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The concept of CSR is defined as the approaches used by the business firm for reducing the negative impact of the products and services offered by them on the environment and society (Ge, 2020). CSR is considered as one of the most important aspect within the hospitality sector and there are wide range of practices adopted by the hotel in order to create an environmentally and socially responsible sector. The sector is highly investing in environmental sustainability, resources conservation, local sourcing, community’s engagement and many other factors for gaining more sustainable development. CSR is considered as the key focus for the hospitality industry as it is allowing them to gain multiple competitive benefits. 
The main aim of the essay is to analyze the CSR policies and guidelines of one of the leading hotels across the globe and which is known as “Marriott”. The essay will also evaluate the business concerns which have motivated and influenced the brand to embrace sustainable solutions and making it as an integral part of the corporate governance. In addition to this, the essay will also discuss how CSR is closely linked with the circular economy. The essay will also provide an overview about the three pillars of sustainability and triple bottom line theory of CSR.
Corporate social responsibility (CSR) is defined as the ethical as well as sustainable business approaches adopted by the hospitality industry for reducing the negative impact on the society and environment and enhancing the positive outcomes. In the hospitality sector, the concept of CSR plays a significant role in making the industry more socially responsible and it is also regarded as the key factors behind the success of the business in the market. There are various effective strategies adopted by the sector for gaining more sustainable development. It has been analyzed that the CSR in the hospitality sector is balancing the economic success with the social as well as environmental responsibilities and this also leads in creating a more sustainable as well as responsible sector (Sanvitale, 2020). The CSR policies within the hospitality sector is also providing environmental sustainability to the firms by implementing eco-friendly practices in order to minimize the mail environmental footprint. 
There are multiple initiatives taken by the industry such as energy and water conservation, reducing wastage as well as adopting green and sustainable standards. Even the hotels and restaurants are also taking active participation in the recycling programs and this is supporting them in reducing the use of single-use plastics. In addition to this, one of the leading and most valuable hotels in the sector i.e. Marriott is also investing highly in the CSR policies for integrating the leading environmental as well as social approaches into the supply chain and also doing partnerships with like-minded suppliers (Bates, 2020) It has been identified that the hotel is aiming for reducing the negative impact on environment and society by focusing on the sustainable, responsible as well as by local sourcing. Marriott International Group of hotels is one of the well-known hotel chains having a strong commitment of CSR. 
For the hotel, the CSR policies are considered as the key focus and this is helping the brand in gaining more competitive benefits and advantages in the target market place. In order to enhance the sustainability, the hotel is focusing a strong emphasis on the environmental impact. It has been identified that Marriott has set effective as well as ambitious guidelines for reducing the environment footprint. For this, there are multiple initiative taken by the brand such as reducing energy and water consumption, reducing the wastage and using sustainable materials (Khuadthong, et al. 2023). Along with this, Marriott is also taking active participation in the community engagement as well as philanthropy. The brand is also supporting multiple charitable firm and NGOs which involve the efforts of disaster relief and other program which leads in empowering the underprivileged society and community. 
Xie, (2022), cited that the CSR policies adopted by the brand has helped them in gaining various competitive benefits and also fulfilling the demand and needs of the society. Moreover, Marriott is also focused and dedicated for making an inclusive and diverse working environment for their employees. They also striving efforts for creating a inclusive working environment where employees will be able to work in a diverse environment and hence this is enhancing the sustainable development of the firm (Marriott, 2023). With the help of all the sustainable practices, the overall brand is gaining higher and potential customers and the brand value of the hotel is enhancing in the entire hospitality industry. With the help of diverse and inclusive working culture, the employees of the brand are getting equal and fair opportunity and there is no discrimination in the workplace culture (Yu, et al. 2022). Even, Marriott is also adopting highly responsible sourcing practices and make sure that the product and services offered by them are ethical and sustainable sourced which also include the fair labor or causes as well as effective and responsible supply chain management.
Wang, Hu, and Zhang, (2020), mentioned that there are multiple reasons due to why CSR is considered a key focus for Marriott. The initiatives taken by the brand image are enhancing its value and reputation in the market and making it socially and ethically responsible firm. It has been identified that the brand is also recognized CSR as a source of competitive benefits and advantages (Kesen, and Bilgili, 2020). Most of the customers chooses this hotel as the brand is highly dedicated toward sustainability and also uses ethical practices. The CSR policy of the firm states that the initiatives taken by them are contributing to the long-term business sustainability. CSR policies are the main aspects for company as it gets aligned with the value, enhancing their overall reputation and also contribute to the long-term business sustainability.
 Marriott is also responsible for corporate governance and also benefiting their bottom line and stakeholders. The brand has been embracing sustainability as an important part of their CSR because of various factors such as increasing pressure of government as well as competitors’ action and strategies (Inkson, and Minnaert, 2018). It has been identified that there are strict actions taken by the government related to environmental regulation as well as sustainable standards. Marriott is highly influenced for embracing sustainable solutions in order to make sure that compliance with the environmental regulations as well as for avoiding any kind of potential fines and issues. Moreover, government is also investing on setting targets for reducing carbon emission and thus is affecting the cost of energy and transportation for the hotel (Marriott, 2023). 
By embracing sustainable practices, the chosen brand is reducing the operational expenses and also helping the firm in meeting their targets. In addition to this, Marriott is implementing highly sustainable development approaches because of its competitors’ actions. It has been identified that hotel integrate sustainability within their operations and due to which they are standing out from their competitors (Chang, et al. 2021). This has embraced the brand in making sustainable solution and due to which customers are also seeking environmental as well as socially responsible accommodation options. 
With the help of this, the brand is attracting better and potential customers and also enhances the occupancy rates. The sustainable initiatives taken by the brand also lead in enhancing the brand image of the hotel which helps in differentiating from its own competitions and hence leads to enhance the customer loyalty and increase a positive word-of-mouth marketing. These also leads in reducing the operational costs and hence which enhances the overall revenue growth and profit margin of the firm. Nowadays the preferences and choice of customers are also changing and they are seeking interest in eco-friendly travelling and accommodation options (Sudhagar, and Samuel, 2019). The brand is also getting aligned with these options for influencing a growing market segment as well as this also enhances in earning the loyalty and trust of the customers (Birkel, and Müller, 2021). It has been identified that when hotels prioritize environmental as well as social responsibility then this leads in building trust and loyalty among the customers and which results in repeating the business and providing positive reviews.
 Therefore, by interacting the sustainable options into the business operations, the brand is getting aligned with the choice of customers, reducing the operational costs, enhancing the brand reputation as well as mitigating the potential risks. In addition, the sustainable approaches used by Marriott also involve effective use of resources such as resources water and electricity (Pandiangan, et al. 2022). All these factors not only lead in reducing the operational cost of the firm but also enhances the resilience to resource scarcity and also manages the price fluctuations in a better and effective way. These are the reasons which are embracing the hotel in adopting sustainable strategies and making it an integral part of the corporate governance (Mutuc, Lee, and Tsai, 2019). It has been analyzed that CSR is a business approach which majorly focuses on ethical , social as well as environmental impact. The concept of CSR approach leads on integrating the sustainable practices into their own business operations and also enhances the decision-making process. 
Mahmood, and Bashir, (2020), cited that CSR is closely linked to the circular economy and also aligned with the Triple bottom line and the three main pillar of sustainability. There are multiple ways in which the CSR is aligned with the circular economy. The CSR initiatives take by Marriott is focusing on reducing wastage and also responsible for the disposal of material and these are considered as the integral part of the circular economy. This also invoke various other aspect such as recycling, up cycling as well as reducing the environmental impact of the products and services offered by the brand (Ranjbariet al. 2021). The CSR and circular economy also focus on resource efficiency and motivate the firm to use their resources wisely and sustainably in order to reduce the environmental footprint. Having a sustainable supply chain is also very much important for circular economy. In addition, the triple bottom line is a framework which has been used by Marriott for evaluating the performance of the firm with the help of three factors such as profit, people and the last one is planet. The CSR approaches are also aligned with the triple bottom line framework.
 It has been identified that the CSR practices leads in enhancing the financial performance by enhancing the reputation, reducing the operational cost with the help of sustainable practices and also leads in influencing socially responsible investors. These approaches are also liable for social responsibility as well as for ethical approaches. The CSR policies of the firm also involve environmental sustainability approaches such as minimizing the carbon emission, preserving natural resources as well as protecting the ecosystem (Purvis, Mao, and Robinson, 2019). Moreover, there are three main pillars of sustainability and which are economic, social and the final one is environmental. It has been analyzed that the CSR strategies leads in enhancing the economy sustainability by minimizing the operational costs with the help of efficiency, attracting more and potential customers as well as by promoting the innovation and competitive benefits at the workplace. It also has a major focus on the social issues, which leads in providing a inclusive and diverse workforce (Cooper, 2021). Even, these practices also involved eco-friendly practices and reducing the environmental impact for future generations.
From the essay, it has been analyzed that the CSR practices adopted by the hotel are very effective and it plays a major role in enhancing the success and growth rate of the firm in the target market. The essay has summarized that Marriott is focusing on environmental sustainability. For this, there are various initiatives adopted by the brand and which leads in reducing the environmental footprint and it also include reducing the water and energy consumption, reducing the waste and souring sustainable solutions. With the help of these initiatives, the brand is reducing the operational cost and hence which enhances the overall revenue and profitability of the brand. 
All these sustainable solutions and practices adopted by the hotel is assisting in gaining multiple competitive benefits. The CSR policies of the chosen brand is aligned with the value of the business and which leads in enhancing brand image of the firm in the target market. Further, it has been identified that the CSR practices and circular economy are closely linked with each other. The essay has also mentioned the three pillars of sustainability and how these are aligned with the CSR policies of the firm. In addition, the essay has also concluded the triple bottom line theory of CSR.
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