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Answer question task 3:
John Lewis uses the loyalty ladder to retain its old customers and gain new ones. 
The product advertisement and the showrooms and launch events are great steps taken by JLP to attract new customers, where they show some of their best products and services.
Once the potential buyers have been swiped off their feet through their great marketing skills, these people will wish to buy some of these great products that are both visually pleasing and full of features. And once they buy these products, they are sure to come back for more as John Lewis always focuses on quality. (John Lewis,2019).
John Lewis retains these customers through various such eye-catching showrooms, promotions and advertisements. And the product quality is more than enough to drive and bring back customers and gain some more through recommendations. 
The only drawback to their schemes is that they seem to attract people who are in a higher middle class financial range. And this envelopes more middle aged people as a customer base. This demographic has lowered the chance for younger people to visit the stores since they believe that the retailers serve an older age range. (John Lewis and partners,2019).
They can easily change this by adjusting their products to satisfy a bigger range of audience that include more youngsters which will help them further since the newer generations are technologically well-versed and are more dominant on social media. Gaming related products like, Keyboards, mice, headsets etc. or consoles like PS4, Nintendo Switch and so on. They can add in products related to pop culture like funk pops and other such fandom related merch’s.
These are just some really easy ways they can increase their customer attraction and retention.
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