Niamh Horﬁan




- - .
-~ - = =
. . ‘ .

Brand

7\
.
o i

= ' 4 :
« A
3N




Y

’ %Nep NESCAFE

TYOTA

wEP g Coodle “Think different”  “Open happiness”

= g e e .
y “"‘("”{t @ éé’ @ A Y ”I
y l T& ,/,!nsygon
R @ ‘ada B “ it
~~~~~~ 9’ ?ug.,k,_‘ “Go further” Just do it

gﬁm qw", orkut Lz
= [ = '
: ,9 @ 4 |

‘C%) Sy vEs 09 GF W
g e e )
DT = @-AWS o= verizon

V\ Gulf McDonald’s.

(D vaco

vimeo e “po, 20?7499 &
N ‘I’m lovin’ it Can you hear

;‘TB@Z B ; @ me now?”




'Brano\'\nﬁ‘ in reference to tattoos refers to the usual
s’rﬁle that a tattoo artist works in. whether that be
American Traditional, Fineline, or Realism, all tattoo artists
wil have a main style Jrhe\j work in, as well as the ab‘\l‘\’ra
to copy most other S’r«jles.
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Don &d Hardy.




Nikko Hurtado.




Atter 3rao\ua’r‘\on \ would love to g0 into tattooing and whilst \ do that \

want to build Yy brand and name as a pin-Up ilustrator. | love o\raw'\nﬁ

women and it has proved successtul so far for rmy Instagram Eage. |
- also enjoy o\raw'\nﬁ rY own characters, ’rhouﬁh | am uninterested in
. ever making & webcomic or 3raph'\c novel. \ also like o\o'\nﬁ cormmissions,
- but get burnt out @orc‘\nﬁ mtjseIQ to draw ’rh'\nﬁs \ don't enjoy,
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Peraonal Branding - Metaphor Geatall.

Metaphor Gestalt
If my brand was a .............cuuuuueee... it would be ........
COLOUR ANIMAL TYPEFACE DRINK ARCHITECTURE
HAIRSTYLE LANDSCAPE TREE FRUIT SMELL

TRANSPORT SHOE JACKET SINGER ARTIST




\ wanted Yy business card to
feature rny mascot, Brig, as
well as mﬁ logo.




"

- are h\j(oer—Qem'\n\ne, diverse,

Vé ud - it '
-\ seek to create o\raw'\nﬁs that :2 ;

and decorative, \ love o\raw‘\nﬁ

‘women, alternative subcultures,
rand pink ribbons and bows.




Peraonal Branding - Tlustrations.




Peraonal Branding - Tlustrations.




“ |\ made My logo bg collaging

. ‘\maﬁes in Procreate, This is

- also used as a watermark on
“all of Yy llustrations.
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Personal Branding - Character Design,




Peraonal Branding - Commission Sheet.
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Peraonal Branding - Commission Sheet.
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H3 +ar3e+ audience accoro\'\nﬁ to \ns’raﬁram is women between 19 and
25 years old, which works out well for me. \ would like to add Yy
’rarﬁew‘ audience also includes people with or\f)'\nal characters that are

looking for commissions.
9
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CALD o

:.\ emailed tattoo artists in and

v . . s bo = B
.around Swangea -|-O \an\re Enquiry About Tattooing

Hi, Mial
information about the \no\us’rra

| understand this email is out of the blue and has no relation to me booking a tattoo, however |
haven 1. 3O.H,en éﬂﬂ VQ\:)MQS ‘je.i. bu.t have been tasked by my University to reach out to people in a field of work | am looking to go into

after | graduate, and I'd love to hear about how you got into tattooing, and if you have any advice
Since \ dont have a tattoo portfolio,
If not, that's totally fine tool

for me.
\m not too u\ose’r. .
o Many thanks,

Niamh.




| looked at people’s porttolios posted onto tattoo forums on Reddit
and found that a 3000\ portfolio has rmostly traditional pieces in
rnany difkerent but popular styes. A wide range of mediums is
preferred, but traditional is best, Looking at these portkolio
examples it's clear fo em that )\ need to work on Yy traditional art
a lot, as it's some’rh‘\nﬁ | currently tend to avoid.
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Tattoo Portfolio fiesearch.




[ A ilustration o\eﬁree. Tlexible work hours,

. 'Pro‘?\c'\enctj in Photoshop, Procreate, and other | works well under pressure.
sart programs,

B driver's license, Cormmunication skils,




Dear present me,

\ achieved rny distinction in university ’rhrouﬁh no’rh'\nﬁ short of hard work. | poured
all of rny energy into this o\eﬁree, s(aer\o\‘mﬁ all ry free time search\n3 for ways fo
become a more effective ilustrator, | also started PuH\nﬁ rny tattoo portfolio
’rose’rher, and started reach‘\n3 out to shops. | got some realy 3ooo\ feedback and
ended up with an aperenticeshie at a shop closer to home.

Thoush | felt some doubt, | found comparing mﬁseIQ to my friends was only
holo\\nﬁ me back instead of heI(a‘\nﬁ re. grouw. | replaced useless comparison with
a 3row+h mindset and instead started asking mﬁseIQ what about rny friends' art
styes | iked, and emulated those aspects instead. My Instagram account grew
exponentially with rny method of being active on the platform as well as ?r‘\er\o\lt)
and interactive with rny Lollowers.

%3 0\0\03 this, ry career in tllusﬁrra‘r\on \s Ioo\c\nﬁ successiy, and. Lam. Srowmﬂ and*
s \pe.Her\nﬁ m«jse‘rQ every day,
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This module has been ‘mcreo\‘\bl3 useful in learning how to market
mtjsel?, and tailoring it to my personal goals after Srao\uaﬂon has
greatiy reduced rny anxieties about what Yy future goals are. |
‘rhorou\c)hltj eﬂ\')otjed creating my website and Instagram account, and
am see\nﬁ a 3rea+ amount of success with both, Thouﬁh this
semester was particularly difCicult €or me outside of university, \m
proud of the work | have mar\aﬁeo\ to do despite it all
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