Research Questionnaire Draft 24 July 2023

Assessing The Effectiveness of Influencer Marketing on The Intention To Purchase Cosmetics In Malaysia after the COVID-19 Pandemic.

Dear participants, 

My name is Kelvin Goh. I am currently pursuing Bachelor of Business Administration (Honours) in International Business at International University of Malaya-Wales (IUMW). I am conducting a research study titled “Assessing The Effectiveness of Influencer Marketing on The Intention To Purchase Cosmetics In Malaysia after the COVID-19 Pandemic”.

I wish to invite you to participate in this survey. 
This survey consists of 3 sections:

Section 1: Demographics
Section 2: Consumer Behaviour
Section 3: Influencer Marketing

This survey consists of XXX questions in total and will take about 5 - 10 minutes to complete. Your participation is greatly appreciated. Your participation in this survey will contribute towards the completion of the research. 
*All information provided by participants will be kept confidential and anonymous. This is a voluntary study, and you may withdraw from the study at any time if you choose not to continue with the survey.
If you require any further information or have any inquiries, feel free to contact the researcher at 22020055@student.iumw.edu.my.

Thank you very much for your time and cooperation.

Section 1: Demographics

1.What is your gender?
Male
Female

2.What is your age group?
Under 20 years old
20-29 years old
30-39 years old
40-49 years old
50-59 years old
Above 60 years old

3. What is your employment status?
Self-employed
Employed (Full time)
Employed (Part time)
Unemployed
Other:

Section 2: Consumer Behaviour

4.How much time do you spend on social media (per day)?
Social Media: Websites and applications that enable users to create and share content or to participate in social networking.
30 minutes - 01 hour
01 hour – 02 hours
02 hours – 2.5 hours
2.5 hours and above

5.Do you follow any social media influencers? If yes, how many influencers do you follow?
Social Media Influencers (SMI): People who have built a reputation for their knowledge and expertise on a specific topic. They make regular posts about that topic on their preferred social media channels.
No 
1-5 
6-10
11-15
More than 15
(If No is selected, please skip to the end of survey.)

6.Which social media platforms do you follow them on? (You can choose more than one).
Instagram
Facebook
YouTube 
Twitter 
TikTok
Weibo
Whatsapp
Other
[bookmark: _Hlk142244361]
7.Why do you follow influencers?
To get inspiration
To follow the newest trend
To learn about new brand/product/service
To enjoy the content on the profile
Others

8.Have you bought any cosmetic products because of recommendations from beauty
influencers?
Cosmetic product includes makeup, skincare, haircare, and fragrance etc.
Never/ Rarely / Sometimes / Often / Always

9.Where do you usually search for information about cosmetics products?
Family and Friends
Social Media Influencers 
Review Websites
Official Websites, Apps and Blogs
Other



Section 3: Influencer Marketing
On a scale of 1 (Strongly disagree) to 5 (Strongly agree), please select the response that best describes whether you agree with the statement below. Each statement is independent of one another. Please evaluate each of the questions individually and honestly.
10.I bought cosmetic product recommended by the influencer because the influencer is attractive/beautiful/likeable. (Attractiveness)
11.I bought cosmetic product recommended by the influencer because the influencer is honest/reliable/trustworthy. (Trustworthiness)
12.I bought cosmetic product recommended by the influencer because the influencer has the knowledge/expertise/experience related to the product. (Expertise)

13.Did the cosmetic product recommended by the influencer meet your expectations?
Very satisfied
Satisfied
Neither satisfied nor dissatisfied
Dissatisfied 
Very dissatisfied

14.I have favourable opinions on a cosmetic brand/product because it was recommended by the social media influencers I follow.

Kindly click the Submit button. Thank you.
This is the end of the survey. Thank you for your time.


