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2.Introduction
 Apple inc. 
This is my business summary of Apple Inc. Steve Jobs created the worldwide technology corporation [1] Apple Inc. in 1976. Apple, which has its headquarters in Cupertino, California, is well-known for its cutting-edge[2] consumer electronics software and services. Steve Wozniak and Ronald Wayne
3.primary tasks
Apple's main business is creating, producing, and marketing consumer electronics. Some of its best-known products are the iPhone, iPad, and Macintosh PCs. Apple television and watch applications and services this comes under there hardware[2] Additionally, the firm provides a variety of services like the app store, apple music, iCloud, Apple TV+, and Apple Care.[12] Apple also creates its own operating systems, such as iOS, MacOS, WatchOS, and TVOs. Software and Services is what i found this to be.
Retail is important to apple as it is its main way of selling products, Apple runs a global network of retail locations where it sells its goods to customers directly. These locations also offer services and customer support, so customers can [2]contact them directly for assistance. These are located all over the world and are easily accessible as you can just walk in another main part of apple is their digital content you can access this via digital material via stores[3] like the App Store and iTunes Apple makes it easier to distribute digital content, including as books, movies, and music apps.
4. SWOT Analysis  
The benefits that i found apple has been strong brand image: Apple is renowned worldwide for its sleek looks and easy-to-use products. innovation: The company is well-known for its innovative[4] machinery and continuous product innovation. Vertical Coordination Apple's vertical integration allows them to control both hardware[11] and software components, which improves product optimisation. Strong Financials Strong finances lead to consistent sales growth and healthy profit margins.
The weakness i found that apple is facing are as follows Expensive: Because Apple products are usually positioned as premium items, their market accessibility is limited. dependence on iPhone sales Given that a substantial portion of Apple's revenue comes from iPhone sales, the business is vulnerable to changes in the smartphone market. restricted Personalisation[11] limited customisation User customisation is limited[11] by a constrained ecosystem compared to some competitors; potential Emerging Markets Finding untapped markets presents opportunities for expansion, especially in developing countries. With applications beyond entertainment, augmented reality (AR) technology[5] may see Apple seize the lead. growth in service Threats to and risks associated with revenue can be mitigated by growing the services sector, which includes TV+ and Apple Music Competition that is too fierce might disrupt the supply chain. Changes in exchange rates could impact Apple's global pricing and profit margins. The technology sector is known for its intense competitiveness because competitors are always releasing new products. Apple is susceptible to supply chain interruptions and fluctuations in component prices because to its global reliance. The regulatory environment is changing, and the terrain is changing. Regulatory constraints that change could influence Apple's commercial activities, particularly those related to privacy and antitrust issues.
5.PESTLE ANAYSIS 
Trade policies: Changes in international tax laws may have an impact on Apple's financial plans. Apple's worldwide supply chain is vulnerable to political decisions that affect trade ties. Reduced consumer[6] expenditure on luxury electronics may result from economic downturns or recessions. Like any other business, Apple's foreign[10] exchange rates are subject to swings, which can have an effect on the company's worldwide pricing as well as its profit margins in the social sector. People's lifestyles are changing, and as lifestyle trends impact product demand, so do consumer preferences for technology. Environmental awareness is also becoming more and more important in today's society, and this could have an impact on how consumers view Apple's sustainability initiatives. Apple's competitive edge is largely dependent on its ability to stay innovative, given the rapid evolution of technology. The company's intellectual property protection faces both opportunities and challenges in safeguarding its technological achievements through patents. the continuous legal disputes between rivals regarding patents and intellectual property[10] rights It is crucial that privacy and data protection laws in different places are followed. increasing demands for sustainable business practices and eco-friendly products There is growing pressure on businesses to decrease their carbon footprint and implement more environmentally friendly solutions.
6.Conclusion
 In summary, Apple Inc. is a prominent player in the technology industry, offering a diverse range of products and services. Innovation and a powerful brand are its strongest points. While dependence on certain product lines and[7] market competitiveness provide issues outside variables like political decisions The company's operations and strategy are greatly impacted by both the state of the economy and technical improvements. Apple's success will largely depend on its capacity to maintain innovation and adjust to a changing environment. 
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