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[bookmark: _Toc230701170]Section 1: professional report 
Digital Opportunities for Customer Engagement at BrightWave Café

[bookmark: _Toc230701171]Introduction
Digital technology currently plays an important role in the hospitality industry, as customers expect fast communication, easy online access, and more personalised experiences when visiting cafés. With the use of digital tools and artificial intelligence, BrightWave Café can improve the way it interacts with customers, increase operational efficiency, and support long-term business growth. This report outlines several modern digital solutions that could help the café strengthen customer communication and simplify everyday business activities (Mailchimp, 2026).
[bookmark: _Toc230701172]Social media and online presence 
Social media platforms such as Instagram, Facebook, and Tiktok can give the café with opportunities to increase their reach to potential customers. With frequent posting, BrightWave Café can improve how they promote with ease, such as new menu items , seasonal drinks, special offers, and upcoming events. The use of media such as high-definition photos or short videos can encourage customers to visit and share content online.
Interactive features such as polls, comments, and competitions can strengthen customer relationships and increase brand awareness. For example, the café could ask customers to vote for a new flavour or encourage them to post pictures of the products using a branded hashtag.
In addition, AI tools can also help with social media management. With AI powered scheduling, a business can automatically plan and publish posts at peak times to reach customers. Furthermore, AI can identify which types of posts are more successful by analysing customer engagement data (Hootsuite, 2026).
[bookmark: _Toc230701173]Digital menus and Online Ordering
Digital menus are a modern solution that can improve convenience for both customers and staff. BrightWave Café could introduce QR code menus that customers access using smartphones or tablets. Digital menus are easy to update and reduce printing costs when menu items or prices change.
Digital menus can also include allergen information, nutritional details, and images of menu items to help customers make informed choices. AI systems can also recommend popular products or suggest combinations based on customer preferences. Additionally, online ordering systems allow customers to place takeaway or delivery orders through the café’s website or app, improving convenience and potentially increasing sales (Square, 2026).

[bookmark: _Toc230701174]Customer Feedback and Loyalty Programmes
Customer feedback is important for improving business performance and customer satisfaction. BrightWave Café can use online surveys, review platforms, and social media comments to collect customer opinions and identify areas for improvement.

A digital loyalty programme could encourage repeat business by rewarding customers with points, discounts, or free products. AI systems can analyse customer buying patterns and create personalised offers to strengthen customer loyalty. Online customer reviews can also improve the café’s reputation and attract new customers (Google Business Profile, 2026).
[bookmark: _Toc230701175]Conclusion
Overall, digital tools and AI technologies can provide significant benefits for BrightWave Café by improving both customer communication and day-to-day business operations. Tools such as social media marketing, email newsletters, automated responses, and digital menus can help the café interact with customers efficiently while creating a more convenient and personalised experience.
AI usage statement: I used a generative AI called chatgpt to generate an outline for me and help me with the structure of the report. I edited the content while checking for any grammar, punctuation or spelling mistakes while also changing the content into my own words.
[bookmark: _Toc230701176]Section 2 :  Ethical/Professional Reflection
I have checked the content generated by generative AI for accuracy by checking the sources and reading over what has been generated, writing it in my own words. I have also noticed that with the use of AI that there are limitations such as having to write specific prompts to get the right output as the information can be incorrect at times. Furthermore, I had to write a prompt several times in separate messages for the output I wanted. I asked the AI for the sources it has used to check if they are real.
My input on responsible use AI in a small business would be using generative AI for smaller menial tasks that can be automated however AI should not be used for every task as it is important for human input and judgement to be involved. This can be because of legal or ethical reasons but also because of customer trust and the brand image.
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