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Nike’s purpose is to bring inspiration and innovation to every athlete in the world 
and in Nike’s vision, if you have a body, you are an athlete.

WHAT NIKE SELLS
Nike has a wide range of products available online for different customers. Some of these include :

Shoes
· Sneakers and Shoes
· Football Boots
· Running Shoes
· Netball Sneakers
· Golf Shoes
· Skate Shoes
· Basketball Shoes
· Tennis Shoes

Clothing
· Tops
· Trousers and Leggings
· Tracksuits
· Hoodies
· Jackets
· Kits and Jerseys
· Yoga Trousers


Kids'
· Kids' Sneakers
· Kids' Backpacks
· Kids' Football Boots
· Kids' Running Shoes
· Kids' Hoodies
· Kids' T-Shirts
· Kids' Tracksuits


Products from Nike
[image: ]Some of the latest Nike products:
· The Vapormax 360 Air, Evolved. The Vapormax Unit with the big, bold '90s AirMax style.
· Full-length foam midsole = comfortable underfoot cushioning. 
· VaporMax Air unit = lightweight, responsive ride.
· Soft, plush foot collar = comfortable fit. 
· Half-bootie tongue construction = snug around the foot.
· Lightweight TPU frame - wraps the heel and Air unit.
· Speeding lacing loops + Welded synthetic skins on the upper


· [image: ]The Nike SB Blazer Low GT. Heritage design with supportive feel for daily use.
· Classic, low-profile design = cues from '70s 
· Flexibility and traction = great boardfeel
· Suede in the upper = durability.
· Zoom Air unit in the heel of sockliner = low-profile cushioning.
· Vulcanised construction = flexibility and excellent grip.
· Herringbone outsole pattern – for multi-directional traction.

[image: ]
· The Joyride Dual Run. A running shoe cushioning like never before.
· 2 pods of tiny colourful foam beads = squishy, comfy and fun. 
· Soft foam under heel and midfoot = foot contour with every move. 
· Engineered mesh = cool and comfy feet all day. 
· Rubber sole = traction where needed during run and play.
· Padding around the ankle = light and airy feeling all day.

[image: ]
· The Nike React Infinity Run Flyknit. Reduce injury and keep you running, fearlessly
· More foam and improved upper details = secure and cushioned feel. 
· All-new stronger and more durable of Flyknit = lightweight and flexible
· 3 distinct layers = keep foot secure.
· Higher foam stack heights = softer feel. 
· Wider shape = releases energy with every step - provides stable ride.



NikePlus Membership
The fidelity program is the first offer on Nike’s site, offering expert guidance and chat opportunities with real athletes assisting customers questions on training and products. It provides instant access to over 100 on-the-go workouts, including weekly challenges and personalised training plans. It also offers customers prioritized access to sports events of various kinds, from courtside to race day.
Other Nike apps offered:
Nike Run Club. Helps customers find the motivation they need to run better and more often.
Nike Training Club. Helps customers who work out with over 160 guided workouts.
SNEAKRS Offers sneakerheads and regular buyers access to the latest sneaker drops.

The reason behind the success
Nike’s products are trendesetters, produced with a significant R&D effort and designed by top experts, many times using innovative sustainable materials and technologies. Nike always prioritizes on what the customer wants to have and they have improved their ranges of products through continuous feedbacks and experimentations (Gilbert, 2015). 

Also, Nike products benefit from top notch advertising and endorsements from successful athletes and influencers. Nike’s advertising is completely geared towards advertising the brand, not any one product and Nike as a brand means innovation and quality.  

Nike are using top notch customer behaviour data collection and analysis tools to understand customers’ purchasing decisions and thus improve the business. McDonald’s has kept this practice over the years; hence they have been able to expand their business in the market (De Chernatony et al., 2011).
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