay (30-40%) and streaming (20-30%)." (Trust, 2017: 1. Last accessed on 24 Oct. 2017) which although does mean that streaming has a less effect on the ranking of the song, some song largely favours streams over sales and airplay. In this Chapter. I will be discussing firstly how effective are music videos as adverts. Starting with the effect music videos have on Chart success. Followed by cases of success and failures due to their music videos. 
To those wondering why I have chosen the Billboard Top 100 instead of other charts. Billboard Top 100 has been running since 1958 was the first chart to blend sales and radio play data (Bronson, 2013. Last accessed on 30 Nov. 2017). In 2013, it added YouTube views to this. This includes Vevo, the music video streaming service that regularly uploads popular music videos to YouTube and is majority owned by two of the big three music labels (Carpenter, 2016: 1. Last accessed on 30 Nov. 2016) and user-made videos that are authorized to use the music. (Billboard, 2013. Last accessed on 30 Nov. 2017). What this lead to was Harlem Shake by Baauer to hit number 1 on the Top 100 charts. However, without Youtube’s help, it would have still ranked within the top 15 dues to the digital downloads helping it to reach 262,000 downloads and No. 3 on Digital downloads. (Billboard, 2013. Last accessed on 30 Nov. 2017). As we can see, we already have a strong case for Youtube as a platform to help artists advertise their songs. But Harlem Shake doesn’t have an official music video instead opting to have a video with just the logo for the artist and the song playing over it (YouTube, 2012. Last accessed on 30 Nov. 2017). 
What made Harlem Shake (Mad Decent, 2017. Last accessed on 30 Nov. 2017) popular was its viral success on the platform as many flocked to imitate the popular craze named after the song itself. (Taylor, 2013. Last accessed on 30 Nov. 2017). The meme itself involved a dancer walking into frame on his own around a group of people unaware of his actions. The music would then build to a climax before teleporting a group of people into the room all dancing without route for cause (Taylor, 2013. Last accessed on 30 Nov. 2017). As Susan Blackmore explains in her book The Meme Machine: “When you imitate someone else, something is passed on. This ‘something’ can then be passed on again, and again, and so take on a life of its own. (Blackmore, 1999: 4). Blackmore calls this a meme and Harlem Shake’s meme helped boost the song’s popularity. Without the Harlem Shake meme, it’s hard to say if the song would have reached the same position on the Billboard Top 100 or if the song would have made it onto the chart in the first place. 
Gangnam style by Korean musician PSY would be another example of a song becoming a viral success. The song sticks with audiences as its repetition of its main hook as describe by Carol Vernallis “threatens to become stuck in permanent repeat” (Vernallis, 2013: 186). Songs like Harlem Shake also has this element to its song but the music video for Gangnam Style had its own iconography ready for parody. Indeed, others have parodied shots and scenes from the original music video like one from the channel Bart Baker who parodies the whole video. (Baker, 2012. Last accessed on 30 Nov. 2017).
Gangnam Style is visually rich with information like the PSY’s character screaming silently at another woman’s buttocks, or the man dress in a lizard costume as he dances above PSY who is laying on the ground in an elevator (Psy: Gangnam Style, 2012). Many of these shots are transformed in Bart Baker’s parody as he instead stares at a horse’s buttocks and sings about the strange man in the elevator “thrusting his cock” above the singer (Baker, 2012. 30 Nov. 2017). YouTube is a great place for those to show their remixes and many “piggyback on an already-accrued attention.” (Vernallis, 2013: 194). Channels like Bart Bakers have many different parodies of other songs and has created his own audience from doing parodies exhibiting how popular this small part of Youtube has become. (Baker, 2006. 30 Nov. 2017). 
To say however that Gangnam Style became a success on parodies would undermine the music video in the first place. The horse riding dance move is unanimous with the Music video. Many of the points given in Chapter one help differentiate the music video from others. Gestures and dance moves create memorable images (Vernallis, 2004: 55) and Gangnam Style with its dance moves and multitude of different scenes allow the music video to not remain boring at any moment. At any moment, something new comes along that you were not able to predict. If the music video can create curiosity in the viewer or revert expectations, then you’re able to get the viewers’ attention and blessing. (Vernallis, 2004: 55) 
OK GO was another band that subverted expectations with their music video for Here It Goes Again that featured the band on treadmills. The video is one continuous shot of the band sequencing their moves together like a normal dance video but were doing so with 8 separate moving exercise treadmills (OK Go: Here It Goes Again, 2006). Although OK GO already released songs beforehand, they managed to create an audience soon after though the music video that managed to gain them a Grammy (Suddath, 2011. Last accessed on 3 Dec. 2017). OK GO would go on create more music video further increasing their popularity (YouTube, 2006. 3 Dec. 2017). An insider from OK GO’s previously label even said that:
"They're obviously doing something that's resonating with people, unfortunately for us it's their videos, and we're a music company. Now they have the freedom to monetize anything they want and channel their creativity into whatever it is they think they can do really well at the moment.” (Wood, 2010.  Last accessed on 3 Dec. 2017)
OK GO and PSY show that music videos can help songs and artist break out into the mainstream however this can be unintentional. Rebecca Black’s Friday was an accidently hit for all the wrong reasons. It heavily panned on its release with Rebecca Black even receiving death threats due to the video. (Roberts, 2017. Last accessed on 30 Nov. 2017) The video involves Rebecca Black riding to school with her friends, driving down a road at night with her hands in the air and the singer face overlaid on a calendar as she sings about the days of the week (Black, 2011. Last accessed on 12 Dec. 2017). Friday did however reach 58th on the Billboard Top 100 (Billboard, n.d. Last accessed on 30 Nov. 2017) could be considered a success but she left her school due to bullying is an example of how viral marketing has the chance to backfire. This is especially troublesome for what is her advert, her way to break into the industry and what seeing that many of these articles from 2017 ask about the song in question instead of her new EP (Adams, 2017. Last accessed on 30 Nov. 2017), Friday and its music videos had a lasting effect on her career in a negative way. 
I should note that these are a select few artists that did managed to gain an audience or viewship on their music videos. It is still difficult to get into the market in the first place and many artists and bands remain underground. It is possible to gather an audience without the support of a record label but viral marketing is an all or nothing venture. As Bob Baker exclaims: “The only success is mass success” (2013: 47). Stormzy managed to do this with a simple music videos of him freestyling (Hill and Kavanagh, 2017. Last accessed on 3 Dec. 2017) including his most popular video called Shut Up which is him in the park with some of his friends (StormzyTV, 2015. Last accessed on 3 Dec. 2017).  The music videos are relatively cheap and doesn’t have that much budget to it but he is one of the few to make this transition from YouTube to Mainstream media. Music Videos when they work can help you as an artist but it isn’t the defining factor to the artist success.  As everything is now available to the public, those who reach an audience are usually reactive to what audiences what (Baker, 2013: 48). Music videos are ultimately adverts so the product or song itself is what counts towards it success.   
There are many ways that an artist in the digital age can be successful. Many artists make a living without reaching the Billboard Hot 100 (Baker, 2013: 48). OK GO managed gain success from their music but only 2 of their songs has been in the Billboard Hot 100 (Billboard, n.d. Last accessed 12 Dec. 2017). Despite this, OK GO has garnered enough attention to become a cover story for Billboard (Wood, 2010. Last accessed on 3 Dec. 2017). Music videos are effective in reaching an audience as OK GO has proved but it’s important to note much of this success isn’t intentional. Music videos are adverts for music hence OK GO being primarily known for music videos shows weakness as musicians (Wood, 2010. Last accessed on 3 Dec. 2017). The music is what comes foremost (Vernallis, 2004: 28) and music videos can help push artists towards chart success but its limited by the music its tied to as Rebecca black proves (Roberts, 2017. Last accessed on 30 Nov. 2017). 
Chapter 3 – How does an artist use music videos
Music videos are another part of an artist’s identity and do reflect upon the codes and moral of the artist. Marsha Gabrielle Oregeron (2001) points to “Cinema and its resultant mechanisms of publicity appealed not only to “the masses” who could it in their leisure time. but also to those seeking the dissemination of their own images and representations.” This also applies to music videos and how artists wish to broadcast their image to the public. I will consider two different artists, Kanye West and Lady Gaga, and look to how they broadcast themselves on screen.
Firstly, I want to address a small concern to do with Music video directors and their role in this process. Vernallis discusses how the theorist Edward cone and how a composer’s psyche is a mix of the accompaniment and the singing before saying that this isn’t the case for music videos as “so many people play a role in its creation” (Vernallis, 2004 :62). It is true that music video directors do play a part in the creation of the music video in the same way a composer has the accompaniment and singing. Hiro Murai is a modern example of a director who crafts music videos for artists. In an interview Pitchfork, he discusses his background in cinematography and visual effects and how it benefits him in creating ideas. Although he doesn’t necessarily say what his role is, the use of “we” and how he talks about using the performer to ground the music video suggesting that the process of creating a music video is a collaborative effort (Pitchfolk, 2014. Last accessed on 4 Dec. 2017). 
Joseph Kahn backs this point up while discussing Taylor Swift and the false statement about being manipulative.
 “She has input on everything. There’s no such thing as a director who goes in there and just does it. It doesn’t work that way. As an artist, because you know what clothes you want to wear, you know what edits you want to me make, you know what the setups are, you know the theme of every idea is, you know what your lyrics are. Is that manipulative or is that just being smart?” (Variety, 2017. Last accessed on 4 Dec. 2017) 
As an artist, Taylor Swift is in full control of what her image is. It is not uncommon for there to by another source for creativity in the production but that does not mean that the product does not reflect the ideals and image of the artist. The artist is the ultimate decider of what he or she presents herself as on screen.
Kanye West uses his music video Runaway to present himself and how he views the world. Runaway is a 30-minute-long film featuring many different songs from the album My Beautiful Dark Twisted Fantasy about a Phoenix crashing into the earth to be rescued and raised by Kanye West himself, although not stated as himself (Runaway, 2010). To understand Runaway and Kanye West as a person, its best then to understand his background as some of the imagery with this context reflect who he is better than without. Kanye West father was part of the Black Panthers while his mom was arrested when Kanye was six thus he has been very political driven throughout his life (Westhoff, 2015. Last accessed on 4 Dec. 2017). The first dialogue in the film from Kanye is “First rule of this world baby. Don’t pay attention to anything you see in the news.” (Runaway, 2010). He also has imagery involving Michael Jackson and the Ku Klux Khan parading as Kanye and the Phoenix watch on (Runaway, 2010). Kanye explains in an interview with MTV that the scene was about showing the Phoenix how Kanye sees the world. And to Kanye West, the world is ran by cults who are indoctrinating sociality (Ziegbe, 2010. Last accessed on 4 Dec. 2017). He does this by showing the child running in the beginning with a flare then at the end repeating this action but walking away with a red KKK hood on.
" just creating this mentality by cultivating the ideals ... you could just make people just stand in their own mental jails, what happens when someone isn't in a mental jail?" (West, 2010)
As you can see, this is how an artist portrays their philosophies on screen. Kanye likewise reviews and externalises his own personal woes. Much of the video is about the romance between Kanye and the Phoenix and how it was never meant to be, echoing his own failed romance with Amber Rose (Bradley, 2016. Last Accessed on 3 Dec. 2017). Kanye portrays the world as dark and sinister, proving to be almost too much for the Phoenix to handle in the end of film as she escapes by setting herself on fire to return to whatever world she ventured from. 
Contrasting with Kanye’s themes, Lady Gaga reflects her world of freedom and pride in her music videos. Stefani Joanne Angelina Germanotta persona, Lady Gaga, is inspire by glam rock artist like Queen and Elton John (Rolling Stone, n.d. Last accessed on 5th December 2017). She champions the LGBT community and has a close connection to her fans. “Unlike cotemporaries who use sex appeal to create desire in their audiences, Gaga empathises her oddities to give shelter, support and solidarity to her fans, who call themselves “Little Monsters.” (Click, Lee and Holladay, 2013: 361)
Born this way by Lady Gaga is a direct response to her audience as a song and as a music video. The music video itself starts with a small intro explaining a perfect race of humanity born from an outer planet. This race holds no prejudice and has ultimate freedom but at the same time as this birth, evil was also born(Lady Gaga: Born This Way, 2011). The music video as well as the lyrics channels the same ideals Lady Gaga and her message to her fans of not being afraid to be whoever you are. Her use of a god like figure in space and the idea of the perfect race being alien in nature is meant to reflect her bisexuality (Rolling Stone, n.d. Last accessed on 5th December 2017) and her fans who are also a part of the LGBT community. One member of her community reflects on his experience of going to one of her concerts explaining
 “I identify as gay and ... I was closeted before ... the first Monster Ball, and then there was a whole like, ‘you’re born this way’ ... and it was one of those experiences where it’s like, I have a good support system, I have friends ... and that’s really what got the ball rolling with telling more and more people [about my sexual identity]. (Click, Lee and Holladay, 2013: 372)
 Lady Gaga has even called herself “mother monster” and through her music and music videos, her fans or “little monsters” agree that Lady Gaga has given strength and a sense of community surrounding her music (Click, Lee and Holladay, 2013: 361). Joseph Kahn states in an interview that “Every music video has a wink to their audience. Because they are communicating to their fans and the fans speak their language.” (The A.V. Club, 2017. Last accessed on 5 Dec. 2017). Music videos of Lady Gaga were messages to her fans who understand her messages about being yourself, to the point that her fans “use her song “Born this Way” as a rallying cry and answer her calls for “Paws up with a physical expression” (Click, Lee and Holladay, 2013).  This community as of 5th December 2017, she has amassed over 74.7 million followers on Twitter (Germanotta. Last accessed on 5 Dec. 2017) proving her dedication to her fans and how she has used music videos to reflect her core values has allowed her to gain mass attention. 
Kanye West and Lady Gaga both use music videos in similar ways although they are two different genres of music. Both use music videos to give commentary on social and personal situations. They use references and abstract metaphors like the Ku Klux Khan and aliens to communicate with their commentaries. Many of their fans watch these music videos and deconstruct their imagery to reveal their messages. This is also reflected in the articles, interviews and journals I have referenced that try to do the same. There is a desire to decode their messages. “Music videos encourage us early on to seek out a narrative,” (Vernallis, 2004: 24) and build the narrative from what we know as fans. Therefore, I stated the background of both these artists for you the reader to understand the complex imagery these artists unveil in their music videos. As such, you know understand the imagery better than you did without this knowledge. Hopefully this experiment on you the reader enlightens why it is effective and why these artists have gathered the attention they have. They play to music videos strengths and use it to provide commentary that allows fans to engage with the artist on an intellectual level.
Conclusion 
The role of the music video is advertising and accompanying music however what they advertise differs from music video and artist. I have identified two different categories of music video and what they advertise. 
The first is the music video with the intent to sell the music. These videos are made to act as an alternative way to listen to the song. References and Abstract metaphors are kept to a minimal or are not hard to understand and decode so the music video can be enjoyed by the maximum amount of people. Bruno Mars’s That’s What I Like is a perfect example. No long intros or dialogue, the references to cars are not hard to understand and if you listen to just the track, you would have the same experience as listening to it on the radio (Bruno Mars: That's What I Like, 2017). 
The other is the music video with the intent to serve as commentary. The metaphors and references are usually used that either point to real life events or to their personalities and social life. Taylor Swift has used common themes in her music that reflect her ideals into her music videos like Look What You Made Me Do (Taylor Swift: Look What You Made Me Do, 2017). It satires her previous music videos as well as responding to critics (Nevins, 2017. Last accessed on 5 Dec. 2017). These videos are used as responses for fans and critics to consider.
This concept of music videos belonging to two different categories is not new to the internet era. Vernallis mentions this idea when discussing narratives in music videos (2004: 3). Its format hasn’t changed much either so there wouldn’t be a way for music videos role to change. Nevertheless, with many artists, we have discussed like for example OK GO, it’s possible to build large fan bases and sales through YouTube (Wood, 2010.  Last accessed on 3 Dec. 2017). This may have not been possible for independent artists previously due to the lack of support they had (Vernallis, 2004: 63). YouTube has helped to drive independent artists forward along with music videos like Macklemore and Ryan Lewis who used Youtube to show themselves to the rest of the world. This helped them to have two singles peaked on the Hot 100 and their album to hit platinum or million copies. (Nguyen, 2015. Last accessed on 12 Dec. 2017). It’s clear that Youtube has had a big influence on the music industry and music videos has been able to use the platform successful. Without, Music videos would have died with MTV (Smith, 2015. Last accessed on 24th Oct. 2017) but managed to make a comeback due to Youtube (Vernallis, 2013: 183). 
Whilst, its role hasn’t changed. It’s role maybe more important now to a song’s popularity than ever before. Despectio reaching number one on the most viewed Youtube video (Plaugic, 2017. 5 Dec. 2017) demonstrates that music videos are growing and are still relevant. It plays the role of advertising an artist successfully and Its doubtful that music video would fall out of popularity for the foreseeable future. 
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