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[bookmark: _Toc523838023]				Abstract
Aim 
The aim is to improve staff performance that can motivate staff positively in order to provide better service of Royal Nawaab in London. 

Objectives
1. To analyse factors can improve staff performance. 
2. To examine staff motivation impacts on staff performance.
3. To examine the relationship between employee satisfaction and staff performance.
4. To identify factors of intrinsic and extrinsic rewards influencing staff performance.

Methodology
The research is based on the symbolic interactionism which is one of the traditional branches of the interpretivism. Therefore, it is based on a case study by using a qualitative method to collect data. The sampling is based on 10 employees of Royal Nawaab. There will be 10 questions for the guided interview. The interview is based on the semi-structured interview to identify the factors of employee performance that can be used to solve the current problem of staff performance in the restaurant. 

The finding 
The preliminary finding shows that leadership plays an important to develop the staff engagement. The working condition and work-life balance are keys to gain employee motivation that can improve staff performance. Company’s policies are important to monitor employee behaviour and motivation that affect the employee performance. Nevertheless, the extrinsic and intrinsic rewards are keys to being concerned to develop an effective reward system to increase employee performance.   
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[bookmark: _Toc523838024]1. Introduction
Employee is the key of core competency in an organisation that can develop the company’s value (Johnson et al., 2011). A company often seeks a better way to increase employee motivation and performance. Owner and employee have different motives. An owner seeks for greater profits for the business development and an employee has the basic needs to be filled to motivate them (Armstrong, 2007). This creates the gap between business performance and staff performance. Royal Nawaab in London also has the gap between employee performance and the business performance. This research is a case study which proposed to examine factors that can reshape the employee performance in order to increase the business performance in the case of Royal Nawaab. 

[bookmark: _Toc523838025]2. The background
In the hotel and hospitality industry, the population of Asian has increased in the UK leading the demand of more Asian restaurants (Mintel, 2017). Also, the influential people eating out behaviour have increased in the UK. Consumer behaviour is influenced by the differentiation and trusts the foods. For instance, YO!Sushi has a highest differentiation brand but lowest trust in the UK among the top seven competitors (table 1). Greggs has the highest trust brand but less differentiation of brand compared with YO!Sushi and Wagamama (Mintel, 2016). Employee service and food quality can develop differentiation and trust that can affect business performance.
[image: ]
Table 1: Consumer attitudes of eating out toward the brands. Source: Mintel (2016)


By increasing of Asian in the UK and the mode of British people go holiday in the Far East, more and more Asian restaurants are successfully established in the UK. For example, Harlequin restaurants set up 17 restaurants and Aagrah set up 14 restaurants in 2016. Akbar’s has 12 restaurants. Others are less successful such as Masala Zone reduced to seven restaurants and Rasa reduced to five restaurants in 2016 (table 2). They are competing with each other. The key point here is that staff performance is important as the value added to the restaurant businesses. However, without staff motivation to increase staff performance, the customer perceived value has a gap to improve business performance.
	Brand 
	2011 
	2012 
	2015 
	2016 

	Harlequin restaurants
	-
	-
	-
	17

	Aagrah
	-
	-
	-
	14

	Akbar’s
	11
	11
	11
	12

	Masala Zone
	7
	8
	7
	7

	Rasa
	8
	6
	6
	5


Table2: Selected Indian restaurant/takeaway chain (number)
Source: Mintel (2017a) 

Pakistanis, Indian, and Sri Lankan foods have many similarities on their food menus. Most of these restaurants have adopted same recipes to each another. This increases the level of competitions within those restaurants. For example, Manchester’s Curry Mile missed out on national recognition toDishoom (London), Darbaar (London) and Chili Pickle (Brighton) (Mintel, 2017a). Besides food, only employee performance can differentiate a restaurant business with others.  

Royal Nawaab is a mixed Indian and Pakistani restaurant which has two branches in London and Manchester. The business has more than 100 employees to support the business operations. The restaurant provides the finest halal Asian cuisine. By increasing the demand from the Pakistanis and Indian, the authentic cuisine has been popular from the large and discerning local community. According to the management, the restaurant can locate over 1000 people a night. The restaurant also offers the services such as large corporate events, parties, and awe-inspiring wedding (Royal Nawaab, 2017).   

[bookmark: _Toc523838026]3. Rationale of the research
The trigger of the research’s rationale begins with identifying the relationship between employee performance and business performance. The competition among restaurants is high. Since a business is supported by employees, employee performance is important to gain customer satisfaction (Kim, 2014). Theoretically, employee performance is linked their basic needs should be filled to motivate them (Wilson and Madsen, 2008). If high service quality can influence customer satisfaction and meets their expectation, employee performance should have positive impacts on the business performance. If a company neglects its employee expectation from the management, this creates employee dissatisfaction (Armstrong, 2007). Apparently, employee performance of Royal Nawaab is going down-side. Some customers are a complaint about the services. 

[bookmark: _Toc523838027]4. Statement of problem
According to the review of Tripadvisor (2018), the rating of the Royal Nawaab’s service is 3 ½ star. On 05 July 2018, one of the guests claimed that Royal Nawaab has great buffet but poor service. On 03 June 2018, a restaurant guest claimed that staff are not trained (Tripadvisor, 2018a).Also, the Food Standard Agency of UK gave Royal Nawaab a rating of 5 out of 5 when it came to food hygiene (Food Standards Agencey, 2018).These comments show Royal Nawaab has its internal problem such as staff experience and staff performance. Many employees not satisfy with the management system. The employee turnover rate is high and the management recruits temporary staff to cover the business operation. A high turnover rate means that the management loses the experience employees that affect the business performance. This research, therefore, intends to shape the staff performance of Royal Nawaab to gain the business performance.     

[bookmark: _Toc523838028]5. Aim
The aim is to improve staff performance that can motivate staff positively in order to provide better service of Royal Nawaab in London. 

[bookmark: _Toc523838029]6. Objectives
There are four objectives of this research which are:
· To analyse factors can improve staff performance. 
· To examine staff motivation impacts on staff performance.
· To examine the relationship between employee satisfaction and staff performance.
· To identify factors of intrinsic and extrinsic rewards influencing staff performance.

[bookmark: _Toc523838030]7 Research question
· What factors affect staff performance?
· How motivation level of employees impact performance?
· How are employee staff satisfaction linked with staff performance?
· What reward system will be efficient on staff performance?

[bookmark: _Toc523838031]8. Literature review
Employees play an important role to increase the business performance of an organization (Armstrong, 2007). Therefore, employee performance is the key issue to achieve the organisational goals. However, employees have their motives and they desire to cover at least the basic needs (Torrington et al., 2008). 

[bookmark: _Toc523838032]8.1 Employee Performance
According to Fransisca and Abelio (2016), leadership plays an important role in job satisfaction. Transformation leadership has a significant impact on job satisfaction to increase employee performance. However, Abdus (2017) claims that the effect of human resource (HR) practice can effect on employee performance. HRM set clear guidelines and policies that employees must follow in order to achieve organisational goals. Torrington et al (2008) cite that managers play an important role to encourage workers to engage the business operation. HRM and managers should collaborate to understand employee needs. This means that both transformation leadership and HRM should be linked to improving employee performance. While the finding of Nasomboon (2014) appear to differ from Abdus (2017) and Fransisca and Abelio (2016), the HR practices are not only influence leadership commitment. Leadership commitments increase staff engagement that increases staff performance and organisational performance. Staff engagement can increase staff motivation (Pesare et al., 2016). 

[bookmark: _Toc523838033]8.2 Staff motivation
Referring to Wilson and Madsen (2008), the model of Maslow’s hierarchy needs shows different needs among people. However, the basic needs must be fulfilled before looking for the next level of needs. Due to different needs of employees, the HRM must understand the needs of employees. Torrington et al (2008) cite that employee engagement is an important factor to understand the needs of employees that can increase staff motivation. One of the tools of staff engagement is to conduct employee appraisal. Employee appraisal is the two-way feedback between manager and employee that can identify strengths and weaknesses of employee to improve staff performance. A manager takes the feedback to improve the management that has positive impacts on employee motivation. Heskett et al (1997) mention that the internal satisfaction (employees) in an organisation leads to the external satisfaction (customers) that can lead to generate greater profit of an organisation. The internal satisfaction creates employee retention and loyalty increase employee performance. Employee disloyalty creates negative comments and attitudes such as absenteeism, tardiness, and turnover that affect the business performance of an organisation. In addition, Burke and Singh (2014) claim an organisation needs to support work-personal life balance. However, Armstrong (2007) also claims that an effective reward system should be developed.     

[bookmark: _Toc523838034]8.3 Employee reward system
DuBrin (2012) claims that, 70% of employees do not engage with their jobs. Employee performance needs to be improved. Santiarworn (2008) argues that key factors of improving employee performance are organisational structure, organisational culture, job design, and employee rewards. However, Noe et al (2014) mention that employee salary and benefits are more important to motivate employees and to increase their performance. According to Vengel (2010), 80% of managers use cash rewards to motivate employees. 67% of employees hope to be promoted. Whereas Santiarworn (2008) claims that factors such as personal life, job security, relationship with managers and work status are keys of employee motivation. However, the finding of Santora and Esposito (2010) appears that there is a positive relationship between job satisfaction and employee performance. Referring back to the finding of Burke and Singh (2014), work-personal life balance can increase employee loyalty and motivation. Although Du-Plessis et al (2013) find the similar answer that working condition can motivate employee and increase their performance. But, they find also attract benefits are key of employee motivation to improve their performance. 

Employee motivation is influenced by rewards. Härtel and Fujimoto (2010) cite that companies use extrinsic rewards to motivate their employees. The finding of DuBrin (2012) appears to differ from the work of Hartel and Fujimoto. The non-financial reward can be effective to motivate employee in order to improve their performance. Similarly, Javed and Javed (2013) claim that intrinsic rewards are more effective to improve staff performance compared with extrinsic rewards. However, Thomas (2010) claims that people desire to have better salaries. Extrinsic rewards are more desired by employees compared with intrinsic rewards. These findings are not consensus. This means companies may need to use both intrinsic and extrinsic reward to increase employee performance. If so, the finding of Fayet et al (2016) should be considered. 

Fayet et al (2016) use a semi-structured interview method to determine the keys of employee motivation to increase employee performance. The finding is that freedom, control, challenge, warmth, respect, positive expectation and successful experience are key factors of employee performance. The key to the challenge is part of the employee experience and knowledge that can increase the job enrichment. Freedom gives free spare for employees to complete their job. But, the management needs the power of control. The control means monitoring employees by setting time for review, feedback, and discussion. Warmth of working environment can comfort working condition and it can develop a good relationship between manager and employee. This means the key of respect is taken the consideration to gain employee performance. Positive expectation refers to cash rewards that can increase staff motivation and performance. Employees must be fulfilled the self-esteem to improve their performance. 

[bookmark: _Toc523838035]9. Methodology
According to Saunders et al (2012), methodology refers to using a set of practices following the steps that required rules, techniques, and methods to collect data. The “Research Onion” model has been developed for researchers to explore the key steps to identify the research method in order to achieve the objectives and to answer the research questions. The “Research Onion” model was used as the trigger to identify the research method and to develop the plan of research in the case of Royal Nawaab in London branch. 

[bookmark: _Toc523838036]9.1 Research philosophy
This research is based on Interpretivism because the researcher intends to collect the qualitative data. The philosophy of Interpretivism is more appropriate for this research because the researcher intends to get information through people opinions in relations to staff performance. Saunders et al (2012) explain different research philosophies in the management research such as ontology, epistemology, and axiology. These philosophies have the branches of positivism, realism, interpretivism, and pragmatism. The positivism and realism are mainly based on a quantitative method and the pragmatism is based on a mixed method design. As the case study of Royal Nawaab was to collect the perception of key factors to increase the staff performance, the interpretivism philosophy was applied to develop the research framework. The interpretivism is the concept to collect data from people which contains suggestion views rather than focusing on the objects (Saunders et al., 2012). The philosophy comes from two intellectual traditions which are phenomenology and symbolic interactionism. The phenomenology methodology is to identify the way which thinks the world around of people that make sense. Whereas the symbolic interactionism to determine the process based on a continuum of interpreting the social world (Saunders et al., 2012). For the case of Royal Nawaab, it was based on the symbolic interactionism methodology which was a step forward of the study by Fayet et al (2016) to identify factors of employee performance in order to improve the business performance. 

[bookmark: _Toc523838037]9.2 Research method
This research was based on a case study to collect data for problem-solving of staff performance of Royal Nawaab. According to Bell and Bryman (2007), a case study is conducted because either the case has not been conducted or unclear information in the current data. To this, the problem of staff performance of Royal Nawaab has not been investigated. The case study was based on a qualitative method to collect data. In the current research, there are significant amounts of interceptive research in relation to employee performance. However, the results are not consensus. The researcher, therefore, adopted the qualitative approach particular to the areas which has studied by Fayet et al (2016). The study related employee rewards to increase staff motivation and to improve staff performance. Thought a qualitative method gave the better understanding of what, why and how by using the semi-structured interview to collect the data. According to Singh (2007), a qualitative method is a less formal structure and allows using a semi-structured interview. This means that during the interview, the researcher asks possible questions that can be helpful for achieving the research objective. Due to the qualitative data cannot be quantified; the researcher will classify them into categories. 

[bookmark: _Toc523838038]10 Description of context and participants
The research emphasises on the employee perception towards factors of staff performance. The data collection method is based on three stages which are sampling (see subsection 10.1), questionnaire (see subsection 11.1), and interview (see subsection 11.2). The difference from this research from Fayet et al (2016) is that the research is based on a group interview rather than an individual interview. 

[bookmark: _Toc523838039]10.1 Sampling
The sample is based on non-probability sampling because the researcher intends to collect the data randomly from the selected sampling. It is to propose the most appropriate sampling technique. 

The sampling techniques consist of two types which are probability sampling and non-probability sampling (Saunders et al., 2012).

According Saunders et al (2012), a probability sample refers to a case being selected from the population which is known. It is possible to answer research questions that require a researcher to gauge statistically of the population characteristics. Whereas, a non-probability samplerefers to a case being selected from the population which is unknown. The answers of research is not possible to answer research questions that require to make statistical inference in relations to the population characteristics. 

[bookmark: _Toc523838040]10.1.2 Selected sampling
After reviewing different types of probability sampling and non-probability sampling, the researcher decides to select the non-probability. The non-probability sampling is a range of alternative technique on the subjective judgement. The purpose of this research is to collect the qualitative data and the qualitative data contain subjective views. It is convenience because the accessibility is high to get the information. According to Sachdeva (2009), a sampling frame is to represent the population from which is selected for study in a particular case. The sampling of this research was proposed based on the nature sampling. The reason was that the researcher did not have a lot of influence over the composition of the sample. It was short on time and the respondents were available for very short time. There were 10 employees selected and they have worked in Royal Nawaab for more than a year. Among those 10 employees, 5 of them were serving staff, 2 were the restaurant managers, 2 Chefs, and 1 of them was a dishwasher. The proposed sample was based on non-probability sampling to conduct the interview. However, a purposive sample type was selected to identify the typical case in relations to staff performance. This enabled the researcher to focus on the special key themes of the case. 

[bookmark: _Toc523838041]11. Explanation of data collection steps
[bookmark: _Toc523838042]11.2 Questionnaire

The research was proposed based on the semi-structured interview to collect the data the researcher designed research questions for the interview. Designing questions was based on the secondary research design. There will be 10 questions designed for the interview guide. According to Bell and Bryman (2007), the design of questions can be guided by theoretical framework to obtain the answers. There are two types of questions which are close-ended question and open ended question. The advantage of close-ended questions enables a researcher to collect specific answer. However, the disadvantage of close-ended question restricts respondents to express their opinions with a broader scope. This was the reason that the researcher intended to adopt open-ended questions for this qualitative research. The interview was based on a semi-structured interview, open ended questions were designed.  The interview was based on a semi-structured interview, open ended questions were designed. The reason was to provide more rooms for interviewees to express their opinion. Saunders et al cite that open ended question can collect unexpected answers. The following questions were based on the theme of working environment (table 3) and theme of rewards toward employee performance (table 4). 

	No
	Question

	1.
	How do you feel the current working condition in the restaurant?

	2.
	How would you value the restaurant business development?

	3.
	In what extent leadership plays a part of social cohesion to motivate you to perform better?

	4.
	What do you think about employee engagement in this restaurant?

	5. 
	Do you think the current policy and practice of the restaurant improve your performance? why?


Table3: Them of working condition


	No
	Questions

	1.
	Do you think the current reward system in the restaurant can increase your performance? Why?

	2.
	Which attract you the most, extrinsic rewards or intrinsic rewards?

	3.
	Which the reward is the most important for you? 

	4. 
	Do you think the current reward system can earn your loyalty to continue improving your performance? Why? 

	5.
	What should the management do to improve your performance?


Table4: Theme of reward towards employee performance

[bookmark: _Toc523838043]10.3 Interview
This study, a semi-structured or in-depth interview is more appropriate to achieve the research objectives (Saunders et al., 2012). However, the disadvantages of non-standardised interview are the issue of reliability; the explanation can be complex and unclear (Saunders et al., 2012).    

However, the research was based on a non-standardised interview by using a semi-structured interview. The researcher was ensure to overcoming data quality issues in terms of reliability, form of bias and validity and generalise ability.  The interview started with a brief and gave clear explanation of the purpose of the research. According to Chandra and Sharma (2013), a research should ensure the interviewees are relaxed and feel at ease. This is more likely able to get the answers more accurately. The data collection was based on the method of random interview and the interview was conducted in the restaurant. Participants were invited to bring up their ideas and views through the discussion manner. They gave fair chance for them to answer the questions. All the data were recorded and interpreted into words. 

[bookmark: _Toc523838044]12. Explanation of data analysis
Data analysis is important for this research. As claimed before, the data are classified with themes or groups. Therefore, the researcher decides to use the thematic analysis because this analysis model is common used to collect qualitative data (Braun and Clarke, 2006). It is based on a variety approach and the approach is based on coding to develop meaningful patterns and naming themes. This research emphasises rich description of the data set in relations to staff performance. The transformational process of raw data involves conducting and coding the data analysis. The answers are recorded and the transcripts were interpreted into words as themes. After the raw data were translated from the views of interviewees, the researcher started to look at the not to classify the data into a dataset. The finding analysis was carried out to the following step so called the discussion. The discussion was carried out to identify the distinctive information of the issue of staff performance in Royal Nawaab. The recommendations were made and research questions were answered. If this was done, this means that the research achieves the research objectives.    

[bookmark: _Toc523838045]13. The preliminary findings
The finding showed as following (table 5): 

	Themes
	Employee perspectives

	Perspective
	· Working conditions
· Salary
· Bonus
· Leadership
· Staff engagement
· Work-personal life balance

	Motivation approach
	· Restaurant policy
· Working condition
· Rewards

	Role of motivation
	· Employees work harder to gain their performance
· Employees are loyalty and satisfaction
· Employees are not lazy

	Intrinsic and extrinsic rewards 
	· Salary
· Bonus
· Promotion
· Job security 
· Work-life balance


Table 5: The preliminary finding

[bookmark: _Toc523838046]14. Discussion from emerging finding
From the preliminary finding, it is appears that employee perspective is seeking both intrinsic and extrinsic factors to motivate in order to increase their performance. According to employee perspective, salary and bonus are the extrinsic factors to motivate them. However, they also highlight that working conditions and leadership can influence their performance. As mentioned by Wilson and Madsen (2008), employees have the basic needs. People come to work for surviving. Staff motivation can increase staff performance. Leadership plays an important role to improve the staff engagement. The working condition should be improved in an organisation in order to motivate employees and to improve their performance (Du Plessi et al., 2013). The reward system such as cash reward must be effective. Employees are mostly seeking for good salary, bonus, promotion, job security and work-life balance.  

Heskett et al (1997) mention the internal performance influence the external satisfaction. One of the findings has developed a consensus of perspective is work-personal life balance. In addition, the reward system must be effective as claimed by Armstrong (2007). Vengel (2010) claims that 80% of managers use cash rewards to motivate employees. Although Noe et al (2014) also mention that employee salary and benefits are more important to motivate employees, the preliminary findings show they are important between extrinsic rewards and intrinsic rewards. HowevVengel (2010), 80% of managers use cash rewards to motivate employees. However, the finding also identifies that restaurant policy is important for staff to be followed. This will help to increase staff performance. Staff motivation can improve staff performance, staff satisfaction and staff loyalty. 

DuBrin (2012) claims that, 70% of employees do not engage with their jobs. However, the finding shows staff engagement to the job performance through the capability of the leadership. Employees also want to be promoted as well as to ensure the job security (Santiarworn, 2008). From the employee perspective, they also seek for promotion and job security as their rewards.  

[bookmark: _Toc523838047]15. Ethical issues
This research is followed by the codes of ethnic and practice of the university research faculty department to conduct data collection. The research will not involve any participant under age 16. They must be fit to take the participation. During the interview, the research will explain the purpose of the research and participants can withdraw the participation if they do not feel comfortable. Everyone will give the fair chance to answer the questions. In addition, the participants will be also informed that the data will be kept for three months after it will be destroyed.    

[bookmark: _Toc523838048]16 Conclusion
This proposed research is based on a case study of Royal Nawaan to identify the problem of employee performance. It will be based on a qualitative method to collect data based on a sampling of 10 employees of the restaurant. There are 10 questions as the interview guide. The interview will be based on a semi-structured interview to collect the data in order to achieve the research objectives. The answers were grouped with themes. Leadership plays an important to develop the staff engagement. The working condition and work-life balance are keys to gain employee motivation that can improve staff performance. Company’s policies are important to monitor employee behaviour and motivation that affect the employee performance. Nevertheless, the extrinsic and intrinsic rewards are keys to being concerned to develop an effective reward system to increase employee performance.   






























[bookmark: _Toc522087811][bookmark: _Toc523838049]Part 1: Executive summary
This study is aimed to review the specific article namely “Consumers’ perceptions of individual and combined sustainable food labels: A UK pilot investigation” by Sirieix et al (2013). The analysis examines the qualitative research method that used by the authors about the sustainable labels. The article has contributed new information of sustainable labels that can be benefits to the readers. The article has contributed three key factors such as familiarity, fit and trust of labels attached with the brand to develop positive consumer reaction. They use a qualitative method which is a useful technique to collect because people opinions can be innovative that associated with the current business phenomenon about sustainable labels both individual labels and combined labels. However, the criticism of the article is that the researcher is based on the secondary research approach which may be disfavoured the end result because it may create the possibility of introducing a premature closure. In other words, the qualitative method is based on the deductive approach to collect data which has been criticised by some scholars such as Bell and Bryman (2007). In addition, using a 10-pound voucher to approach interviewees may be against the ethical issue.  















[bookmark: _Toc522087812][bookmark: _Toc523838050]1. Introduction
The review of the article namely “Consumer ‘perceptions of individual and combined sustainable food labels.” A UK pilot investigation” by Sirieix et al (2013). The article is applies on a qualitative method to collect the data by using the article of Teisl et al (2002) as the trigger for the secondary research design approach to achieve objectives. This review will conider research philopshy, strategy, research approach, analysis of the qualitaive method, the analysis of data collection methed, questionnaire, the self-administrative and group interviews, the critique of method use, strength and limitations and ended with conclusion.

[bookmark: _Toc522087814][bookmark: _Toc523838051]2.1 The analysis of article’s research philosophy
The article applies interpretivism philosophy. The selected article for this study is based on the philosophy of Interpretivism because the authors want to collect qualitative data which is based on the consumer perception and consumer reaction towards food labels. This needs people explanation of their opinions. The interpretivism aims to collect the qualitative which is good to obtain the current phenomenon of consumer attitude towards food labels. This is unlike quantitative data often to causal the relationship between theories.   

There are different types of research philosophies such as positivism, realism, Interpretivism, and pragmatism. By referring to the data collection technique, Saunders et al (2016) claimed that the philosophy of positivism requires highly structured, large samples and measurement. Although the research method can be quantitative or qualitative, the selected article (Sirieix et al., 2013) adopted a small sample which was based on two groups; seven people from the Edinburg University and nine people from Newcastle University in England. The sample does not fulfil the philosophical framework of the characteristics of positivism by examining the data collection technique. The philosophy of realism relates to scientific enquiry. The philosophy comprises of objects which have the existence independent of the human mind. But, the philosophy of realism also comprises of a reality quite independent of the mind. In this sense, it is different from the idealism. In addition, realism is a branch of epistemology which has similar to positivism based on scientific approach to collect data (Saunders et al., 2016). Although people can argue that realism divides into two branches which are direct realism and critical realism, direct realism is based on people knowledge and of their existence. Data of direct realism contain objectives. The data of critical realism is based on the interpretation of meanings is through social conditioning. However, critical realism holds the theory of knowledge. This theory constructs an experiment to create conditions which is not the purpose of the investigated article. Referring to this case, the critical realism can be applied to social science and natural science (Lyubimov, 2015) because an experiment is often referring to a quantitative method (Saunders et al., 2016). This also means that the natural science does not apply to a qualitative method. In addition, a qualitative method should be based on subjective view but not objective view. In terms of theoretical and methodological perspective, therefore, realism philosophy does not apply to Sirieix’s articles. The characteristic does not exactly fulfil the article which comprises full of subjective view. In terms of pragmatism, the philosophy is based on quantitative and qualitative method or a mixed method (Saunders et al., 2016) which is not involved in the research of the selected method. However, the philosophy of Interpretivism is based on the social constructed which is based on two groups of samples by using 13 food labels. The non-probability sampling comprises of two clusters from two universities which is also the natural characteristics of qualitative method. The data collection technique is based on a small samples and in-depth investigations. The most suitable method is a qualitative method.  Therefore, the article is based on the philosophy of Interpretivism. Although there are two intellectual traditions under Interpretivism which are phenomenology and symbolic interactionism, they all collect qualitative data. Phenomenology focuses on data collection which is based on the phenomenon of human make sense of the world surrounding us. Whereas the symbolic interactionism focuses on a continual process of interpreting the social world surrounding people (Saunders et al., 2016). From the article (Sirieix et al., 2013), there are numbers of researches in relation to labels. To this sense, the article, therefore, is based on a continual process which is the symbolic interactionism under the philosophy of Interpretivism.  

[bookmark: _Toc522087815][bookmark: _Toc523838052]2.2 The analysis of case study strategy
The article is based on multi-case study. First, it is based on the case study of Teisi et al (2002) to develop in the field of food labels. Second, Sirieix et al (2013) use two groups from the selected universities justify the answers.  Here, it assumes that the authors want to conduct the peer-view within the cases in order to obtain more accurate answers. According to Kumar (2011), a case study research involves an empirical study which investigates a particular contemporary situation within the real-life context and it is also by using multiple sources of evidence. Sirieix et al (2013) explore the study based on the individual and combined sustainable food labels. It is based on the boundaries between the phenomenon of the field between consumer reaction and sustainable label which has been studies by Teisl et al (2002) which has no clear evidence to the food label because the research of Teisl et al (2002) is based on the wood label. The study of Sirieix et al (2013) extend to the perception of the combination of the sustainable labels in order to increase the knowledge on between individual label and combined label. The advantage of the article to use a case study is that it allows the researcher to ask why, what and how questions (Bell and Bryman, 2007) which can develop new theories to the food labels. For instance, why consumers select fruits and vegetable by presenting with a sustainable label?, What consumers associated with the label? How strongly consumers rejected label information that is unfamiliar?. The article contains both explanatory and exploratory study to collect the rich data that through both individual and group interviews. The triangulation approach is used by triangulating multi-sources. By using a multiple case study, it can be useful to collect the unexpected answer through the people opinions which expect to collect more useful information. However, it may have a limitation because of the unscientific feel which involves a degree of uncertainty. If the interviewees do not give the correct answers based on their experiences and their experience of consumer behaviour, the answers are biased. In addition, if they have no knowledge about the individual label and/or combined labels, the answers are not accurate. For instance, nutrition labels may not be care by the youngest group but they may be more concerned by the old group. If so, the answers can be different. 

[bookmark: _Toc522087816][bookmark: _Toc523838053]2.3 The analysis of the article’s research approach
As the authors mention that the research is based on qualitative method to collect the data. It is based on an inductive research approach to collect the data because a deductive approach is based on a quantitative method to collect data (Saunders et al (2016). According to Saunders et al (2016), there are two research approaches so-called the inductive approach and the deductive approach. Burney and Saleem (2008) mention that an inductive approach aims to collect qualitative data and a deductive approach is to collect quantitative data which is based on a theory to develop a hypothesis test in order to confirm the result. Whereas an inductive approach is based on an observation to identify the pattern of the scenario in order to develop a new theory. However, Burney and Saleem (2008) can be wrong because Saunders et al (2016) claim that the qualitative method can use a deductive approach. This refers to the article Sirieix et al (2013) by using the secondary research design using the theoretical propositions. Bell and Bryman (2007) argue that using the second approach is disfavored due to the possibility of introducing a premature closure on the issue to be investigated. 

The study of Sirieix et al (2013) uses the deductive approach as the trigger of the study which is based on the study of Teisl et al (2002) to identify the consumer reaction towards individual and combined sustainable label to identify the results. It may have the advantage to link existing content of knowledge in the subject field. It also allows developing a descriptive framework by using the main variable components within them (Saunders et al., 2016). However, Bell and Bryman (2007) is against a deductive approach to the qualitative analysis. This may create the theoretical construct departing the excessive views of interviewees in the social context.  

[bookmark: _Toc522087817][bookmark: _Toc523838054]2.4The analysis of the qualitative method
Before investigating the article in detail with a qualitative methodology, it is important to understand the distinctions of qualitative characteristics. A qualitative often is based on a case study strategy based on the interpretivism philosophy to collect data (Saunders et al., 2016). Therefore, the data contain strong subjective views and cannot be measured through quantitatively. Qualitative data are expressed through words and the data analysis conducts through the use of conceptualization.Sirieix et al (2013) use the categorization of meanings for the qualitative analysis process. They use 13 food label and one verbal message to test. There are seven categories which are sustainable labels, carbon emissions, organic agriculture, sustainable agriculture, combinations, local origin, and nutritional information. Most of the categories derived from the theoretical framework. These categories are guided by as expressed through the research objectives. One of the advantages of using the categorising data allows the researchers to identify the relationships and further develop the categories  (Saunders et al., 2016) such as trust, fit, and familiarity that explained on the findings.The categories create a coherent set of data that show a well-structured and analytical framework to pursue the analysis. For this, the researchers are able to develop testable propositions and to recognise the relationship between categories. For this, these categories can be tested with the actual relationship,for example, the relationship between fit and label or between label and brand. However, the weakness of the finding is that when the researchers only explain some combinations of labels can enhance their value without giving the detail. In fact, it looks the article is trying to quantifying the qualitative data by using a number of people claiming a particular relationship rather than explaining why it is?. Also, since the article is based on the secondary design, the findings seem that only a few of references havebeen supported by the existing theories. 

[bookmark: _Toc522087818][bookmark: _Toc523838055]3. The analysis of data collection method used
Referring to the study of Sirieix et al (2013), they use samples, questionnaire, and interview’s data gathering method. 

[bookmark: _Toc522087819][bookmark: _Toc523838056]3.1 The sample
According to Crowther and Lancaster (2012), a researcher adopts a qualitative methodology who can a small sample to gather data. There are two samples used by Sirieix et al (2013). The first sample is from Edinburgh University in Scotland which consisted of seven people and the second sample consists of nine people from Newcastle University in England. Therefore, 16 people in total on the samples. Both samples are based on non-probability sampling at random to meet the research objectives. Those samples are the convenience sampling that is easiest to obtain. The participants are recruited through the email. The participants are different professionals such as lecturer, student, PhD researcher, environmental scientist, administrator, and secretary. According to Singh (2007), Sampling needs to be able to represent the population. The sampling has a gap to collect reasonable data to represent the individual label and combined label. The problem is that those samples may be based on highly educated people. They may not be the consumers seeking for labels of products. For instance, if selecting a sample from the universities with health conscious, it may have different views about the fruit and vegetable labels. This refers the work of Higginson et al., 2002) that most of the consumers do not concern about food label. If the participants are fall in this group, they may have negative views of labels. In addition, they may be based on the academic knowledge to answer questions. But, if the participants are conscious about the health conscious. Let see the example, if a sample is based on athletes or elderly people who concern about nutrition, the answers may be a huge difference towards the nutrition labels. This is the weakness of the sample of the article.

[bookmark: _Toc522087820][bookmark: _Toc523838057]3.2 Questionnaire
According to Bell and Bryman (2007), there are two types of the questionnaire which are a closed-ended questionnaire and open ended questionnaire. The advantage of closed-ended question is that a researcher can collect the specific answers. However, the disadvantage of closed-ended questions is that it lacks giving rooms to participants to express their views about how what, when and why questions. Whereas, the advantage of open ended question gives more rooms to participants to express their view. The disadvantage of open-ended questions is that participants may express their view out of the boundary of the research objectives which can lead to the bias. Sirieix et al (2013) use both types of the questionnaire through the self-administrative questionnaire and face-to-face interview questions. The only criticism from answers of the questionnaire is that Sirieix et al (2013) claim that trust, familiarity and fit between associated a label with a brand. The key issue is that the questions lack the information such as the pricing issue from the consumer perception. For instance, Sainsbury’s fair trade bananas can be a cheaper price than a nosustainable label product. For this, the answers may be considered simplicity in an attempt to treat the symptoms (fair trade) rather than the causes.   

[bookmark: _Toc522087821][bookmark: _Toc523838058]3.3 The self-administrative and group interviews
Sirieix et al (2013) use 13 food labels and one message to conduct face-to-face group interview and self-administrative questionnaire method. It non-standardised interview involves the semi-structured interview can be effective to collect the possible answers. There is a list of themes and questions which are covered the individual label and combine sustainable food labels. The advantage of using the non-standardised interview is to allow the researchers to ask additional questions if it is necessary to get clear information. This helps to collect the unexpected answers to support the research objectives. However, the disadvantage of the semi-structured interview is that the interviewers may keep asking questions and interviewees may answer out of the fields of the research objectives. 

The advantage of self-administrative questionnaire allows the participants to express their opinions in-depth in the particular field (Matthews and Ross, 2010). However, if participants are only based on their assumptions to answer questions, the answers are biased. The group interview allows more participation from the respondents in order to obtain more specific answers towards the individual and combined sustainable labels. However, if people who have not sufficient knowledge about individual and combined sustainable knowledge, they may rely on a particular person who has the knowledge and experience. 

[bookmark: _Toc522087822][bookmark: _Toc523838059]4. A critique of method used
The article of Sirieix et al (2013) does not give a clear explanation to those participants who do not have sufficient knowledge of the meaning of sustainable label. According to Dudovskiy (2016), a qualitative method adopts an interview technique through a selected sample. However, interviewees must have the experiences and knowledge in a particular field. Sirieix et al (2013) use the samples from two universities and they may not have the consumption routine of using the labels as part of their lifestyle. In addition, using the voucher as part of the appreciation only can attract people for the gift. This does not mean to collect accurate answers. Therefore, the samples can be biased if they do not exactly know the meaning and experience of sustainable labels. If they do not have, this means that the data may contain biased from the answers who do not have knowledge and experience. In addition, the article does not provide the information that if consumers have experienced purchasing particular labels, how frequent they buy the product to consider a sustainable label?.  

The article uses 13 labels which participants may not have experienced all categories. They may have different consumption background. In this case, a participant may provide inaccurate answers for those questions related to the consumer lifestyle and answers may be biased for those labels which have not related to their lifestyle. 

The advantage of the group interview is to share the knowledge (Dudovskiy, 2016) of sustainable labels. However, people lack general knowledge may agree with other people’ opinions by not given the accurate answers. In addition, the authors ask for general questions about fruits and vegetables to see if the labels spontaneously appear as important criteria and they are also asked to describe what comes to mind labels for sustainable labels. If the participants have no sufficiency knowledge or do not concern about labels, they only can be based on the assumptions to answer the questions without including their experience towards labels. The answers will be within the circle of the theoretical framework. This is a similar result from the self-administrative questionnaire. The weakness of the group interview is sharing information. An individual respondent may follow other people opinion to answer the question.  

One of the criticisms of the article is that the authors giving a 10-pound voucher for volunteering to participate the interview. It looks involving cash to influence the participants. This may be against the ethical issues to conduct the research.   

[bookmark: _Toc522087823][bookmark: _Toc523838060]5. Strengths and Limitations
Strengths
1. This article follows the same qualitative approach by using the study Teise at al (2002) but it is a different type of case study. The research method can be the guideline for authors to achieve the research objectives.  
2. A case study is based on the social constructed by using two small samples which data can be collected quickly and less time consuming (Saunders et al., 2016).
3. According to Yin (2003), a case study is conducted with the scope of area between the phenomenon being study and the context is being study which is unclear. The context of the article (Sirieix et al, 2013) has the contribution to the society about unclear context in relation to sustainable label vs. other labels and combination of different labels to social. 
4. Another strength is a case study allowing people to express a wider knowledge in the particular field.
5. Group interview can be quick to obtain data.

Limitations
1. Although the investigation of Sirieix’s study based on the consumer’s reaction and perception of combinations of sustainable labels. The objectives are the same. The limitation of this study lack of information of eco-friendly labels (Teisl et al., 2013). Eco-friendly labels can be sustainable labels. 
2. The research is based on a group interview. There is a shortfall for group interviews. It may not be given a fair chance for everyone to express opinions. This is because no every one personality type will shine. 
3. This is based on non-probability sampling which the samples are unknown and small. It may not represent to the large population (Saunders et al., 2016) in the UK. 
4. The qualitative method may have weaknesses. Data collection is from the people opinions. Some people may not have the knowledge and experience. The data can be bias. 

[bookmark: _Toc522087824][bookmark: _Toc523838061]6. Conclusion
The review of the article from Sirieix et al (2013) about the sustainable labels has obtained new information that can be benefits to the readers. The qualitative method is useful to collect the opinions from people based on the social practices through their knowledge and experience. However, the criticism of the article is that the researcher is based on the secondary design approach which may be disfavoured because may create the possibility of introducing a premature closure. In addition, using a 10-pound voucher to approach interviewees may be against the ethical issue. 
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[bookmark: _Toc523838064]Appendix 1: Reflective report
The experience of the whole proposal process has a mixed feeling. I only can describe it as the Kolb learning styles through different process and stages. It is a challenge for to understand the difference between an assignment and a research. I have faced difficulties in parts such as designing the aim, objectives and research questions. I learn how important are the background, rationale of research and statement of the problem to develop the aim and objectives. I also find the critical literature review can be difficult because it needs to groups or categories. Furthermore, it needs to identify, compare, contrast, and critique them while reviewing the literature. In the methodology part, the philosophy part is difficult for me. I have to spend a week to understand different philosophies. However, the data collection is not difficult. So far, it is the easier part. As long as I read more, I have discovered different methods and techniques can be used to collect data. The whole process of the proposal is the challenge for me and I am certainly learning a lot from the process development. I gain the knowledge and experience which are useful for my future professional development.  
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