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Executive summary
The following study has described the several components of the report which has shown the management economics of Tesco. Alongside, this report has shown about the Tesco and demonstrates the several market analysis of Tesco and it has described the monopoly and oligopoly market of the Tesco. Furthermore, it also described competitors' market share of Tesco.
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[bookmark: _30j0zll]Introduction
The following study will help to recognize managing the economic influences on the welfare of the business environment can be demonstrated in this analysis. The study's excellence will present a brief introduction to Tesco. Besides, it will analyze the market structure of Tesco. This analysis will show that various kinds of market structures and the nature of the industry for operating the firm will highlight the suitable market structure for Tesco and present the government intervention in the economy and the requirement for government intervention in the market structure. Moreover, this study will exhibit several aspects of the management economics of Tesco's organization. 


[bookmark: _1fob9te]1. A brief introduction to Tesco
Tesco is a UK-based company, and the company is located in Welwyn garden city. In the beginning, Tesco was a small stall in the east part of the UK's market 1919, which Jack operated. After that, Tesco sold branded tea which was its first product. Later, Jack Cohen built the first-ever food warehouse in Edmonton for the next 3 to 4 years. Furthermore, Jack Cohen tried to expand the business to the suburbia of London and neighbouring countries. After that, the second world war started. Tesco entered the service and fed many soldiers engaged in the 2nd world war. Besides that, Tesco became the first self-servicing company in Uk.in 1955. Tesco entered the stock exchange and Tesco bought more than 500 stores. In the year 1958, Tesco opened its first supermarket, and at that time, Tesco only sold meat, cheese, and butter. After that, Tesco signed a partnership with the Bernards stores Ltd. Bernards stores Ltd was a giant retail company.
Along with this, both BurnaBernardsand Tesco started to ake a low-cost framework. In 1960, more than 212 stores were bought by Tesco. The Alliance company started adding to its products, such as household products and clothing.
After that, Tesco sells many products such as hardware, software, books, toys, furniture, monetary services, clothing, electronic devices, household products, internet services, and so more. Tesco expands its business in Turkey, China, Thailand, Slovakia, Hungry, etc. Tesco is a super fast-growing industry. Besides that, Tesco’s subsidiaries are Tesco homeplus, Tesco Home, and Tesco Metro. After that, Tesco has maintained its good image as a giant retail company, and customers stratified its products and goods quality. Tesco’s sales are increasing day by day, and after that, Tesco is now trying to expand its territory all over the world.

[bookmark: _3znysh7]2. Analysis of the market structure of Tesco
This discussion has shown that Tesco can be a monopoly through the people besides the legal procedure the Tesco sought but failed to identify the monopolistic nature of Tesco. This largest supermarket in Tesco's legal rules and norms impact their rivalry and other retail chains. The excellence of the Tesco retail industry has a lot of retail sectors in the UK, but it has many rivalries like Sainsbury, Morrisons, and others. When there are only a few businesses in the industry, nobody can stop them from having a big assumption in the sector. Tesco, ASDA, Sainsbury's, and Morrisons are the four leading grocery stores in the UK. An oligopoly also seems to be more probable to have a kinked market than a single firm. This oligopolistic has the two factors;
1. Tesco is not the only supermarket in the UK.
2. Tesco has sustained its share in the UK market and has some competitors.
Oligopoly has demonstrated some reason for Tesco because;
1. There are many various kinds of grocery stores in England, which also helps make this one of Europe's most excellent, highly focused, and unique largest retail markets. This discussion focuses on the top seven supermarket chains in the UK. from 2007 to 2013, creating approximately 90% of all grocery store sales in the UK (Kim et al., 2021).
2. The oligopoly of the UK has demonstrated that they are using market data such as prices, costs, profits, products, or market shares to figure out if a business is facing the same issue with another firm or a competitor (Tyagi, 2021).
3. During an oligopoly industry, the relationship between shop owners and providers can become difficult. Can save expenses, companies may abuse providers, forcing products to be reduced.
4. It has various rigidity in cost since oligopoly is not a completely competitive market system.
5. The significant rivals in the retail market are highly renowned for discouraging new companies from entering the market. The barriers created are very substantial and understanding the concept of rivalry between major supermarkets is an essential topic among both practitioners and scholars in marketing (Hardaker, 2018).
6. In addition, Tesco, Morrison's, and other renowned organizations have shown respect to each other and the service or feature provided.
7. Whenever it comes to groceries in the UK, there is a lot of competition; sure retail chains started to invest a lot of money in the internet platform a decade earlier. Approximately 80% of the internet grocery industry is purchased by multiple big retailers (Zissis et al., 2018).
8. The collaboration among the members who operate the retail market industry and providers can be poor and unpleasing in an oligopolistic market framework.
9. Furthermore, due to a lack of sufficient rivalry, the standard and total price of products drop.
10. The retail industry, which operates all other sets a measure on the product cost and the small-medium-enterprise when entering the UK supermarket. They provide a cheap product rate, and for this reason, the renowned retail sector has faced challenges from this organization.


[bookmark: _2et92p0]3. Various kinds of market structure
The different factors are how an organization operates in its climate. Companies operate in a way similar to industry. People start making agreements to resell products and then use their business processes and make a profit (Janssen et al., 2020). This discussion has displayed several kinds of market layouts involved in measuring the marketing techniques of the trade. It has impacted the market structure. It is a framework in which various industries are described and classified, affecting the degree of rivalry for each industry's products, goods, and services. Marketplace structure can be defined as follows; among the four most common types of market structures are monopoly market, oligopoly market, the historical market structure of Tesco, and several Tesco stores.
 Initially, Tesco was the renowned retail sector in the UK. Its primary concern in supplying valuable services to the purchaser recognizes consumer needs, which helps the Tesco industry increase its consumer base and productivity.
Monopoly market
The framework of an online store industry may become different based on what kind of competitors in the market there. As a rule, there are many more purchasers in a perfectly competitive market in which there is no difficulty in getting into or deciding to leave the market. The action is callous and concise, with no problem getting into or going into the industry. The monopoly market only has one provider and a lot of consumers, so this is named that (Golban, 2019). The Monopoly market structure has been described as a single market method that overlooks the whole market status. There have been estimated limited facts that firms currently in the economy pursue unfair techniques to keep their place in the competitive market. Besides, it has also impacted the other industry to keep sufficient space in the market position.
It can be mentioned that natural monopoly in the purchase of goods and services is a common problem in the modern era, particularly in the developing world (Qin, 2018). Tesco has assumed that a competitive market can be a monopoly, and it is the largest retail industry, and it influences the other retail and food things. The nobility of Tesco has the power to sustain the consumer attraction to their product. The renowned retail industry of Tesco has demonstrated its superiority by dominating the other competitors in the market position. In addition, Tesco has intensive rivals like Mark & Spencer is also a popular retail food industry in the UK, and it refers to a big competitor of Tesco. Besides, it has stated a strong marketing strategic plan to dominate Mark & Spencer.
Oligopoly market
The concept of such an oligopoly is a market structure with a few companies. None of them would prohibit others from significantly impacting the industry they operate. Tesco, ASDA, Sainsbury's, and Morrisons are the top four supermarkets in the United Kingdom, creating a supermarket oligopoly. The kinked price of goods is more significant under the oligopoly. The past framework of Tesco was oligopoly in essence and the existence of others.
In the rivalry retail sector, the retail market layout of Tesco stood as an oligopoly in nature. The grocery retail industry has evolved from cultural street-side stores and supermarkets to success in the modern growing retail stores. The sector has seen several transformations in policies of design, scale, development, and activities over time (Sarisa, 2021).
Historical Market Structure of Tesco
The supremacy of Tesco is conducting the retail sector in terms of the food and beverage business industry. It has tried to comprehend the consumer needs and fulfil purchaser necessities. Its beliefs have indeed been reflected in the culture for over a century. They ensure everyone at Tesco knows what is essential through collaboration to put the customer first (Tesco-careers.com, 2022). It has been described that customers are crucial for any organization, and the retail industry needs to fulfill consumer satisfaction. Currently, Tesco has increased its market share, and Tesco and Sainsbury might have a 43.5% market share in 2022 in the economy (Statista.com, 2022).
Number of Tesco Storest
Initially, Tesco is mainly concerned about expanding its business in the global market, and it has around 3,500 stores present in the rivalry market, helping the customer (Tesco-careers.com, 2022). The nobility of the Tesco retail industry has a 25 % share of the market and operates the big other retail supermarkets with Asda, Sainsbury's, and Morrisons (Statista.com, 2022). Tesco has 4,008 retail sectors in the UK and Ireland, including brands. Since 2012, retailer numbers have increased. In 2014, the firm launched 246 fewer locations than the prior year. Compared to 2016, 2017, 2018, 2019, and 2020, the store population increased only (Statista, 2022). However, it has helped to comprehend the large numbers of the retail sector and economy has assistance to expanding the growth and creating an Oligopoly market layout with different competitive markets.

[bookmark: _tyjcwt] 4. The nature of the industry for operating the firm
Tesco is a big retail company as a prospect for the economy, and it has an excellent opportunity to expand its business. As a vast retail company, Tesco will not give other companies the scope to flourish in the business Market. Being a monopoly business supplier is one. They can sell products as per their price. No competition is there. But in Uk's market is an oligopoly which means there are lots of suppliers, but buyers are the same. So, the competition in the market is so high. Some firms are trying to dominate others in the economic Market. In other words, in an oligopoly market, consumers have options to buy a product from different sellers. Perfectly ideal marketing has described that the product should be identified specifically for consumers, and the margin of the goods profit must be minimized for selling the products.
The suitable market structure for Tesco
The suitable market structure for Tesco can be adapted to an oligopoly nature in the prospect of the economic market in the UK. so that, besides the oligopoly market, there are so many sellers who sell their products to the consumer, and that is why competition of the market is so high. For that reason, oligopoly is more suitable, and also, being the third giant retail company, Tesco can efficiently serve its goods and products to the consumer.
Advantages of oligopoly market
 Lots of oligopoly markets are found in the economic market. After that, a new marketing strategy will be adapted so that Tesco can serve good service to consumers for their demand.
2. competition marketing is becoming so high day by day. Monopoly Marketing business, competition is so quietly advanced. Other hands, Tesco is applying an oligopoly market strategy, so Tesco will focus on servicing good products to the consumer in a healthy environment.
3. In the case of an oligopoly business strategy that authentic and relevant information will be provided to the consumers in the right direction.
4. In oligopoly marketing, the product's price is fixed. After that, the monopoly business price of the product can be raised. As per the ideal market scenario, a monopoly business is unfair in prospect to the economic market, and this is not a stable position. On the other hand, the perfect marketing goods price can not be raised for the competition. Therefore oligopoly is more suitable for the stability of the business.
Government intervention in the economy
intervention in the situation can be described as the government taking necessary action to control the market situation. Along with that, government intervention is more important for fulfilling consumer needs. So that government helps to develop the country as per economic growth. After that, economic growth will be beneficial for both sellers and consumers. 
Requirement for government
Government intervention support helps economic growth and its fair practice. Businesses always follow the legal process and also conduct business effectively. Apart from that, the government always controls the inflation of the market and takes necessary steps to prevent it. Besides that, there are many ways to make an ideal market structure.
Government promoting market mechanism
The market mechanism is very important for the growth of the business. The market mechanism is defined as a free market or market mechanism that can manage competitive Marketing. Market mechanisms help the seller they can easily sell goods and services. After that, the marketing mechanism helps the seller to enter the business market, and the seller can promote their business where products are in demand. So that Tesco has the power to set up new stores where they want and easily Tesco migrate the demand of the buyers.  After that, the government must show an effort for business growth.
Controlling the legal process
There are lots of organizations that serve goods and services to the consumer. Besides that, monopoly businesses always make a positive effort to maintain their good position and give a positive working environment. After that, the government should take necessary steps to control the monopolistic situation. So after that, the government should take necessary action to manage the business firm. Besides that, Tesco can operate business legally in the economic market.
 

[bookmark: _3dy6vkm]Conclusion
 The discussion, as mentioned earlier, has demonstrated that a compelling management economics nature has been assessed. This study has discovered the market layout of an ideal rival, oligopolies, and monopolies, which has been shown. Moreover, this report has discussed different kinds of market structures that have demonstrated the importance of the retail industry of Tesco. Alongside, it has addressed the nature of the sector for the firm's opening, including the advantage of the oligopoly market, the sustainable market structure of Tesco, and the requirement for government intervention in the market structure. Finally, this analysis can illustrate an outline of the Tesco retail market share and highlight the beneficial components of the topic.
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