This report will evaluate the Eden Spa Harborne website. It will explain the usability, customer experience, perceived value and searchability of the webist. Eden Spa Harborne website aims to promote the service they offer while creating a calm and professional online website. This report will breakdown the importance of a website and ways to improve Eden Spa Harborne. 
Using the website evaluation template there will be sections which go into more details. Lets start off with usability of this website. This website has a speed of 500ms which is .05 seconds. 500ms is considered good. The website is hosted by WIX so it loads very easily with no complications or delays. 
Eden Spa Harborne website has got subpages which are Home, The Spa, Treatments and Contact. A prospective customer can navigate these subpages through a simple menu which is located at the top of the website. Each subpage page is clearly listed.
The website lists its services but will not let the customer make a booking, the customer is not able to make a direct booking on the website however there is a contact subpage which encourages the customer to email or call the spa. The contact details are clearly provided. A simple improvement to the website that will improve the usability of the website is adding an online booking system. This will allow customers to book appointments directly on the website instead of the customer doing it via email or phone. This will not only be freeing the business time but will make the website more customer friendly.
Second section will be the customer experience. The Eden Spa Harborne website looks pleasant. It uses good colours and it all matches with the business spa niche. It uses elegant fonts which does not feel out of place and makes the website look that bit more luxurious. When accessing the website on the phone it is not the same. Its cramped and smaller text. The images do not appear the same which is not good as the images give the website that extra feel. 
The Eden Spa Harborne website uses calming pictures of flowers and a person in a bath tub. These images match the spa energy. It does not use any videos. It would benefit use of vidoes for example a quick video of how the place looks or a qucick vidoe of one of the service on a client. The colours used are white, beige and pastel green. It gives the website that simple but luxury feel.
Another improvement for the website will be a online chat tool as a feature. Online chat tool will make the website more customer friendly and modern. It will be a lot easier for customers to find out more information about the service instead of calling in. For example, customers can ask how long treatments take or even just ask about availability as the website does not have an online booking system. Not everyone have time to call up to ask a simple question so if a chat tool is used it will encorgoure the customer to interact with the website more. 
This website does include social media links however they are not very clear. They are located at the bottom right of the page. Not all socalil media links have been added,having social media links is important as it gives the business some credibility and increases interaction with the customers.
Third section will be perceived value. Eden Spa Harborne website makes it clear what service they provide. There is a subpage named “Treatments” which lists the service they offer with the price. It would be beneficial for the treatments to just have a little paragraph explaining the treatment as that will give the customer more of an understanding of the service and make the spa look like they fully understand the service they are providing.
Customers reviews are not shown on the website. There are reviews on google but they are not for this Eden Spa business. It is for a different spa. Reviews will be very beneficial as it gives the business credibility and gives the customer confidence in using the service. 
The services are presented as high quality by using colours and font on the website. It is made to look more elegant and gives the website more of a luxury feel. Prices for the services are clearing shown in the treatments subpage. This is good as this will make it very clear to the potential customer how much they will be paying depending on what service they go with.
Last improvement to the website will be to add online booking system. This is a suggestion because it will make the website look a lot more modern and will attract more business. If there is 5 people calling the spa they cannot be all answered at the same time to make bookings however if 5 people go on the site they can all make bookings whenever they want. People work or have busy days so sometimes they can not make phone calls to the business to ask about availability and by the time they have finished work the spa is closed. This is resulting in the spa missing out on a lot of business however an online booking is available 24/7 so if a customer decides at 1am that they want to use one of the services they can easily access the website and book themselves in whenever it is suitable for them. 
In conclusion, Edan Spa Harborne website presents a claim and professional image that matches the spa brand. It makes good use of images that relate to the services they are providing. It uses good use of colours as they are clam and not overwhelming. There are areas of improvement especially in the mobile appearance and customer experience. The website would benefit in adding a customer online booking system and adding customer reviews/ customer experience. It can also benefit from adding more social media links and making them a lot more visible. In modern UK a well-designed and a customer friendly website is a must for business success. If Edan Spa Harborne implement the improvements. It will attract and retain clients. It will also make sure they are keeping up to date with their competitors.
