Marketing Mix Strategies

1. Product Strategies:
· Quality level
· Design
· Features
· Packaging
· Warranty
· Product support
2. Price Strategies:
a. General Pricing Strategies:
· Value-based pricing
· Cost-based pricing
b. New Product Pricing Strategies:
· Market skimming pricing
· Market penetration pricing
c. Segmented Pricing:
· Customer-segment pricing
· Product form pricing
· Location-based pricing
· Time-based pricing
d. Promotional Pricing:
· Loss leaders
· Special event pricing
· Cash rebates
· Low-interest financing
· Psychological pricing
3. Place (Distribution) Strategies:
· Direct marketing channels
· Indirect marketing channels
· Multi-channel marketing
4. Promotion Strategies:
· Advertising
· Personal selling
· Sales promotion
· Public relations (PR)
· Direct marketing
· Digital Marketing
5. People Strategies:
· Staff skills and training
· Customer service tools
· Strategies to motivate employees
· Strategies to reduce/manage staff turnover
6. Process Strategies:
· Customer Relationship Management (CRM)
· Use of ICT (Information and Communication Technology)
· Tools and processes that impact service efficiency
7. Physical Evidence:
· Marketing and retail design
· Storefront and window displays
· Service encounter experience
· Packaging as a signal of quality

