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This document will identify an issue within the community in the rural area of the Brecon Beacons. It will investigate whether there is a campaign already in use to solve this issue, then will demonstrate how to create another campaign, what measure could be taken for this campaign to be successful. This document will also show ways of measuring the public’s response to the campaign. 
To be able to examine the above, will need to describe what is a community and what is a campaign. 
A community is formed by two or more people with anything in common (Cambridge Dictionary, 2021). A group of people living in the same area form the community of that place. Community as a word has been used by politicians, officials, and influencers for a very long time. In a sense belonging to a community gives people power, positivity and gives a sense of togetherness  (Lowe, 2021). Anyone can form a community based on anything, that will categorize people in a group. According to The Equality Act 2010 however, there are 9 designated protected characteristics.
These are: age, disability, gender reassignment, marriage and civil partnership, pregnancy and maternity, race, religion and belief, sex, sexual orientation (Equality and Human Rights Commission, 2010).
A campaign is a strategic collection of actions that are carried out over a period of time in order to achieve something such as social or political change (Collins Dictionary, 2021).
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In November 2019 a new virus has been detected in Wuhan, China. It was called Severe Acute Respiratory Syndrome Coronavirus Disease 2 (Sars Covid 2). Due to the rapid spread if the virus the World Health Organization (WHO) declared a global pandemic on 12 March 2020. 
Due to this pandemic, the world has gone through drastic changes. Where was possible, people started working from home, social distancing has been introduced, and lockdowns have been imposed. Lockdown can create periods of loneliness and social isolation that can lead to high levels of stress, anxiety, and depression. Research shows that people living in rural areas are more effected by lockdowns than people living in cities (Isaac, et al., 2021). Social distancing, lockdowns and working from home has made social media platforms, mobile phones and internet in general become more important than ever to keep in contact with and send out messages to people (Gonzales-Padilla & Tortolero-Blanco, 2020). 
The older farmer generation is isolated during these unprecedented times. The problem they are facing is, that they have poor internet connections (Jackson, 2021), and a very poor understanding of technology, due to low educational levels (Aberystwyth University, 2013). According to The Welsh Government (2013) the average farmer age in Wales is 60 years of age, and around 60% of the farmers are 55 or older (The Welsh Government, 2013; Morris et al, 2017).  When the government introduces a lockdown, they may find it hard to socialize 
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Due to the issues raised above. The author of this document feels that instead of targeting the named farmers with campaigns, maybe there should be campaigns created for people living in the surrounding towns and villages, highlighting them the issues these farmers are facing and asking people to offer their help.  It is believed that it would be easier to reach people who are younger and have decent internet connection and the right technology, like smartphones, tabs, and computers. 
Social media plays a key role in communication during the pandemic, and thanks to the development of the technology, mobile devices and social media, the speed of communication has reached an unprecedented level. Such speed of distribution of information has resulted in a number of advantages and disadvantages that should be considered (Gonzales-Padilla & Tortolero-Blanco, 2020).
Even though, the rapid spread of information can be an advantage also needs noted that misleading or false information spreads just as fast online, thanks to social media platforms like Facebook, Twitter, YouTube, Instagram and likes (Dizikes, 2018). The possibility of the distribution of false data, myths, and information filled with negativity combined with the peoples mental state due to isolation can lead to anxiety, depression and in some radical cases, even suicide (Gonzales-Padilla & Tortolero-Blanco, 2020).
The author believes that considering the advanced technology and the popularity of social media, any campaign that raises awareness of the situation described above should be advertised on social media to reach as many people as possible. It is also easy to measure the success of the campaign by checking visitors’ numbers, comments and shares online. 
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There are some advantages of using social media advertising a campaign, such as:
1.	Will reach large audience. The percentages above are the number of adults using those named social network platforms (WebFX, 2019): 
•	YouTube: 73%
•	Facebook: 68%
•	Instagram: 35%
•	Pinterest: 29%
•	Snapchat: 27%
•	LinkedIn: 25%
•	Twitter: 24%

2.	Will have direct connection with the audience:
•	will get to know the audience better: the result of knowing the target audience better, is more valuable content can be delivered to them. The content can be made more tailored to their interests, which can improve the engagement level.
•	Better customer service: the more involved the audience is, the easier it is to resolve any issue or conflict. Any issue can be addressed to a group or can be dealt with on a 1-to-1 basis and build an emotional connection in the process.
•	Can check how the audience perceives the campaign: It is always a good idea to know how others see the campaign. With social media marketing, will know what the audience thinks of the campaign. It is a substantial advantage of social media marketing that can be made the most of the aspects people like about the campaign and the elements they don’t like can be fixed.

3.	Can create organic content
•	One of the main benefits of social media usage is that valuable connections can be created by posting organic content at no cost. 
•	The amount of content posted is practically unlimited and helps to engage the audience too.
4.         Can build a brand
•	Social media also helps building a brand because it enables sharing. Content can be shared, retweeted, and re-pined. This means that followers can share the campaign with their friends and family, which helps expose it to more people.
5.	Drive traffic to the website
•	Most social media platforms allow posting content with a link to a website. When a compelling content is created, that can attract the audience to click on the link. This directs them to the website, where they can learn more about the campaign.
6.	Can evaluate the performance
•	Can verify how many people have seen the posts, commented, liked, and shared. If a campaign is running metrics those can be seen, too. Will see metrics like impressions, clicks, and conversions.
•	By constantly checking the traffic on the social media group or page there is an opportunity created to optimize and improve the page, creating better resuls.
7.	Viral content can be created
•	Maybe the most unique advantage of social media is the ability to get help from the followers. People love to share things with their networks, from photos and recipes to interesting articles and hot deals.
8.	Valuable insights can be uncovered
•	Social media can be used to gain valuable information about the audience that will help make the campaign more successful. Social listening can expose discussions about the campaign and give an opportunity to answer questions raised.
9. 	It is free
As there are advantages of using social media of course there are disadvantages as well.
1.            Negative feedback
· People do not only use social media to post contents of their liking, but they also reveal any negative experiences. If the campaign creates any negative feelings in someone, they can express their feelings about the campaign with others, using the very same social media platform.
2. 	Potential for embarrassment
· Using a wrong “hashtag” could enrage people and within minutes can create unreversible damage.
3. 	Campaigning can be time consuming
4. 	The results are delayed
· The more content is uploaded and the longer are those contents kept live, the more successful the campaign will be. Numerous pieces of content over time needs to be posted to determine the actual achievement of a campaign. May take a few weeks to see results before the campaign can be adjusted (WebFX, 2019).
· with others and they might find particularly difficult to do their shopping. 
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As the pandemic hit, Public Health Wales, just like all the health organizations, has launched numerous campaigns to protect the public and the National Health Service (NHS).
Some of Public Health Wales’s campaigns are:  
•	COVID-19 - STAY HOME, PROTECT THE NHS, SAVE LIVES 
•	Hygiene - Catch it, Bin it, Kill it
•	Mental health - Every mind matters 
•	Pharmacy advice - Help Us, Help You - Get It Seen To
•	Flu - Help Us, Help You - Stay Well this Winter 
•	Smoking - Stoptober 
•	Cancer - Be Clear on Cancer: "Blood in pee?", "Blood in poo?", "Noticed a change to your skin?
•	Exercise & Healthy Eating - Change4Life (PHW, 2021).
PHW “How are you doing?” campaign is an informative site that prompts people to ask themselves the right questions. It adds support and advice frequently and is constantly updated. The information is available in multiple languages, in Easyread format and in British Sign Language (PHW, 2021).
While these campaigns reach most people, it is hard to say, whether the old farmer generation of the rural Welsh areas have ever heard of them (Morris, Henley, & Dowell, 2017). 
Age Cymru with the help of the Welsh Government launched a scheme called Friend in Need, that aims to call older and vulnerable people in shielding or isolation, and to help them with their shopping and other necessary activities. Since the lockdown until 2020 June more than 10 000 volunteers have sacrificed their time and helped the isolated people with daily activities like shopping or collecting their prescriptions, or made a friendly call to them, to keep them connected with the world and feel less lonely (WcVA, 2020).  The Friend in Need scheme is advertised on the Age Cymru website and Age Cymru keeps a close eye on the levels of volunteers and the need of the charity in areas of Wales. Friend in need has launched Facebook group where they describe who they are, how they can help and there is a phone number and email address provided for both, volunteers, and people in need to contact them (FIN, 2020). 
In the author’s opinion this campaign is no very well advertised as it need to be searched specifically to be found. The webpage should be a lot more transparent. There should be more activities uploaded and the group should be ran by admins who will keep it as active as possible.  When “friend in need” is searched on other platforms, like YouTube, there are no results coming up at all. This Facebook page should be advertised on all the major social network platforms. There could be Pinterest, Twitter, Instagram and similar pages dedicated to it, where photos and videos could be shared and the “hashtag” Friend In Need option could be used to advertise it significantly more. On these platforms, the page admins could check the number of visits, shares, activities. 
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In the rural Welsh region of Brecon Beacons there is a number of older farmer families who find it difficult to connect with the world surrounding them due to the remote cottages they live in, and because in those areas the internet connection or mobile signal is very poor.
Since the outbreak of the current pandemic, their situation has significantly worsened. Lockdowns and self-isolations introduced by the government to stop the virus have also led to these people being completely isolated from the world and they sometimes find it difficult to do their essential day to day tasks like food shopping or collecting their prescriptions. 
Age Cymru has launched a campaign with some success, however it is believed that with a bit of work on the social media advertising, there could be a lot more people reached, volunteers and vulnerable people in need. 
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