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[bookmark: _Toc84672840]Introduction 
Academic skills are considered to be a collection and the process of learning, strategizing and managing time to acquire the required lessons (Balula et al., 2019). It is important to have basic academic skills because it helps people to manage their time precisely. Furthermore, gain the ability to understand and read the information related to the one they are learning about and many more. In this report, the importance of communication with the consumer online will be analysed. Additionally, theories based on communication, relevant skills required for communicating with the consumers and lastly, the effective ways of communication with the consumers on the online modes. 
[bookmark: _Toc84672841]Importance of communication with customers online 
Communicating with the customers with the help of an online platform is necessary because of the reasons stated below:
· Online communication helps to deliver the required message immediately to the respective customers and receives the solutions if the same are facing any problem. 
· While communicating with the help of an online mode of communication, the interaction between the consumer and the customer support becomes spontaneous and interactive, making the experience of the same smoother (Krizanova et al., 2019). 
· Furthermore, the online mode of communication helps the organisational customer support to build a community where many consumers can be brought together and interacts based on their needs and demands. 
[bookmark: _Toc84672843]Skills required to communicate with the consumers 
The heart of any organisation is their base of consumers without whom the existence of the same loses its meaning. The simplest yet tricky task is to communicate and serving the customers. If the consumers are satisfied with the services provided by the organisation, they tend to recommend the same to their known ones. Some of the skills that are important to pose while communicating with the customers are:
· While communicating, it is important to build a positive relationship with them and knowing them would help the employee to determine the needs and demands of the customers. 
· It is important to understand the needs and demands of the consumers patiently rather than cutting them off while they are speaking (Lawson et al., 2019).
· The usage of analogies is important as it helps to overcome the issues that are technical and complex as well. 
· Upgrading the customer support standards at regular intervals is also important to set a benchmark for the employees in order to understand how the customers are to treat. 
· Using various methods of communication like social media platforms and informing the customer in regards to the new services and products helps to build a better relationship. 
· The employee who is engaging in communication with the customer needs to be intelligent, have clarity, friendliness, confidence, empathy and knows to respect. 

[bookmark: _Toc84672844]Effective ways of communication with the customers in online modes 
Irrespective of the traditional model of attracting consumers, with the change in the environment and advancement of the technologies the same can be done with the help of online platforms more effectively. In order to attract customers, the act of engagement is the authentic way of building a relationship with the same. Some of the ways by which the consumers can be attracted with the help of online mode are stated below:
· Webinar: The most innovative method of engaging the customers on the online platform is to host webinars. With the help of a webinar, it is possible to reach the targeted audience easily and conveniently by the means of interactions and friendliness (Pajula et al., 2021). The webinar can be done in a way that interest people as well as looks after their needs and preferences. 
· Responding to Feedbacks: For successfully engaging people and making their experience worth it, the organisations need to respond to the feedback that is being provided by them. Responding to the feedback which is being received on the online platforms is the most crucial act which the organisations need to perform as most of the interaction takes place there (Khalufi, 2019). The more feedbacks are being addressed, the more consumers start to interact more and gain interest in respect to the services and products provided to them. 
· Usage of Multiple Platforms: Engaging the customers on an online platform is very flexible and can be done conveniently. In order to engage customers. Initiating a conversation on various online platforms is crucial. With the help of different features available in every social media platform, conducting a conversation or finding solutions for any problems becomes much easier and can be addressed with utmost care. For instance, if any consumer arises any query that they have on a public platform like Facebook, Twitter or Instagram, it is easier for the organisation to communicate and reach a solution to their problems (Marttila, 2017).  
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Conclusion 
As discussed in the above report, conducting effective communication requires certain skills without which the experience of the customer can get affected as well as the image of the organisation. The online mode of communication can make the conversation between the customer and the organisation more effective with the help of prompt emails, live chatting services, the addition of requests to call. Posting and upgrading information in respect to the changes that are taking place within the organisation or about the services and products. Different theories of communication and this stated implication in respect to communication are being also mentioned in this report. 
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