With projections of an inevitable escalating global population, and an acceleration of production and consumption of humans to meet their needs, it is obvious that business must not be usual. At its nucleus, sustainable development is about social, economic and environmental issues being addressed concurrently and holistically in all endeavors. Sachs, Knoll, Lafortune, Fuller and Woelm (2021) posited that businesses need to realise that the task of starting sustainable living and achieving such can be a challenge but they are not impossible tasks. Ban (2016) postulated that when organisations champion the cause of sustainability, even in the minute of ways, there are many benefits to be realized. The prolific words of renowned businessman Ray Anderson “We have a choice to make during our brief visit to this beautiful blue and green living planet: to hurt it or to help it”, are very profound and if understood by managers of organisations, can motivate them in all their doings to solve the world’s sustainability problems. The discourse of this essay will highlight some of the social, economic and environmental sustainability problems the world faces, and what managers of organisations can do to solve these problems. Though some of these methods are relatively new with shortcomings managers must be willing to consider their places, and as Kofi Annan said “Our biggest challenge in this new century is to take an idea that seems abstract and turn it into a reality for the entire world’s people”. After all, the principle behind Einstein’s words, “we cannot solve our problems with the same thinking we used to create them’ are profound if the world is to achieve the Sustainable Development goals targeted for 2030.  
The Sustainable Development Goals of 2015 suggested that there is an urgent need for action to encourage prosperity and at the same time protect the planet. Baumgartner, (2014) advocated that organisations, because of their colossal opportunity to influence, play a dominant role in exceeding international sustainable development agenda and can immensely profit from the openings produced along the way.  Therefore, mangers must first ensure that their activities do no harm – a principle that underpins the human rights responsibilities of businesses as embodied by the UN Guiding Principles on Business and Human Rights (UNGPs) this according to Global Business Initiative on Human Rights (2015). They further argued that when this is done it is ‘a key contribution and vehicle through which business can help achieve the broader vision of peaceful and inclusive societies embraced by the SDGs’. 
If businesses operate in a way that foster potential harm to their employees in the name of making a profit then they are trying to solve the world’s sustainability problem of economic growth and at the same time hurting the human capital. This then can be detrimental to the business and damage its character.  . For example, a study done by the Anti-Slavery Organization Datta, David, Bales and Grono (2013) found  that the world’s largest garment companies have all been linked to cotton-spinning mills in India, which routinely used the forced labour of girls.  While these organisations were aiming for economic growth, they were in the process, compromising the rights of these young girls. The principles underpinning Deontology would mean that this is unacceptable. 
Furthermore, in YouTube video on the Principles of Sustainability (2014) the narrator argued that one principle to win sustainability is that people are not subjected to conditions that systematically undermine their capacity to meet their own needs. .  Organisations can address their own impacts on employees and workers in their value chains.  This means that managers must not use industrial procedures, providers and business models that create ongoing barriers for people and making it impossible for them to meet their needs.  When all of these are considered, then organisations are helping to solve the world’s sustainability problems.
Wu and Cheng (2016) contended that managers can definitely help to solve the world’s sustainability problem of gender equality. Kim (2020) posited that in addition to being a human right and critical for societal justice, growing gender equality offers a range of probable business benefits, including a more capable and contented pool of workers, more unwavering stock chains and greater appeal to consumers . Even though Harvey et al (2014) argued that inequality at place of work is natural to businesspersons, Wright (2010) stipulated that a change in this mindset is important and can be done through education. Sobering (2019) highlighted a compelling case where all workers  at BAUEN Cooperative in Argentina talked  about the connotations of power, expertise, and worth through the application of workplace practices intended to largely dispensing control, opening, and payments in the workplace. This consequently resulted in a workplace where workers felt free of discrimination. The effect being that when organisations have honest conversations with their workers, gender equality can be tolerated and when workers are happy and treated fairly then their input and output can be affected.
Furthermore, Arnold and Bowie (2019) gave the impression that when an open book management is done, all employees feel part of the business and when they are not affected with gender bias and feel left out of the business this can reap financial benefits for the organisation. Rubio, Mazon and Martinez (2019) showed that businesses that have gender equality and make sure that management boards are represented fairly with both sexes then businesses reap financial advantage. Therefore if managers operate their businesses with conceptions and prejudices against genders then they are creating problems that can affect their bottom-line. Chang and Milkman (2020) contended that one way managers can diminish gender preference is to educate workers about the harmful ways in which bias can disturb women and organizations. By educating people about the noticeable, optimistic profits of gender equality, can help to astound the bias that leads people to treat diversity as an issue. 
One cannot talk about sustainability and not mention the connection between the undertakings of business and the environment (Moktadir, Kumar, Ali, Paul, Sultana and Razaei, 2020).  Egfjord and Sund (2020) gave the impression that managers of organisations can solve the world’s sustainability problems through pollution prevention that is the minimization of waste and emissions. According to Woodhard (2021), it is estimated that 30.8 billion tons of waste in England alone has been the doings of businesses. Even more noteworthy is that according to Gillot, Troussier, Le Duigou, Favergou and Camelin (2020) the sector that showed that  "industrial processes and product use" is responsible for around 8 % of the total greenhouse gas emissions are from businesses. Ferronato and Torretta (2019) argued that pollution due to solid waste mismanagement is a global issue. With all these statistics it is obvious that businesses have a responsibility to ensure that they minimize the damages that they are causing the environment by paying close attention to their practices and in so doing solve the world’s sustainability problems.
For the world’s sustainability problems as it relates to the environment to be addressed, it is imperative that businesses  replace  the  linear economy and adopt to a circular economy. The Ellen MacArthur Foundation (2013) defined the Circular Economy as “an industrial economy that is restorative or regenerative by intention and design”.  Stahel (2016) showed that with a Circular Economy, there is no waste of a manufactured product. In a Youtube  video (2018) Unwasted The future of businesses on Earth  Hoby Douglas convincingly argues that there was absolutely no waste in nature as 100 years ago everything was reused.  Zero waste is reframing the idea that businesses value everything they use.  Lahti,  Wincent ,and Parida (2018) hypothesized that:
The idea behind the circular economy is that companies have a responsibility to uphold the environmental and sustainable values of society and must respond to a broad set of stakeholders rather than just their closest shareholders. This idea has resulted in research into ways management can expand and rethink the traditional make-use-dispose business model.
With a Circular economy businesses are better able to manage their waste consequently affecting their pollution levels. One successful case of such use of this system can be seen in S4 Energy Solutions.  This organisation makes energy management smarter and more flexible by turning energy challenges into profitable organisations. They create a sin gas which is a basic building block for many recyclable and renewable energy products and can be used to make fuel chemicals.
 Production is replaced with sufficiency whereby businesses reuse what they can, recycle what cannot be reused, repair what is broken and remanufacture what cannot be repaired.  This system of operations means that managers must guarantee that their core values align with environmental protection. Between 2004 and 2010 the University of Washington increased its recycling rate from 35% to 58%. Without, recycling and composting they would have spent an additional $892,007 on waste disposal in 2010 alone according to a representative from the University as cited in the Meserve video (2018).  Arguable, with a linear economy businesses see materials to be continually consumed rather than being preserved.  Hence, businesses that use the linear economy is definitely solving the problems with the same thinking they used to create them. On the flip side, a circular economy would mean that wastage and emissions are controlled. It is therefore important for managers to understand that it is economical for their businesses when waste is limited. It is therefore t is good economically too as it has a large amount of avoidable cost. Further, Shifting towards a circular economy also boosts innovation, creates jobs, and benefits the environment (Kok, Wurpel, and Wolde, 2013)
Businesses, regardless of their sector can do little things in house which can affect sustainability. Sakaguchi, Pak and Potts (2018) opined that businesses in the food industry such as restaurants can solve the problem of food wastage subsequently protect the environment. They further showed that many restaurants are involved in composting and also 72% of good waste is given to the environment. Added to composting, managers can be involved in waste management in the office by doing the following: replace desk side trash with recycling containers and put the trash container in one centralized space. When this is done employees will generate less waste since they have to walk to the trash can. In the restrooms there can be recycled paper towels. In basic printing there can be the use of double sided printing and recycled paper. 
Fransworth (2020) argued that businesses can do well by being good. This hinges on the idea that by learning and utilizing the principles of bio-mimicry, -entrepreneurs can be kinder to the environment and more innovative and profitable. Benyus (2020) made the passionate case that nature is the best source of inspiration in solving the challenges we face in our overly exploitative society.  Bluk (2016) argued that bio-mimicry allows businesses to be innovative and sustainable in the designs of their products.  Managers whose business is primarily based on the production of goods can use the underpinnings of Bio-mimicry in the creation of their products.  Ivanic, Tadic and (2015) implied that with bio-mimicry there is a creative implementation of biological concepts into products. By mimicking nature’s actual and operative strategies experimented for 3.8 billion years, the knowledge can help firms preserve the ecosystems, be profitable, and increase their general resilience this according to Stabile (2021). Fransworth (2021) suggested that when managers employ bio-mimicry they can witness, emulate, and install natural strategies to solve their challenges more efficiently and at less cost while simultaneously preserving nature simple because bio-mimicry procedures are vastly sustainable and reverent of nature’s operating conditions.
The Bio-mimicry Institute (2021) argued that the main principle of Bio-mimicry application is “the scientific, research-based practice of learning from and then replicating nature’s forms, processes, and ecosystems to create more regenerative designs”. From scholarly reports there seems to be indications that there are not substantial evidence supporting Bio-mimicry. However, the Bio-mimicry Business Intelligence (2016) maintained that German Company Arnold Glass run under the underpinnings of Bio-mimicry after years of producing glass materials and in the process hurting birds’ species. Schon (2018) hypothesized that the owners felt responsible for the damages that his glass product made on the birds and so he vigorously looked for solutions. Ohlander, Willems, Leistra, and Damstra (2018) showed that Arnold therefore collaborated with another company to produce UV-reflecting qualities of orb wavers’ webs and make a sustainable glass product using the principles outlined by bio-mimicry. 
Another success story of the concept of bio-mimicry which businesses can emulate is Interface a company founded by Ray Anderson in 1973. Interface FLOR (2012) showed that Anderson vowed to lead the company on a path of sustainability by dealing with the company’s footprint of energy and waste. The company therefore reconciled manufacturing practices with nature’s cycle. After years of working with a scientist Interface was able to produce Tactile, a glue-free design that effectively glues together carpet tiles without the use of toxic chemicals (Interface 2021).  With all these information it can be argued that bio-mimicry affords businesses the opportunity to manufacture products, imitating nature and as a result solving manufacturing problems faced by the world today.  When companies apply this concept of innovation to production then without a doubt they are solving problems without contributing the creation of the problem.
About fifteen years ago, the Millennium Ecosystem Assessment (MEA) made people realize the importance of natural capital for the existence of human (MA 2005).  Kenniskaarten (2016) opined that all businesses should make it their responsibility to integrate natural capital in their decision making. By doing this, the company creates value, manages risks and develops its character. Further, Olewiller and Molnar (2012) posited:
Virtually every business activity benefits from natural systems in some way. For example, fresh water is critical to many industrial processes, from agriculture to mining; wild genetic resources underpin the pharmaceutical sector; natural environments drive the tourism industry; and intact wetlands and forests protect buildings from flooding, storms, and other natural disasters. Even labour productivity is affected by natural capital: healthy environments improve workers’ mental and physical health and reduce absenteeism.
The World Research Institute showed that like any other model there are risk and opportunities with natural capital however the opportunities outweigh the risk. As such, managers should always take the steps to minimize the risk and maximize the opportunities. When managers take steps to do such it will make a business part of the new paradigm in which firms work to protect natural capital and its related ecosystem services—benefiting the bottom line and the broader planet.
In a final analysis, it is explicit that managers of businesses have a fundamental role in championing sustainability. Businesses must ensure that the models that govern their businesses are helping to solve the world’s sustainability problems. Businesses can do such by guaranteeing that the core values of the businesses align with the sustainable development goals. They must ensure that at work there is gender equality and the overall work of production do not infringe on basic human rights. Furthermore, managers can also implement policies which foster effective waste management. In all they must make sure that they imitate nature when they are designing their products and also use natural capital in their businesses. A system of Circular economy would mean that the life span of products is infinite. When managers understand and use these prescribe models in the day to day running of their organisations it means that they are well on the way to solving the world’s sustainability problems. Failure to do such would mean that businesses are solving “…our problems with the same thinking used to create them”.
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