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AI Acknowledgement
I confirm that I have not presented any AI generated materials as my own. 
I acknowledge I have used AI to create the basis of my Buyer Personas (with HubSpot). 
I have also used MindMeister to help build my mind map, however all the links, connections, ideas and content is my own work and creation. 
I acknowledge I have also used Google Scholar and Google search engine to find accurate and relevant data and references for my research.















Business Opportunity Mind Map: Dental AI
https://mm.tt/map/4099209918?t=gPKUI5jcTY 
Value Proposition Canvas
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Buyer Persona: Laura Lark
https://www.hubspot.com/make-my-persona?share=true#/share/-P3le7iBiQJQPCu79EM9 
Buyer Persona: Daniel Denton
https://www.hubspot.com/make-my-persona?share=true#/share/-P3eD_iX3tuXqSqznw5U 
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