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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The platform is quick and easy to use; loading in just two seconds. It offers many interfaces for text-based information complemented by clear image highlighting the schedules of various programs available. There is an effective booking process granting quick access to a diverse range of classes and session tailored to fit different time allowances. The user's experience is designed to be efficient and friendly.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes. A prospective customer could navigate the sub-pages, using the structured process from Yoga Reading website based on certain information, such as product details or pricing using the subpages based on the chosen yoga activity. For example, from Home page, click, ‘start here’, which opens a subpage containing A or B path links of which when selected, will further lead to another subpage titled, ‘Purchase pass’, displaying details of customer’s chosen course, package price and terms and conditions.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. After choosing an activity from the webpage, prospective clients could click the ‘book now’ link which opens a subpage, ‘Purchase Pass’, which allows for registration by creating an account through entering of personal information such as, full name, home and email address, which are confirmed before payment and registration.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
An effective website is crucial for enhancing user experience It is recommended that Yoga Reading Uk improve their search engine functionality to facilitate easier browsing and prevent confusion by reducing load time. Furthermore, yoga reading should prioritise user’s friendliness with well organised layout that allows users to find information quickly. Also, optimisation of the website is recommended for mobile users, significant portion of web traffic comes from mobile devices. The call-to-action button should be accessible for customer support and enhance overall experience.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 
 

	Answer: It is professionally designed with calm and professionalism, it has serene, neutral colour shades to fit the calming atmosphere expected in a yoga environment. The layout is minimal, the shapes, spaces, and texture are used strategically to ensure they work together seamlessly. Although, the website is designed to appear appealing on all devices, with the desktop version, the layout- is multi- column grids displaying more content side by side, with an extensive horizontal top menu allowing quick access between sections, using a mouse. The Information sections can take longer text sections and graphics without clutter. Whereas the mobile- version has a straight column lay out with vertical scrolling, a compact ‘Hamburger’ menu to save screen space, finger taps touch-friendly buttons. It also prioritises critical info at the top and uses shorter paragraphs.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: It uses a blend of tranquil imagery, a calming professional colour scope, and desired video classes to deliver an all-inclusive, high quality yoga experience while focusing on creating a relaxing, ‘as live’ atmosphere for home participation. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yoga Reading does not use an online chat tool on the website. This limits immediate interactions with customers. However, they are actively using email, telephone and social media to communicate with customers.


	Question 2d – How effective are the social media links on the website?


	Answer: Yoga reading effectively employ social media to boost engagement and booking through Instagram where potential clients are introduced to video, short highlights of teacher engagements and there is also a large following on Facebook. Based on their active online presence 2,100 posts and over 3,000 followers, their social media links; Instagram, Facebook and YouTube are highly effective as their main source of community engagement, class promotions and brand legitimacy. Recent research by Edison (2011) “on American users of online social networks showed that about 52 percent of Americans have at least one or more social network profiles”.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
Through the website structure, Yoga Reading’s services are made clear to customers. The location, contact information are clearly stated, the online studio and on demand
libraries are easily accessible. Additionally, services are categorised into relaxing, dynamic, tutorial as well as short classes to cater to different needs.





	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are well documented on the website’s blog page where community members are encouraged to share feedback and suggestions via comments or email. There is also a dedicated testimonial page featuring experiences from students regarding the class environment and teaching quality. While the website highlights many positive experiences, it currently lacks real-time feedback, date stamps and reviews.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Yoga Reading UK offers high standard tailored yoga experiences with a calm, welcoming, supportive environment featuring expert instructions and a dedicated schedule. They provide a range of classes including slow/restful, dynamic/sweaty and specialised options. Approachable in-person and online instructors make this an excellent, highly recommended choice for holistic wellbeing.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Customers are offered a variety of pricing options to suit their preferences. The ‘Our prices’ column on the menu page displays costs of specific classes, drop-ins and specialised sessions as stated on their website, ‘Our competitive pricing reflects the high-quality service and positive feedback we receive from customers’.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga near me

	
	2. Intermediate Yoga classes

	
	3. Yoga classes Bromley 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, unless you type; ‘Yoga in Reading’ on google.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes. The relevance of website to modern business in Uk cannot be overstated, a well-designed website serves as a digital store front and helps build trust with potential customers. It provides a central space to showcase product, share company values and tell the brand’s journey. With effective Search Engine Optimization, a website increases visibility and attracts relevant traffic. As online shopping continues to grow, having a website is essential for selling products or services and reaching customers regardless of geographic location. Kilbran (2013) stated that equally offers detailed information such as; contact details, FAQs and resources without the need of direct communication. A website connects all digital connection efforts including social media and e-mail campaigns, while enabling businesses to track and analyse customer behaviour. Despite the importance of social platforms, a dedicated website remains fundamental for sustaining a modern business.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that Yoga Reading UK improve their website by enhancing their mobile responsiveness and load speed to ensure optimal user engagement and accessibility. Due to many users accessing websites through mobile devices, Yoga Reading must ensure that text is clear without zooming, buttons comfortably tappable, and images to load timely while maintaining picture quality. It needs to improve load speed due to the slow-loading pages leading to higher bounce rates where users exit the site before fully loading. Streamlining the site’s performance for mobile devices will create smoother browsing experience leading to a heightened user retention, higher engagement, and subsequently, more changes such as purchases, subscriptions or content sharing. These changes will elevate the firm’s professional image and align with the growing trend of mobile first digital behaviour.
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