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Introduction
This chapter will discuss the type of research that will be undertaken to investigate my chosen topic.  Firstly, the varying types of research methods will be outlined and examined. Following this, the chosen research method and sampling methods for this investigation will be discussed, along with the reasons for choosing them. Finally, this chapter will discuss the possible limitations of the research. 
Research methods
The term ‘research’ has been identified as an organised and systematic way of gathering data and information to find answers to questions, with its purpose being to extend, verify, or correct knowledge (Stephenson and Slesinger, 1930, p. 78). To conduct research effectively, a methodology needs to be implemented. The term ‘methodology’ refers to the process that is used to systematically solve a research problem by logically adopting various steps (Patel and Patel, 2019). When conducting research, there are three types of methodologies: quantitative, qualitative, and mixed methods approach (Taherdoost, 2022).
Qualitative research is focused on collecting data that is narrative rather than numerical, such as an individual’s thoughts/ perceptions, feelings, and experiences (Verhoef and Casebeer, 1997). Whereas quantitative research focuses on obtaining numerical data that is measurable for statistical analysis (Lim, 2024). Some examples of quantitative research methods are surveys, polls, or experiments, whereas qualitative methods include interviews, focus groups, or observations. Verhoef and Casebeer (1997) outline how Quantitative research methods create factual and reliable data that is usually generalisable to populations, whereas qualitative research creates detailed data based on the participants', rather than the investigator’s perspectives and interpretations.
Some strengths of quantitative research methods are that they create broader and generalisable data, offers quicker data collection, and minimises researcher bias through the use of statistical and mathematical models (Lim, 2024). In contrast, qualitative research produces more in-depth, richer, and detailed data regarding individual feelings and events, which provides the researcher with a deeper understanding, and in turn, allows participants to have more freedom in their responses (Tahderdoost, 2022). However, both quantitative and qualitative research have their limitations. Lim (2024) identifies that quantitative research can be costly as expansive studies require more time, money, and effort. Additionally, quantitative research can result in limited contextual understanding as essential nuances are overlooked, and this impacts the depth and interpretation of findings (Lim, 2024). Moreover, qualitative research produces data that tends not to be as generalisable (Taherdoost, 2022), and it is subjective as the data produced is often up to researchers’ interpretation, and one person’s interpretation may be different from another person’s (Mwita, 2022).
Finally, a mixed methods approach is then where both quantitative and qualitative methods are employed together to utilise the strengths of each method (Taherdoost, 2022). Therefore, mixed methods research is more favourable as it balances out the strengths and weaknesses of quantitative and qualitative research.
Chosen research methodology
I will be utilising a mixed methods approach for my research, which will be in the form of an online questionnaire, and I will do this on the platform Survey Monkey. I have chosen an online questionnaire as my research method due to its reach and ease of collecting data (Ball, 2019).  It will allow for a wider and larger audience to be reached, and participants can answer it in their own time and at ease, which may increase response rates. Also, it ensures the participants feel no pressure as they can answer anonymously, which will decrease any social desirability bias (Ball, 2019). I have chosen Survey Monkey as it is free to use and easy to operate; I am already familiar with it, and it will provide me with real-time results, which allows me to keep up to date with participant responses.
I will use both open and closed questions in the questionnaires. Open questions will allow the participants to give a free written response based on their thoughts and feelings, which will allow for qualitative data to be drawn (Albudawi, 2017). This will allow me to establish what participants believe needs to be implemented to tackle the issue of County Lines. The closed questions will be in the form of multiple-choice or Yes/No questions, and this will allow me to obtain quantitative data (Lavrakas, 2008). This will then allow me to produce the results into statistics and present them in the form of figures, charts, or graphs.
I will create two different questionnaires, one that is aimed at police officers, and then the other will be aimed at the general public. The reason I have chosen to do two different questionnaires is to identify a difference in opinion, based off prior training and knowledge of the subject of area. For the general public questionnaire, I will distribute it by advertising a link on social media platforms, and by sending it to family and friends and asking them to forward the link onto people that they know. This will allow for a broader population to be obtained. For the police officer questionnaire, I will distribute it by forwarding the link to colleagues via my work e-mail.  I am aiming to conduct a sample size of 30 participants for the general public survey and then a sample size of 30 for the professionals’ survey.  I believe these sample sizes are realistic and will allow me to obtain a meaningful result.
It is important to consider the possible limitations this research may face, such as time constraints; I have deadlines to meet for each section of this research project. Therefore, I will need my questionnaire to be completed by the required sample size on time, as this allows me to then move on to the analysis of the research. Consequently, if I do not have the required sample size by the deadline, it will hinder my research. To ensure this does not happen, I will release my questionnaire a month before the set deadline, so that it allows participants enough time to complete it. Furthermore, an ethical issue this research needs to consider is informed consent. This is when participants need to understand what they are exactly participating in so that they can freely choose and make an informed decision to participate in the research (Arellano et al, 2023). If the participants are not informed and take part, the research will be deemed unethical. Additionally, I will be receiving participants' personal information, such as age and gender. Thus, to avoid ethical issues, it is key that participants are informed of what will happen to their data, how it is stored, and how it will be correctly disposed of.  
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