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Marketing communication is a complicated part of an organization's marketing efforts. It includes advertising, direct communication, packaging, branding, sales presentation, trade shows, and pricing of the product or services. Communication refers to the interaction between two or more people where they share some information and topic. It is a set of tools and techniques to deliver a clear message to the potential and target audience. In the middle of marketing communications of a marketing mix which consist of seven Ps. These Ps consist of price, promotion, place, product, people, physical evidence, and company process. This overall marketing mix allows the customers to understand and knowing of the brand and company. British Airways is the largest flag career airline in the UK. It was founded in the year 1974. the parent company of British Airways is the International airline's group. IAG is the world's largest airline group in terms of annual revenue. The destinations which it covers around 183 places all over the world. This blog covers the company's marketing mix and covers what promotional strategies the company uses during the introduction of a new service. It tells how a brand communicates with its customers and makes plans accordingly (Bolsen and Shapiro, 2018).
Importance of Marketing mix in improving communication structure in British Airways
           The blogs revolve around the importance of communication in an organization and how it helps the organization achieve its goals and objectives. Communication plays a vital role in every organization's functioning as it helps top-level managers communicate the organization's goals and objectives to employees of an organization. Communication help employees of the organization in understanding their roles and responsibilities. Practical communication help in understanding the vision and mission of the organization. Blogs are based on the organization British Airways. It covers information about the importance of communication in British Airways and what changes have to be deal in its communication structure, which helps the organization achieve its goals and objectives. The marketing mix is explained as a process in which several components include implementing an effective marketing plan in an organization in relevance with communication (Buluş, Atan and Sarıkaya, 2017). There are 7P's included in the marketing mix, which is mentioned below with relevance to communication in British Airways: [image: Diagram, icon
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Product
Every organization focuses on making innovation in their products, satisfying their consumers, and engaging new customers. In this phase, the product's planning and the manager focus on the comprised attributes of the product.  Communication plays a vital role in the planning and developing of any product as top-level management decides about the type and detail of the product and communicates instructions to employees and managers. Our focus in  British Airways on providing services that can satisfy our consumers, and top-level managers decide about the nature of service and benefit of service to organization and consumer. Top-level managers communicate with organization managers, helping them understand service attributes and character and effectively and efficiently. Top-level managers can provide personal space for consumers with no interruptions, best food, entertainment system, etc. British Airways makes  service users, helping make the enjoyable flight for consumers (Deep, Salleh and Othman, 2019.).  Using our business class your journey will make you relaxed and comfotable untill you arrive in a right place which you chose.[image: A picture containing chair, indoor, cabin, office
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Price
   The price of a product or service depends on its quality and value; the consumer pays only for its value and quality.  Organizations decide on costs based on competitor pricing as a competitor could be selling the same product or service to consumers at lower prices. British Airways focuses on using this strategy as we are different travel classes such as economy class, business class, and first-class. This help consumers in picking type they want to travel according to their need and preference. Top-level people decide pricing in an organization and communicate pricing strategy to lower-level managers in the organization, which further communicate it to employees. Communication plays a vital role in understanding strategies related to pricing and product as effective communication help in implementing strategy in an organization (Hassell and Cotton, 2017). 
Place
      The place is explaining as delivering the product to consumers and different ways it can be possible. The site also discusses where goods are manufactured and how they are distributed to customers. British Airways relies on the marketing of its travel facilities through travel companies.  British Airways focuses on reaching out to more consumers by using a different model. Top-level managers concentrate on implementing strategies related to reaching out to consumers by other models and understanding their needs and wants. Communication helps lower-level managers understand goals and objectives through which product is provided and focus on implementing suitable strategies. Communication also helps in understanding the needs of customers. [image: A picture containing cabin, ceiling, scene
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Promotion
      Promotion help organization in spreading awareness about product or services offered by the organization to its consumers. Promotion helps consumers understand the attributes of the product and help consumers identify a product, helping to complete their needs and wants. Promotion help organization in promoting brand name and help in enhancing the goodwill of organization among consumers. Promotion of product and services help in increasing consumer base of an organization. British Airways focuses on promoting products and their services through effective plans and strategies. Top-level managers focus on communicating their strategies and plan related to product promotion and effectively implementing strategies in an organization (Kalogiannidis, 2020.).
Process
      The process is explained as service and product by the organization and helps understand processes produced here and then. British Airways consumers have an opinion about consumer services based on food, services related to their satisfaction. British Airways have to put a process to make services effective and efficient. The process makes sure that standards for services should meet consumers' expectations. Communication plays a vital role in the transmission of measures to successfully introduce procedures in the enterprise's workings. British Airways make sure that the quality of food we are provide should meet consumer expectations, which helps retain consumers and help attract new consumers (Stachova, Stacho and Vicen, 2017).
Physical Evidence
      Physical Evidence is explaining about product or service that is sold and provided by an organization. Physical Evidence is considered Evidence about when consumer experiences about product or service and helps the consumer experience and perceive it. It helps create an image about products and services and allows consumers to determine product and service quality. It helps in engaging consumers with the organization.                                  [image: A picture containing text, transport, aircraft, airplane
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People
      People play a vital role in every organization's functioning as products and services are delivered to people, which helps the organization boost its revenues and maximize its productivity and profitability. British Airways focuses on providing appropriate training to too our staff, which helps in dealing with consumers effectively, creating the right image in front of consumers. Our company is  concentrate on treating our employees with respect and focus on providing luxurious services to them, which leads to boosting revenues for an organization (Villa, Gonçalves and Odong, 2017). [image: A group of people waving flags
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CONCLUSION
All what  customers need is British Airways services. Making the journey comfortable, enjoyable and unusual.
For more information just visit :

www.britishairways.com/
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