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	Evaluation
Respond to each question. 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The loading of the Hollywoodbowl website is quite fast and efficient. The website fully loads in less than 2 secnds. Customers are not left waiting for features to load. According  (MDN Web Docs, 2025) the ideal time for a website to be fully loaded is generally considered to be under 3 seconds for mobile users and under 2.5 seconds for desktop users

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There is one sub page located in the top right hand corner which is great rather than having everything all on one page, which saves customers time from having to scroll to what they are looking for.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers are able to book their desired choice if they click on the sub-page drop down box located in the top right hand corner and select ‘book now’ at the bottom. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: There is no improvements needed as all the information needed is on their main page.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The web page is bright and colourful to look at and very easy to navigate and find what you are looking for. The only difference is that there is no drop down box when loading on a computer.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses imagery, video and colour to showcase and create a vibrant and pleasurable and engaging experience for the customers.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?  
 

	Answer: Unfortunately there is no service for online chat. Customers are only able to contact via phone or email. Chatboxes are essential tools in today's digital landscape, offering numerous benefits for businesses and customers alike. They provide real-time, efficient, and personalized customer interaction, which is crucial for enhancing customer satisfaction and loyalty  (Fennema, 2024)


	Question 2d – How effective are the social media links on the website?


	Answer: the websites social media page is indeed effective it increases brand visibility, drives visibility and enhancing user engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: services are  made clear through marketing and regular updates of their website.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: customer reviews are made available through their social media pages. Unfortunately customers cannot leave a review, but can comment on their experience at the venue. Businesses use different marketing techniques to spread awareness of their brands and products to increase sales revenue. Online reviews are a marketing technique you can use to show potential customers the value of your company’s products or services. It’s helpful to understand the importance of customer reviews so you can leverage this technique to attract new customers, increase brand awareness and boost sales (Indeed Editorial Team, 2024).

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The quality of their service is fairly decent. I would only use the site if I am going to book a time slot for bowling with my friends and family.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices are not available on the main screen. Prices are only made clear when clicking on the drop box and selecting book now.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.www.

	
	2.hollywoolbowl.

	
	3. co.uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: the website does appear in the top ten websites. It is second from top.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, they do. Without websites, customers would not know what to before going to the venue. Also, it makes it simple for customer to pre-book on their websites pay securely. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I think there does not need to be any improvements as the website has everything that the customer is looking for.  
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