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Introduction
[bookmark: _GoBack]The circular economy has gained interest as it can tackle sustainability and resource scarcity. Reusing and regenerating materials and products extends resource utilization in a circular economy (Inkson, and Minnaert, 2018). It reduces manufacturing and consumption waste and environmental impact. Hotels can assist apply circular economy practices in the waste-generating hospitality industry. Recent attention has focused on the circular economy as a sustainable business and sector alternative. It involves replacing the "take, make, dispose" linear approach with a closed-loop resource reduction, reuse, and recycling system. Premier Inn, a leading UK hotel chain, has integrated circular economy principles into its CSR program. It is important to evaluate the CSR approach with a discussion about hospitality organizations that use circular economy methods (Haski-Leventhal, 2018). The circular economy uses reduce, reuse, recycle, and replace to optimize resources and reduce waste. Sustainability means addressing current needs without compromising future needs (Ellen MacArthur Foundation, 2019). This essay will evaluate Premier Inn's CSR and circular economy efforts. Major hotel operators such as Premier Inn incorporate circular economy principles into their CSR programs. This will look at other hotels' circular economy efforts. Companies that have successfully integrated the circular economy into their CSR programs will be highlighted.
[bookmark: _Toc157420631]

Main Body 
The circular economy derives from the “cradle to cradle” worldview, which views resources as “biological” or “technical” and prioritizes their management and preservation (Wickham, Donnelly, and French, 2021). Circular economy extends resource utilization by reusing, repurposing, and recycling instead of “take-make-waste. Circular economy is “a systemic approach to economic development designed to benefit businesses, society, and the environment.” Decoupling economic growth from resource and energy use decreases waste and pollution and improves society. The circular economy eliminates waste, recycles materials, and restores ecosystems. The circular economy aims to keep product and material value longer than "take-make-dispose" (Jauhari, 2021). Recycle, reuse, repair, and remanufacture do this. A circular or closed-loop economy maximises value and minimises waste to replenish resources (Evans, 2019). These include durable product design, reuse, recycling, and sustainable energy. The circular economy is attractive because it reduces the environmental effect and achieves sustainability. Circular economy extends resource use to reduce waste and enhance efficiency (Hassanien, and Dale, 2019). It abandons the take-make-use-dispose linear economy, which depletes resources and wastes. A circular economy eliminates waste and pollution, reuses materials, and restores natural systems. This method emphasizes teamwork, creativity, and economic, social, and environmental factors in decision-making.
To support organizations to incorporate sustainability, CSR strategies are required to embrace circular economy themes. Through CSR, companies promote sustainable economic development by serving shareholders, consumers, employees, and the community (Johnson et al., 2020). Circular economy helps CSR meet social, environmental, and economic goals. Organizations can lessen their environmental effect, benefit society, and promote the circular economy transition by using circular economy concepts. CSR self-regulates businesses to be environmentally, socially, and economically sustainable. Circular economy principles reduce environmental impact and encourage sustainable business practices in CSR (George, 2021). CSR efforts that promote a circular economy can increase Premier Inn's brand image, innovation, and cost savings. CSR includes social, environmental, and ethical considerations in business operations. A circular economy helps companies solve environmental issues and increase the economy (Kusumowardani et al., 2022).  Circular economy concepts help companies decrease waste, and environmental impact, and meet the UN's Sustainable Development Goals. Circular economy companies are more likely to attract and retain customers as consumers become more environmentally conscious, improving their brand image. Company CSR policies address social, environmental, and stakeholder issues. Businesses must incorporate sustainable practices into their CSR initiatives as customers grow more aware and demanding of their social and environmental responsibilities (Cobîrzan, et al., Felseghi, 2023). A circular economy fosters resource efficiency, waste reduction, and sustainable development, which ethical businesses need.
Premier Inn's comprehensive CSR policy promotes sustainability and social responsibility. The company reduces social and environmental impacts. The policy comprises five pillars: "Sustainability and recycling," "Sustainable sourcing," "Sustainable procurement," "Community and charity," and "Climate change" (Lacy, Long, and Spindler, 2020. Under the pillar of "Sustainability and recycling," Premier Inn reduces waste and promotes recycling. By 2020, the corporation wants no rubbish in landfills. To do this, Premier Inn hotels recycle paper, cardboard, plastics, glass, and food waste. The organization teaches guests about waste reduction and recycling to encourage recycling. Premier Inn uses "sustainable sourcing," buying from sustainable vendors. Prioritize ecologically friendly suppliers and their carbon footprint. The organization works with local suppliers to reduce packaging waste for food. The Whitbread Group PLC-owned Premier Inn has a strong CSR policy that focuses on people, earth, procurement, and philanthropy. Premier Inn decreases its environmental impact. Circular economy application is vital for the hotel chain (Brears, 2023). The "Good Together" sustainability program named People, Planet, Playing Our Part, and Partnering guides Premier Inn's CSR policy. Circular economy ideas underpin their CSR strategy. Premier Inn's "Planet" pillar promises to eliminate landfill waste by 2025. It incorporates circular economy ideas like sustainable menu planning, composting leftover food, and recycling plastic, glass, and cardboard. They build energy-efficient hotels using renewable energy and water conservation (Rahigude et al., 2022). Premier Inn and Hypnos are launching a circular economy mattress recycling initiative under the "Partnering" pillar. Former Premier Inn mattresses are collected, renovated, and reused. They reduced their carbon footprint and avoided landfills. Premier Inn trains staff in circular economy and sustainability as part of their "Playing our part" pillar. This allows employees to use these practices regularly, creating a sustainable business culture. Premier Inn wants to reduce water, waste, and carbon emissions by 2025. This promotes a circular economy by utilizing resources and eliminating waste. The hotel upgraded energy-efficient lighting, HVAC, and water-saving showers and faucets to reduce its environmental effect. Premier Inn has also committed to recycling and reducing single-use plastics (Acampora et al., 2022). Premier Inn has circular economy shopping. Hotels hire sustainable suppliers who use responsible materials and commodities. It decreases supply chain environmental impact and promotes sustainable production and consumption. Premier Inn restaurants deliver ethically sourced, sustainable food. This promotes food waste reduction and "closing the loop" in the food supply chain. Under "Sustainable Procurement," Premier Inn considers environmental and social impacts when buying. The company plans to buy more FSC-certified wood and energy-efficient equipment (Dhir, 2019). Under "Community and charity," Premier Inn supports local charities. The group promotes volunteering and donates to Great Ormond Street Hospital Children's Charity and Cancer Research UK. Under "Climate change," Premier Inn embraces environmental responsibility and reduces its carbon footprint. For its 2025 energy, water, and waste reduction goals, the company is investing in renewable energy and energy-efficient technologies (Tribe, 2020).
Premier Inn aims to be carbon-neutral. The brand aims to reduce its carbon footprint by 50% by 2025 through energy-efficient lighting, renewable energy, water conservation, and garbage reduction and recycling. Green energy prices are available for the brand's renewable-energy hotels. Premier Inn promotes sustainability and carbon reduction among its suppliers and partners. The brand regularly monitors suppliers' ethical and environmental practices. Premier Inn also offers carbon-reduction advice during stays. Premier Inn supports community improvement. Education, employment, and charity are the brand's CSR goals. Premier Inn offers internships and employment to children through local schools and institutions. The brand partners with Great Ormond Street Hospital Children's Charity and Cancer Research UK to raise funds and awareness. Premier Inn values its employees and provides a safe, inclusive, and supportive environment. Company benefits include flexible work hours, training, and wellness. Premier Inn has fair pay, equal chances, and diversity and inclusion policies. Premier Inn's CSR policy stresses customer satisfaction and a pleasurable stay at its properties. Feedback helps the brand improve its products and services. Premier Inn offers the lowest rates with its Price Guarantee. The brand provides impaired accessibility standards and aims to make every visit delightful. Premier Inn constantly seeks CSR improvements. The brand launched a ‘Good Night Guarantee’ in 2018 to compensate guests who did not sleep well at one of their hotels. By ensuring guests sleep well, this project shows the brand's commitment to customer satisfaction and energy conservation. Premier Inn's CSR policy, "Good Together," promotes sustainability and responsible business. Their CSR strategy prioritizes people, communities, and the environment. Premier Inn's environmental pillar includes energy-efficient lighting, water conservation, and trash management to reduce carbon emissions. They also seek to reduce single-use plastics by 50% and use more renewable energy in hotels. Premier Inn works with Carbon Trust and WRAP to increase sustainability. Premier Inn implements a circular economy. They make biofuels from hotel coffee grinds with BioBean. This program promotes renewable energy and trash reduction. Premier Inn's linen reuse program promotes circular economy resource reduction and reuse by encouraging towel and bedding reuse (Brears, 2023).
Premier Inn received praise for its sustainable CSR. The Waste2Zero Platinum Award for its zero-waste program and the Business Green Leaders Award for its mattress recycling partnership with Hypnos are its circular economy achievements. These awards demonstrate the company's circular economy and environmental impact. Environmental and social responsibility and sustainability are Premier Inn's CSR priorities. The company has high operational goals and strategies to achieve them. Premier Inn recycles, invests in sustainable sourcing, and reduces its carbon footprint to promote circular economy principles and sustainability (Alvarez-Risco, et al., 2020). Premier Inn's CSR approach addresses water, waste, and carbon emissions. Circle Economy efforts by the hotel chain improve sustainability and reduce environmental effects. Premier Inn sets ambitious goals to reduce its carbon footprint, water use, and trash and promotes ethical and sustainable business practices to its stakeholders. Stay For Long and AccorHotels' Planet 21 sustainability program are hotel circular economy examples. To build a circular economy, AccorHotels supports local farmers, biodiversity, and sustainable sourcing. Sustainable Stay for Long hotels use renewable and recyclable materials and follow circular economy principles (Napathorn, 2022). Other hospitality firms adopt a circular economy. In sustainable buying, Radisson Hotel Group prioritizes circular economy suppliers. Examples include recycled items and programs. The group seeks zero landfill waste by 2021. Hilton is another one of the big hotel chains which promotes a circular economy. Waste soap is melted, sterilized, and reshaped to be donated. The company recycles shampoo and soap bottles with Clean the World to reduce landfill waste. Other hospitality companies have successfully integrated circular economy principles into CSR. AccorHotels' Planet 21 program promotes sustainability and ethics. They prioritize food waste reduction, sustainable sourcing, energy efficiency, and community support. Through garbage reduction, energy saving, and sustainable procurement, Hilton Hotels hopes to cut its environmental impact by 50% by 2030. These examples demonstrate how circular economy CSR practices can help hospitality companies achieve sustainability. These companies reduce their environmental impact and promote sustainability by using circular economy methods (Fusté-Forné, and Wolf, 2023).
[bookmark: _Toc157420635]Conclusion
The circular economy is a priority for hotels because it may promote sustainable economic development. Circular economy ideas can help Premier Inn decrease waste and pollution while improving business, the economy, and society. Premier Inn's comprehensive CSR strategy demonstrates its sustainability and ambitious circular ambitions. As other companies demonstrate, the hotel industry is adopting circular economy strategies for CSR. Premier Inn's CSR initiative reduces waste and promotes sustainability. The hotel network supports a circular economy by reducing carbon emissions, water use, and garbage. Premier Inn's CSR efforts may inspire other hotels to adopt a circular economy and sustainability. Circular economy strategies can help hotels innovate and reduce their environmental effect. Companies must incorporate circular economy into their CSR strategy to benefit society and the environment. Premier Inn's CSR policy incorporates circular economy ideas, proving sustainability. By recycling, reducing, and reusing, the company has improved its environmental impact and brand image. Circular economy concepts have helped Radisson and Hilton. As consumers become more eco-conscious, businesses must promote sustainability and circular economy principles. Premier Inn's CSR policy embraces circular economy ideas, as do other hospitality companies, indicating the growing importance of sustainable business practices. Through circular economy and CSR, Premier Inn supports resource efficiency, waste reduction, and sustainability. It boosts their reputation, customer image, and environment. As customers become more socially and environmentally conscious, firms must incorporate circular economy ideas into their CSR activities for a more sustainable future.
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