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[bookmark: _Toc224485639]Task 1: Comparison of Two Job Adverts
1.1 [bookmark: _Toc224485640]Introduction to the Job Adverts
Two distinct job advertisements were selected and critically evaluated to ascertain the core skills, competencies, and industry knowledge essential for a successful career in marketing.
· The first vacancy is for a Digital Marketing Assistant at Krome Technologies Ltd, based in Chertsey. This foundational, entry-level role provides a pathway into the operational side of the sector.
· The second vacancy is for a Marketing Executive at Funding London, located in the City of London. This role represents a more strategic, mid-level step within the industry hierarchy.
These specific advertisements were chosen because they directly align with my long-term career aspirations, particularly within the realms of contemporary marketing practice and digital communication. By analysing an entry-level position alongside a more advanced executive role, this evaluation offers a comprehensive overview of the career progression and skill acquisition required to thrive in today's digital landscape.

[image: ]  
Fig 1: Job Advert 1; Source: (Indeed.UK, 2026)
In contrast, the Marketing Executive role now includes the additional responsibility of planning and delivering marketing campaigns.
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Fig 2: Job Advert 2; Source: (Indeed.UK, 2026)
1.2 Key Skills and Knowledge Required
The Digital Marketing Assistant role is intended to support the marketing team across a range of online activities, including social media management, campaign coordination, and the creation of digital content. The position requires familiarity with digital marketing tools and platforms, as well as strong communication and organisational abilities.
The advert also stresses the importance of teamwork and the capacity to contribute to marketing strategies that align with the company’s wider business objectives. Furthermore, the company values individuals who bring innovation and can help drive business growth while supporting the development of technology‑focused solutions.
1.3 Common Skills Identified
Despite the differences between the two job adverts, several core skills appear in both. These include teamwork, communication, digital marketing knowledge, and creativity. Such skills are essential within the marketing field, where professionals must collaborate effectively with colleagues, produce engaging content, and communicate marketing messages clearly to target audiences.
1.4 Importance of Communication Skills
Communication is a key strength highlighted in both adverts. Within marketing, strong communication skills are vital, as the role requires professionals to convey ideas clearly, articulate marketing messages, and work collaboratively with teams and clients. Effective communication helps organisations build strong relationships with customers and deliver successful marketing campaigns. Through this analysis, I have recognised the importance of confident communication and collaboration, both of which are crucial skills for a future career in marketing.
1.3 Common Skills Identified
Despite the differences between the two job adverts, several core skills appear in both. These include teamwork, communication, digital marketing knowledge, and creativity. Such skills are essential within the marketing field, where professionals must collaborate effectively with colleagues, produce engaging content, and communicate marketing messages clearly to target audiences.
1.4 Importance of Communication Skills
Communication is a key strength highlighted in both adverts. Within marketing, strong communication skills are vital, as the role requires professionals to convey ideas clearly, articulate marketing messages, and work collaboratively with teams and clients. Effective communication helps organisations build strong relationships with customers and deliver successful marketing campaigns. Through this analysis, I have recognised the importance of confident communication and collaboration, both of which are crucial skills for a future career in marketing.

Task 2: Self‑Assessment and Evidence of Employability
2.1 Self‑Assessment Using SWOT Analysis
Self‑assessment is a valuable practice that enables individuals to reflect on their strengths and weaknesses (Yan and Carless, 2021). To evaluate my employability and readiness for a future career, I conducted a SWOT analysis based on my academic experiences, in‑class activities, and the results of several self‑assessment tools, including a career motivation test, a learning style quiz, and a personality test.
Strengths
One of my key strengths is my preference for visual learning. According to the learning style test, my results were: Visual 45, Tactile 30, and Auditory 25. This indicates that I learn most effectively through visual materials such as diagrams, presentations, and written information (see appendix for self‑assessment results). This learning style helps me absorb complex information quickly when presented visually.
Another strength is my organisational and analytical approach, highlighted by my personality test. My personality profile reflects traits such as being observant, emotionally aware, and structured in decision‑making. These characteristics support critical thinking and systematic working practices, both of which are highly relevant in marketing and business environments where planning and data analysis are essential (Tiwari, 2024).
Additionally, my career motivation test shows that I am strongly motivated by financial reward, scoring 60. This suggests that I value professional development and financial stability, which encourages me to work hard and pursue long‑term career success. This motivation drives me to improve my skills and take opportunities that support my career progression.
Weaknesses
Despite these strengths, there are areas where improvement is needed. My personality test indicates a tendency towards introversion (51% introverted). While this can be beneficial in some contexts, it may make networking and professional communication more challenging. Marketing roles often require regular interaction with clients, colleagues, and stakeholders, so developing greater confidence in social and professional settings is important.
Another weakness is my limited practical experience in marketing. Although I have gained theoretical knowledge through my studies, I still need more exposure to real business environments. Developing practical skills such as campaign management, market analysis, and the use of digital marketing tools will strengthen my employability (Chinnapakjarusiri et al., 2024).
Opportunities
There are several opportunities available to support my development. My university offers career workshops, development sessions, and networking events that help students prepare for employment. These activities provide opportunities to improve skills such as CV writing, interview preparation, and professional networking. Academic group work also helps build teamwork, communication, and problem‑solving skills (Bhaskar et al., 2025).
Securing an internship or part‑time role in marketing would provide valuable hands‑on experience and allow me to apply theoretical knowledge in real‑world situations.
Threats
Alongside these opportunities, external factors may affect my employability. One major threat is the high level of competition in the job market, particularly in marketing and business fields where many graduates pursue similar roles. Employers often prioritise candidates with relevant experience and strong digital skills (Tee et al., 2024).
Another challenge is the rapid pace of change in digital marketing technologies. Professionals must continually update their knowledge of new platforms, tools, and consumer trends. Without ongoing development, individuals risk falling behind in a competitive job market.


[image: ]
Fig 3: SWOT Analysis; Source: User-Created
[bookmark: _Toc224485646]2.3 Evidence of Employability
My education and personal development activities demonstrate that I am gradually acquiring the qualities needed for future employment. Through my coursework and academic modules, I have developed skills in research, analysis, and presentation. Group projects and presentations have enabled me to work collaboratively with peers, discuss business challenges, and propose solutions. These experiences have strengthened both my communication and teamwork abilities.

Group assignments and classroom discussions have also helped me work effectively with a range of individuals and coordinate tasks within a team. This is particularly valuable in marketing roles, where collaboration and teamwork are essential.
The results of my personality and learning style tests further provide evidence of self‑awareness and personal growth (Rayner, 2019). Knowing that I am a visual learner enables me to adopt effective learning strategies such as diagrams, charts, and visual presentations. Likewise, understanding my personality has helped me identify areas for improvement, particularly in communication and networking.

Feedback from tutors and peers on group work and presentations has also been instrumental in helping me recognise my strengths and weaknesses. Constructive feedback has supported my development in confidence, presentation skills, and professional communication.
Overall, these experiences show that I am actively developing the skills required for future employment. I can continue to enhance my employability by improving my communication skills, gaining hands‑on marketing experience, and engaging with career development opportunities. These steps will support my aim of building a successful career in marketing

[bookmark: _heading=h.g9mggboc987k][bookmark: _Toc224485647]Task 3: Employment Goals and Personal Development Plan
[bookmark: _Toc224485648]3.1 Short-Term and Long-Term Career Goals
[image: ]
To strengthen my employability, I have identified several short‑term and long‑term career goals based on the weaknesses highlighted in my SWOT analysis. One key limitation is my limited professional experience in marketing. Therefore, my immediate goal is to gain practical experience through internships, part‑time roles, or voluntary positions within the marketing field. This is important because practical work will allow me to apply the theoretical knowledge gained during my studies and develop real‑world skills.

Another short‑term goal is to improve my communication and networking abilities, as my personality test indicated a tendency towards introversion. Enhancing these skills will help me communicate more confidently with colleagues, clients, and industry professionals. To achieve this, I plan to participate actively in group discussions, career workshops, and class presentations at university.

A long‑term goal is to become a successful digital marketer, with the ambition of progressing into roles such as Marketing Executive or Digital Marketing Manager. Achieving this will require strong analytical, creative, and strategic thinking skills. This long‑term objective aligns with my motivation to achieve professional growth and financial stability.


[bookmark: _Toc224485649]3.2 Personal Development Plan (PDP)
	Weakness
	Action
	Timeline
	Resources
	Measure of Progress

	Limited marketing experience
	Apply for internships or part-time marketing roles
	Short-term (6–12 months)
	University career services, job portals
	Internship secured or relevant experience gained

	Communication confidence
	Participate in presentations and networking events
	Short-term
	University workshops, group projects
	Improved presentation feedback and confidence

	Digital marketing knowledge
	Complete online courses in SEO, analytics, and social media marketing
	Long-term (1–2 years)
	LinkedIn Learning, online certifications
	Certificates completed and improved practical skills
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Assessment 1: Career Motivation Test
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Assessment 2: Learning Style
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Assessment 3: Personality Test 
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Full job description
Company Description

About Funding
About Funding London (www.fundinglondon.co.uk)

Funding London&€™s core objective is to support the economic development strategy for London
through our fund structuring and investment activities.A We closely with Mayoral administrations to
deliver specific economic development objectives through structuring equity funds and executing
investments in early stage and high growth businesses.A

Since 2010, Funding London has transformed from a special purpose vehicle into an investment
organisation successfully managing c. AE50m of investments.A The next phase of our strategy is to
more than double the scope of our activities.A Raising awareness of Funding London and its activities
as well as its individual funds is an integral part of our short-term strategy to achieve our desired
expansion.A Since the autumn of 2015, Funding London has employed a Marketing and
Communications manager that has established the foundations to deliver that strategy.

Job Description

We are looking for an experienced Marketing Executive to develop, implement, track and optimise our
marketing campaigns across all channels, including our digital channels. You should have a strong
grasp of current marketing tools and strategies and be able to lead marketing campaigns from concept
to execution.

The Role

« Continue to raise Funding London&€™s profile through website, social media, press
releases/newsletters and GLA press

Highlight the achievement of the London Co-investment Fund through the creation and
management of news flow in relation to the fund, the portfolio companies and their respective

achievements
* Ensure that LCIF and Funding London are a valuable partner to our portfolio companies and co-
investment partners through the careful planning and execution of portfolio events
Maintain FLAE™s profile as an active participant of the early stage eco system through the
management of our on-line publication: Thrive (www.thrive.london)
« Co-ordinating all aspects of periodic and ad hoc communications for Funding London the
London Co-investment Fund and our new Fund of Funds;
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People motivated by Financial Reward strive for the big pay-off that comes as the
ard fruit of their labor. They want to feel that their salary and benefits equal the value
of the time and energy they invest in their work. While this is a common ‘
motivator that most people identify with (who wants to work for peanuts?), these
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This is not to say they are only after the big bucks; it's having the money to
afford a certain lifestyle that gives them the drive to succeed. They are willing to
invest themselves, but will not do so without significant pay-off. They don't
necessarily have to make an extremely high salary in the short-term to feel
0 100 happy, especially when starting out, but they want to see the long-term reward
for the personal investment they put into their career.
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Digital Marketing Assistant

Krome Technologies Ltd 4 - 47 %
Chertsey
Full-time

Apply now (W]

Job details

& Jobtype

Full-time

© shiftand schedule
Monday to Friday

Location

© Chertsey

Benefits
Pulled from the full job description

¢ Annual leave

o Free parking

« Company pension

¢ Private medical insurance

¢ Cycleto work scheme

« Discounted gym membership
« Company events

Full job description
Are you a Digital Marketing Assistant hungry for growth, innovation and impact?
The Company

Krome Technologies is a dynamic, people first technology consultancy delivering a wide portfolio of IT
services and solutions across all industry sectors. Our core focus is assisting our clients with achieving
their business goals through relevant and forward-thinking technology solutions.

With passion, a high level of integrity along with proven success, we work with our clients as a trusted
business partner, advising on how, with appropriate technology advancements, we can help achieve
their current and projected business demands.

Our talented people drive us forward, and we believe in encouraging a strong culture of Community,
Confidence, and Integrity.

The Role

An excellent opportunity has arisen for a motivated and enthusiastic Digital Marketing Assistant to join
our team based in Chertsey.
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