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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Whether using a computer or a smartphone, the pages and photographs on the Cleaners of London website display almost instantaneously.  For clients who need information or to quickly schedule a service, especially when they are busy, speed is crucial.  Additionally, fast loading speeds encourage visitors to stay on the website, while sluggish websites tend to irritate visitors and drive them away.  Overall, every time you visit the website, it is dependable and reacts effectively.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  This website has sections for reviews, rates, FAQs, and contact details in addition to distinct sub-pages for each of the major cleaning services.  These pages are accessible to users through a clear blue and white menu at the top of the home page.  Because every part is located on the menu bar, navigation seems simple and you can click what you want without becoming lost or confused while searching.  Everyone can easily navigate between pages thanks to the design.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Indeed, clients may make direct reservations for cleaning services on the Cleaners of London website.  The booking procedure is quick and uncomplicated, with clear instructions for choosing the cleaning type, time, and date.  Customers receive a confirmation after making a reservation.  Customers feel secure and trusted since payments are made after the service.  Customers don't have to contact or come in person thanks to this online booking method, which makes it incredibly handy.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: A search box on the homepage would enhance usability.  Customers will be able to swiftly locate particular services or information without having to browse menus thanks to this.  Adding live chat support for immediate assistance is another enhancement.  Confusion may also be avoided with larger, clearer booking buttons.  By making the website quicker and simpler to use, these modifications would enhance the general consumer experience and promote more reservations.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Cleaners of London website has a straightforward layout, clean typography, and a polished appearance.  It seems new and reliable since it typically employs white and blue hues.  The website functions nicely and adjusts to the screen size on both computers and mobile devices.  Regardless of the device being used, there is no confusion or clutter on the site, making surfing enjoyable.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The cleaning crew and tidy residences are depicted in high-quality photos on the website. Visitors may easily comprehend the services provided thanks to these pictures. The colour palette of blue and white accentuates the impression of professionalism and cleanliness. The website uses vibrant images and distinct colours to convey a favourable image that complements the cleaning service, despite the lack of videos.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat feature available on the Cleaners of London website.  To ask enquiries or receive assistance, customers must utilise the phone or email.  Compared to chat, which provides immediate responses, this approach may be slower and less practical.  By enabling rapid, real-time contact that fosters confidence and expedites decision-making for visitors interested in scheduling services, live chat would enhance customer service.

	Question 2d – How effective are the social media links on the website?


	Answer: Links to social media sites like Facebook and Instagram are included on the website.  Customers may easily access the company's social media accounts by clicking on these links.  However, there is little interaction with the company's posts on social media.  The firm's exposure and consumer contact would increase with a more regular and active social media presence, making these linkages more useful marketing tools for the company.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The many cleaning services offered, such as routine cleaning, thorough cleaning, and end-of-tenancy cleaning, are clearly displayed on the website.  Every service page provides a straightforward explanation of what is done.  Prices are readily available and begin at £18 per hour.  Customers may choose the service that best suits their needs and comprehend what they receive thanks to this simple presentation.  All things considered, the website does a decent job of outlining the cleaning alternatives.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website has customer reviews and links to Trustpilot, which has more than 280 confirmed reviews.  Recent evaluations indicate a high level of consumer satisfaction.  New clients are more likely to trust the business because of the availability of honest and up-to-date evaluations.  It demonstrates that Cleaners of London appreciates client comments and strives to maintain client satisfaction, which is crucial when selecting a service provider.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The organisation uses cleaners with years of expertise who have been insured and screened to demonstrate excellent quality.  With more than 13,000 satisfied clients, they are well-known for serving exclusive residences.  Trust is fostered by the thorough explanations and assurances, such as a seven-day re-clean program.  Because of their professionalism, positive ratings, and client adaptability, which makes the service dependable for any cleaning demand, I would suggest them.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the website makes it plain that the starting hourly rate is £18.  The company's excellent standards, which include utilising insured cleaners and providing flexible booking, are reflected in these pricing.  For the level of expertise and assurances offered, the price is reasonable.  Customers can feel more at ease knowing they are getting good value for their money without any surprises or hidden fees thanks to clear pricing.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Professional

	
	2. Cleaning

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the Cleaners of London website shows up on the top page of Google results when you search for "professional cleaning London."  This demonstrates that their search engine optimisation is effectively focused on these keywords, making it simpler for clients searching for reliable cleaning services in London to locate them and utilise their website.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Certainly, websites are still crucial for UK firms.  Customers frequently visit a company's website first to learn more about it.  It provides comprehensive information about services at any time and aids in creating a positive first impression.  Websites enable companies to access a wider audience, even outside local communities.  Additionally, they provide online reservations and sales, which makes things simple for clients.  Even with social media, having a quality website increases Google exposure, fosters trust, and helps companies compete more successfully in today's market.  All things considered, a website is an essential tool for company expansion.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: Including client video testimonials is a crucial suggestion.  Because they seem more genuine and intimate than written evaluations, videos are more captivating and contribute to the development of greater trust.  Credibility is increased since satisfied consumers may be seen and heard by visitors.  Additionally, videos lengthen visitors' stays on the page, which improves Google results.  The website would be more appealing and more people could pick Cleaners of London if brief testimonials regarding the quality of service were added.
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