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The Story of Apple

Apple is recognised to be one of the most important and largest company in the world that provided a series of high-tech devices such as iPhone, iPad, Mac. Also, the company has expanded in other industries such as Music(iTunes) and Entertainment (Apple TV).  Below will be covered some of the fascinating events in Apple grow, starting from the founder’s vision on apple future.

As Adam Sutherland mentioned in his book “The story Of Apple” the company was founded in April 1976 by Steve Jobs and Steve Wozniak. At that time, Wozniak new how to do things, whereas Steve Jobs was determined to transform their ideas into reality. Also, he was described as a committed person by Adam, which is clearly true by analysing the innovation his leadership brought to the world and every one of us.

Mission

Apple mission statement is to “bring the best personal computing products and support to students, educators, designers, scientists, engineers, businessperson and consumers in over 140 countries around the world” Isn’t it amazing? Apple designs and sell products for everyone and matches the business activities along with the requirements and needs of society, the company activities are observed particularly in the period of Covid 19 pandemic.  If your laptop gives you a headache, then it is time to buy a new one. Subscribe below, and we will provide you with all the details you need. 
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Vision

The company vision is “To make the best product on earth, and to leave the world better than we found it” Many of us may be concerned about the impact of technology on the environment. Nevertheless, the company works on overcoming your fear by implementing sustainability initiative such as environmental conservation, utilizing safe materials, recycling. Some of the most important initiatives in this direction include Apple Park. 
 
Values

 
Apple core values are providing great products, build strong networks, focusing on innovation. In addition to that, believing in simple and not complex and accepting any mistakes by encouraging change and open-minded culture.  Furthermore, Apple has a great impact on education as well by collaborating, along with thousands of students and teachers to train them on how to use devices to enhance their knowledge.
Apple Logo

You may wonder what does an apple with a bite means? As mentioned on CNN Opinion website, the story may be linked with Alan Turing, a computer scientist and a bright mathematician who died after biting into an apple laced with cyanide.  There are other versions as well. If you want to find more, you can click. here. 
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Timeline of Apple MAC
Product 

We all know how innovative and amazing the Apple products are now.  If we go back to 1976, we can see the progress that company made so far. 
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Apple II — 1977
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Twentieth Anniversary Macintosh — 1997
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iBook — 1999
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MacBook — 2006


Mac Book Pro Air- 2020
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Apple is positioning in the market a premium brand. The segmentation type includes geographic area, demographic and psychographic. Apple target segment is devices such as iPhone, Mac, iPad, services such as iTunes, Mac App Store, iCloud, Apple Pay. Apple, also provide operating systems and software such as iOS, iLife, iWork etc. Apple target customers include males and females aged 20-45 years, and it sells its products in the USA and internationally.
See best Apple products 2020 below 
Apple iPhone 12has the following improved features compared to the iPhone 11.
First improved camera, next night mode and water-resistant. Also, it has wireless charging, Face ID, longer battery life and great performance. 
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The Air Pods have no wires. Also, are comfortable fit, a five-hour battery life with charging case. It is one of the highest qualities in the market. The packaging is simple, artistic and visual appealing.  One tap setup for Apple devices and instant connection to ‌iPhone‌‌iPad‌, Mac, and Apple Watch.
In addition to that, it is easy to switch between iOS and Mac devices. If you are tired of tangled headphones, then new apple Air Pods are for you. 
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Description automatically generated]Features of Apple's MacBook Air include an intel dual-core i5 processor with LED-backlit and glossy widescreen displays. Besides that, it has a skinny but strong aluminium case, integrated Intel HD 3000 graphics processor with full 3D support.


Price 
Apple uses premium pricing for their services and products. The main reasons are innovation and technology in their products. Clients are paying a higher price compared to some other brands in exchange for high-quality products. The price skimming of apple is to keep the price high unless the new product is released. If you wait for sales, then you most probably waste your time and will miss on new amazing features from new products. Even if it is a distinct price in comparison with competitors, it still attracts consumers from the middle and upper class.
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Place and Distribution 
The distribution process has strict guidelines to ensure high quality. It mainly uses direct distribution, selling through retailers and selling through wholesalers. To ensure control over distribution and avoid adulteration of products. Apple approves several stores in the retail of the product. Mainly it distributes the products through their stores, online apple store and authorised retailers’ companies. That provides limit reach; therefore, it may lead to customer interest in the goods. Because of the   low distribution costs, Apple has the possibility to invest in other sectors such as marketing research or sustainability strategies. As mentioned above you can hold innovative phone, check the features and buy it in the store or online and if you what to know about Apple phones then visit their website. 
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Promotion

Apple advertises its products mainly via Product Announcement events that can be accessed on their website. Want to watch the last event? Access the link Apple Event 2020.The events are considering important in building the company branding and keep the follower updated with new releases. Apple marketing strategy is based on three main pillar event promotions, digital marketing and channel partners. Apple Team organises regular events where new features are presented. Also, digital marketing is one of the most profitable strategies that help engage existing customers and attract new potential clients as well. It gained an impressive reputation which works as a marketing tool itself it why the focus is directed on maintaining the world recognised brand. In addition to that, Marketing strategy target three categories of customers which are music lovers iPod, iTunes, professionals and service users via Apple TV, Apple Pay, iWatch.
Apple TV
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Apple TV+ is considered a streaming service that displays award-winning series. Also, you can watch various genres such as dramas, documentaries, entertainment for children, comedies etc. An important aspect is that there are no ads during the movie or series however you can observe the actors using Apple devices which is an excellent tactic to remind clients about the products and in the same time ensure a great experience. There is more than one channel to watch; you can do that on your Smart TV, gaming consoles and streaming devices.
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Apple Pay is simple and operates with the Apple devices you use every day. Also, you have the opportunity to make secure contactless purchases. Not only that but also Apple Pay can be used to do shopping, such as paying for pizza, uber or other stores.  It is now prompter, secure and takes less time in comparison with paying with your card. A high number of merchants allow Apple to Pay online. Some features such as Touch ID on MacBook Air and MacBook Pro make customers experience astonishingly easy and convenient. It takes just a touch. Another significant aspect is that Apple Pay works on transport for London network and it does not need face ID, and it can be used even with apple watch.   You can get the phone closer to the yellow card without even touching it, and it is a reader and go. It is great, particularly in this period of a pandemic as it is a high risk of infection, and it can be a good strategy to prevent getting infected. 
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