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Brand Extension
A marketing tactic where an established brand name is
applied to introduce new products to capitalize on the
current brand value is called ‘Brand Extension”. Dyson
applies its engineering essence in haircare  items,
wearable air purification, and lighting solutions (James,
2024). Tt has used brand acquisition to penetrate related
high-end technology markets and create growth
through innovation.
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‘Why the Brand Extension Appeals to the
Current Market
The UK consumer trends support the expansion of

home appliances to personal care solutions as practiced
by Dyson. The UK haircare technology sector was
estimated to be valued at over £2.2 billion due to the
need to use tech-cnabled fashion products (Stafford,
2026).

Meanwhile,  the reached
approximately $669.8 million in 2024, with increasing

‘pollution awareniess, which justifies Dyson’s extension

air purifier market

to wearable air purifier solutions (Grand View
Research, 2025).

Customers are more prone to mulfifunctional and high-
‘performance products that allow Dyson fo expand into
the sphere of wearable purification, high-tech haircare,
and lishting technologies.

Introduction of Dyson, UK
Dyson is a British-based international technology
company that deals with modern home gadgets and
‘personal care gadgets. It produced over 20 million items.
in 2024, with revenue of £6.6 billion, through constant
innovation and substantial investment in R&D (Dyson.
2025).

United Kingdom HairCare Maket

Alignment of Dyson’s Extension with

Sustainability Goals (SDGs)
Dyson has supported SDG 7 (Affordable Clean Energy)
through its energy-efficient technologies. The expansion
to lighting solutions complements the current renewable
trend of producing 50.4% of UK electricity by 2024 (The
Renewable Energy Institute, 2024). Its air cleaning and
sustainable product design ako support SDG 12
(Responsible Consumption and Production).
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