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Reading List


Diploma in Professional Marketing 
Mandatory Module: Strategic Marketing
Core
Hooley, G., Nicoulaud, B. and Piercy, N. (2011) Marketing strategy and competitive positioning. 5th edition. Harlow, FT Prentice Hall. (New edition due September 2016).
ISBN 9780273740933    

Available as a paperback or VitalSource.
Companion website 	http://catalogue.pearsoned.co.uk/educator/product/Marketing-Strategy-and-Competitive-Positioning/9780273740933.page

Supplementary 
Aaker, D. and McLouglin, D. (2010) Strategic market management: global perspectives. Chichester, John Wiley
ISBN 9780470689752

Available as a paperback or VitalSource.
Companion website	http://bcs.wiley.com/he-bcs/Books?action=index&itemId=0470689757&bcsId=5650 

Cravens, D.W. and Piercy, N. (2012) Strategic marketing. 10th edition. US, McGraw-Hill. 
ISBN 9780071326230

Available as a paperback or VitalSource.

[bookmark: _GoBack]McDonald, M and Wilson, H. (2011) Marketing plans: how to prepare them, how to use them. 7th edition. Chichester, John Wiley. (New edition due October 2016).
ISBN 9780470669976

Available as a paperback, Amazon Kindle or Vitalsource. Available on MyiLibrary
Companion website 	http://bcs.wiley.com/he-bcs/Books?action=index&bcsId=6345&itemId=0470669977



Purchasing titles: cim.direct@cim.co.uk  phone +44 (0)1628 427427
You should have been sent the CIM mandatory module guide (ebook). Please contact ebooks@cim.co.uk if you have not received your inspection copies.
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