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1.	Research questions and hypothesis
I have been asked to perform a quantitative data collection and analysis on a topic of my choice. I have chosen to write about Pensioners motivation for socialising. I will focus my research around people from the age of 65 and above as they are then of a pensionable age. I have to test one or more clearly stated hypothesis, and I will also have to design my study carefully so that the collected data will be relevant to my research question. My research question which is to find out whether older people have/ or have not got the motivation to socialise
Once my data has been collected, I will be using the SPSS Statistics system and analysing relevant tables to find an answer to my research question. The tables I will be using are frequencies, descriptives and cross-tabs and wherever possible I will present my data in some form of a chart. Next I will be interpreting my findings in relation to my research question/ hypotheses. An appendix is provided below with the information and my data tables.
Stated below are my Hypotheses that I will be trying to find out:
· H0 = Older people don’t have the motivation to go out
· H1 = Older people do have the motivation to go out
2.	Questionnaire Design
I will be using primary research as my method of data collection; examples of these are giving out questionnaires as well as posting my questions from survey monkey though the social media of Facebook. For both my questionnaire and my survey, I used multiple answer questions to give people a choice of answers. The questionnaire is in the appendices at the end of this assignment. Each of these questions have three measurement types:
1. Scaled
2. Nominal
3. Ordinal
Scaled questions are represented as ordered categories with a meaningful metric, nominal questions are represented as categories with no ranking and ordinal questions are represented as categories with a basic ranking. Both the questionnaire and the survey have seven questions. The questions I have asked are stated in the appendices with the appropriate measurements in brackets and also coloured in red to show that it was not a part of the questionnaire.
The first question is a scaled type measurement as the values are appropriate to the question asked. The second question is a nominal type measurement as the values are not in any ranking order. The third question is a scaled type measurement as the values are in order of categories with meaningful metric. The fourth question is a nominal type measurement as it has no ranking. The fifth question is an ordinal type measurement as it is in ranking order from excellent to poor. The sixth question is a scaled type measurement as the values represent ordered categories that mean something and the seventh question is a nominal type measurement as the values represent no ranking of any preference. I also designed my questionnaire using the colour pink as it makes it stand out and look appealing to the people filling it out for me. 
The methods I used to analyse and chart my data was the SPSS Statistics data system, this is a similar from of an excel spreadsheet. The SPSS you can analyse frequency tables, find out what the descriptive statistics of any data and use cross tabs to find out the difference between two outcomes. You cannot done using an excel spreadsheet. I have entered my data from survey monkey and my questionnaire and put it onto the SPSS System. I have also analysed my data for frequency tables on each questions, including the descriptive statistics are and cross tabbed a few questions that relate to my research question.

3.	Results from the survey
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This pie chart above shows the motivation of people who took my survey/ questionnaire. This chart explains that the best motivation for people to go out is for entertainment; this is because that they enjoy this more than the other motivations I have stated in my question. Restaurants are the next biggest motivator, where pensioners prefer to socialise in groups rather that an individuals. Each colour is represented on the pie chart, which is stated in the key just above the pie chart.
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This bar chart shows the motivational differences in socialising between men and women. The statistics show that nightclubs are attended more by men than women whereas women go to restaurants more than men. Women enjoy more active events than men, however men watch more spectator sports than women. The statistics show that pensioners enjoy entertainment than any of the other stated motivations.
The frequency table shows the majority of people who took my survey were people between the ages of 18-30; this shows that my survey means towards the younger generation. Where gender is concerned I surveyed the same amount of males to females so there were no discrimination one either gender I surveyed. The income of the people I surveyed was between £0 - £6,999, this is probably due to the fact that the majority of people were students.
The Output table for motivation shows that more people like entertainment than the rest of the motivations I suggested, this suggests that the people I surveyed would rather spend their time and money on entertainment than socialising in pubs and bars. I asked for the rating of facilities in Carmarthen and the outcome of this was that they rated it average as available in Carmarthen. The spenditure output table shows the average amount of money spent was between £31 - £50. Statistics showed that the average time spent socialising was between 4-6 hours.


Within the descriptive statistics the mean of my data for all seven questions is between 1.49 and 3.46. The standard deviation is between .506 and 1.620. Each question is varied within its mean and standard deviation, this is because the 39 people who answered my survey/ questionnaire would make these statistics have these variables. For age, the mean of the data is 1.74 and the standard deviation is .850, Gender = mean is 1.49 and the Standard deviation is .506. Income = Mean 2.23 and standard deviation is 1.135, Motivation = mean is 3.46 and standard deviation is 1.620, facilities = mean is 3.15 and standard deviation is 1.040. Spenditure = Mean IS 2.05 and standard deviation is .999, Time = Mean is 2.95 and standard deviation is .759
Whilst using the SPSS Statistics system, I analysed my data through cross tabbing. I used age and motivation on cross tabbing, and the outcome of this shows that eight out of the thirty nine people asked between the ages 18-30 showed that their motivation for going out is entertainment, the same applies to the 51 – 70 age bracket showing the total for entertainment is seventeen out of thirty nine. 
The next Crosstabulation is Age and Time, the outcome shows that for all ages they would spend four to six hours on socialising as this gives them time to do what they need to do within that time span. Next Crosstabulation is Income and Spenditure, this showed that fourteen people out of the thirty nine with the income of £0 - £6,999 would spend between £31 - £50 when going out. The rest were quite low as most of the people asked were students. The last Crosstabulation was Age and Spenditure, the outcome of this was that sixteen out of thirty nine from the three ranged ages stated that they would spend between £31 - £50 when socialising. All the Crosstabulation tables, Frequency tables and Descriptive statistics tables are in the Appendices below.
In conclusion, in state of my hypotheses, H0 = Older people don’t have the motivation to go out and H1 = Older people do have the motivation to go out. The statistics were discovered through my survey through social media. The results of which were put in to the SPSS system. I am confident in saying that I will accept the Null Hypothesis as my research has shown this in relation to my sample vs the size of the population. However my findings highlighted the fact that a large part of the older generation enjoy socialising during the evening. 









Appendices
Socialising Questionnaire 
1. How old are you? (Scale)
18 – 30            31 – 50            51 – 70     71+    


2. What is your Gender (Nominal)
Male            Female

3. What is your total income? (Scale)
£0 - £6,999    £7000 - £11,999   £12,000 - £20,999    £21,000+

4. What is your motivation for going out? (Nominal)
Nightclubs      Restaurants   Active events    Spectator   
Entertainment

5. How would you rate the Carmarthen facilities for socialising? (Ordinal)
Very good    Good       Average Not so good  Poor

6. How much money would you spend on Socialising? (Scale)
£10 - £30    £31 - £50  £51 - £70  £71+

7. How long do you spend socialising? (Nominal)
Under an hour       1 – 3 hours   4 – 6 hours 6 hours + 

	




Frequency tables

Age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	18-30
	20
	51.3
	51.3
	51.3

	
	31-50
	9
	23.1
	23.1
	74.4

	
	51-70
	10
	25.6
	25.6
	100.0

	
	Total
	39
	100.0
	100.0
	

	Gender

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	20
	51.3
	51.3
	51.3

	
	Female
	19
	48.7
	48.7
	100.0

	
	Total
	39
	100.0
	100.0
	

	Income

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	£0 - £6,999
	14
	35.9
	35.9
	35.9

	
	£7000 - £11,999
	9
	23.1
	23.1
	59.0

	
	£12,000 - £20,999
	9
	23.1
	23.1
	82.1

	
	£21,000+
	7
	17.9
	17.9
	100.0

	
	Total
	39
	100.0
	100.0
	

	Motivation

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Nightclubs
	7
	17.9
	17.9
	17.9

	
	Restaurants
	7
	17.9
	17.9
	35.9

	
	Active events
	3
	7.7
	7.7
	43.6

	
	Spectator
	5
	12.8
	12.8
	56.4

	
	Entertainment
	17
	43.6
	43.6
	100.0

	
	Total
	39
	100.0
	100.0
	

	








Facilities

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very good
	1
	2.6
	2.6
	2.6

	
	good
	10
	25.6
	25.6
	28.2

	
	average
	15
	38.5
	38.5
	66.7

	
	not so good
	8
	20.5
	20.5
	87.2

	
	poor
	5
	12.8
	12.8
	100.0

	
	Total
	39
	100.0
	100.0
	

	Spend

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	£10 - £30
	13
	33.3
	33.3
	33.3

	
	£31 - £50
	16
	41.0
	41.0
	74.4

	
	£51 - £70
	5
	12.8
	12.8
	87.2

	
	£71+
	5
	12.8
	12.8
	100.0

	
	Total
	39
	100.0
	100.0
	

	Time

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1 - 3 hours
	12
	30.8
	30.8
	30.8

	
	4 - 6 hours
	17
	43.6
	43.6
	74.4

	
	6 hours +
	10
	25.6
	25.6
	100.0

	
	Total
	39
	100.0
	100.0
	

	
Descriptive Statistics

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	Age
	39
	1
	3
	1.74
	.850

	Gender
	39
	1
	2
	1.49
	.506

	Income
	39
	1
	4
	2.23
	1.135

	Motivation
	39
	1
	5
	3.46
	1.620

	Facilities
	39
	1
	5
	3.15
	1.040

	Spend
	39
	1
	4
	2.05
	.999

	Time
	39
	2
	4
	2.95
	.759

	Valid N (listwise)
	39
	
	
	
	



	Cross tabs and charts
Age * Motivation Crosstabulation

	Count

	
	Motivation
	Total

	
	Nightclubs
	Restaurants
	Active events
	Spectator
	Entertainment
	

	Age
	18-30
	5
	4
	1
	2
	8
	20

	
	31-50
	2
	1
	1
	1
	4
	9

	
	51-70
	0
	2
	1
	2
	5
	10

	Total
	7
	7
	3
	5
	17
	39

	Age * Time Crosstabulation

	Count

	
	Time
	Total

	
	1 - 3 hours
	4 - 6 hours
	6 hours +
	

	Age
	18-30
	7
	7
	6
	20

	
	31-50
	2
	5
	2
	9

	
	51-70
	3
	5
	2
	10

	Total
	12
	17
	10
	39

	Age * Spend Crosstabulation

	Count

	
	Spend
	Total

	
	£10 - £30
	£31 - £50
	£51 - £70
	£71+
	

	Age
	18-30
	7
	9
	2
	2
	20

	
	31-50
	0
	5
	2
	2
	9

	
	51-70
	6
	2
	1
	1
	10

	Total
	13
	16
	5
	5
	39



	Income * Spend Crosstabulation

	Count

	
	Spend
	Total

	
	£10 - £30
	£31 - £50
	£51 - £70
	£71+
	

	Income
	£0 - £6,999
	5
	6
	1
	2
	14

	
	£7000 - £11,999
	3
	4
	2
	0
	9

	
	£12,000 - £20,999
	3
	5
	0
	1
	9

	
	£21,000+
	2
	1
	2
	2
	7

	Total
	13
	16
	5
	5
	39
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