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[bookmark: _Toc109894790]INTRODUCTION
This report is to discuss the role of marketing in the business sector. The part of marketing is significant in value creation. The mix of the marketing helps managers to allocate the best price to their product or service, which meets the customer interests and vision for each good or service on the Market—discussing the fundamental factors of marketing and clarifying how significant it is for a firm to study and understand the marketing mix. I am exploring the 4ps mixture and explaining how it's increased to 7ps after the marketing sector started to cover new factors involving the delivery of goods to the customer process.
Give an example with Revolut fintech app, one of the world leaders in the service sector. The company was started in the United Kingdom in 2015 by Nikolay Storonsky and Vlad Yatsenko. The financial services company specialises in mobile banking, card payments, money remittance and foreign exchange. Their latest market trends are listing currency and crypto exchanges with low fees. The company aims to build a multifunctional app for managing money and investments. (Revolut, 2022)
Marketing research is one of the most critical bridges connecting all mixtures. Researching and targeting the right segments and groups of individuals plays a significant role for firms. Marketers should find the best solutions to beat competitors and get advantage regarding their business materials. This report will bring a clear vision of what Stakeholders represent the internal individuals such as employees, managers and investors and the external individuals or organisations such as customers, politics etc.
[bookmark: _Toc109894584][bookmark: _Toc109894791]The Role of Marketing
Marketing is a company's activity to promote selling their goods or services. These actions could include advertising, selling and delivering products to customers or other partners within an organisation. Different strategies exist to reach customers and change the price to meet customer needs and price interest. Therefore the role of marketers is to research each segment or group targeted by an organisation. The marketing mix is four essential factors involved in selling a product or service to the public; the 4ps are product, price, place and promotion. (Manthei, 2017)
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The Market represents two groups mainly- buyers and sellers. The demand chain is expected to refer to the customer, shareholders and investors and the supply chain Are defined by the sellers. The communication between these two chains is significant for each business—the marketing mix help to identify and allocate the best price and place for a company. At an organisational level, marketing is a vital business function that keeps the business image and position in the Market. For not-for-profit companies, marketing helps reach new customers and find new partners. For for-profit organisations, marketing is responsible for bringing revenue and profit. As well as all these functions, marketing also serves the organisation by ensuring the communication between customers and sellers. 
[bookmark: _Toc109894585][bookmark: _Toc109894792]Value creating
The Process of turning goods and labour into something individuals need is called the value creation process. For example, this could be a smartphone manufactured in a warehouse or farmers growing essential products. For intangible goods, this could mean a service or computer code, creative ideas etc. etc. Customers, investors and people involved in an organisation, such as employees and managers, the interest of these groups are strictly interviewed. The same economic value for each good or service should be offered to the above groups at the same price.
"Outstanding marketing companies see marketing as intrinsically involved in value creation. Marketers are present when the product idea first arises, and they work with the other managers to develop, refine and test the idea until they are convinced that they have a winning offer." (Kotler, 2020)
 Therefore the successful firm should understand that any business tode is to create value for their groups of individuals. Value creation is significant in the business strategy, which would help increase the sales of your tangible or intangible products in your markets. The availability of investment capital for future projects of a firm is guaranteed if the price to the company's shareholders is comfortable for new purchases of company shares. Organisations have focused on the external stakeholders, considering customers, suppliers and investors' opinions regarding what the price should be on the Market for their products or services. (Corte, 2014)
Revolut fintech app enters the Market with low prices and high-quality of their product; therefore, their segments and groups have met their needs in banking services. Clarifying that they choose no marketing strategies to focus more on their customer relations proves that their prices guaranteed would increase in the future. Leading markets implement modern marketing to be all about value creation. Revolut Market is booming because it meets their customer needs for comfortable value. 

[bookmark: _Toc109894793]4. Marketing Fundamentals
 The Marketing mix is exciting to help understand how your products help or improve the life of your customers. A marketing mix represents a business tool which allows marketers and businesses to determine products or services. The marketing mix refers to a firm's actions or tactics to promote or allocate its products. (TWIN, 2022)
[image: 4Ps Of The Marketing Mix] (Cohen, 2021)
The 4ps of Marketing mix allows each organisation to plan a successful plan offering, help with the long-term plans and strategies and provide clearness on organisational weaknesses or to avoid unnecessary costs. (Khan, 2014) 
Nowadays, the marketing mix increasingly includes some more other Ps like packaging, positioning, people and politics as vital mix elements. 
" Where once there were 4 Ps to explain the mix, nowadays it is more commonly accepted that a more developed 7 Ps adds a much needed additional layer of depth to the Marketing Mix with some theorists going even further." (Academy, 2022)
All elements of the marketing mix influence each other. They make the business plan for a company and handle it wrong this could cost years of recovery; therefore, the marketing mix needs a lot of understanding, market research and consultation from users to trade and manufacturing. 
As we mentioned, the 4ps of the marketing mixture include Place, Price, Product and promotion. (Times, 2022) Place refers to the point of sale; every firm allocates the eye of the consumer and implements strategies to make it easy for their customers to buy their products. This set of actions is the main aim of good distribution or `place`.
 A lot of experts confirm that the mantra of a successful retail business is the location of its Market. (Nicasio, 2021) Price refers to the value that the goods are secure on the Market. This price depends on the costs of production, segment target and the ability of the need to pay, supply and demand. The price can help to enhance the image of a product. The product explains the goods of manufacturing. The products deliver a minimum level of performance; even the best work on the other elements won't do any good if the product is not relevant to the Market. (Išoraitė, 2016) 
Promotion explains all activities undertaken to make the goods or services known around the Market. This chain of actions can include advertising, press and news reports, commissions and awards to the trade. In promotion, the business can consist of consumer schemes, direct marketing and prizes.

The difference from 4ps to 7ps lies in the goal we want to achieve. The extended marketing mix helps the firm better understand how to meet customers' needs and expectations. The 4ps are an essential tool for small businesses selling standard products. In cases where the firm is international and produces service or highly differentiated products, we should choose the 7ps model. 
The customer experience and the degree of after-sales support shape the firm's strategy. The extended marketing mix includes People, Processes and Physical evidence. Where the people represent how an organisation works inside, any employee who meets the company's customers will make an impression that can positively affect customer experience. It is significant for each firm to evaluate the level of after-sales support and advice by the people involved. The Process is to assess the efficiency of the strategy that allows the effective delivery to the final customer.
Sometimes the Process represents the company's first experience that many customers have. Physical evidence means reassurance about the product; this sometimes includes reviews from previous customers indicating positive or negative feedback. It is significant to highlight that the 7ps help firms review and define critical problems that affect the online marketing mix. In this matter, the 7ps model gives the proper framework moving from the company to the customer perspective thanks to the three additional variables. With the rise of e-commerce, customers tend to be more careful and selective in their choices.
[bookmark: _Toc109894794]
5 Marketing Mix in the service sector regarding Revolut

Revolut is a banking app and payment card; the company is performing in the service sector. The app is prepared to serve those with a global lifestyle and everyone who wants flexibility. They aim to be an alternative to traditional banking products. Revolut is not currently available from regular banks.
The company offers banking services, including GBP and EUR bank accounts, debit cards, fee-free currency exchange, stock trading and peer-to-peer payments. The company's debit card allows ATM withdrawals in 120 currencies and transfers in 29 currencies directly from the app. (Barber, 2021)
Revolut brings to the service market the first financial super app. In 2015, Revolut Launched in the UK, offering money transfers and exchanges. (reference) Nowadays, the company provide service for over 100 million transactions a month. Along the debit and personal accounts, the company also help its customers to improve financial health, giving them more control and connections worldwide.
Revolut has entered the Market by offering all three types of financial services. The company provides cash, derivative, and foreign exchange instruments; this is one of the reasons their product is unique. In the service sector, the listed products are intangible; this means their products have no physical presence and can't be touched. (Gibson, 2021) This fact helps the organisation to avoid delays in its supply chain. Entering with a clear strategy, Revolut focuses on its product, not marketing.

The uniqueness in the organisational product helps them to save from marketing. Million people travel a lot; this is where they meet the need for currency exchange. Offering currency exchange instruments is the first factor for the organisation at its start point. Another big plus for Revolut's product is around cryptocurrencies. Users can trade with simple clicks without switching to different apps. (Lortiz, 2019)
 This trade allows the organisation to get attention to areas where banks are not present with an offer. The company pushes this information to the news and the press to get more attention from potential users. They also can gain some social media posts.

The place of marketing is a significant factor in the flow of goods. (Sampson, 2022) Choosing the best Market to list your products ensures that the product is in the right place at the right time. Revolut is expanding its global operations and is most prevalent in the UK and Ireland. Other vital countries are Poland and Romania. However, the services are available all around the world. The company has its image to be the most successful neo bank service company, offering their service in half of the world. By providing all the core functions, the organisation becomes a strong competitor against traditional baking services worldwide. (Stefania Spezzati, 2022)
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Each organisation has their competitors. Promoting your product is significant and sets a business apart from its competitors. It will be no need for promotion only if your business doesn't have competitors. If an organisation wants to stay ahead of its competitors, it should attract its customers with excellent and robust promotions to keep the business running well. Each rise can increase the speed of product sales and service acceptance. In the organisation of Revolut, we can see different promotions listed in other areas. 
The organisation listed over 20 promotions to attract new users based on company research and market situation. Each upgrade has additional requirements but the one included in all of their advertisements is to become a Revolut customer so that the company will gain new customers with the promotions. (Revolut, 2022)This strategy seemed to work in favour of the company after Revolut announced its 500% increase in customers in 2022.
The last promotion of the UK announced from Revolut is Cash Draw(2P). This promotion allows each customer who sends £1 to another Revolut customer to gain the right to enter the cash draw promotion. The rise is for a cash prize award, randomly selecting only one person from automatic software, including each of the assigned promotion customers. This promotion has mainly one condition: to be a Revolut customer and citizen of the United Kingdom.



[bookmark: _Toc109894795] 6. Marketing Research

Market research is an organised chain of actions that helps get information about target markets and customers. Starting with who they are and knowing more about them. It is a significant component of business strategy and a major factor in maintaining competitiveness. Market research helps to find and identify the needs of the markets or customers. All secondary data analysis, customer surveys and feedback forms can clearly define where and which is the best Market for your firm.
Market research is an overview of customers' wants and needs. This research can be helpful when a firm determines how its product could be listed. It can also help the firm to understand how its customers act. Market research is a way for producers to study the customers and find the market needs. But with the market research, we need to use factors which investigate the Market. The first of the elements is market information. This information can show the prices of different commodities in the Market and the supply and demand situation.
 Market research has a massive role in helping the management understand their social and technical aspects. To make informed decisions, we need to collect all types of information and avoid huge risks in business decisions. (Housden, 2010) In marketing, we offend meet the market segmentation tool. Segments represent a broad consumer or business market; they help to group potential customers and treatment into sub-groups of consumers known as segments based on shared characteristics. In segmentation markets, researchers look for ordinary things shared between the target consumers. Demographic profiles of the population find a place in the researcher's goals. The main aim of segmentation is to identify high segments-those factors likely to be profitable or have growth potential in the Market. Business to Business segmentation helps sellers segment the Market into companies or countries.
In contrast, business-to-consumer sellers might segment the Market into demographic segments, such as lifestyle or socioeconomic status. Many markets use the S-T-P approach: Segmentation-Targeting-Positioning, to build their framework for the marketing plan. (Housden, CIM Coursebook 05/06 Marketing Research and Information, 2012) Where one or more segments are potential consumers, other components represent positioned in a way that resonates with the desired target market or markets. Market trends provide market researchers with information about the Market's movement during a particular period. Determining the market size in the different seasons might be difficult and depend on the firm's chosen segments. When a firm does market research, it cannot avoid the usage of SWOT and PEST analysis. Both of them help to understand the business environment of the company. Other factors that can be discussed are marketing effectiveness, including advertisement research, audience research, choice modelling, etc.

Regarding revolut growth strategy, we can see their market research provides solutions for a massive increase in customers. Initially, the firm implemented a system to bring in as many users as possible and make a transaction of at least five euros with no marketing. This promotion successfully gained 100 thousand users within one year of operation. The Pandemic hit, and the company slowed down. But after good research, the firm expands into new markets by including spoiler alerts and crypto trades options. The fintech's revenue increased by 130% in the first quoter of 2021. Company's reports show that their segments are working in favour of their company, as the gain of Revolut is almost four times bigger than Monzo, one of their biggest competitors.
[bookmark: _Toc109894796]7.  STAKEHOLDERS	
 Stakeholders are a significant part of running an organisation. Stakeholders represent the individuals who are directly involved in the business.
"A stakeholder is a single person, group, or organisation involved in or affected by the development and completion of a project. They have a vested interest in its outcome because it will benefit them in a certain way—either financially or through career advancement—and can impact its completion in many ways. "(Class, 2022)
 Furthermore, knowing what stakeholders are and their role in a company is essential. One stakeholder example is employees; their crucial role in the industry must be well managed and evaluated. To do that, businesses sometimes implement management software where they can help themselves.
Stakeholders come into two groups, internal and external; each has its requirements and priorities from the business. Organisational employees, managers and the board of directors comprise the internal stakeholders. The company's employees are invested in its achievements to ensure they are paid and retain jobs. Like a company, employees may also have a health and safety focus depending on their management. Essentially a communication level with the employees keeps the possibility of business aims.
 Shareholders are part of the stakeholders; as we stated, they are focused on a solid performance to maximise the returns from their investment. Most organisations tend to implement a shareholder-centric business model, but most of the time, the focus on all stakeholders works better regarding long-term business plans.
External stakeholders include clients or customers, investors and shareholders, suppliers, government agencies and the wider community. The external stakeholders are interested in the company being run well for many reasons. Customers want to receive the best product or service on the Market. Some customers may also research an organisation to see if the business is making a positive or negative contribution to their society and how they impact the environment. Suppliers focus on increasing the demand for frozen products or services, so they build it up to a more significant amount than their products or services. Governments and regulatory bodies want the firm to employ more people and uphold good financial practices to support the local economy. They also focus on whether the company meets all the law restrictions and guidance. Local communities can look upon the organisation as a regional employment option and supplier of local goods and services; they need to ensure the local products are delivered and a company's purchases work in favour of the locals.
[bookmark: _Toc109894797]8. The Role of The Stakeholders
As discussed in the previous section, there are two types of stakeholders internal and external. Internal stakeholders linked to an organisation are involved in firm operation and performance. So they play the most crucial role for each organisation. Their primary function is to help a company meet its strategic plans by developing experience and perspective on the business. Suppliers who supply companies with goods to manufacture their brand products provide necessary materials and resources. Stakeholders' support is crucial to the business strategies and their success.
Revolut internal stakeholders focus on delivering the best possible financial app to the Market. Therefore the strategy of the company relies on its employee's performance. 
Here the internal stakeholders such as managers need to judge and act carefully to leave their employees focused on improving their work. The fintech app implements no marketing tactic to their marketing, which makes them vulnerable to its customers.
 The company's image is a significant external part of its customer feedback reviews. This part is why the role of their external stakeholders should be considered and get improvement where possible. Throughout COVID 19 pandemic, Revolut dismissed hundreds of its employees, which created a lousy position in the Market at their organisation. Even so, they keep attracting new customers, but Revolut's recruitment strategies and business culture could be improved.
Investors and shareholders are primary shareholders who provide financial stability and fund new projects for a firm. They can directly impact the company's outlook if they are going along with the business plan or if not.


[bookmark: _Toc109894798]9. Conclusion
This report discussed the marketing mix and the importance of marketing within an organisation.
Stakeholders are grouped as internal and external, where the interior is directly involved in a company, and the outer are outstanding factors affecting business processes. The 4 Ps of the marketing mix, product, price, place and promotion, express the chain of actions required to meet the market needs and interest.
By studying the mixture of marketing, marketers can compete with other companies and improve the demand chain. Providing solutions with good research for a marketing firm can always guarantee success if their segments and groups are relevant to the product or service they deliver to the public.
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