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[bookmark: _Toc131422719]Introduction
In the report below the main topics discussed are related to entrepreneurship- definition and implications of it, small businesses, entrepreneurs and small business owners, alongside entrepreneurial skills needed to start a business.
[bookmark: _Toc131422720]Entrepreneurship 
[bookmark: _Toc131422721]Definition

Entrepreneurship refers to the process of creating, managing, and growing a business venture. An entrepreneur is someone who takes on the risk and responsibility of starting and running a business with the aim of making a profit.
Entrepreneurship involves identifying a market opportunity, developing a business plan, securing funding, hiring employees, and managing day-to-day operations. Entrepreneurs must also be able to adapt to changing market conditions, manage risks, and make strategic decisions that will drive growth and profitability.
[bookmark: _Toc131422722]Entrepreneurship overview 

Successful entrepreneurship requires a combination of skills and qualities, such as creativity, perseverance, resilience, leadership, communication, and financial acumen. It can be a challenging but rewarding path for those who are willing to take the risk and put in the hard work required to succeed.
According to Pearson Education “Entrepreneurship: starting and operating a small business”, entrepreneurs are both owners and employees(..) and owns the profit that his or her business earns and may choose to reinvest it in the company or take it as income. An entrepreneur is someone who recognise an opportunity to start a business that fulfils a consumer need other people may not have noticed and jumps on it.”
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As economist Jeffry A. Timmons writes in the preface to his “New Venture Creation: Entrepreneurship for the 21st Century”, “a skilful entrepreneur can shape and create an opportunity where others see little or nothing- or see it too early or too late.” 
French economist Jean-Baptise Say stated in 19th century “the entrepreneur shifts economic resources out of an area of lower and into an area of higher productivity and greater yields.” In other words, Say supports the idea that an entrepreneur adds value to scarce resources. 
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Each entrepreneur starts and manage their business for different reasons, however all of them have one thing in common, that being the focus of creating sustained value for themselves. They continuously seek envisioned opportunities as generators of wealth.
Some of the most critical skills an entrepreneur should have, are outlined, as it follows:
Creativity: Entrepreneurs need to be creative to identify new business ideas, develop innovative products or services, and find unique ways to market and promote their businesses.
Adaptability: Entrepreneurs must be able to adapt to changes in the market, customer needs, and industry trends. They should be willing to pivot their business strategies when necessary.
Resilience: Entrepreneurship can be challenging, and setbacks and failures are inevitable. Successful entrepreneurs must be resilient and able to bounce back from setbacks and learn from their mistakes.
Leadership: Entrepreneurs need to be effective leaders to motivate and inspire their teams, communicate their vision, and make strategic decisions that drive growth and success.
Financial management: Entrepreneurs must have a good understanding of financial management to manage cash flow, make financial projections, and secure funding for their businesses.
Communication skills: Entrepreneurs must be able to communicate effectively with investors, employees, customers, and other stakeholders. Good communication skills are essential for building relationships and negotiating deals.
Time management: Entrepreneurs must be able to prioritize tasks and manage their time effectively to stay on top of business operations and meet deadlines.
Networking: Entrepreneurs need to build relationships with investors, mentors, industry peers, and potential customers. Effective networking can help entrepreneurs access funding, gain valuable insights, and expand their customer base. 
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A small business is a privately owned enterprise that typically has fewer than 500 employees. Small businesses are often independently owned and operated and may be sole proprietorships, partnerships, or small corporations.
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Small businesses play a vital role in the economy by providing employment opportunities, creating new products and services, and contributing to local communities. Small businesses also promote innovation and competition, which can drive economic growth and development.
Examples of small businesses include local restaurants, retail stores, service providers such as hair salons and spas, and independent contractors such as freelance writers, graphic designers, or consultants.
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Small business owners often face unique challenges such as limited resources, difficulty accessing financing, and increased competition from larger corporations. However, with the right planning, management, and execution, small businesses can be successful and profitable enterprises that make a positive impact on their communities and the economy.
Advantages of owning your own business: the opportunity to become far more successful financially than you ever could become working for others, the prestige of heading up a company and the possibility of having the title of CEO, the flexibility regarding working hours, the government allows you to deduct certain expenses that contribute to making a profit from your own income tax.
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Small business and entrepreneurship are related concepts, but they have some key differences.
A small business is typically a privately owned and operated enterprise that has fewer than 500 employees. Small businesses may be focused on providing products or services to a local market or a niche market. They are often established to provide a source of income for the owner and may not have ambitious growth plans.
Entrepreneurship, on the other hand, is the process of identifying and creating a new business venture or a new product or service. Entrepreneurs are often motivated by a desire to innovate and create something new that has the potential to disrupt existing markets. Entrepreneurs are willing to take risks and are focused on growth and expansion.
While small businesses and entrepreneurship share many of the same challenges, such as limited resources and access to funding, entrepreneurs typically have a higher tolerance for risk and are more likely to be focused on growth and expansion. Small business owners, on the other hand, may be more focused on stability and profitability tribute to making a profit from your own income tax.
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In conclusion, small businesses are established to provide a source of income for the owner and may not have ambitious growth plans, while entrepreneurship is focused on creating a new business venture or disrupting existing markets with a new product or service, often with the goal of achieving significant growth and expansion.
A small business owner is an individual who owns and operates a small business enterprise. Small business owners can be sole proprietors, partners, or owners of small corporations.
Small business owners are responsible for managing all aspects of their businesses, including marketing and sales, finance and accounting, human resources, and operations. They may be involved in the day-to-day tasks of running the business, such as managing employees, interacting with customers, and fulfilling orders.
Small business owners may face several challenges, including limited resources, access to financing, and increased competition from larger corporations. However, they can also enjoy the benefits of being their own boss, having control over their own schedules, and building something that they are passionate about.
Successful small business owners often have a combination of skills and qualities, such as creativity, leadership, financial acumen, communication skills, and a strong work ethic. They are also able to adapt to changing market conditions and make strategic decisions that drive growth and profitability.
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