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[bookmark: _Toc193194736]ABSTRACT
The dissertation in the below pages aimed at providing a framework for the integration of sustainable practices for business organisations and investigated the impact of these practices on business growth. The disseration adopted a case study research strategy in which focus remained on DHL Selfridges. The use of secondary qualitative data and information was made to compare the sustainability practices and strategies of the two companies. The analysis of the obtained data and information associated to the research was made using the content analysis method. The use of voyant tools was made to analyse and assess the qualitative data and information. The findings of the study revealed that In addition to this, the discussion made with the past authors and researchers revealed that the current results were in conformity with the opinions and views of the past authors. DHL was recommended to focus on energy usage and waste reduction to stimulate growth. Selfridges was recommended to focus more on responsible sourcing using a code of conduct. Use of mono method was assessed to be the main limitation associated to this research. 
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[bookmark: _Toc189255091][bookmark: _Toc193194737]CHAPTER 1: INTRODUCTION
1.1 [bookmark: _Toc189255092][bookmark: _Toc193194738]Introduction
Business practices that are ‘sustainable’ are the main goal of businesses. The main reason behind such aspiration is that sustainable business practices result in enhanced business resilience and profitability and have a positive overall influence on the environment and society (Caldera et al., 2019). 
The focus of this study is on the formulation of a strategic framework aimed at helping businesses carry out sustainable business practices. The focal point of the research will remain on the integration of renewable resources of energy, waste minimisation, and responsible procurement from the suppliers. The case study organisation on which the research would be based is DHL Selfridges – an organisation that has exemplified successful integration of sustainability into company operations. Focus on the organisation's case will add rich insights about the association between sustainable business practices and business growth where the focus still remains on environmental protection. 
1.2 [bookmark: _Toc189255093][bookmark: _Toc193194739]Background of the Research
DHL group is popularly known as the world leader in the logistics industry. The company was founded by Robert Lynn, Adrian Dalsey, and Larry Hillblom on 25th September 1969 in California, USA. The head office of the company is currently located in Bonn, Germany. The core mission of the company is to connect people and markets across the globe and to enable international trade. The company is dedicated to becoming the first choice of customers, investors, and workers across the globe. In addition, the focus of the company remains on enabling sustainable growth in the highly profitable logistics business being run by the company (DHL Group, 2025). 
DHL group makes a contribution towards society and the environment through a range of sustainable business practices, environmental activities, etc. The group aims to accomplish net zero emission logistics by the end of the year 2050. The company operates in more than 220 countries across the globe and is an employer of about 594,000 individuals globally. During 2023, the company generated a total revenue of € 82 billion (DHL Group, 2025d). The group maintains two major brands under its name – DHL and Deutsche Post. The organisation also maintains an international service portfolio that is classified into five different divisions. These are supply chain, Global Forwarding, freight, Express, Post & Parcel Germany, and e-commerce. 
On the other hand, the foundation of Selfridges was laid in the year 1909 by one of the then well-known retailers, Harry Gordon Selfridges. The experience of the company in terms of retail spans over a decade. The organisation is committed to the manner in which consumers shop by focusing on its sustainability aspects and by reducing the harmful influences on the environment as a whole. The initiatives taken by the company are focused on bringing circular shopping to the front by focusing on several aspects such as repair, rental, refill, and pre-owned services (Selfridges, 2025). The company also expects its customers to follow in its footsteps, thereby improving the overall level of sustainability in the environment. 
1.3 [bookmark: _Toc189255094][bookmark: _Toc193194740]Problem Statement
Overlooking sustainability in business operations results in significant environmental costs for the companies. Companies that do not implement sustainable business practices have high carbon emissions. This is the main reason behind climate change and global warming. In addition, unsustainable business activities cause several other issues, such as unjust exploitation of natural resources, pollution, etc. (Institute of Sustainability Studies, 2024). Such practices also halt business growth. Thus, it is vital for businesses to integrate practices that are sustainable in their operations. 
1.4 [bookmark: _Toc189255095][bookmark: _Toc193194741]Research Aim
The overall aim of the research is to examine and assess the effectiveness of sustainable business practices as a strategic growth framework within the operations of DHL Selfridges. 
1.5 [bookmark: _Toc189255096][bookmark: _Toc193194742]Research Objectives
1. To evaluate the effect of renewable energy projects on the carbon footprint and operational efficiency at DHL Selfridges. 
2. To assess and manage waste-reduction management practices at DHL Selfridges, which will help optimise resources and save costs. 
3. To examine the effect of responsible sourcing practices on stakeholder trust and brand reputation at DHL Selfridges.
1.6 [bookmark: _Toc189255097][bookmark: _Toc193194743]Research Questions
The findings of this research will attempt to answer the questions below – 
1. How does the integration of renewable energy sources impact DHL Selfridges’ operational efficiency and long-term business growth?
2. What are the most effective waste reduction management and responsible sourcing strategies that DHL Selfridges can implement to enhance sustainability and competitiveness in the market?
3. How does responsible sourcing practices impact the stakeholder trust and brand reputation at DHL Selfridges? 
1.7 [bookmark: _Toc189255098][bookmark: _Toc193194744]Research Significance
The findings and the results of this research would primarily assist decision-makers at business organisations in understanding the overall impact of sustainable business practices on business growth. It would also motivate businesses to implement such practices in business activities as high as possible. Further, the results would assist scholars and researchers in adding rich insights related to sustainable business and growth studies. Thus, this research holds both theoretical as well as practical value. 
[bookmark: _Toc189255099][bookmark: _Toc193194745]1.8 Research Rationale
Integrating sustainable business practices results in long-term business growth, competitive advantage, and ecological responsibility for the companies. Organisations that fail to integrate such practices are at risk of losing their brand image and overall operational efficiency and might have to incur substantial costs (Chen et al., 2017). The development of a framework that facilitates the integration of sustainability in business activities under this research would provide rich and actionable insights that assist businesses in developing a range of actions to carry out business sustainably and accomplish long-term growth. 
[bookmark: _Toc189255100][bookmark: _Toc193194746]1.9 Outline of the Study
The upcoming dissertation chapters have been outlined below – 

[bookmark: _Toc193756438]                                                    Figure 1 - Dissertation Structure (Source - Author)
The second chapter of the dissertation will feature a critical assessment of the present body associated with the literature. A review of theoretical and empirical findings will be presented, and gaps in the existing body will be identified. 
Chapter three of the research will contain details related to philosophy, approach, strategy, data collection, data analysis, and ethical considerations associated with the study. 
The fourth chapter will present the findings from the analysis of collected data. A discussion of the obtained results will be done in light of the existing body of knowledge. 
The final chapter will outline a summary of findings, limitations and recommendations related to the study. 


[bookmark: _Toc189255101][bookmark: _Toc193194747]1.10 Conclusion of CHAPTER ONE
The integration of sustainable practices in the business was found vital with a viewpoint of organisational profitability and growth. DHL was identified as the largest logistics organisation in the world, with operations in more than 220 countries. The aim of the study was to develop a framework that facilitates the integration of sustainable practices in businesses. The focal point of the study was determined to be DHL Selfridges. 


[bookmark: _Toc193194748]CHAPTER 2: LITERATURE REVIEW
[bookmark: _Toc193194749]2.1 Introduction
This chapter of the presented research work will provide a discussion about the main research topic. A general survey of a range of studies done in the past will be carried out and critically reviewed in this chapter. This discussion will also be accompanied by research relating to DHL Selfridges and its practice. This chapter aims to provide a review of previously done research and discuss how DHL Selfridges operational efficiency and business growth are impacted and can be enhanced through integrating renewable sources. It will also cover previous research on how responsible sourcing can influence stakeholder trust and brand reputation and will provide the essential research gap. 
[bookmark: _Toc193194750]2.2 Impact of Renewable Energy Sources on operational efficiency and long-term business growth

[bookmark: _Toc193756439]                   Figure 2 - Impact of using renewable energy sources (Source - Inglesi-Lotz 2016)
With the beginning of new environmental issues due to neglect of irresponsible sourcing, business practices related to sustainability have started to get more recognition with time. In the current time, there has been a greater push towards improving their profit margin and financial return while maintaining a minimum environmental impact. Companies are adopting these practices not only because of the minimising environmentaleffects but also to reduce and improve their operational efficiency and long-term business growth. According to the discussion presented by Inglesi-Lotz (2016), there is a significant relationship between real GDP growth and renewable energy consumption. According to the test results, for every 1% increase in renewable energy consumption, the GDP will increase by 0.022% and GDP per capita by 0.033% (See Figure 2 above). 
Studies have shown that countries that integrate renewable energy resources into their daily operations are likely to reduce operational costs and contribute more to economic growth with a competitive advantage as compared to other countries. As per the findings from long-run elasticities studies conducted by Bhattacharya et al. (2016), renewable energy consumption has a strong and notable positive impact on economic output. According to Panwar and Dawkhar (2024), incorporating sustainable strategies can lead a company's transition towards sustainable operation with long-term viability and benefits. Companies have started to realise the impact renewable practices have on business operations. As per the discussions by Schwalbach (2016), some positive benefits of renewable energy consumption that companies are considering are the effect on cost reduction, marketing and competitive advantage, as well as efficiency in sustainable business practices. As per Peters and Simaens (2020), sustainability only works if it is integrated into the corporate strategy and the daily tasks of the company's departments. However, no solid research has shown the direct impact of integrating renewable energy sources on economic growth and operational efficiency of businesses. The majority of studies have been conducted regarding countries and their overall improvement. 
Just like other companies, DHL has also realised the importance of incorporating renewable energy sources in its operations. As per the information given by DHL (2025), the company has set a goal of achieving net zero GHG emissions by the end of 2050 to integrate clean operations for the protection of climate. The company has taken the science-based initiative or SBTi, aligning its goal with the Paris Agreement. The company has been able to integrate these practices through the use of sustainable aviation fuel and to encourage electric vehicles in first and last-mile delivery fleets while also creating climate-neutral buildings. 
Unlike DHL, Selfridges has taken a different route to integrate renewable energy sources in their everyday operations. As per the information given in their sustainability report (Selfridges, 2024), the company has set its goal around reaching net zero carbon emissions and adopting the model of circular products and services, aiming for this to constitute about 45% of all transactions. 
[bookmark: _Toc193194751]2.3 Most effective waste reduction management and responsible sourcing strategies
While nations and companies around the world have started incorporating renewable and sustainable strategies, there is still room for deciding which practice is best suited to achieve the desired sustainability goal. The two main aims of adopting such practices involve developing and adopting strategies that reduce company operation waste as well as sourcing strategies that are sustainable. As per the discussion presented by Song et al. (2015), one of the most effective ways to solve the waste issues, more specifically the zero-waste issue, is the concept of "Zero Waste". This strategy includes enhancing and encouraging the redesign of the life cycle of research such that it can be used over and over again. With zero waste principles, companies can better analyse their resource efficiency. Adoption of Linear and cyclical resource flow (See Fig 1) along with zero waste index can be used to measure the waste performance of companies. While these strategies are famous, companies have not been able to effectively use and apply them in their operations. According to Veleva et al. (2017), the efforts put in by companies are inadequate and lack effective sustainability indicators. The paper suggested that two important factors need to be considered for improving source reuse and reduction practices. These are the roles of effective measurement and employee engagement. The four areas of employee engagement, namely, Awareness, education, empowerment and recognition, help strengthen the support of reduction strategies. As discussed by Adam (2023), cited in Ekechukwu (2024), an efficient sourcing strategy will lead to cost reduction and gaining competitive advantage. While strategies such as component and supplier management are used by companies, the practice is not random. As per Akhavan et al. (2017), companies adopt individual sourcing and supply management following different logic. One of these logics is the consideration of cost reduction. As discussed by Ghosh (2020), although the mechanism of ERP can be used by any business sector, it is not an optimal policy for implementation. 
As per the information provided by DHL (2025a), they have focused on maintaining supply chain wastage. Using smart sensors over the train operator’s network, DHL has helped reduce food waste by up to 90%. The company has adopted green logistics strategies to enhance sustainability.

[bookmark: _Toc193756440]                                       Figure 3 - Waste reduction at Selfridges (Source – D’Souza 2024)
As per the information provided by D'Souza (2024), Selfridges has consistently promoted and adopted reduction, reuse and recycling strategies. Some practices include the removal of single-use beauty wipes from sales, allowing rent and buybacks, as well as providing repair services. In 2015, the brand went plastic-free and replaced plastic bags with their iconic yellow customer bags. The company also launched the Cup Cycling scheme in 2017, under which 20% of the bags were made of recycled coffee cups (See Figure 3 above). 
[bookmark: _Toc193194752]2.4 Influence of responsible sourcing practices on stakeholder trust and brand reputation.
Stakeholders are the backbone of any running organisation or company. Not only are they attached to the success of the company, but also how they perceive a particular company can affect the overall economic growth of its operations. As discussed by Camilleri (2017), responsible and effective sourcing and supply chain management requires a necessary improvement in supplier and distributor relationships. It is suggested that this improvement in stakeholder engagement will effectively create value for the business and its operations. As discussed by Gold and Heikkurinen (2013), with time, many stakeholders have become more concerned about the strategies and practices companies are using for responsible sourcing of material. As per the findings of Marshall et al. (2019), market-based socially responsible sourcing practices result in improved performance for first-tier suppliers as well as their trust in the main parent company. Responsible sourcing not only impacts the relationship with stakeholders but also affects the brand image. As per the findings of He and Lai (2014), brand loyalty increases among consumers through a company's ethical responsibilities by creating symbolic images of the company. According to Ko et al (2013), the corporate image of a company consists of three main factors, namely social responsibility, brand image and the company's reputation. 
As per the information provided by DHL (2025b), they have adopted sustainable procurement strategies with an aim to connect with their stakeholders and improve lives. Their main goals include environmental protection, social responsibility and good governance. 
As per the material commitment statements of Selfridges (2022), they have initiated sustainability strategies to improve the way they source their materials. Under this, they have adopted strategies to get their resources from globally recognised sustainable sources. 
[bookmark: _Toc193194753]2.5 Research Gap
While integrating sustainable practices such as the use of renewable sources, reducing waste and sourcing materials responsibly have shown to influence economic growth and operational efficiency, little research has been done on the influence these strategies have on companies. The literature review showed that previous work has been done on a wider context, such as nations and impacts, as well as strategies that have been determined to be generic and lacking specification to companies. Hence, to establish and examine this, the research aims to explore this influence and related topics through case studies of DHL Selfridges. 	
[bookmark: _Toc193194754]2.6 Research Hypothesis
The following research hypothesis can be laid down based on review of the scholarly body associated to the topic – 
H1 = Renewable energy sources positively influence operational efficiency and long-term business growth
H2 = Responsible sourcing practices positively influence stakeholder trust and brand reputation. 
[bookmark: _Toc193194755]2.6 Conclusion of CHAPTER TWO
The literature review presented previouslydone research around the topic of interest that is related to the present research. The chapter focused on three themes or topics around the main research area of the present study, that is, integrating sustainable practices, and explored various results and findings, resulting in the determination of the research gap.


[bookmark: _Toc193194756]CHAPTER 3: RESEARCH METHODS AND METHODOLOGY
[bookmark: _Toc193194757]3.1 Introduction
The following section of the dissertation will present the research methodology. Further, this also demonstrates and describes the adopted research philosophy and approach for obtaining desired outcomes from the given study. Moreover, it also mentions adopted sampling techniques and methods of data evaluation for providing the solutions to the developed research questions. Apart from that, it will also explain several ethical considerations and experiences in the research, and several limitations of the present dissertation will be mentioned. 
[image: ]
[bookmark: _Toc193756441]                     Figure 4 – The research onion (Source – Saunders, 2012, p.59)
[bookmark: _Toc193194758]3.2 Research Philosophy
The research philosophy is the process that assists the researcher in carrying out research and also helps in determining the methods of collecting data and information for answering a research question of the dissertation. Further, three types of research philosophies are extensively used in the research works such as positivism, interpretivism and pragmatism. Moreover, in this dissertation, the interpretivism research philosophy will be adopted as the current research involves qualitative information and most of the information is qualitative or secondary (Duignan,2016). 
[bookmark: _Toc193194759]3.3 Research Approach
The research approach is the framework of the research which helps the researcher in collecting and interpreting the obtained data for the research. Further, the research approachesare bifurcated into three categories such as inductive, deductive and abductive. In addition, a deductive research approach has been adopted and implemented as the data and information are collected to test the existing theories and hypotheses for providing a solution to the research questions. Apart from that the adopted approach assists the people to explore and understand the sustainability practices and operations at the DHL Selfridges (Saunders et al. 2012, p. 38). It also assists in understanding various methods and techniques implemented by the higher management of the firm for reducing waste and attaining sustainability in its operations over the period. 
[bookmark: _Toc193194760]3.4 Research Methodology
The research methodology is that process which assists the researcher in designing and directing the research works. Further, it consists of several methods and techniques to accomplish research objectives over the period. Moreover, the methodology is categorised into three categories that are qualitative, quantitative and mixed methods. In addition, based on the objectives of the research the qualitative research methodology has been implemented in this dissertation to attain the research objectives over the period (Greetham, 2019, p. 25). Apart from that, the qualitative research methodology has been used to collect and obtain the data and information as the practices of sustainability and waste management would not be measured numerically, and it is complex to obtain data from primary sources. 
[bookmark: _Toc193194761]3.5 Research Strategy
The research strategy is primarily the methods and plans that are used in the dissertation to achieve the outcomes of the research objectives over the period. Further, it also assists the researcher in overcoming the hindrances and barriers that are faced during the research. Moreover, the strategies of the research have been divided into various categories such as case study analysis, survey, interviews and questionnaires. In addition, in this dissertation, the case study strategy has been adopted and implemented to obtain the results for attaining the research objectives of the research. Apart from that, the case study analysis is a research approach which assists in-depth examination of any particular institution and organisation, and along with that, several data analysis tools have also been implemented for a more comprehensive examination for obtaining desired results for the given research work (Farquhar,2012, p. 80). Moreover, in the given research work adoption and influence of sustainable and waste management methods on the operations of DHL Selfridges would be examined by adopting the case study examination research strategy. 
[bookmark: _Toc193194762]3.6 Data Collection Tools
The data collection tools are methods and techniques that are used to collect the data and information from various sources such as interviews, observations, case studies and the existing research works that are relevant to the given research topic. Further, in the present dissertation, the data and information are primarily obtained from existing and secondary sources. In addition, the data regarding sustainability practices were acquired from various sources that are present on the internet such as business journals and corporate publications. Apart from that sustainability reports of the chosen enterprise were also explored. Further, some of the prominent articles that are present on Google Scholar were also explored to obtain additional information regarding sustainability. Additionally, various online case studies associated with the firm were also explored. Apart from that additional information regarding sustainability were acquired from the official website of the firm. 
[bookmark: _Toc193194763]3.7 Measurement, Data Analysis and Interpretation
Voyant Tools was used to carry out qualitative content analysis of the data. This assisted in the identification of the patterns and trends along with relevant themes associated to the obtained qualitative data. Moreover, it was also used to assess the influence of innovation in the sustainable practices and waste management techniques. 
[bookmark: _Toc193194764]3.8 Ethical Considerations
There are a range of ethical considerations that are required to be adhered to during a research process. Similar to any other research, a range of ethical considerations have been taken into account in the current study to maintain the integrity in collection of data and the obtained results based on such data. The below points enumerate the various ethical considerations – 
Data Management – Proper care has been taken to ensure that the usage and the storage of the data is in line with the requirements of storage data. The collected secondary information has been stored and properly documented in this regard. 
Source Acknowledgement – All the sources that have been used in the research have been appropriately sourced and referenced. 
Accurate reporting – All sources that have been used to collect the secondary information have been appropriately reported in the reference list. 
Care taken personal bias – Care has been taken to eliminate personal bias of the researcher towards any particular source or piece of infomation (Mirza et al., 2023). 
[bookmark: _Toc193194765]3.9 Methodological Limitations
The main drawback associated to this research is the scarcity of exisiting research associated to the topic. Also, most of the data was outdated which affected the results significantly. In addition, the relevant information associated with the sustainable practices of the chosen enterprise is missing, and shortages were observed during the research. 
[bookmark: _Toc193194766]3.10 Conclusion of CHAPTER THREE
The given section demonstrated the adopted methodology for obtaining the desired results from the given research works. Further, it helps in examining the influence of sustainability practices on the operations of the DHL Selfridges over the period. Moreover, this chapter of the dissertation was informed about the adopted research philosophy, strategy and methodology that were used in the given research piece to acquire to desired results for answering the developed research questions. In addition, it also presented the observed ethical considerations that were faced by the researcher in carrying out the given research. Apart from that it also described various types of limitations the present research faced over the years. 



[bookmark: _Toc193194767]CHAPTER 4: DATA ANALYSIS AND DISCUSSIONS
[bookmark: _Toc193194768]4.1 Introduction
The pages below will contain the fourth chapter of the research. The analysis of qualitative data and information collected with respect to DHL Selfridges, obtained from a range of secondary sources, will be analysed and interpreted to draw meaningful answers to various objectives and questions of the research. Such analysis will be presented by using the content analysis method of evaluating secondary qualitative data and information. It is a method that assists in the identification, analysis, and quantification of themes, concepts, text and words in the qualitative data. The use of voyant tools would be made to analyse data and information associated with the study. 
[bookmark: _Toc193194769]4.2 Content Analysis
[image: ]
[bookmark: _Toc193756442]Figure 5 - Word Cirrus showing effect of renewable energy projects at DHL Selfridges (Source - Voyant Tools)
The figure 2 above depicts the most repeated or occuring words with regards to the effect of the renewable energy projects at DHL Selfridges. The two most repeated words in the obtained figure are hence, “renewable” (9 times) and “energy” (8 times). The assessment and identification of the impact of such projects on the companies under study can be made by identifying or locating words like “operations” (4 times) “consumption” (4 times) “growth” (4 times) and business “4 times”. These numbers can be interpreted to state that the focus on DHL Selfridges towards use of the renewable energy sources has contributed positively to the growth of the companies. The operational efficiency of both the companies has improved significantly. In addition to this, the consumption of the resources by the organisations has significantly improved. Further, results like “long” “environmental” “efficiency” and “economic” all are repeated 3 times in the text. This suggests that the impact of the non-renewable energy has been mainly long term. Also, both companies have been able to derive environmental and economic benefits by the use of the renewable energy sources and investing in related projects. 
[image: ]
[bookmark: _Toc193756443]Figure 6 - Useful strategies for waste reduction (Source – Voyant Tools)
The above figure 3 presents the link among various words in the text for the secondary data and information obtained with regards to the various waste management and reduction strategies and the use of such strategies at DHL Selfridges. The identification of the words like “reuse” “repair” and  “recycle” in the above figure helps identification that majority of the waste reduction and management strategies at DHL Selfridges are built around the idea of reusing and recycling the waste. This is evidenced by the fact that the term “waste” repeats 8 times during the text. In addition to this, words like “cup” and “bags” each have found place thrice in the text. These indicate the best practices adopted by Selfridges towards the management and reduction of the solid waste. These mainly include the replacement of the plastic bags with yellow bags. In addition to this, the company also launched CupCycling scheme in 2017 which meant that about 20% of the overall coffee cups of the company were made from recycled cups. The above analysis goes to suggest that waste recycling is at the heart of the waste management practices by both the companies. Such strategies have assisted the quest of the organisations towards their respective net zero target. 
[image: ]
[bookmark: _Toc193756444]       Figure 7 - Responsible sourcing and its impact at DHL Selfridges (Source - Voyant tools)
The fig. 4 above presents the influences of the responsible sourcing practices at DHL and the overall influence of the practices at the companies in terms of growth and success. The words like “main” “brand” and “image” have been found to have repeated thrice in the whole text. This result can be interpreted to state that key influence of the reponsible sourcing adopted by both the companies has been on the overall brand image of the organisations. In addition, words like “sustainable” “social” “operations” and “material” can be located twice in the text. This result can be interpreted to state that reponsible sourcing has an overall positive influence on the sustainable material negotiations with the suppliers and also impacts the company operations positively. 
[bookmark: _Toc193194770]4.3 Discussion
[bookmark: _Toc193194771]4.3.1 Effect of renewable energy projects on the carbon footprint and operational efficiency at DHL Selfridges
Kumar et al. (2020) have examined the various benefits associated with renewable sources of energy. These benefits also mirror or provide an idea about the several benefits that might emerge to business organisations and society as a whole from projects related to renewable energy. These include social, environmental as well as economic benefits. It has been stated that the various renewable energy projects lead to several benefits to the society such as technological advancement, improvement in the health of the individuals in the overall community, generation of employment for the individuals and enhanced choice among the consumers with regards to the sustainable products or services that can be bought or availed. 

[bookmark: _Toc193756445]   Figure 8 – Year wise rise in renewable energy consumption (Source – DHL Group’s ESG report 2023)
The results and findings of this dissertation confirmed what has been stated earlier by the author. As per DHL Group’s ESG report (2023) the portion of sustainable or renewable sources of energy in the total energy consumption of the company has significantly increased. The company adopted its own air fleet during the year which has led to a continous rise in the share of overall energy consumption in the company. During 2022, the energy from such sources enhanced by  35% while in the next year this increase was 28.8% (See Figure 8 above). This allowed the company to reduce the scope 1, 2 and 3 carbon emissions and contributed positively towards the overall rise in the operational efficiency of the company. Thus, H1 has been confirmed. 
Selfridges, on the other hand, has been one step ahead in terms of usage of the renewable energy sources. According to Selfridges sustainability report (2024) and the results presented above, 100% of the energy consumption done by the company comes from renewable gas and electricity. Moreover, such practice dates back since 2020 which is highly commendable. In 2023-24, the use of operational energy was 4.2% lower than 2022 which meant that total operational gas use declined by 14.7% against 2018. These results evidence the fact that operational efficiency of Selfridges has also improved using renewable energy sources. 
[bookmark: _Toc193194772]4.3.2 Assessing and managing waste-reduction management practices at DHL Selfridges, which will help optimise resources and save costs
Das et al. (2019) have investigated the concept of solid waste management in their research. The scope of sustainability and the overall challenges associated to it have been outlined in the paper as well. The management of waste of solid nature has been hailed as one of the most integral part of the overall environmental management system. However, fast paced industrialisation coupled with quick rise in the global population led to generation of enormous waste across the globe. There are a range of benefits that accrue to the business organisations as a means of solid waste management. Waste managenent allows business to save costs and allows optimum use of the resources at the disposal of the enterprises. 
DHL Group’s ESG report (2023) hints about the waste management process at the helm of the business enterprises as a whole. It has been found that waste avoidance is one of the focal points of the company’s digitisation practices. Best practice in this regard includes packaging solutions made for pallated goods. The cover made by the enterprise can also be recycled for more than 500 times. However, company stakeholders are not much impacted by waste management and thus, the focus of the company on this area is not significant. 
On the other hand, Selfridges (2024) sustainability report informs that the company accomplished a waste recycling rate as high as 78% across its stores. During 2023, the company also converted about 11,720 items that were considered as unsaleable from waste to resale through Oxfam. Therefore, it can be suggested that waste reduction and management practices have allowed the company maintain cost levels low and have even led to revenue generation for the enterprise. Thus, the results of the research confirm the opinions and views of the past authors.
[bookmark: _Toc193194773]4.3.3 Examining the effect of responsible sourcing practices on stakeholder trust and brand reputation at DHL Selfridges
Zorzini et al. (2015) has reviewed several benefits associated with the adoption of a proactive responsible sourcing strategy for the business organisations. The paper posits that responsible sourcing has a positive influence on the overall marketing, innovation, and reputation of the business enterprises. However, it must be kept in mind that different strategies are required in different contexts. In the ESG report (2023) DHL has admitted that sustainability is an important consideration while selecting suppliers. The company partners with diverse suppliers for purchasing and tendering process. Thus, company is well aware of the impact of responsible souring on brand image and stakeholder trust of the enterprise. Similarly, Selfridges sustainability report (2024) informs that since the company does not manufacture itself, it becomes extremely crucial to engage with the suppliers. The company takes due diligence into account while sourcing material from the suppliers. Therefore, both companies are well into responsible sourcing, thereby ensuring positive impact on stakeholder trust and brand reputation. Thus, H2 was confirmed as well. 
[bookmark: _Toc193194774]4.4 Conclusion of CHAPTER FOUR
The fourth installment of the research was presented in the above pages. An analysis and discussion of the collected secondary information and data was presented in this section. The results and discussions showed the majority of the research findings are in conformity to the views and opinions of the past authors. Furthermore, it was observed that Selfridges has done comparatively better in comparison to DHL in terms of integrating sustainability in its operations. 


[bookmark: _Toc193194775]CHAPTER 5: CONCLUSION, LIMITATIONS, AND RECOMMENDATIONS
[bookmark: _Toc193194776]5.1 Recommendations
The results and the findings and the comparative analysis of the various sustainability practices and strategies at DHL and Selfridges has assisted in the development of various conclusions and recommendations for the companies. The examination of the use of the renewable energy sources at the enterprises revealed how much of the energy usage at DHL still is from fossils. On the other hand, Selfridges was found using 100% of its energy from renewable sources. Thus, DHL is recommended to reduce its fossil usage in upcoming years. This will benefit the company substantially in improving its carbon footprints and improving the overall level of the operational efficiency of the enterprise. 
In addition, in terms of waste control and management as well, Selfridges was found to be doing comparatively better than DHL. Though waste management is not one of the most well known areas for the company stakeholders, still the company must adopt waste management practices to ensure that overall corporate image improves. Finally, both companies were found to be engaged in responsible sourcing to ensure sustainability in their respective supply chains. It was found that DHL has established more serious internal regulations in this regard, for instance, the supplier code of conduct. Therefore, Selfridges is also recommended to establish similar regulations to ensure that suppliers of the enterprise act within the different expected regulations related to sustainability. This might also assist the company improve the overall level of stakeholkder trust. 
[bookmark: _Toc193194777]5.2 Practical Implications
There are a range of practical implications that have emerged from the results and the findings of this research. First of all, the comparison presented with regards to the sustainability practices of both the companies will assist each enterprise identify the shortcomings in the current level of the sustainability practices of the companies. In addition, the results will assist the decisions makers at the helm of the enterprise to ensure that the correct strategies and activities are put into focus by the enterprise. The findings will also benefit other organisation take a leaf from the activities of these companies to improve the overall sustainability results for the other enterprises. 
[bookmark: _Toc193194778]5.3 Limitations and Future Research
Despite dedicated efforts made towards providing rich insights and conclusions with regards to the several questions and objectives, there exists several limitations associated to this study. First of all, the use of mono (qualitative) method limited the overall scope of research and hampered in-depth examination of the subject matter. The use of mixed design with quantitative responses in the form of surveys from the organisational employees could have improved the overall quality of the results even higher. Also, the adopted design proved to be a time-consuming affair. The sourcing of relevant text about the green practices of both companies and the comparison proved to be a tedious affair.
[bookmark: _Toc193194779]5.4. Conclusion of CHAPTER FIVE
This research mainly aimed at providing a framework for integrating the sustainable business practices for the companies under the case study in this research. It also attempted to establish and communicate a relation between the various sustainable business practices of the companies and the overall level of the growth and success of the companies. The comparative content analysis revealed that Selfridges performed better in terms of activities such as waste management and usage of renewable energy sources. On the other hand, DHL was found to be better at the responsible sourcing front. The usage of mono method was adjudged as the main limitation of this research. 
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