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2024
How did you find this source?
I discovered this source through Google Scholar using the following terms: social media marketing, business success, and social media promotion for businesses. I searched the literature, limited it to peer-reviewed journal articles, and then retrieved the article through the UWTSD Library database. Lastly, I assessed the source's quality to determine its appropriateness for academic purposes by applying the CRAAP Test.
Why did you choose this source?
I selected this source because it is directly related to my topic and it gives an explanation of the contribution of social media marketing to business success. It offers data-backed insights into key factors like trust, reliability, customer support, and content creation. Also, the article is recent, peer-reviewed, and published in a well-regarded academic journal; thus, it is a valid and valuable source for research.
Is it relevant to the topic?
Yes. The article directly mentions how businesses are using social media marketing to enhance customer engagement and business success. It covers the major considerations to keep in mind for successful social media marketing, which is relevant to the topic that I've chosen.
Is this a useful article?
Yes. The article is useful in providing research findings based on the views of 21 social media industry experts who employed the Grey DEMATEL methodology. It recognizes and prioritizes the key factors that lead to a successful social media marketing campaign and gives academic insights to back it up.
Is this an academic source?
Yes. It is an academic source since it is published in Heliyon (Elsevier), which is a peer-reviewed journal. The article is written in a research style, contains references, and presents original research with a clear methodology.
When was it published? Is it recent enough? Why?
The article was released in 2024. It's recent because social media marketing changes so quickly, and current research gives the most accurate and up-to-date information about social media business trends and practices.
Author Credibility
Dr. Prakash Singh is an Assistant Professor at Saudi Electronic University with a PhD in Marketing Management. He has taught and researched for over nine years, focusing on digital marketing, e-commerce, consumer behaviour, and entrepreneurship. He has also published articles in Scopus, ABDC, and Web of Science-indexed journals, which illustrate his expertise in the area.
Reliability
The source is reliable, having been published by Elsevier, one of the world's major academic publishers, in a peer-reviewed academic journal. The research is based on expert opinions and is trustworthy, having a recognized methodology (Grey DEMATEL) and explaining the research process clearly and concisely, thus making the research academically credible.
What did you find difficult about this task?
The most difficult part of this was finding any academic sources among the many marketing blogs, online articles, and business websites that came up in my search. It was also difficult to fully appreciate the methodology of Grey DEMATEL, as it is a technical analytical approach. Rather, I concentrated on the key findings and conclusions of the study.
What did you learn from this task?
This was a task in which I acquired valuable academic research skills. I found a way to search for academic sources using Google Scholar and the university library (not just the search). I have also acquired the skills to use the CRAAP test to assess the credibility, relevance, authority, accuracy, and purpose of academic sources. Further, I learned more about the role of trust and reliability, customer engagement, and content production in successful social media marketing. Overall, this task has helped me gain confidence to choose and assess academic quality sources for future assignments.
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