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Introduction.
This essay is going to discuss and analyse Accor hotels corporate social responsibility. As corporate social responsibility is regarded as key to successful business in the 21st century this essay will discuss Csr alongside sustainability in the hotel industry and how this links to the circular economy. This essay will critically evaluate the Csr policies and look at business concerns as there is always pressure from the government, even pressure from the hoteliers who look to stay in hotels which are reputable and give back to the society as environmentally friendly hotels are of the upmost priority in the 21st century. All hotels now since after the pandemic are on their feet trying to improve their organisations reputation, work culture, facilities and make their company stand out as the safest place to stay. Will also look at how hotels are now looking at environmental and health friendly options to boost revenue and custom, to see if this is actually a good idea and balance the pros and cons.
Main body.
 Accor international are one of the largest hospitality brands and their revenue is estimated profit of 675 million euros ($716.72 million) for 2022. Accor international have a global coverage with many chains around the world they split them up in different areas and start with luxury and upscale hotels such as banyan tree, Sofitel legend and Fairmount which will attract the high-end clientele. Then their midscale hotel chains cover Novotel and Mercure which attracts the middle class who are still looking for the class but not a big price. Their economy hotels are chains such ibis, ibis styles, ibis budget to suit the standard guest. All hotels now are trying their best to be sustainable in their approach and are introducing new strategies to match other competitors and fulfil the needs of the guest as well as looking after the environment. When it comes to social and environmental responsibility, Accor is a dedicated, open-minded firm that works to reduce its carbon footprint and influence on the environment (group.accor.com, n.d.).
Corporate social responsibility (CSR), also known as business social responsibility (BSR), is when a firm starts making a voluntary and active contribution to the advancement of society, the environment, and the economy.  To increase their competitiveness, value situation, and corporate value. The triple bottom line is what is achieved when these three criteria operate well.  The term "triple bottom line" is used to describe sustainable business practises and refers to three dimensions: revenue statements, economic size, and the environment.  Corporate social responsibility and/or sustainability reporting provide information about triple bottom line performance (ResearchGate, n.d.).
Accor is very committed to sustainable value creation and giving back to the planet. Accor has a strong commitment to sustainable value generation and actively participates in charitable giving to the environment and local communities. The Group has ambitious goals built around four strategic pillars: working with our people, involving our clients, innovating with our partners, and influencing local communities (group.accor.com, n.d.). If the consumer has a higher socioeconomic standing, CSR does not diminish their social duty.  CSR lessens customers' social responsibility to the extent that value-transmission efforts are implemented (ResearchGate, n.d.). The Group seeks to act for positive hospitality and has established ambitious goals. And there are two main areas of attention: food and structures. Given this they have focused on reducing carbon emissions by -46% by 2030, also having over 700+ hotels participating and partnering with ‘too good to go’ which is a service that offers any food leftovers cooked by an organisation to be sold via their own platform, which helps reduce food waste.
With some bold new commitments to their csr commitments, Accor has elevated corporate responsibility to a new level. However, their 4 strategic areas of action are 1000 urban vegetable gardens in their hotels, 100% low-carbon new construction and renovations, and 30% less food waste. Arguably this is a huge commitment and will make the consumers and competitors keep their eyes on the achievements of Accor through these policies to see if they are implementing any of these strategies. This pledge, known as Planet 21, was its first phase. They are currently looking to launch phase 2, which would allow Accor to generate income sustainably and reduce harmful effects by utilising the mobility of their staff, visitors, partners, and local communities (Accor group, 2016). Accor promised that 10% of hotels will have on site renewable energy and 17% of rainwater will be collected by hotels and used and 99% of its hotels will participate in Watch (we act together for children) program which will works towards stopping the sexual exploitation of minors (group.accor.com, n.d.). It has advanced significantly, especially in the areas of managing water and energy use, protecting children, biodiversity, and workplace well-being. Energy use has decreased by 5.3% during the past five years, while carbon emissions have decreased by 6.2%. Water use has decreased by over 9% (Accor group, 2016). However, considering these results it is essential for the lodging business to find fresh ways to stand out considering the change of the guest experience. Due to this, the lodging industry has become extremely competitive, with each organisation looking for a competitive advantage (Vania Goncalves Costa and Costa, 2022).
As consumers grow smarter and are aware of the bigger picture where they prefer to limit as much waste as possible whether that be food or energy, when they decide to spend their time off or have a break from life, they would rather do that in an environment that’s been created off the back of such social and environmental policies. Accor and many other hotels have created such policies where they are reducing carbon emissions, food waste, energy and even down to getting rid of single use plastic and introducing recyclables. In the international competition held this year by Hospitality ON, which supports illustrative projects in the global hotel industry, Accor took home two medals.
The Group's initiative to remove single-use plastic from the guest experience in all Accor hotels received the first award. As a result of this research, 46 products from six categories of plastics were eliminated or replaced by 84% of hotels. A second honour was given to the School for Change programme that trains all head workers in global sustainability. Employees from all over the world had access to a six-hour online training course that covered themes including biodiversity, climate change, the effects of human societies on natural resources. 97% of the participants in the six-language training completed it. This in return gives them a reputable name as hoteliers and other competitors are always keeping an eye on what hotel is actually abiding by policies created, Furthermore some studies suggest conducted in Hongkong included IPA on six hotel selection factors Service Quality, Business Facilities, Value, Room and Front Desk, Food and Recreation, and Security, and it was found that Room, Front Desk and Security were the top determining factors (Vania Goncalves Costa and Costa, 2022). Therefore, consumers will have their own reasons of staying in different hotels or which hotel they would prefer to go back to. As the csr policies or sustainability is not always priority. Even though since the pandemic consumers are more aware of certain aspects of environmentally friendliness, it is not a major factor for all. Hospitality is a huge market which is back on the rise and being creative and innovative is actually a great way to go.
By the end of the last century hospitality sector specially hotels had the only goal of making a profit and expanding their organisations that would benefit their companies. They investigated consumers traits as in what they liked in hotels as facilities and things consumers would look for before choosing the hotel of their choice. As of this century they’ve investigated other aspects that would benefit themselves and consumers. However, the dynamics of changes in the business environment have been impacted by ongoing social, environmental, and economic development, which has made businesses to begin implement new ideas like corporate social responsibility, the circular economy, and sustainability (Isidora Milošević, Sanela Arsić and Anđelka Stojanović, 2023). Furthermore, as certain studies suggest that this is all interlinked as certain companies’ circular economy approach now does implement certain factors does create sustainability within hotels, but further studies say the lack of clarity in sustainability prevents operationalization which affects organisations (Walker et al., 2021). A circular economy approach is very beneficial to hotels as its a comprehensive strategy for economic growth that is intended to benefit organisations, society, and the environment, and sustainability within a hotel along with their CSR policies look to also benefit an organisation. So, hotels do co-exist certain policies all together as they all interlink with each other, as this can be tricky and does keep them continuously looking in to and altering these policies (ellenmacarthurfoundation.org, n.d.). This plays a huge part in the success of an hotel but to always keep your eye on certain aspects and having to continuously train staff to keep on top of new strategies can be exhausting and costly both for the company and staff.
Accor have kept a promise of posting regularly on social media for the communities to see how effective their policies are and keep track on any changes made to such policies (Accor,2022). Accor hotels realise that social media was a necessary way to engage guests at every step in the buyer journey. As Accor know how crucial social media is in this 21st century they created a social desk which is a platform that gives social media tools to all their hotels so the hotels can post their own achievements and changes they are making (Inc, n.d.). The achievements even from these regular updates had great results as Accor seen increase in sales and even followers on their socials. Through training and motivational content, AccorHotels has increased the use of social media in its properties. They have been able to boost their social following from 4.5 to 10 million individuals because of the improved adoption and engagement. Customer satisfaction levels are at an all-time high thanks to frequent social media interaction with clients and monitoring of requests. Every day, satisfied guests return to AccorHotels (Inc, n.d.). However, studies suggest that a consumer is more likely to post they have disliked a stay rather than a positive one as, as consumers now are encouraged to post a review. So social media can present a risk for hotels and impact the ones negatively who are behind the curve of change and are lacking within their hotel. So, hotels are made to reply in ways that are appropriate for their audience. What was previously only done in person or private email. is now open in public. That is to say, people used to privately voice their thoughts and ideas to the company, but now they do it in public and there is such consumers who wait to see how certain issues and complaints are dealt with to help them make their choices wisely (Hostfully, n.d.).
Conclusion.
To conclude this essay as researched the new concept of all hotels now in the 21st century is to generate more revenue and help the environment by saving energy and being resourceful. As detailed here there are many innovative ways to do and many ways to link Csr and the circular economy with sustainability. But whether it works is still a question of how well the hotels carry out their responsibilities, also showcase their responsibilities by thriving towards a greener future for the companies. Sustainable practises in the hotel industry does not only benefit the environment but also helps the hotel industry reduce costs. They can save money on garbage disposals, energy use and even supplies. Other benefits are protecting the environment, minimizing food waste, and using non-toxic supplies which are less harmful this will in turn encourage guests to participate in the hotel’s sustainability journey. 
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