Social media strategy 

The niche market for this strategy plan is both historic and sport tourism, these are equally as different, but both have a high demand in these specific areas as well as on social media. The posts will require action shots of sport-based activities, These posts will also require to have some additional information so that the viewers reading each post will be able to have knowledge of each place as well as to draw in more attention. The platforms used to put forward the unique selling points are Facebook, Snapchat and Instagram, from using Facebook it will give people the opportunity to share the post better so that organisations and companies are able to view the posts which will help to expand my target market. I have also chose Instagram as this social media platform is widely used by my target market age group, Instagram is widely used by young adults that are both into sport and history, by using hashtags it will help to expand and reach more people that may not follow the account I use for this strategy plan. Lastly, I will use Snapchat as it is mainly used by young adults so that they would see it more frequently, the disadvantage to using snapchat is that sometimes people tend to scroll past on and not view the story properly or look into it at a higher detail.  Regarding the venue for the strategy plan we had needed to change the venue from France and Switzerland to Manchester and Liverpool, The change was need in regard to the fact that the coronavirus had started to expand and worsen. 
Aims 
1. Get an interest from my targeted market  
2. Have viewers interact with each post
3. Expand on the amount of viewers 
4. Use of hashtags to bring in more views
Objectives 
1. Include photos, videos and depending on each social media platform I will use different lengths to each paragraph. Example being for Snapchat I will use short snappy sentences and mostly photos or videos. 
2. To have viewers interact with my post I will have eye catching photos and videos. 
3. I will tag in additional people that I believe will help to bring in a wider range of viewers as well as attaching my location in each photo and responding to comments and shares. 
4. [bookmark: _GoBack]To bring in more attraction to each post I will add in hashtags such as #responsibletourism #UWTSDsotah #Tourismontour2020 along with different types of hashtags to relate back to the content on each post. 
