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Introduction
Using a big range of research methodologies and the proper understanding of secondary and primary date are very important in every aspect of the workplace. When the people know how to use information this will help for their success on the task that they have. There are thousands of companies that work online, and their work is closely related to the different methods of internet research and the use of date that has the utmost importance for the growth of companies. One of these companies is eBay Inc. and this report will be entirely focused on their work. Through proper data usage and storage, the company marks the rapid growth and takes the second place of the largest successful internet companies scale.

Background
In 1995 Pierre Omidyar created a website called Action Web. The first sale was a broken laser pointer for 14 dollars. All communication and delivery were done by e-mail. After completing the first auction, Omidyar wrote a message to the buyer whether he really understood that the article was broken and he was surprised to hear that the buyer was a collector of broken laser pointer (Anon., 2016). The site quickly became popular, as sellers come to list different odd things where people actually were bought it. The Site was designed to take a small fee for every successful sale and used those funds for Action Web’s expansion. Very soon Pierre left his job and devoted himself entirely to his hobby, which turned into one rapidly growing business. In 1996, it makes safer use of the site by creating the opportunity for buyers and sellers to leave feedback and people can be more confident. In 1997, Omidyar changed the name from Action Web to eBay and spent a large amount on advertising and designing the company logo. Over the past year, one million sales have been made through eBay. Over the next five years, the company has grown globally. Sales begin to take place in England, Australia, Germany also buys PayPal which is company for online payment service and expand the traders with Buy it now option. . Today, this company has almost 12,000 employees around the world and 6200 in the United States. Revenues in 2015 exceed 8.6 billion dollars and more than 160 million people buy from eBay. The company's goal is to become the largest online market in the world. Еbay is also known for its significantly lower price than the market for new or used goods.

Primary and Secondary data analyzes 
Primary data - This is the information that is collected personally. There are some disadvantages and advantages that need to be mentioned. One of the benefits of personally collecting information is that we can control the process and extract exactly what information we need and meet our needs. Another advantage is that we have a deeper understanding of the information, and we can do a simpler and more accurate analysis. The last advantage is that collected information on one thing can get information about something else. There are some disadvantages that we need to mention. One is the high price that this type of research costs. Because of their specificity, only specially trained people are involved in this and usually take a very long time.
Secondary data is data already collected by some others. They also have advantages and disadvantages. One of the advantages of using this type of information has always been to save time (Pervez Ghauri, 2010). Information is very easy to access, but this also poses a great risk. It often happens that data is not valid. The lack of control over the quality of data (Mark Saunders, 2009) is common, so it should be very careful to approach this type of information source.

Quantitative and Qualitative research 
Primary data and secondary data can be either quantitative (numerical) or qualitative (verbal) (Michael R. Solomon, 2009). Quantitative is expressed in numbers or statistics. This type of research is extremely correct and accurate. Qualitative research is entirely concerned with word analyzes and non-numeric analyzes
eBay is one of the market leaders for whom data is the most important asset. Every day, the company manages approximately 1 billion live listings and 164 million buyers each day. From mobile devices, nearly 10 million listing is published every week. The volume of data the company runs on a daily basis is enormous but future success depends entirely on the speed with which the company will turn the data into a personalized experience that will boost sales.
One of the most important type of data collection is primary. They use questionnaire research after every selling. These issues are related to the speed of receipt of the purchased goods, quality and service. After they collect the primary data, they use this information to improve the services offered by sellers. In this way, the Internet giant protects its buyers from possible misuse or misbehavior. 

Technical strategy
One of the challenges that eBay as a fast growing internet company is finding a data repository to store the huge amount of data. The company's need to analyze real-time data to support sales and analyze its annual growth requires that approximately nine-quarters of the data be retained. For that reason, the ability to support data at the scale of an internet company was a key consideration in the selection of technologies and partners (Lopez, 2016). The company is working with an open-source platform that has been designed to design product enhancements. The name of this company is Hortonworks. Another challenge for us is the rapid analysis of streaming data. This is the feature that allows the company to access and search for data. This is done thanks to several tools like Apache Spark, Storm, Kafka, and Hortonworks HDF.

Technological Factors

Technological breakthroughs and innovations are industry-specific technological factors. Technological factors are extremely important to a company like eBay compared to other companies where the business is not so dependent on the Internet. This requires regular investment development and engages the company with research and analysis to maintain its technological superiority and its core competitive edge.

Business Strategy
eBay is a company that has been constantly reinventing since its founding. The business strategy of the company focuses on the experience of buyers and sellers. Some of the recent changes are related to better site search capabilities, making finding products better organized and easier to access.. Instead of listing all available items when a product is searched, there will now be categories such as “best value,” “brand new” and others.” (Dudovskiy, 2016). In recent years, one of the company's goals is to improve consumer experience by building e-learning and switching from magazine-based information to product-based information and to create a global catalog of products that is easily accessible to consumers. The company's business strategy is to change its overall image from an e-commerce broker to an Internet retailer and improve its search engine rankings by using structural data. eBay makes these changes to be competitive with Amazon's Internet Leader, who maintains the highest level of competence and efficiency in delivering goods. This business strategy requires systematic financial investments to support research. Unfortunately, the company is losing a large money supply since the split with PayPal in 2015, which could be a flawed growth for the company.

A commonly used method in information systems is defined as a case study of the particular institution. An empirical inquiry that investigates a contemporary phenomenon within its real-life context, especially when the boundaries between phenomenon and context are not clearly evident  (Yin, 2009). This method of case study is suited to the research of the information system, and the interest of this study is directed at the types of e-commerce research methodology in the eBay, which has shifted from technical to organizational issues. The company's goal is to increase its revenue. They have a well-established strategy to attract new customers and increase the number of publications of already active customers. eBay often offers and different promotions to boost sales and increase active users. In this way, the company is expanding its market.


Strengths
Forbes magazine estimates eBay worth 13.9 billion dollars. This assessment is an effective indication to the company's customers and their loyalty and the large and well-structured power of business that shows prospects for growth in the future. One of the future goals of eBay is to take advantage of the positive public opinion of its clients and to present experimental new proposals to improve business opportunities and thereby help to grow in the market.
Thanks to the combined work between buyers and sellers, the need for intermediaries is eliminated. Easier use of the platform's organized structure leads to more revenue for the company due to increased user use.


Weaknesses
Through the various strategies that the company uses, the "global internet trading website" manages to maintain the market position and raise its revenue. With the competent use of the various research methods, the business model of the company is successful. Despite all the improvements and analyzes that the company is constantly doing, there is still a problem with the high risk of fraud, which inevitably increases with the increase of consumers. eBay takes more cautious surveillance measures, which significantly increases the company's cost of reducing the risk of fraud and reduces the risk of negative public attention.
Another weakness that eBay owns is the lack of its own distribution network. Unlike its biggest rival, Amazon, which has an area of 20 Boeing 767 for siphoning, Ibei relies on the supply of DHL, TNT, UPS, Fed Ex. This lack of direct supply control makes the company extremely dependent on external factors, which often affects business.


Conclusion
A decade ago, eBay Inc was the company that set the pace of the Internet market. Today, the company ranks second place as the world's leading online marketer. The large investments the company is making to expand data storage to make information processing faster and more accurately is approaching eBay to its goal. In order to reach this target for the largest online market, the company is considering new strategies and innovations. The use of data and a variety of studies places the company has a very good chance for success.
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