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Question One
This essay will look to critically evaluate the importance of sustainable development and ensure a “tourism for tomorrow” by comparing countries using methodologies such as the Butler model to assess their growth. There are three pillars to sustainability (economic, environmental and socio-cultural) which has become a framework of what countries should put at the centre of their attention at the development stage, economic refers to the profits brought into the country through tourism, environmental refers to the impact that is being left from those who have visited the country and socio-cultural is used to make sure there is no damage or disrespect towards the culture of the country being visited.
It could be said that sustainability in the tourism industry means to have your organisation successfully grow in a country but in a way that does not deplete any of the natural environment or the resources that it can provide, it could also be argued that sustainability is about the preservation of the culture, history and heritage of the local communities. For the purpose of this essay the researcher will be looking at case studies in Fethiye, Turkey and Much Kaab, Mexico to assess how well they have done at tackling each of the three pillars of sustainability. 
Cancun and Riviera Maya have been popular holiday destinations for years, especially among those looking to enjoy spring break and with its continued growth in popularity it has brought in thousands of new job opportunities however it can be difficult for others who are living in a more rural area to reap the rewards, the population of most rural villages have little real work experience and limited bi-lingual capabilities so the jobs that are available were often low paid and non-customer facing. Many would even leave their home community to move to these hot spots, already showing the negative impact that mass tourism can have on culture by splitting up families and forcing those who move for the work to relinquish their past cultural selves so that they can fit in brand with what westerners are looking for when they travel to these destinations.
Fethiye is located in the south-west of Turkey and is said to have a rich agriculture and culture heritage however, there seemed to be a missing link as there are all these farmers looking to sell their produce and many companies like hotels who are looking to locally source their fruit and vegetables but there was no way of promoting Fethiye crops or even being able to verify the origin of the produce, there was also more collaboration needed between the farmers and the companies looking to buy as to the amount of what they wanted to buy, how often and to what quality. With the help of dedicated charities like the trust foundation they have now been able to perfect the way goods are being sold and are giving those who don’t live in the popular areas the knowledge they need to push their business forward and become just as successful as those living in the catchment areas but are helping them to do it in the most sustainable way possible.
The Butler model consists of 5 points, there is the initial discovery stage, then follows the growth and development stage, followed by success, problem/stagnation and then finally there is the decline or rejuvenation of the business, from researching the case studies at this point, it could be said that the rural areas being helped by the travel foundation in Mexico are at the second stage of the model with their jams and honeys popularity growing, more tourists are looking to visit these areas so that they can see for how produce for the hotel they’re staying at is being made. It could be said that Fethiye is now at the third stage of success as three years after the programme with the travel foundation saw 1,000 tonnes of local fruit and vegetables being sold to hotels and served to tourists, a good recommendation for the future could be for the farmers to look at contract opportunities with some hotels so that they do not see a decline in their sales over the coming years.
Although sustainability needs all three pillars to be truly successful, it seems to be that in most cases only one or two of these seem to prioritised with one pillar always falling short, in most cases it tends to be the socio-cultural aspect as most areas tend to have their arm twisted in the sense that they need to conform to what the tourists are looking for as they are the ones who have paid to come here so they should be allowed to do what they like regardless of the negative effects that are being had against the culture of the place being visited which is wrong. It appears that most companies are ranking the three pillars of importance like:
1. Economic
2. Environmental
3. [bookmark: _GoBack]Socio-Cultural 
Each pillar should be as important as each other if sustainable development is to ever be achieved.
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